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	Program Educational Objectives (PEOs)

	A graduate of Master of Business Administration in International Business program is
expected to attain the following within a span of four to six years after the graduation.

	PEO1
	Get positioned as a Management trainee or as Executives and extend their career in
middle and top level job positions relevant to the field of International business.

	PEO2
	The completion of the course enables the graduates to get better opportunities in
the Indian and MNC companies within India and abroad.

	
PEO3
	Application and exposure of the Management concepts to the global extent and
technical applications enable better performance of the MBA-IB graduates in their job.

	PEO4
	Initiate start ups that are relevant to logistics, exports and imports in the domestic
and in the international market.

	PEO5
	Practical exposure gained during the course of this specialised program enriches
the knowledge of the graduates.
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	Program Specific Outcomes (PSOs)

	After the successful completion of MBA- IB program, the students are expected

	PSO1
	Gain more specialised knowledge in the field of International business

	PSO2
	Self Management practices enhance their skills in their job and business

	PSO3
	Effective team management using decision making and problem solving skills

	PSO4
	Setting of Career Goals and achieving of objectives effectively

	PSO5
	Conduct research in the broad field of Management relevant to International
Business

	PSO6
	Apply ICT tools effectively on the job and in their business communications with
in India and abroad.

	PSO7
	To conceive any business idea relevant to domestic and global context
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	Program Outcomes (POs)

	The students are expected to possess the following skill sets on completing the course

	PO1
	Management concepts and its applications in cross culture

	PO2
	Global Business solution providers

	PO3
	Decision making skills

	PO4
	Self Management

	PO5
	Entrepreneurial Skills

	PO6
	Career Goal setting and Objectives

	PO7
	Effective Corporate Etiquettes

	PO8
	Applying ICT tools on business

	PO9
	Presentation Skills

	PO10
	Learn to face Challenging tasks



[bookmark: COIMBATORE_641_046]BHARATHIAR UNIVERSITY
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MBA IB Curriculum CBCS (Affiliated Colleges)
(For the students admitted during the academic year 2026–27 onwards)
	Course Code
	

Title of the Course
	Credits
	Hours/w
eek
	Maximum Marks

	
	
	
	Theory
	Practical
	CIA
	ESE
	
Total

	FIRST SEMESTER

	1.1
	Management Principles and International
Business Environment
	4
	4
	-
	25
	75
	100

	1.2
	Organisational Behaviour
	4
	4
	-
	25
	75
	100

	1.3
	Managerial Economics in Indian & Global
Context
	4
	4
	-
	25
	75
	100

	1.4
	Financial and Management Accounting
	4
	4
	-
	25
	75
	100

	1.5
	Quantitative Techniques for Management - I
	4
	4
	-
	25
	75
	100

	1.6
	Corporate Communication
	4
	4
	-
	25
	75
	100

	1.7
	India’s Foreign Trade and Legislation
	2
	2
	-
	25
	75
	100

	1.8
	Ethics in Management (VAC 1)
	1
	1
	
	100
	
	100

	Total
	27
	
	
	
	
	

	SECOND SEMESTER

	2.1
	Operations Management in Indian & Global
Context
	4
	4
	-
	25
	75
	100

	2.2
	International Marketing Management
	4
	4
	-
	25
	75
	100

	2.3
	Financial Management in Global Perspective
	4
	4
	-
	25
	75
	100

	2.4
	International Human Resource Management
	4
	4
	-
	25
	75
	100

	2.5
	Quantitative Techniques for Management - II
	4
	4
	-
	25
	75
	100

	2.6
	Research Methods in Management
	4
	4
	-
	25
	75
	100

	2.7
	Computer Applications in Management using
SAP
	3
	-
	3
	25
	75
	100

	2.8
	Interpersonal Skills and Communication (JOC1)
	2
	2
	-
	100
	-
	100

	Total
	29
	
	
	
	
	

	THIRD SEMESTER

	3.1
	International Trade Practice, Procedure and
Documentation
	4
	4
	-
	25
	75
	100

	3.2
	Management Information System
	3
	4
	-
	25
	75
	100

	3.3
	Elective
	4
	4
	-
	25
	75
	100

	3.4
	Elective
	4
	4
	-
	25
	75
	100

	3.5
	Elective
	4
	4
	-
	25
	75
	100




	3.6
	Elective
	4
	4
	-
	25
	75
	100

	3.7
	Business Intelligence through Internet of Things
(VAC 2)
	2
	2
	-
	100
	-
	100

	3.8
	*Summer Placement Project Report & Viva-
voce
	4
	-
	-
	25
	75
	100

	Total
	29
	
	
	
	
	

	FOURTH SEMESTER

	4.1
	Strategic Management: Indian Global Context
	4
	4
	-
	25
	75
	100

	4.2
	Elective
	4
	4
	-
	25
	75
	100

	4.3
	Elective
	4
	4
	-
	25
	75
	100

	4.4
	Elective
	4
	4
	-
	25
	75
	100

	4.5
	Elective
	4
	4
	-
	25
	75
	100

	4.6
	Professional Marketing Skills for Executives
(JOC 2)
	2
	2
	-
	100
	-
	100

	Total
	22
	
	
	
	
	

	Grand Total
	107
	
	
	
	
	3000


[image: ]*For Project Report 80% marks and for Viva-voce 20% marks


[bookmark: MBA_–_International_Business_(CBCS_Patte]MBA – International Business (CBCS Pattern) LIST OF ELECTIVES (2026–27onwards)
Dual Specialisation System
Students can choose any four in each Semester


	III Semester
(Students can choose any four)
	IV Semester
(Students can choose any four)

	MARKETING
	MARKETING

	1. Global Consumer Behaviour
2. Retailing & Services in International market
	1. Digital Marketing
2. Brand Management

	HUMAN RESOURCE
	HUMAN RESOURCE

	3. HR Analytics and Informative systems
4. HRD Practices – Indian & Global perspective
	3. Organisational Dynamics
4. Strategic Human Resource Management

	FINANCE
	FINANCE

	5. Financial Services
6. Financial Derivatives
	5. Foreign Exchange Management
6. Global Mergers & Acquisitions

	LOGISTICS
	LOGISTICS

	7. International Logistics and Shipping Management
8. Logistics and Supply Chain Management
	7. Air Cargo Management
8. Warehousing and Inventory Management

	ARTIFICIAL INTELLIGENCE & BUSINESS ANALYTICS
 9. Artificial Intelligence for Business
10.Business Analytics Essentials
	ARTIFICIAL INTELLIGENCE & BUSINESS ANALYTICS
9.Data Visualization using Tableau and Power BI
10.Business Intelligence



[image: ]Summer Placement Project – At the end of Semester II, the Students shall take up the summer placement project for a period of minimum of 6 weeks in an Organization and shall carry out a research either in General Management or in their elective area but suitably connecting the research objectives in the International scenario. The Viva voce examination will take place during the end of third semester.
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First




	
Course Code
	
1.1
	MANAGEMENT PRINCIPLES AND
INTERNATIONAL BUSINESS ENVIRONMENT
	
L
	
T
	
P
	
C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Management concepts &
International Business Environment
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of modern management thoughts
2. Learn the applications of knowledge of business environment in international platform
3. Learn the concept of Social and Cultural Environment

	Expected Course Outcomes:

	On the successful completion of the course, Student will be able to:

	1
	Learn basic concepts of Management and International business environment
	K1

	2
	Learn to implement international planning process
	K2

	3
	Recognise the application of knowledge of Management principles in International
business aspects.
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO MANAGEMENT PRINCIPLES
	10 hours

	Management – Meaning, Definition - The Evolution of Management Thought - Principles of Management – Role of Managers - Management and Society: - The External Environment, Social Responsibility and Business Ethics – Modern Management practices – Industry 4.0 –
Meaning – importance & applications using AI & automation in Business.

	

	Unit:2
	PLANNING
	10 hours

	Planning Process - Objectives, Strategies, Goals and Policies - Decision Making – Methods
- Skills. Organizing – Organizational Structure: Departmentation - Line/Staff Authority and Decentralization – Organizational structure of Traditional Vs Multinational Corporations.

	

	Unit:3
	CO-ORDINATION & CONTROLLING
	10 hours

	Co-ordination & Controlling - Motivation – objectives - Leadership – Traits - Communication – Technological developments - The system and process of Controlling – Different Control techniques and Information Technology.

	

	Unit:4
	INTERNATIONAL BUSINESS ENVIRONMENT
	10 hours

	International Business Environment – Pre and Post Globalization – Global Economic changes after Liberalization - Macro Environment and Micro Environment Analysis – Technology, Economic and Legislative changes – impact in economic growth and development – Sustainable development in the Global businesses during and post pandemic.

	




	Unit:5
	SOCIAL & CULTURAL ENVIRONMENT
	10 hours

	Social and Cultural Environment: Culture – Language - Aesthetics - Colour, Design, Music, brand names, education, religion-attitude and values. Comparison of various business cultures- across Countries - Business mannerism.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Koontz &Weirich, Essentials of Management, Tata McGraw Hill.

	2
	VSP Rao, V Hari Krishna – Management: Text and Cases, Excel Books

	

	Reference Books

	1
	Stoner &Wankai, Management, PHI.

	2
	Robert Krcitner, Management, ATTBS

	3
	Robbins.S.P., Fundamentals of Management, Pearson

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/course/principles-management-saylororg

	2
	https://www.classcentral.com/course/independent-principles-of-management-11932

	

	Course Designed By: Dr K C Arunadevi, Associate Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	S
	S
	M
	M
	M
	L
	L
	M
	M

	CO2
	M
	M
	L
	M
	M
	S
	M
	M
	S
	M

	CO3
	S
	M
	S
	M
	M
	M
	L
	S
	M
	M


[image: ]*S-Strong; M-Medium; L-Low


	Course Code
	1.2
	ORGANISATIONAL BEHAVIOUR
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	

	Pre-requisite
	Basic knowledge of activities of an organisation in
global perspective
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of individual and group behaviour
2. Learn the application of knowledge of OB in business
3. Learn to modify personality and get equipped for better work place relationships

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of individual and group behaviour
	K1

	2
	Recognise the application of OB in business management
	K2

	3
	Learn to modify personality for better work performance
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO OB
	10 hours

	Organisational Behaviour: Evolution & Assumptions - challenges & opportunities - Contributing
disciplines to OB – Personality: Determinants, traits & behaviour, assessment – theories of Personality – Personality & Emotional Intelligence.

	

	Unit:2
	INDIVIDUAL BEHAVIOUR
	11 hours

	Attitudes: Nature & Characteristics – Attitude & Behaviour - sources, types, - Work attitudes – Values: Importance, sources, types - Ethics and types of management ethics – Perception: Importance, factors, Process - Managerial implications of perception – Differences in Attitude, Values & Perception in cross culture across boundaries; Learning: Classical, Operant, Social and
Cognitive approaches - Implications of learning on managerial performance.

	

	Unit:3
	GROUP BEHAVIOUR
	11 hours

	Foundations of group behaviour: Linking teams and groups - Stages of development – Group Dynamics - Influences on team effectiveness - Team decision making & Management – Stress: Factors influencing stress, types of stress – cope up strategies and Managing with stress – Conflict: Different levels - Conflict resolution strategies – Negotiation.

	

	Unit:4
	ORGANISATIONAL CHANGE AND DYNAMICS
	10 hours

	Organisational change – Objectives - Change agent - Resistance to change - Approaches to managing organisational change - Organisational Development: Values – Interventions - Organisation Citizenship Behaviour – Organisational Politics – Organisational Effectiveness - Organisational culture: Types of Organisational culture in India & other Countries - Industry 4.0 –
Changes at individual & Organisational level – Challenges.




	

	Unit:5
	OB IN GLOBAL SCENARIO
	8 hours

	Organisational Behaviour: Responses to global and cultural diversity - Challenges at international level - Homogeneity and heterogeneity of national cultures - Differences between countries – Japan, US, Germany, Middle Eastern Countries & India - Challenges of work force diversity and managing diversity cases.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Robbins. S. Organisational Behaviour, Prentice-Hall, India.

	2
	Ashwatappa.K, Organisational Behaviour, Himalaya Publishing House

	

	Reference Books

	1
	Hellinegal Slocum, Woodman, Organisational Behaviour, Thomson learning

	2
	Harris & Hartman, Organisational Behaviour, Jaico

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/tags/organizational-behavior

	2
	https://www.my-mooc.com/en/mooc/international-leadership-and-organizational-behavior/

	

	Course Designed By: Dr N Nirmaladevi, Principal, G R Damodaran Academy of Management,
Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	L
	S
	S
	M
	M
	S
	L
	M
	M

	CO2
	S
	M
	S
	M
	M
	M
	L
	M
	L
	M

	CO3
	M
	M
	S
	S
	S
	S
	S
	S
	M
	S


[image: ]*S-Strong; M-Medium; L-Low


	Course Code
	1.3
	MANAGERIAL ECONOMICS IN INDIAN
AND GLOBAL CONTEXT
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge on the Managerial Economics
concepts and in Global context
	Syllabus
Version
	2026–27

	Course Objectives:

	1. To emphasize the influence of micro and macroeconomics on managerial decision making.
2. To make the students learn the fundamental concepts of managerial economics.
3. To impart knowledge on pricing and pricing decisions
4. To map the demand and forecasting techniques to analyse the international market.
5. To add knowledge on balance of payments, monetary and fiscal policies.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Gaining knowledge related to fundamental concepts of Economics.
	K2

	2
	Implement the skills on pricing policy, profit decisions and investment analysis
	K4

	3
	Application of earned knowledge in analysing macroeconomics.
	K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO MANAGERIAL ECONOMICS
	12 hours

	Managerial Economics – meaning - International Framework of Managerial Economics – Impact of Global changes & Economic sustainability – Changing roles of Managerial Economists - Fundamental concepts of Managerial Economics. Demand Analysis - meaning, determinants and
types of demand – Differences in demand determinants across Countries - Elasticity of demand.

	

	Unit:2
	PRODUCTION FUNCTION AND COST CONCEPT
	10 hours

	Supply meaning and determinants - production decisions - production functions - Isoquants,
Expansion path - Cobb-Douglas function, Cost concepts - cost - output relationship - Economies and diseconomies of scale – cost functions – Cost & Quality differentiations across boundaries.

	

	Unit:3
	PRICING AND PRICING DECISIONS
	8 hours

	Market structure - characteristics - Pricing and Output decisions – Domestic market structure and performance in Global markets – Changes in the Global Market Structure - methods of pricing - differential pricing - Government intervention and pricing – International Price discrimination and
dumping.

	

	Unit:4
	PROFIT POLICIES AND INVESTMENT ANALYSIS
	10 hours

	Profit - Meaning and nature - Profit Methods - Profit planning and forecasting - Cost - volume profit analysis – FDI and investment decisions - Risk and Uncertainty in Managerial Decision
making in domestic and international market.

	

	Unit:5
	NATIONAL INCOME AND FISCAL POLICIES
	10 hours

	National Income Methods - Business cycle Stages - inflation and deflation - balance of payments –
Developments in the pattern of trade – Exchange Values and Currency devaluation. International




	institutions – IMF and IBRD – WTO – Trade Blocs and Monetary units.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Michael R. Baye and Jeffrey T, Managerial Economics & Business Strategy, McGraw-Hill

	2
	William F. Samuelson and Stephen G, Managerial Economics, Wiley

	

	Reference Books

	1
	Joel Dean - Managerial Economics, Prentice Hall/Pearson.

	2
	Rangarajan - Principles of Macro Economics, Tata McGraw Hill

	3
	Dr.H.L Bhatia, International Economics, Vikas.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://saylordotorg.github.io/text_principles-of-managerial-economics/s01-introduction-
tomanagerial-eco.html

	2
	http://shodhganga.inflibnet.ac.in/jspui/bitstream/10603/132488/9/09_chapter%203.pdf

	

	Course Designed By: Dr.S.A. Mohamed Ali, Principal, CMS Academy of Management and Technology, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	S
	L
	M
	M
	M
	M
	M
	S

	CO2
	S
	M
	S
	L
	L
	L
	L
	M
	M
	S

	CO3
	S
	S
	M
	M
	M
	M
	L
	L
	M
	M
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	Course Code
	1.4
	FINANCIAL AND MANAGEMENT
ACCOUNTING
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic understanding of Accounting concepts
	Syllabus Version
	2026–27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are:
1. To align the accounting theory and concepts with industrial application
2. To create the awareness on using various software in accounting
3. 	To create strong foundation in understanding rules and regulations applied in Accounting

	

	Expected Course Outcomes:

	On the successful completion of the course, students will be able to:

	1
	Learn the basic functions, principles and concepts of accounting.
	K1

	2
	Understand postulates and techniques of accounting.
	K2

	3
	Analyse the various issues of Financial and Management Accounting to
strengthen it
	K3

	4
	Evaluate the various tools of accounting to resolve business problems
	K4

	5
	Create interest to do research in the field of accounting
	K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create

	

	Unit:1
	BASICS OF FINANCIAL ACCOUNTING
	10 hours

	Financial Accounting: Definition - Accounting Principles - Concepts and conventions - Trial
Balance – Final Accounts (Problems) - Depreciation Methods-Straight line method, Written down value method, Sinking fund method.

	

	Unit:2
	FINANCIAL STATEMENT ANALYSIS
	10 hours

	Financial Statement Analysis: Objectives - Reorganizing the Financial Statement Information - Techniques of Financial Statement Analysis: Comparative Statements, Common – Size statement,
- Accounting Ratios: Construction of balance sheet using ratios (problems).

	

	Unit:3
	FUND FLOW AND CASH FLOW ANALYSIS
	10 hours

	Fund Flow Statement - Statement of Changes in Working Capital - Computation of Fund from Operations - Workings for Computation of various sources and uses - Preparation of Fund Flow Statement with basic adjustments - Cash Flow Statement Analysis - Computation of cash from Operations Problems - Distinction between Fund Flow and Cash Flow Statement – Problems

	

	Unit:4
	BASICS OF COST ACCOUNTING AND BUDGETING
	10 hours

	Cost Accounting: Meaning - Distinction between Financial Accounting and Cost Accounting - Cost Terminology: Cost, Cost Centre, Cost Unit - Elements of Cost - Cost Sheet: Problems - Budget, Budgeting, and Budgeting Control - Types of Budgets - Preparation of flexible and fixed budgets, master budget and cash budget - Problems -Zero Base Budgeting.

	




	Unit:5
	MARGINAL COSTING
	10 hours

	Marginal Costing: Definition - Distinction between marginal costing and absorption costing – Break-Even Point Analysis - Contribution, p/v ratio, margin of safety - Decision making under marginal costing system: Key factor analysis, make or buy decisions, export decision, sales mix
decision–Problems

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures from Industry, online seminars – Webinars with CFO of MNC and MNE,
workshop with software experts to understand the working of accounting software , Case Study, Case let analysis

	

	
	Total Lecture Hours
	52 hours

	Note: 80% of the questions shall be problems, 20% of the questions shall be theory based.

	Text Book(s)

	1
	R. L. Gupta and Radhaswamy,Advanced Accountancy Sultan Chand Publishers

	2
	Khan and Jain, Management Accounting- Tata McGraw Hill

	Reference Books

	1
	S.N.Maheswari, Management Accounting, VikasPublishing

	2
	J. Batty, Management Accounting, Macdonald & Evans

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/tags/financial-management

	2
	https://swayam.gov.in/nd1_noc19_mg36/preview

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College, Sathiyamangalam.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	S
	S
	S
	S
	M
	M
	S
	S
	S

	CO2
	M
	S
	M
	S
	S
	M
	M
	S
	S
	S

	CO3
	M
	S
	S
	S
	S
	M
	M
	S
	S
	S


[image: ]*S-Strong; M-Medium; L-Low


	
Course Code
	1.5
	QUANTITATIVE TECHNIQUES FOR MANAGEMENT – I
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Business Management, Mathematics and
Statistics
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Gain the knowledge of mathematical and statistical techniques
2. 	Learn the application of mathematical and statistical techniques to a wide range of business situations.
3. Understand the use of statistical techniques for test of hypothesis.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Memorise and reproduce all basic formulae covered in the syllabus
	K1

	2
	Explain in detail all the theoretical concepts taught through the
syllabus
	K2

	3
	Apply the acquired knowledge and skills to the practical problems in
business and research
	K3

	4
	Illustrate the use of mathematical and statistical techniques in business
decision making
	K4

	5
	Interpret the results of mathematical and statistical techniques for
business decision making
	K5

	6
	Create and find the solution for the business situations using
mathematical and statistical techniques
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO BASIC MATHEMATICAL CONCEPTS
	10 hours

	Linear and Non-Linear functions – Graphical representation of functions – Constants - Variables – Notion of Mathematical models – Concept of trade off – Notion of constants – Concept of Interest - Basic concept of differentiation – Integration – Optimization concepts – Use of differentiation for optimization of business problems - Optimization

	

	Unit:2
	DATA ANALYSIS- UNI AND BIVARIATE ANALYSIS
	10 hours

	Data Analysis – Uni-variate – ungrouped and grouped data - Measures of central Tendencies
- Measures of dispersion – C V percentages (problem related to business applications) - Bi- variate– Correlation and Regression: Problems related to business applications

	

	Unit:3
	PROBABILITY AND PROBABILITY DISTRIBUTION
	10 hours

	Probability: Definition – Addition and multiplication Rules (only statements) – Simple business application problems – Probability distribution – Expected value concept – Theoretical probability distributions – Binomial, Poisson and Normal – Simple problems applied to business.




	
	
	

	Unit:4
	INDEX NUMBERS AAND TIME SERIES
	10 hours

	Basic concept of index numbers – Simple and weighted index numbers – Concept of weights
- Types of index numbers – Business index number – CPT, WPI, Sensex, Nifty, Production Index, Time series – Variations in Time Series for business forecasting.

	

	Unit:5
	TEST OF HYPOTEHESIS
	10 hours

	Hypothesis testing of Proportion and Mean – Single and two tailed tests – Errors in hypothesis testing – Measuring the power of hypothesis test - Chi-Square tests

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	(Case studies, Seminars and group exercises may be used to supplement the class Lectures) Note:80% of the questions shall be problems, 20% of the questions shall be theory based.

	Text Book(s)

	1
	Richard L Levin &David S Rubin – Statistics for Management– Pearson Education, Canada

	2
	S P Gupta – Statistical Methods– Sultan Chand and Sons

	

	Reference Books

	1
	R P Hoods – Statistics for Business and Economics––MacMillan India Ltd

	2
	David M. Levin,Timothy C.Krehbieland Mark L.Berenson ― Business Statistics
: A First Course‖, Pearson Education Asia

	3
	Amir D. Aczel, Complete Business Statistics, Irwin McGraw-Hill.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.my-mooc.com/en/mooc/mathematical-methods-for-quantitative- finance

	2
	https://www.my-mooc.com/en/mooc/quantitative-foundations-for- international-business

	3
	https://www.coursera.org/learn/wharton-quantitativemodelling/mathematics- for-economics

	

	Course Designed By: Dr. S.Manoharan, Head, Dept. of Business Administration, C.N.College, Erode.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	S
	L
	L
	S
	L
	S
	S
	M

	CO2
	S
	S
	S
	S
	M
	S
	M
	S
	M
	L

	CO3
	S
	M
	M
	M
	M
	L
	M
	L
	S
	M


*S-Strong; M-Medium; L-Low



	Course Code
	1.6
	CORPORATE
COMMUNICATION
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Business Communication
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this subject is:
1. To enable the students to acquire written and spoken communication skills.
2. To make the students to learn the various communication methods followed in corporate and business world.
3. To train the students in the preparation of various reports, business presentations and resume and job applications and attending employment
Interviews.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Acquire written and spoken communication skill and able to write and speak efficiently.
	K1

	2
	Possess	knowledge	on	various	methods of
communication adopted in companies.
	K2

	3
	Write business reports, present and prepare their own resume and
effectively perform in job interviews.
	K3

	4
	Acquire the knowledge in presenting any business idea.
	K4

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 – Evaluate.

	

	Unit:1
	INTRODUCTION TO CORPORATE COMMUNICATION
	10 hours

	Communication basics – Business Communication – Components – Types – Formal communication network – Work team communication – Variables – Goal – Conflict resolution
· Non-verbal communication – Cross cultural communication – Business meetings
· Business Etiquette.

	

	Unit:2
	UNDERSTANDING CORPORATE COMMUNICATION
	10 hours

	Understanding Corporate Communication – Employee Communication – Managing Government Relations – Writing for Media and Media Relations

	

	Unit:3
	CORPORATE COMMUNICATION IN BRAND PROMOTION
	10 hours

	Corporate Communication in Brand Promotion – Financial Communication – Crises Communication.

	




	Unit:4
	REPORT WRITING
	10 hours

	Report writing: Characterising & business reports – Types and forms & reports – Project proposals – Collection of data – Tables constitution – Charts – Writing the report – Documenting the sources – Proof reading.

	

	Unit:5
	BUSINESS PRESENTATION
	10 hours

	Business Presentation: Written and oral presentation – Work – Team presentation – Delivering the business presentation visual aids – Slides – Electronic presentation – Hand- outs – Delivering the presentation – Career planning – Preparing Resume – Job applications – Preparation for a job interview – Employment interviews – Follow-up.

	

	Unit:6
	CONTEMPOARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Joe P Cornelissen, Corporate Communications: Theory and Practice, SAGE Publications Ltd

	2
	Argenti, Corporate Communication, McGraw Hill

	

	Reference Books

	1
	Scot Ober, “Contemporary Business Communication”, Cengage Learning

	2
	Lesikar&Flatley, “Basic Business Communication: Skills for empowering the internetgeneration”, Tata McGraw Hill

	3
	JaishriJethwaney, “Corporate Communication: Principles and Practice”, OxfordUniversity Press

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://hbr.org/topic/corporate-communications

	2
	https://network.bepress.com/business/business-and-corporate- communications/

	

	Course Designed By: Dr. V. Paramasivam



	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	S
	L
	L
	S
	L
	S
	S
	M

	CO2
	S
	S
	S
	S
	M
	S
	M
	S
	M
	L

	CO3
	S
	M
	M
	M
	M
	L
	M
	L
	S
	M


*S-Strong; M-Medium; L-Low


	Course Code
	1.7
	INDIA’S FOREIGN TRADE
AND LEGISLATION
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of India’s foreign trade and legislation
	Syllabus Version
	2026-27

	Course Objectives:

	The main objectives of this subject is:
1. To familiarize Students with the knowledge on India’s Foreign Trade Policy and regulations.
2. To make the Students to learn the Legal framework of India’s Foreign Trade
3. To understand the Law for protection of Intellectual Property Rights, Patents, Trademarks, etc.,

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of operation management
	K1

	2
	Understand the various legal framework of India’s foreign trade
	K2

	3
	Get patens, trademarks for the products without any international
dispute
	K3

	4
	
	K4

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 – Evaluate.

	

	Unit:1
	INTRODUCTION TO FOREIGN TRADE
	6 hours

	History Foreign Trade – Foreign Trade Policy – Legal Framework – Features, provisions and amendments - New Foreign trade policy – Legislations and Regulations.

	

	Unit:2
	LEGAL FRAMEWORK OF INDIA’S FOREIGN TRADE
	6 hours

	Legal framework of India’s Foreign Trade – The Foreign Trade Development and Regulation Act (1992) – Import and Export (Control) Act (1947) – Foreign Trade Regulation Rules (1993) – Foreign Trade (exemption from application of rules in certain cases) order 1993 – FEMA – Regulations and trade developments in India.

	

	Unit:3
	REGULATORY ENVIRONMENT OF INTERNATIONAL BUSINESS
	5 hours

	Notification under Foreign Trade (development & regulation) Act 1992 – Regulatory environment of International Business – Exchange control regulations in India.

	

	Unit:4
	INTELLECTUAL PROPERTY RIGHTS, PATENTS, TRADEMARKS
	6 hours

	Technology import contract – Technology Policy and environment – Selection and transfer issues – Law for protection of Intellectual Property Rights, Patents, Trademarks, etc.,

	




	Unit:5
	LAW OF PRODUCT LIABILITY
	5 hours

	Law of product liability – Laws relating to customs practices and procedures – International trade disputes & settlement mechanisms – Carriage of goods by sea, air and over road.

	

	Unit:6
	CONTEMPOARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	30 hours

	Text Book(s)

	1
	International Trade and Export Management by Francis Cherunilum. 20/e, Himalaya publishing house.

	2
	International Trade by M.L. Varma, 4/e

	

	Reference Books

	1
	Elements of Mercantile Law by N.D. Kapoor, 34/e

	2
	International Marketing, Analysis and Strategy by Sakonkvisit and Shaw

	3
	Bhagvati J, International Trade, Penguin Books, 2007.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.swayam2.ac.in/cec20_ge04/preview

	2
	https://onlinecourses.swayam2.ac.in/cec20_mg12/preview

	

	Course Designed By: Dr A.W Unas, Assistant Professor, Government Arts and Science College, Sathiyamangalam



	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	L
	L
	L
	S
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	M
	M
	L
	S
	M
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	L
	L
	L
	S
	L
	M
	M
	L
	S
	M

	CO3
	L
	M
	M
	S
	M
	M
	S
	L
	S
	S


[image: ]*S-Strong; M-Medium; L-Low


	Course Code
	1.8
	ETHICS IN MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	VALUE ADDED COURSE-1
	1
	
	
	1

	Pre-requisite
	Basic knowledge of Business Ethics and values
	Syllabus
Version
	2026–27

	Course Objectives:

	1. To acquaint Students with the familiarity on attitude-based behaviour.
2. To elegance the Students to learn the need of professional ethics.
3. To comprehend the students on business and corporate ethics for the development of the organization.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Acquire basic concepts of business ethics
	K1

	2
	Familiarize the various managerial values and attitude-based techniques
	K2

	3
	Sympathetic the impact of cross cultural management from business perspective.
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	PERSONAL ETHICS
	3 hours

	Introduction – Meaning - Moral values – Ethics - Honesty- Empathy – Belief- Emotional Honesty
– Virtue of Humility – Promote happiness – Karma Yoga- Proactive – Flexibility and purity of Mind.

	

	Unit:2
	PROFESSIONAL ETHICS
	2 hours

	Emotional Intelligence – Work Place Spirituality – Employee morale – Organizational Commitment – Responsibility – Organizational Citizenship Behaviour.

	

	Unit:3
	BUSINESS ETHICS
	3 hours

	Business ethics – Meaning, Definition - types of ethics - model of Ethics – Ethical performance in business – managerial values and attitude – Ethical Congruence – Managerial Philosophy – Code of ethics – Importance of ethics in life and business.

	

	Unit:4
	CORPORATE ETHICS
	3 hours

	Cognitivism and non – cognitivism, consequentialism versus non - consequentialism – Utilitarianism – Ethics and Social Responsibility - Corporate Social Responsibility, changing expectations – Diagnostics model of social responsiveness - Four faces of Social Responsibility –
Ethical climate in Organisations.

	

	Unit:5
	ROLE OF CORPORATE CULTURE IN BUSINESS
	2 hours

	Meaning – Functions- Impact of Corporate Culture – Cross Cultural issues in ethics - Factors influencing cross cultural management.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Video Classrooms, Workshops, Classroom Activities




	

	
	Total Lecture Hours
	30 hours

	Text Book(s)

	1
	R R Gaur , R Sanghal , G P Bagaria; Human Values and Professional Ethics

	2
	S K Chakraborthy , Foundation of managerial work Contribution form Indian thought

	

	Reference Books

	1
	Dr K Nirmala, Karunakara Readdy Business Ethics and Corporate Governance, HPH

	2
	S Prabhakaran ; Business Ethics and Corporate Governance

	3
	Beanchamp Tom L : Ethical theory and Business, prentice Hall.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.udemy.com/course/corporate-ethics/

	

	Course Designed By: Dr V Gowtham Raaj, Assistant Professor, G R Damodaran Academy of
Management, Coimbatore.



	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
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	PO9
	PO10

	CO1
	S
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	M
	M
	S
	S
	S
	L
	L
	L

	CO2
	M
	M
	M
	S
	M
	M
	S
	L
	L
	M
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	S
	L
	L
	S
	M
	M
	S
	L
	L
	S
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Second




	Course Code
	2.1
	OPERATIONS MANAGEMENT IN INDIAN &
GLOBAL CONTEXT
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Operations Management
	Syllabus
Version
	2026–27

	Course Objectives:

	To focus on key analytical methods and provide practical insight for Operations Management in Indian & Global context.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of operation management
	K1

	2
	Understand the various functions of operations management
	K2

	3
	Identify the scope and application of operations management in day to day life
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO OPERATIONS MANAGEMENT
	10 hours

	Operations Management – Meaning – importance – Functions of OM – Types of production systems-  Operations  Strategies  for  Competitive  Advantage  Globally  –  Cases  on  global
manufacturing companies strategies – Impact of Technology on Operations Function - Industry 4.0 in Manufacturing – Recent Developments in OM.

	

	Unit:2
	DESIGNING PRDUCTS, SERVICES & PROCESSES
	10 hours

	Process analysis - Product design and Service design for global operations –– Process selection for products and services for global operations – methods and tools in process selection. Cellular, Lean and Agile manufacturing systems – Technology & Automation in Manufacturing & Design CAD, CAM & CIM. Facilities layout - Types of layout – Techniques of layout – Layout Planning
- Assembly line balancing. Cases in product design and process selection across the globe.

	

	Unit:3
	PRODUCTION PLANNING & CONTROL
	10 hours

	Production planning and control – meaning – functions – scheduling techniques - Aggregate Production Planning – Master Production Scheduling – Material Requirement Planning – Capacity Requirement Planning. Problems in APP, MRP & CRP. Business Process Re- engineering - Enterprise Resources Planning – ERP software used in industry – Cases in World Class Manufacturing.

	

	Unit:4
	MATERIAL MANAGEMENT
	10 hours

	Materials management – functions – material planning and budgeting – Value Analysis - Purchase functions and procedure - Inventory control – types of inventory – safety stock – order point – service level – inventory control systems – JIT – KANBAN – Toyota Production System. Cases across global manufacturing companies in materials function.

	




	Unit:5
	QUALITY MANAGEMENT
	10 hours

	Quality Management - Statistical Quality Control – Process Control Charts for Variables and Attributes – Concepts of O.C.C. Curve – Use of the O.C. Curve – Concept of Type I and Type II error – Total Quality Management - Quality movement – Quality circles –– Quality assurance – ISO Quality Certifications and types – Six Sigma concept - KAIZEN. Cases of achieving Quality Standards for Competitive Advantage across the globe.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	1.Everest E Adam & Ebert, Production and Operations Management, 5/e, PHI publication

	2
	Joseph G Monks, Operations Management (Theory and Problems ), 3/e, McGraw Hill Intl.

	

	Reference Books

	1
	Chase – Jacobs- Aquilano, Operations Management for Competitive Advantage, 10/e, TMH Publications,2003.

	2
	Pannerselvam Production and Operations Management, 3/e, PHI

	3
	Lee J. Krajewski and Larry P. Ritzman, Operations Management: Process and value Chains, 7/e, PHI, 2007

	4
	Hunawalla and Patil, production and Operations Management, Himalaya.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	Learn Executive Development Programme In Operations Management- Naukri Learning

	2
	Learn Operations Management Certificate - Level 3- Naukri Learning

	

	Course Designed By: Dr B Sudhakar, Director, Department of MBA, Hindusthan College of Arts
and Science, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
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	PO5
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	M
	M
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	M
	M
	M
	S


*S-Strong; M-Medium; L-Low


	Course Code
	2.2
	INTERNATIONAL MARKETING MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Marketing in International aspect
	Syllabus
Version
	2026–27

	Course Objectives:

	To enable the students to the field of Marketing by understanding marketing concepts and systems by emphasizing on Indian and International Marketing Strategies.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of International marketing management
	K1

	2
	Understand the buyer behaviour and application of marketing functions in global
context
	K3

	3
	Identify the scope and design strategy for marketing the product or services in
International market
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO MARKETING MANAGEMENT
	10 hours

	Marketing Concepts - Defining and delivering customer value proposition - Value chain - Delivery
network, International Marketing - Framework & Challenges in Marketing environment - Changes in Marketing practices in International Market. Global Strategic Marketing planning.

	Unit:2
	BUYER BEHAVIOUR
	10 hours

	Buyer Behaviour in cross cultural context, Market Segmentation and Targeting, Product life cycle strategies, New product development, Product Mix and Product line decisions, Price setting - objectives, factors and methods, Price adapting policies, Quality and Price discrimination - Initiating and responding to Global price changes.

	Unit:3
	MARKETING CHANNEL & FUNCTIONS
	10 hours

	Marketing Channel system – Domestic & MNC products & Services - Functions and flows; Channel design, Channel Management - Selection, Training, Motivation and evaluation of channel members; Distribution Channels in International Markets - Channel dynamics - VMS, HMS, MMS.

	Unit:4
	INTEGRATED MARKETING COMMUNICATION
	10 hours

	Integrated Marketing Communication process and Mix; International Advertising programs & Sales promotion for Foreign Markets. International Formats, Features and trends in IMC Mix, Direct
Marketing, Sales force objectives, structure, size and compensation – Neuro Marketing in Advertising, Packaging and Retail displays in an international platform.

	Unit:5
	IDENTIFYING AND ANALYSING COMPETITORS IN GLOBAL
CONTEXT
	10 hours

	Identifying and analyzing competitors in Global context - Designing competitive strategies for leaders, challengers, followers and nichers. CRM and Customer database – Marketing analytics - Digital and Social Media Marketing; Branding and retailing in international markets.

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	
	Total Lecture Hours
	52 hours




	Text Book(s)

	1
	Philip Kotler, Marketing Management, Pearson Education, Kevin Lane Keller, Northwestern University, Dartmouth College

	2
	V.S.Ramasamy, S.Namakumari, Marketing Management – Global Perspective Indian Context

	3
	Rajan Saxena, Marketing Management, 2009, 4/e, Tata McGraw Hill

	

	Reference Books

	1
	VS Ramasamy & S. Namakumari - Marketing Management: Planning, Implementation and Control: Global Perspective Indian Context , 2009, 4/e, Macmilan India, 4/e, 2009

	2
	Philip Kotler, Kevin Lane, Abraham Koshy & Jha, Marketing Management: A South Asian Perspective, 2012, 14/e, Pearson Education

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.coursera.org/learn/uva-darden-market-analytics

	2
	https://www.coursera.org/learn/neuromarketing

	3
	https://www.coursera.org/specializations/digital-marketing

	

	Course Designed By : Dr N Nirmaladevi, Principal, G R Damodaran Academy of Management,
Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
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	M
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	Course Code
	2.3
	FINANCIAL MANAGEMENT IN GLOBAL
PERSPECTIVE
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Finance functions
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of financial management
2. Learn the application of financial aspects in business
3. Understand the financial management in global perspective

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic concepts of financial management
	K1

	2
	Formulate the budget and analyse the risk involved in capital structure for the
business
	K4

	3
	Apply the knowledge of capital structuring in the international business.
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO FINANCIAL MANAGEMENT
	10 hours

	Financial Management – Meaning, Objectives and Decisions – Recent developments in Global Financial Markets – Domestic Vs International Financial Management - Risk-Return relationship- Time value of money concepts – An introduction to Indian Financial System -
Valuation of Bonds and Shares.

	

	Unit:2
	CAPITAL BUDGETING
	10 hours

	Capital Budgeting - methods of appraisal - Conflict in criteria for evaluation - Capital Rationing
- Problems - Risk analysis in Capital Budgeting - International Capital Budgeting for Projects – Objectives and issues.

	

	Unit:3
	COST OF CAPITAL
	10 hours

	Cost of Capital - Computation for each source of finance and weighted average cost of capital -
EBIT - EPS Analysis - Operating Leverage - Financial Leverage - problems. Global cost and availability of capital – Risks and imperfections in the Market.

	

	Unit:4
	CAPITAL STRUCTURE
	10 hours

	Capital Structure of a Multinational Corporation – Benefits in post liberalized era - Theories of Capital structure - Net Income and Net Operating Income Approach - MM Approach - Dividend Policy - Types of Divided Policy. Working Capital Management – Importance & Forecasting requirements. Cash & Receivables Management.

	




	Unit:5
	INTERNATIONAL PERSPECTIVE
	10 hours

	IFM Environment : MNC and Multinational Financial Management – The determination of
Exchange rates- the international monetary system - The balance of payments and international economic linkage.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	I.M.Pandey, Financial Management, 11/e, Vikash Publishing, NewDelhi.

	2
	Prasanna Chandra, Financial Management–Theory & Practice, 9/e, Tata McGraw Hill, New Delhi (1994)

	

	Reference Books

	1
	Alan C. Shapiro Multinational Financial Management, 10 /e, Wiley India

	2
	Eun / Resnick International Financial Management, 7/e, Tata Mc Graw hill

	3
	Levi .D Maurice International Finance, 7/e, Mc Graw Hill, New Delhi 2008.

	4
	B. J Campsey, Eugene F. Bigham, Introduction to Financial Management, 3/e, The dryden Press

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.nptel.ac.in/noc21_mg06/preview

	2
	https://www.coursera.org/specializations/financial-management

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College,
Sathiyamangalam




	Mapping with Programme Outcomes

	COs
	PO1
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	Course Code
	2.4
	INTERNATIONAL HUMAN RESOURCE
MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of International Human Resource practices
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of human resource management
2. Learn the application of human resource practices in business
3. Understand the human resource practices in international perspective

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of human resource management
	K1

	2
	Understand the various applications of human resource management in business
	K2

	3
	Apply the application of International human resource practices
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO INTERNATIONAL HUMAN RESOURCE
MANAGEMENT
	10 hours

	IHRM – Meaning, Definition of IHRM - Dimensions & differences of HRM & IHRM – HR
practices in international context – Significance of IHRM in International Business – Managing Global work force – Challenges and Strategies.

	

	Unit:2
	INTERNATIONAL HR PLANNING
	10 hours

	International HR Planning: - The role of cultural understanding – Culture and HR functions in a global subsidiary - Job analysis - Methods - Job specification & description – Recruitment and Selection – Staffing policies, approaches, Selection criteria – HR Outsourcing in Global Companies – Performance Management of international employees – Goals, Objectives, KRA –
KPA.

	

	Unit:3
	EMPLOYEE DEVELOPMENT & COMPENSATION
	10 hours

	Training needs and methods – approaches to training - Integrating business strategy with
international training & development. Compensation – various approaches – factors affecting compensation systems - Benefits – Compensation for Expatriates and Repatriates.

	

	Unit:4
	INTERNATIONAL LABOUR RELATIONS
	10 hours

	International labour relations – key issues,	International labour Organisation - repatriation:
process, problems and solutions. MNC`S and HR Policies - Trade union structures in leading western industrial societies.

	

	Unit:5
	INDUSTRIAL RELATIONS
	10 hours

	Industrial Relations : Impact of Globalisation to IR - Labour Codes, Laws and Regulations Management – North America, Europe, Asia and Australia - Industrial Relation policies &




	practices of multinational firms.

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Aswathappa K &Sadhana Dash, International Human Resource Management, 2013, 2/e,
Tata McGraw Hill, New Delhi.

	2
	Dessler, Gary & Varkkey, Biju, Human Resource Management, 2016, 14/e, Pearson
Education, New Delhi.

	3
	Srinivas R Kandula, International Human Resource Management, 2018, Sage Texts.

	

	Reference Books

	1
	Dowling Peter J, Marion Festing, Allen D. Engle, International Human Resource
Management, 2015, 6/e, New Delhi, Cengage Learning.

	2
	Randal Schuler & Susan Jackson. 2003, 1/e, Managing Human Resources in Cross-Border
Alliances, Rutledge Taylor & Francis Publication

	3
	Arun Varma & Pawan Budhwar, Managing Resources in Asia-Pacific. 2013, 2/e,
Routledge Taylor & Francis Publication

	4
	Paul Sparrow, Chris Brewster and Chulchung, 2016, 2/e, Globalizing Human
Resource Management, Rout ledge Taylor & Francis Publication

	5
	Edwards, Tony & Chris Rees, International Human Resource Management, 2013, 1/e, Pearson Education, New Delhi.

	6
	Aswathappa, K. Human Resource Management: Text and Cases, 2017, 8/e,
McGraw Hill, New Delhi.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.edx.org/course/people-management

	2
	https://www.coursera.org/specializations/human-resource-management

	

	Course Designed By: Dr. K A Guhaselvi, Associate Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
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*S-Strong; M-Medium; L-Low


	Course Code
	2.5
	QUANTITATIVE TECHNIQUES FOR MANAGEMENT – II
	L
	T
	P
	C

	Core/Elective
	
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Business Mathematics
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Provide the basic understanding about the various quantitative techniques
2. Learn the use of quantitative techniques on a wide range of business situations
3. Identify relevant quantitative techniques for given decision making situations

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Memorise and reproduce all basic steps in solving the various quantitative
techniques covered in the syllabus
	K1

	2
	Know in detail the identification of appropriate quantitative technique for a
given business situation
	K2

	3
	Apply the acquired knowledge and skill to solve the practical problems of
business
	K3

	4
	Illustrate the use of quantitative techniques in business decision making
	K4

	5
	Interpret the results obtained from the quantitative techniques for obtaining
optimal solution
	K5

	6
	Create and solve the business situations using quantitative techniques
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	INTRODUCTION TO OR AND LINEAR PROGRAMMING
	10 hours

	Mathematical Models – Deterministic and probabilistic – Simple business examples – OR and optimization models – Linear Programming – Formulation – Graphical solution –Dual linear programming problem – Economic interpretation

	

	Unit:2
	TRANSPORTATION AND ASSIGNMENT MODELS
	10 hours

	Transportation model – Initial Basic Feasible solutions – Optimum solution for non – degeneracy model – Trans-shipment Model – Assignment Model

	

	Unit:3
	NETWORK AND WAITING LINE MODELS
	10 hours

	Network Model – Networking – CPM – Critical path – Time estimates – Critical path – Crashing, Resource leveling, Resources planning - Waiting Line Model – Structure of model – M/M/1 for infinite population.

	

	Unit:4
	INVENTORY MODEL
	10 hours

	Inventory Models – Deterministic – EOQ – EOQ with Price Breaks – Probabilistic Inventory Models - Probabilistic EOQ model

	




	Unit:5
	SIMULATION AND DECISION THEORY
	10 hours

	Simulation – Types of simulation – Monte Carlo simulation – Simulation problems -Decision Theory – Pay off tables – Decision criteria – Decision trees.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	(Case studies, Seminars and group exercises may be used to supplement the class lectures)
Note: 80% of the questions shall be problems, 20% of the questions shall be theory based.

	Text Book(s)

	1
	KantiSwarup, Gupta And Man Mohan, Operations Research, Prentice Hall of India

	2
	Hamdy A Taha, Operations Research – An Introduction, Pearson.

	

	Reference Books

	1
	J.K. Sharma- Operations Research , Macmillan India Ltd.

	2
	Fredrick S Hillier and Herald J Lieberman, Operations Research, Concepts and cases
,TMH

	3
	U.K. Srivastava, G.V. Shenoy, S. C. Sharma, ― Quantitative Techniques for
Managerial Decision, Prentice Hall of India

	4
	Ronald L. Rardin, ―Optimization in Operations Research, Pearson Education

	5
	R. Panneerselvam, Operations Research, PHI

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.swayam.gov.in/ndl_noc19_ma29/preview

	2
	https://www.nptel.ac.in/courses/112/106/112106134/

	

	Course Designed By: Dr. S.Manoharan, Head, Dept. of Business Administration, C.N.College, Erode.



	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	L
	M
	L
	L
	M
	L
	M
	L
	L

	CO2
	S
	S
	S
	L
	M
	M
	L
	M
	L
	M

	CO3
	S
	S
	S
	L
	S
	S
	M
	S
	M
	S


S-Strong, M-Medium, L-Low


	Course Code
	2.6
	RESEARCH METHODS
FOR MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Research Methodology
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this subject are:
1. To develop understanding of various research designs and techniques.
2. To understand some basic concepts of research methodologies and conduct research in an appropriate manner
3. To enhance the knowledge in research proposal and report writing.

	Expected Course Outcomes:

	On the successful completion of the course, student will able to:

	1
	Apply a range of quantitative and / or qualitative research techniques to business and management problems / issues.
	K1

	2
	Understand and apply research approaches, techniques and strategies in
the appropriate manner for managerial decision making.
	K2

	3
	Demonstrate knowledge and understanding of data analysis and
interpretation in relation to the research process.
	K3

	4
	Develop necessary critical thinking skills in order to evaluate different
research approaches utilized in the service industries.
	K4

	5
	Students should be able to define the meaning of a variable, and identify
independent, dependent, and mediating variables.
	K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 – Evaluate.

	

	Unit:1
	INTRODUCTION TO RESEARCH
	10 hours

	Research: Meaning, scope and significance - Types of research - Research process - Characteristics of good research - Scientific method - Problems in research – Identifying research problem – Concepts, constructs and theoretical framework.

	Unit:2
	RESEARCH DESIGN
	10 hours

	Hypothesis: Meaning, sources and types - Formulation of research design - Types - Case study
- Features of good design – Measurement: Meaning and need - Errors in measurement - Tests of sound measurement - Techniques of measurement - Scaling techniques: Meaning - Types of scales - Scale construction techniques.

	Unit:3
	SAMPLING DESIGN
	10 hours

	Sampling design: Meaning - Concepts - Steps in sampling - Criteria for good sample design - Types of sample designs - Probability and non-probability samples - Data collection: Types of data - Sources - Tools for data collection - Methods of data collection - Constructing questionnaire - Pilot study - Case study - Data processing: Coding - Editing - and tabulation of data – Data analysis.




	Unit:4
	PARAMETRIC AND NON- PARAMETRIC TESTS
	10 hours

	Test of Significance: Assumptions about parametric and non-parametric tests - Parametric Test: T test, F Test and Z test - Non Parametric Tests: U Test, Kruskal Wallis, Sign test. Multivariate analysis: Factor, Cluster, MDS and Discriminant analysis (No Problems) - SPSS andits applications.

	

	Unit:5
	REPORT WRITING
	10 hours

	Interpretation : Meaning - Techniques of interpretation - Report writing: Significance – Steps in report writing - Layout of report - Types of reports - Oral presentation - Executive summary - Mechanics of writing research report - Precautions for writing report - Norms for using tables, charts and diagrams - Appendix: Norms for using Index and Bibliography.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	William M. K. Trochim, James P. Donnelly, The Research Methods Knowledge Base, Atomic Dog

	2
	John W. Creswell, Research Design: Qualitative, Quantitative and Mixed Methods Approaches, SAGE Publications, Inc

	

	Reference Books

	1
	Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. Business Research Methods, Cengage Learning.

	2
	Donald R.Cooper and Pamela S.Schindler - Business Research Methods - Tata McGraw Hill

	3
	Naresh K Malhotra – Marketing Research: An Applied Orientation, Pearson Education

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://research-methodology.net/research-methodology/research-types/

	2
	https://www.intechopen.com/books/cyberspace/research-design-and-methodology

	

	Course Designed By: Dr. S. Manoharan, Head, Dept. of Business Administration, C.N.College, Erode.



	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	S
	L
	M
	L
	L
	M
	M
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	CO2
	S
	M
	S
	L
	S
	L
	L
	M
	S
	S

	CO3
	S
	M
	S
	M
	M
	M
	M
	S
	S
	S


*S-Strong; M-Medium; L-Low


	Course Code
	2.7
	COMPUTER APPLICATION IN MANAGEMENT USING SAP
	L
	T
	P
	C

	Core/Elective
	CORE-PRACTICAL
	
	
	3
	3

	Pre-requisite
	Basic knowledge of Business Management and Computers
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Understand the various components of Computers and software used in business
2. Introduce the concepts of information technology and their applications in management for decision making
3. Recognize the various ethical and privacy issues involved in SAP & ERP

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Understand the basics of Microsoft office, tally, ERP & SAP
	K2

	2
	Apply the knowledge of MS office to prepare business reports & Presentations
	K3

	3
	Prepare Financial statements using TALLY
	K4

	4
	Analyse the importance of SAP & ERP in business
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	COMPONENTS OF COMPUTERS
	9 hours

	Components of a computer - Hardware and Software – Operations Systems – Directories and File properties - MS OFFICE – Introduction to WORD, EXCEL and POWERPOINT -WORD
– Creating a new document with templates & Wizard – Creating own document – Opening/modifying a saved document – Converting files to and from other document formats – Using keyboard short-cuts & mouse – Adding symbols & pictures to documents – Header and footers – Finding and replacing text – Spell check and Grammar check – Formatting text - Paragraph formats - Adjusting margins, line space – Character space – Changing font type, size
–Bullets and numbering – Tables – Adding, editing, deleting tables – Working within tables –
Adding, deleting, modifying rows and columns – Merging & splitting cells.

	Unit:2
	EXCEL
	8 hours

	EXCEL – Working with worksheets – Cells – Entering, editing, moving, copying, cutting, pasting, transforming data – Inserting and deleting of cells, rows & columns – Working with multiple worksheets – Switching between worksheets – Moving, copying, inserting & deleting worksheets – Using formulae for quick calculations – Working & entering a formula – Formatting a worksheet – Creating and editing charts – Elements of an Excel Chart – Selecting data to a chart – Types of chart – chart wizard – Formatting chart elements – Editing a chart – Printing charts - Excel Function – Mathematical, logical, Lookup & Reference, Financial, statistical and other functions. Rudimentary data analysis - Sort, filtering, conditional
formattingand Pivot tables etc.

	Unit:3
	POWERPOINT
	9 hours

	POWERPOINT: Creating new presentations – Auto content wizard – Using template – Blank
presentation – Opening existing presentations – Adding, editing, deleting, copying , hiding




	slides – Presentations – Applying new design – Adding graphics – Using headers and footers – Animations text – Special effects to create transition slides – Controlling the transition speed –
Adding sounds to slides – Using action buttons.

	Unit:4
	TALLY
	9 hours

	TALLY: Introduction and Installation - Required Hardware, Preparation for installation of Tally software, installation - Working in Tally: Opening new company, Safety of Accounts or Password, Characteristics, Making Ledger Accounts, Writing voucher, voucher entry, Making different types of vouchers, Correcting sundry debtors and sundry creditors accounts, Preparation of Trial Balance, Books of Accounts, Cash Book, Bank Books, Ledger Accounts, Group summary, Sales Register and Purchase Register, Journal Register, Statement of Accounts
& Balance Sheet.

	Unit:5
	ERP & SAP
	8 hours

	ERP & SAP: Introduction – Need for ERP – Advantages – Major ERP Packages – SAP:Features – ABAP: Logon to SAP Environment – ABAP Dictionary – Functions – Objects
–Managing SAP Application

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars – Webinars

	Note: Practical: Simple problems to be done in WORD, EXCEL and POWERPOINT
using all the above-mentioned topics with more emphasis on EXCEL to develop simple Business applications.

	
	Total Lecture Hours
	45 hours

	Text Book(s)

	1
	George Anderson,Danielle Larocca -Teach yourself SAP in 24 hours , Pearson
Education

	2
	Murthy, C S V, Enterprise Resource planning (ERP): Text and case
studies,HPH

	Reference Books

	1
	Ed, Bott - Using Microsoft Office 2000 , PHI

	2
	OFFICE 2000 Complete – BPB Publications.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.youtube.com/watch?v=Ux6QDTWokDQ

	2
	https://in.linkedin.com/in/swayam-prakash-tiwari-38187916

	3
	https://www.mooc-list.com/university-entity/sap

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science, Sathiyamangalam

	Mapping with Programme Outcomes

	Cos
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	M
	M
	L
	M
	S
	S
	S
	L

	CO2
	M
	M
	S
	M
	M
	L
	S
	S
	S
	L

	CO3
	S
	M
	S
	M
	L
	M
	M
	S
	S
	L


*S-Strong; M-Medium; L-Low


	Course Code
	2.8
	INTERPERSONAL SKILLS AND
COMMUNICATION
	L
	T
	P
	C

	Core/Elective
	JOB ORIENTED COURSE-1
	2
	
	
	2

	Pre-requisite
	Basics of Interpersonal and Communication Skills
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand the Self.
2. Learn the application of Etiquettes and interpersonal Skills in business
3. Learn to apply Interpersonal skills in life situations as well

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basics of Interpersonal Skills
	K1

	2
	Understand the importance of Application Communication Skills in various
functions of business management
	K2 &
K3

	3
	Identify the scope and application of Interpersonal Communication Skills in day-to-
day Managerial Functions.
	K4&
K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	Perception of the Self and Others
	5 hours

	Interpersonal Communication: Need & Importance - Self-Concepts - Self-Awareness - Self-
Esteem – Self Monitoring - Self Presentation – Impression Management - Assertive Vs Aggressive behaviour.

	

	Unit:2
	Communication & Presentation skills
	7 hours

	Oral & Non-verbal cues - Analytical Thinking, Listening and Reading of Non-Verbal Messages: Active, Passive and Emphatic Listening, Providing Feedback – Paralanguage - Presentation Skills: Designing and Structuring of Presentation, Tips to Make Good Presentation, Managing Stage
Fright and Anxiety during Presentations.

	

	Unit:3
	Teaming and Problem Solving
	3 hours

	Team building & Team Management - Working with Teams, Running Meetings and Valuing Diversity. Creative Problem Solving: Ethical Decision Making, Resolving Conflicts, Negotiations.

	

	Unit:4
	Etiquettes
	5 hours

	Personal Etiquettes - Dressing, Grooming and Managing of Emotions - Work Place Etiquettes: Office, Elevator, Cafeteria and Mobile Phone Usage. Telephone Etiquettes: Open, Control, Transferring and Closing the Call. Meeting Etiquettes: Preparation, Participation, Disciplined Behaviour, Time Management. E Mail Etiquettes: Addressing, Subject, Content, Salutation, Signature, Checking and Proof Reading.

	




	Unit:5
	Basics of Transactional Analysis
	5 hours

	Transactional Analysis – Meaning – Evolution, Types – Self analysis, Ego States, Types of Transactions, Life Positions - Time Structuring, Strokes, Life scripts – Rackets - Sweatshirts – Applications of TA in an interview and counselling.

	

	Unit:6
	
	5 hours

	Presentations, E Mail Etiquettes, Expert Lectures, Online seminars– Webinars.

	

	
	Total Lecture Hours
	30 hours

	Text Book(s)

	1
	Joseph A. DeVito - The Interpersonal Communication Book, Pearson.

	2
	Stephen P.Robbins & Philip L.Hunsaker - Training in Interpersonal Skills: Tips for Managing People at Work, Pearson Prentice Hall

	

	Reference Books

	1
	Jana L.High - High-Tech Etiquette: Perfecting the Art of Plugged in Politeness, Viva Books Pvt Ltd.

	2
	Eric Berne – Games People Play: The Basic Handbook of Transactional Analysis, Tantor Media.

	3
	Emotional Intelligence: Why it Can Matter More than IQ? - Daniel Goleman, Bantam.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.coursera.org/learn/professional-emails-english

	2
	https://www.classcentral.com/course/communication-and-interpersonal-skills-at-work-17495

	

	Course Designed By: Dr Lara Priyadarshini , Assistant Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
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*S-Strong; M-Medium; L-Low

[image: ]




Third




	
Course Code
	
3.1
	INTERNATIONAL TRADE PRACTICE, PROCEDURE AND
DOCUMENTATION
	
L
	
T
	
P
	
C

	Core/Elective
	CORE SUBJECT
	4
	
	
	4

	Pre-requisite
	Basic knowledge of trade practices
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of trade practices
2. Learn the document process in export systems
3. Learn about currencies and exchange rates

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of international trade practice, procedure and documentation
	K1

	2
	Understand the various impact on trade development
	K2

	3
	Identify the need and application of trade practice and procedure in export process
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO TRADE DEVELOPMENT
	10 hours

	Globalization and its Impact on Trade development - Market, Industry, Quality of Products and Services & Competition. - Regional Economic Cooperation - Evolution of WTO and Its Different Agreements - Subsidies: Types of Subsidies and Its Role in International Trade.
Dumping practices and preventive measures.

	

	Unit:2
	INTERNATIONAL TRADE PROCEDURES
	10 hours

	International Trade Procedures : Import & Export process – Licensing – Generation of Foreign enquiries, Order confirmation - Scrutinizing export order, – Letter of Credit – Types – Export Finance - Competent authorities in an export trade process – Terms of Payment - Terms of
Trade - INCO terms – Forex – Currencies & Exchange rates.

	

	Unit:3
	EXPORT COST & PRICING
	10 hours

	Export costing - Export Pricing – Influencing factors – forms of export pricing and methods. Export Packaging, Packing and Marking - Preparation of pre shipment documentation - Inspection of Export Consignment - Export by Post, Road, Air & Sea - Claiming for Export benefits and Duty drawbacks.

	

	Unit:4
	SHIPPING DOCUMENTS
	10 hours

	Shipment & Shipping documents – Export documentation – Import documentation – clearance of import goods - Complicated problems in shipments & negotiation of Shipping documentations - Corporate Marketing Strategies - 100% EOU & Free trade zone - Deemed
Export, Export processing zones – special economic zones.




	

	Unit:5
	EXIM POLICY & ACT
	10 hours

	Introduction to DGFT & its Role - EXIM policy - Customs Act - other acts relating to export/import - formalities for commencing - customs formalities - duty drawback procedure – Export Promotion councils – Digitalisation of export import procedures.

	

	Unit:6
	
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	C Ramagopal, Export Import Procedures- Documentation and Logistics, 4/e, New Age Publishers

	2
	P K Khurana , Export Management

	

	Reference Books

	1
	Justin Paul & Rajiv Aserkar., Export Import Management

	2
	M K Venugopalan, A Handbook on Export Import Trade and Documentation, 4/e, Sara Book Publication

	3
	Dr. Khushpat S. Jain, Apexa V Jain, Foreign Trade - Theory, Procedures, Practices and Documentation 8/e, 2019 Himalaya Publishing.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.udemy.com/course/international-trade/

	2
	https://www.ettintl.com/courses.htm

	

	Course  Designed  By:	B.Jaiganesh, Assistant Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
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	PO5
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	PO10

	CO1
	M
	S
	M
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	M
	L
	M
	L
	M
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	M
	M
	M
	M
	M
	S
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	S
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	M
	M
	M
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*S-Strong; M-Medium; L-Low


	Course Code
	3.2
	MANAGEMENT
INFORMATION SYSTEM
	L
	T
	P
	C

	Core/Elective
	CORE SUBJECT
	3
	
	
	3

	Pre-requisite
	Basic knowledge of Business
Management and Information Systems
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Gain knowledge on basic concepts of Information Systems
2. Understand the importance of Information System in functional areas of business
3. Comprehend the security and ethical challenges in online operations

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Describe the basic concepts related to Management Information System
	K1

	2
	Explain in detail the various functional information systems
	K2

	3
	Use of DSS models, AI, Expert Systems in decision making process
	K3

	4
	Analyzing the various information resources and technologies for
developing an efficient information system
	K4

	5
	Evaluating the various security challenges for a secured information
system
	K5

	6
	Creating an information system for an organization to process the data
for decision making process
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	INTRODUCTION TO INFORMATION SYSTEMS
	8 hours

	Foundations of Information Systems: A framework for business users - Roles of Information systems - System concepts - Organisation as a system - Components of Information Systems
- IS Activities - Types of IS.

	

	Unit:2
	FUNCTIONAL INFORMATION SYSTEMS
	9 hours

	IS for operations and decision making: Marketing IS, Manufacturing IS, Human Resource IS, Accounting IS and Financial IS - Transaction Processing Systems- Information Reporting System - Information for Strategic Advantage.

	

	Unit:3
	DECISION SUPPORT SYSTEMS AND ARTIFICIAL INTELLIGENCE
	9 hours

	DSS and AI: DSS models and software: The decision-making process - Structured, Semi Structured and Unstructured problems; What if analysis, Sensitivity analysis, Goal-seeking Analysis and Optimizing Analysis - Overview of AI: Neural Networks, Fuzzy Logic Systems, Genetic Algorithms - Expert Systems.

	

	Unit:4
	IS ARCHITECTURE AND EDI
	9 hours

	Managing Information Technology: Managing information resources and technologies - IS architecture and management - Centralised, Decentralised and Distributed - EDI, Supply




	Chain Management & Global information technology management

	

	Unit:5
	SECURITY AND ETHICAL CHALLENGES
	9 hours

	Security and Ethical Challenges: IS controls - Facility control and procedural control - Risks to online operations - Denial of service, spoofing - Ethics for IS professional - Societal challenges of information technology.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars – Webinars

	

	
	Total Lecture Hours
	45 hours

	Text Book(s)

	1
	James A O'Brien -Management Information Systems, Tata McGraw Hill

	2
	Kenneth C Laudon and Jane P Laudon -Management Information System, PHI

	

	Reference Books

	1
	Effy Oz - Management Information Systems, Vikas Publishing House

	2
	Waman S Jawadekar - Management Information System Text and cases, Tata McGraw-Hill

	3
	R.Srinivasan -Strategic Management,Prentice Hall of India

	4
	M.Senthil - Management Information System

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.swayam.gov.in/ndl_noc20_mg60/preview

	2
	https://www.nptel.ac.in/courses/110/105/110105148/

	3
	https://www.nptel.ac.in/courses/122/105/122105022/

	

	Course Designed By: Dr. S. Manoharan, Head, Dept. of Business Administration, C.N.College, Erode.




	Mapping with Programme Outcomes
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	Course
Code
	3.7
	BUSINESS INTELLIGENCE THROUGH
INTERNET OF THINGS
	L
	T
	P
	C

	Core/Elective
	VALUE ADDED COURSE-2
	2
	
	
	2

	Pre-requisite
	Basic understanding of computers and internet
	Syllabus Version
	2026–27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Explain the components and characteristics if Industry 4.0
2. Highlight the application of I 4.0 in various business aspects
3. Help students develop new I 4.0 applications

	

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Understand the basic concepts of Industry 4.0
	K2

	2
	Developing new applications of I 4.0
	K2

	3
	Understanding Data Analytics concepts
	K2

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create

	

	Unit:1
	BASICS OF INDUSTRY 4.0
	5 hours

	Need – Reason for Adopting Industry 4.0 – Definition – Goals and DesignPrinciples–
TechnologiesofIndustry4.0-ImpactofIndustry 4.0 on Business, Government, People.

	

	Unit:2
	AI AND BIG DATA
	6 hours

	Artificial Intelligence (AI) – What & Why? – History of AI –Foundations of AI – The AI Environment – Societal Influences of AI – Application Domain and Tools – Associated Technologies of AI – Future Prospects of AI – Challenges of AI - Big Data :
Evolution – Terminologies- Essential of Big Data in Industry 4.0 –Merits – Big Data Components and Characteristics– Big Data Applications.

	

	Unit:3
	INTERNET OF THINGS
	6 hours

	Internet of things (IoT) : Introduction to IoT – Architecture of IoT – Technologies for IoT–Developing IoT Applications–Security in IoT - Applications of IoT – Manufacturing – Healthcare – Education – Aerospace and Defense Agriculture –
Transportation and Logistics –

	

	Unit:4
	MACHINE LEARNING AND ROBOTICS
	6 hours

	Machine Learning–Introduction–Definition–Types of Machine Learning–Supervised, Unsupervised, Reinforcement Learning- Applications areas of Machine Learning – Robotic Process Automation (RPA):Introduction to RPA–Need for Automation Programming Constructs in RPA–Robots and Softbots– Industries best suited for RPA – Risk & Challenges with RPA

	




	Unit:5
	VIRTUAL AND AUGUMENTED REALITY
	5 hours

	Virtual Reaility : Definition – Types of Head Mounted Displays – Tools for Virtual Reality – Applications of VR in Education, Industries – Difference between VR and AR
- Augmented Reality : Definition – Tools for Augmented Reality – Hololens – Advantages and Challenges of AR – Applications of AR - -Mixed Reality

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Data Analytics Case Studies – Marketing – Logistic Management – Insurance – Behavioral Analytics

	

	
	Total Lecture Hours
	30 hours

	Text Book(s)

	1
	P. Kaliraj, T. Devi, Higher Education for Industry 4.0 and Transformation to Education 5.0

	2
	V. Bhuvaneswari, “Data Analytics with R step by Step”, ScitechPublisher

	

	Reference Books

	1
	Roger D.Peng, “R Programming for Data Science”, Lean Publishing

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	Introduction to Industry 4.0 and Industrial Internet of Things by Prof. SuidipMisra, IIT Kharagpur

	2
	Artificial Intelligence By Prof. BhushanTrivedi, GLS University

	3
	Big Data Computing by Prof. Rajiv Misra, IIT Patna

	4
	Introduction to Inernet of things by Prof. SudipMisra, IIT Kharagpur

	

	Course Designed By: Dr.A.W.Unas Assistant Professor, Government Arts and Science College, Sathiyamangalam.




	Mapping with Programme Outcomes

	Cos
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	S
	S
	S
	S
	M
	M
	S
	S
	S

	CO2
	M
	S
	M
	S
	S
	M
	M
	S
	S
	S

	CO3
	M
	S
	S
	S
	S
	M
	M
	S
	S
	S


[image: ]*S-Strong; M-Medium; L-Low

3.8 SUMMER PLACEMENT PROJECT REPORT & VIVA-VOCE

SEMESTER III : ELECTIVE SUBJECTS : MARKETING
	Course Code
	1
	GLOBAL CONSUMER BEHAVIOUR
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of consumer behaviour at Global
level
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of consumer behavior
2. Learn to apply insights on how cultural, social, personal and psychological factors influence behaviour
3. Learn to apply decision making process of consumers in actual situations as well

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of consumer behaviour in International Perspective
	K1

	2
	Understand the various patterns of consumer in Global perspective
	K2

	3
	Application of Global Consumer Behaviour knowledge in Marketing
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO GLOBAL CONSUMER BEHAVIOUR
	8 hours

	Global Consumer Behaviour and Marketing Strategy, Changing Consumer Characteristics from
local to Global. Market segmentation - Consumer Research Paradigm - Online buyer behavior. Buying Decision process - Diffusion and Innovation in Global markets.

	

	Unit:2
	LEARNING & PERCEPTION
	9 hours

	Learning - high and low involvement strategies, Predicting Impulsive and Rationality in buying
behaviour. Perception - Process, Elements - Perception and n decisions - Perception of Indian brands among Global customers – MNC brands among Indian customers.

	

	Unit:3
	MOTIVATION & PERSONALITY
	11 hours

	Motivation - Nature, motivational strategies, theories and their relevance in international market – Changes in consumer needs in need hierarchy. Personality – Psycho analytical - neo - Freudian and social approaches to personality - understanding consumer diversity across culture, Brand personality and traits – Indian & MNC brands.

	

	Unit:4
	ATTITUDE & FAMILY
	10 hours

	Attitude formation & change across different cultures and Countries - strategies of attitude change, cognitive dissonance, attribution, Groups - types, Celebrities, Family and Social groups, Family decision-making and consumption - related roles, Family life cycle and changes in consumer
needs.

	




	Unit:5
	CULTURE & OPINION LEADERSHIP
	12 hours

	Culture- Nature - Characteristics - Evaluation, Sub-cultures – Nationality, Race, age, geographic, Regional and Sex, Sub- cultural interaction. Cross culture : International perspective cross cultural consumer analysis, Multinational strategies, Cross – cultural psychographic segmentation – Positioning confusions – undertaking differences. Opinion leadership & process, Dynamics, motivation and opinion leadership, Measurement and corporate strategy of opinion leadership.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Loudon.D, Consumer Behaviour, Concepts & Applications, Albert Biutta, McGraw Hill. Ingel, Roger & Blackwell, Consumer Behaviour.

	2
	Schiffman.L.G. & Kanak.L.L., Consumer Behaviour, Pearson.

	

	Reference Books

	1
	Kurder, Consumer Behaviour, Pearson.

	2
	Samli, A. Coskun, International Consumer Behavior in the 21st Century, 2013 Springer

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.nptel.ac.in/noc21_mg20/preview

	

	Course Designed By: Dr.S.A. Mohamed Ali, Principal, CMS Academy of Management and
Technology, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	M
	S
	L
	M
	M
	S
	M
	M

	CO2
	S
	M
	M
	S
	M
	M
	M
	S
	S
	S

	CO3
	S
	S
	S
	M
	M
	S
	M
	S
	S
	S
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	Course Code
	2
	RETAILING & SERVICES IN
INTERNATIONAL MARKET
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of retailing services
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of retail services
2. Learn the role of retailing in marketing & comprehend the challenges faced by retailer
3. Learn to apply the ideal services & special characteristics of services in marketing practices.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of retailing
	K1

	2
	Understand the various functions of retailer
	K2

	3
	Identify the scope and application of retail services in day to day life
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO RETAILING
	10 hours

	Retailing - An introduction: Definition, Functions, Importance, Types of retailing - Store and Non Store; Retailing in India - Current Scenario, Retailing from International perspectives; Retail
Structure - Retail brand management- positioning, personality. Electronic Retailing.

	

	Unit:2
	RETAIL LAYOUT & PRICING
	10 hours

	Retail layout and location – India and Global Retailing: Retail location decisions - Trading area analysis - Types of location Site evaluation; Store design - layout and space management, Visual merchandising and displays – Comparison with global retail stores. Retail pricing - approaches,
influencing factors, Price sensitivity, and mark down policy. IMC Mix in Retail Promotion.

	

	Unit:3
	SERVICES MARKETING
	10 hours

	Services Marketing - meaning - nature of services - Types and importance - Relationship marketing
- Mission, strategy, elements of design, marketing plan - market segmentation – Indian and Global Services – Differentiation Strategies.

	

	Unit:4
	MARKETING MIX DECISIONS
	10 hours

	Marketing mix decisions:- unique features of developing, pricing, promoting and distributing services - Positioning and Branding of services - quality of service industries & current challenges among developing and developed nations.

	

	Unit:5
	MARKETING SERVICES
	10 hours

	Marketing of Services:- Emerging Service Products - Perspectives of Tourism, Travel and
Hospitality services – Healthcare – Domestic and International Airline – Online and Electronic




	based services –. Financial Services – Current trends in Global Service Industry

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Berman and Evens. Retail Management, 13/e, PHI

	2
	David Gilbert. Retail Management, Financial Time /Prentice Hall. 2/e

	

	Reference Books

	1
	Gibson Vedamani. Retail Management, 4/e, Jaico Books.

	2
	S.M. Jha, Services Marketing, 2017, Himalaya Publishing Company.

	3
	Ravishankar. Services Marketing, Indian experiences - South Asia Publication

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.classcentral.com/course/swayam-introduction-to-retail-management-14163

	

	Course Designed By: Ms. Subadradevi, Assistant Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	M
	M
	M
	S
	M
	M
	S
	M
	L

	CO2
	S
	M
	M
	S
	S
	M
	S
	M
	M
	M

	CO3
	S
	S
	S
	S
	S
	S
	S
	M
	S
	M
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	Course Code
	3
	HR ANALYTICS AND INFORMATION
SYSTEMS
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of HR Data Analysis
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of HR data
2. Learn the basics of HR analytics
3. Learn about workforce and talent management analytics

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn how to apply strategic frameworks to manage people & resources
	K2

	2
	Master advanced HR Analytics and Data Science techniques to generate data-based
HR decisions
	K4

	3
	Visualize & monitor organizational health through data
	K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO ANALYTICS & DATA MANIPULATION
	10 hours

	Introduction to Analytics – Evolution of Analytics - Value creation in today’s market place -
Statistics: Working with quantitative and qualitative data - Basic HR processes and importance of Analytics - Basic data manipulation - Data Visualization in Excel

	

	Unit:2
	HUMAN RESOURCE PLANNING METRICS
	10 hours

	Introduction to Human resource planning metrics - HR Audit and Benchmarking using Analytics - Job Analysis - Data Driven Staffing – Diversity – Analysing Human Resource Planning Metrics -
Employee Engagement (Talent retention) - Career Progression

	

	Unit:3
	WORKFORCE ANALYTICS
	10 hours

	Workforce Analytics Definition – The art & science of workforce analytics – The challenges in measuring Human capital – Identifying key workforce questions – AACEE maturity model – workforce analytics self-assessment – Building the foundation for data driven decision making – The power of combining data sources – Recruiting source analysis – Application of balance scorecard in HR.

	

	Unit:4
	ANALYTICS IN TALENT MANAGEMENT
	10 hours

	Measures of Talent acquisition – Optimizing hiring channel strategy on the basis of cost – optimizing hiring channel strategy on the basis of quality of hire – cost Vs speed – Evaluating effectiveness of a compensation structure across bands – Evaluation fairness of a compensation within a band using scatter diagram

	




	Unit:5
	PRACTICE
	12 hours

	HR analytics for decision making using SPSS

	

	Unit:6
	
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	54 hours

	Text Book(s)

	1
	The Basic Principles of People Analytics – David Green

	2
	Human Capital Analytics – Jac Fitz Enz

	

	Reference Books

	1
	The New HR Analytics - Jac Fitz Enz

	2
	Fundamentals of HR Analytics – Fermin Diez

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.coursera.org/courses?query=hr%20analytics

	

	Course Designed By: Dr Lara Priyadarshini S, Assistant Professor, G R Damodaran
Academy of Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	M
	S
	M
	M
	M
	M
	L
	S
	S
	S

	CO2
	M
	S
	S
	S
	S
	S
	M
	S
	S
	S

	CO3
	S
	S
	S
	M
	S
	M
	M
	S
	S
	S
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	Course Code
	
	HRD PRACTICES – INDIAN AND
GLOBAL PERSPECTIVE
	L
	T
	P
	C

	Core/Elective
	CORE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of HR Development
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of HR Development
2. Learn the basics of HR development process in Indian & Global Context
3. Learn about managing the Global HR issues .

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn how to apply strategic frameworks to manage people & resources
	K2

	2
	Frame policies and develop module for training and performance appraisal in global
context
	K4

	3
	Manage the global HR Issues
	K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO HUMAN RESOURCE DEVELOPMENT
	10 hours

	Human Resource Development – Meaning – Significance – HRD Dynamics- Subsystems - Analysing the Role for Development – Job design/job redesign – Job Enrichment - Quality of Working Life - Role Efficacy, HRD Climate in cross cultural context- HRD in Indian and Global organizations.

	

	Unit:2
	HUMAN RESOURCE POLICIES
	10 hours

	HR Policies and Operations in a Global Setting - Distinctive Features of HR Functions - Manpower Planning to Separations in a Global Set-up - Staffing - Skill & Knowledge Development – Job description – KPA and Competency Mapping. Potential Appraisal - Training and Learning in different cultural context.

	Unit:3
	PERFORMANCE APPRAISAL IN GLOBAL CONTEXT
	10 hours

	Performance appraisal - Incentives & Compensation Package in Indian and Global context – Employee Empowerment.– Value systems – Shared Corporate Culture and Grievance Handling – Reactive & Proactive Mechanisms - Career Planning, HR Challenges & Opportunities - Multi cultural orientation to employees.

	

	Unit:4
	ORGANIZATIONAL CHANGE AND LEADERSHIP
	10 hours

	Change Management Model – Building Change capability - Leadership and Change – Diversity of Learning and Effectiveness within Groups and Organizations – HR to develop Global Organisational Learning Systems, Organisational Development, HRD Audit.

	




	Unit:5
	GLOBAL HR ISSUES
	12 hours

	Global HR issues in Management of Human Resources, HR related issues in Mergers and Acquisitions, Global HR trends and future challenges, Quality Performance in Knowledge Based Organizations - Technology – Behavioral & Technical - Universal Quality Standards & HRM.

	

	Unit:6
	
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	54 hours

	Text Book(s)

	1
	Udai Pareek, Rao T V. Designing and Managing Human Resource Systems, 2012, 3/e; New Delhi: Oxford & IBH Publishing Co.

	2
	Rao, T.V. HRD Audit - Evaluating the Human Resource Function for Business Improvement, 2008, 1/e, New Delhi: Response Books

	

	Reference Books

	1
	Werner, M.,John, Desimon, L., Randy Human Resource Development, 2016, 6/e, New Delhi: Cengage Learning

	2
	Punnett Betty Jane, International perspectives on Organizational Behavior and Human Resource Management, 2013, 3/e, M.E. Sharpe publisher

	3
	Dowling & Welch, International HRM: Managing people in multinational context, 2006, 4/e, Cengage Learning, New Delhi

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.classcentral.com/course/swayam-human-resource-development-14113

	

	Course Designed By: Dr.V.Gowtham Raaj, Assistant Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	M
	S
	M
	M
	M
	M
	L
	S
	S
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	M
	S
	S
	S
	S
	S
	L
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	S
	S
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	M
	M
	S
	S
	S
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	Course Code
	5
	FINANCIAL SERVICES
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic understanding of Financial services
	Syllabus Version
	2026-27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Align the theory and concepts with industrial application
2. Create the awareness of using various software in financial services
3. Familiarise the students with the latest trends in financial services

	

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic functions, principles and concepts of
financial services
	K1

	2
	Understand postulates, principles and techniques of
financial services
	K2

	3
	Apply the various tools of Accounting to resolve financial service
problems
	K3

	4
	Analyse the various issues of financial services to strengthen it
	K4

	5
	Create interest to do research in the field of accounting
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	MERCHANT BANKING
	10 hours

	Merchant Banking - Functions – Categories of merchant bankers-Modes of raising capital from domestic and foreign markets -Raising short term funds -Recent developments in the capital markets - SEBI guidelines on obligations & responsibilities of merchant bankers- Merchant banking in India - NBFCs - Types of activities of NBFCs - Regulation of NBFCs
in India.

	

	Unit:2
	HIRE PURCHASE
	10 hours

	Hire Purchase: Concept - Evaluation of hire purchase proposals – Leasing: Overview - Tax
aspects - Lease Accounting - Types of leases – Benefits of leasing- Rights & obligations of Lessor & Lessee-Evaluation of leasingproposals.

	

	Unit:3
	MUTUAL FUNDS
	10 hours

	Mutual funds – Operations – Types - Performance measure of a mutual fund - Regulation – SEBI guidelines for mutual funds

	

	Unit:4
	OTHER FINANCIAL SERVICES
	10 hours

	Other financial services -Venture Capital - Bill discounting - Factoring - Credit rating - Asset securitisation –Securitisation in India – Depositories: Role of depositories in the
capital market.

	

	Unit:5
	MERGERS AND ACQUISITIONS
	10 hours

	Mergers and Acquisitions - SEBI code on takeovers - Business failures and reorganisations -
Case Analysis, Review of relevant articles.




	
	
	

	Unit:6
	CONTEMPORAY ISSUES
	2 hours

	Expert lectures from Industry, online seminars, workshop with software experts to understand the working of Financial services , Case Study

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Dr.R.Shanmugam , Financial Services.

	2
	M.Y.Khan, Indian Financial Systems

	

	Reference Books

	1
	K.Sriram, Hand Book of Leasing Hire Purchase & Factoring

	2
	R.M.Srivastava, Indian Financial System

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/tags/financial-management

	2
	https://swayam.gov.in/nd1_noc19_mg36/preview

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College, Sathiyamangalam.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
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	Course Code
	6
	FINANCIAL DERIVATIVES
	L
	T
	P
	C

	Core/Elective
	Elective
	4
	
	
	4

	Pre-requisite
	Basic understanding of capital markets and derivatives
	Syllabus
Version
	2026-27

	Course Objectives:

	The main objectives of this course are:
1. To comprehend the notion of derivatives and study the derivatives market
2. To align the theory and concepts with Industrial application
3. To help the students understand the modes of selecting investment opportunities

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic functions, principles and concepts of Derivatives
	K1

	2
	Understand postulates, principles and techniques of Derivatives
	K2

	3
	Apply the various tools of Accounting software to Derivative Investment
	K3

	
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	Unit:1
	DERIVATIVE MARKET
	10 hours

	Derivative – An introduction- Definition –Derivative Markets and Instruments- Basics Derivatives –
forwards and options-Derivative trading in India –Derivatives market development

	

	Unit:2
	FORWARD AND FUTURE CONTRACT
	10 hours

	Structure of forward and future markets-forward contract-future exchanges and contracts-Types of future-Interest rate future-price quotation –Basic principles of pricing forwards-Hedging in future and forward –stock index –Pricing of index futures contracts

	

	Unit:3
	OPTION CONTRACT
	10 hours

	Types of option contracts-option pricing –factors affecting option pricing-principles of call and put option pricing-pricing models-Interest rate options-Currency options and Trading strategies.

	

	Unit:4
	COMMODITY MARKET IN INDIA
	10 hours

	Commodity Market in India – Overview MCX and NCDX –functions-Development in commodity
market in India.

	

	Unit:5
	DERIVATIVE EXPOSURE
	10 hours

	Accounting treatment of Derivative transactions –Management Derivative exposure –Advance financial Derivative credit derivative.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures from Industry, online seminars, workshop with software experts to understand
the working of derivatives, Case Study.

	
	Total Lecture Hours
	52 hours




	Text Book(s)

	1
	John C. Hull, Futures & options and other derivatives , Pearson

	2
	ND Vohra & BR Bagri -Futures & options, Tata Ma Graw

	

	Reference Books

	1
	Gupta SL, financial derivatives, theory, concepts and problems, prentice Hall India.

	2
	Dubinsky, David A, Miller Jr, Thomas W (2008) Derivatives Valuation and Risk management, 1st edition, oxford university press.

	3
	Financial Derivatives –By Kotreshwar, chandana publication (2014), Mysore.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://swayam.gov.in/nd1_noc19_mg39

	2
	https://www.mooc-list.com/tags/derivatives

	Course designed by: Dr.T.Sundareswaran, Associate Professor, G R D Institute of Management, Dr.G R D College of Science, Coimbatore.

	



	Mapping with Programme Outcomes

	COs
	PO1
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	Course Code
	7
	INTERNATIONAL LOGISTICS AND
SHIPPING MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge on logistics operations
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. To equip the students with the knowledge of logistics
2. To understand the fundamentals of shipping in an international perspective
3. To gain knowledge on the documentation process involved in international logistics

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of logistics management
	K1

	2
	Understand the various logistics operations
	K2

	3
	Apply the knowledge logistics gained in international trade
	K4

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create

	

	Unit:1
	
	10 hours

	International logistics - Definition, Evolution of international logistics - components of international logistics – international laws related to logistics and transportation of goods –
Challenges of Logistics and Shipping in international trade.

	

	Unit:2
	
	10 hours

	International commercial documents in transportation - invoices, export / import documents -
International insurance- risk management- marine insurance policies-– airfreight policy- Lloyd‘s principles- commercial credit insurance – ECGC – Role and functions.

	

	Unit:3
	
	10 hours

	International Shipments – Marine – types of vessels - volume and value of trade- world tonnage- constraints Flags, conferences, chartering, Baltic exchange, UN convention on liner code of conduct – Package methods and essentials. International air transportation – types of aircrafts - Air Cargo handling – Types of air cargo- Air Cargo Tariff Structure.

	

	Unit:4
	
	10 hours

	International logistics infrastructure - Transportation infrastructure – Container – Size –– Modernisation and Digitalisation of Ports – Loading and unloading technologies during transport and in Transportation, Shipping Port and Airport. Warehousing – Location, Size, Cost –
Management.

	

	Unit:5
	
	10 hours

	Indian Shipping - Ports in India – Most Traffic Ports of the World - Govt. Policy - Port
Infrastructure development, Major Indian Shipping Companies, Shippers association, shipment of




	Govt. Controlled Cargo.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Case Studies Online seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Krishnaveni Muthaiah, Logistics Management and World Sea borne trade, 6/e, Himalaya publishing House

	2
	Pierre David, International Logistics

	

	Reference Books

	1
	Paul Murphy, Donald Wood, Contemporary Logistics, 3/e, Prentice Hall

	2
	Pierre David, International Logistics, 2003, Wiley; 1 edition

	3
	Global Logistics & Supply Chain Management, John Mangan, Chandra Lalwani et. Al (2011)

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/tags/supply-chain-logistics

	2
	https://www.classcentral.com/subject/logistics

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College,
Sathiyamangalam.




	Mapping with Programme Outcomes
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	Course Code
	8
	LOGISTICS AND SUPPLY CHAIN
MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge on supply chain management and logistics
	Syllabus
Version
	2026–27

	Course Objectives:

	The main objectives of this course are to:
1. Enrich the knowledge of the students about logistics operations
2. Learn the preliminaries of coordinating, scheduling, and controlling various activities of an industry
3. Evaluate the options to minimize the operational cost of an organization by effective material handling

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the principal concepts of supply chain management
	K1

	2
	Understand the different processes involved in logistics and SCM
	K2

	3
	Analyze the opportunities to minimize the operational cost of an organization
	K4

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	
	10 hours

	Development of concepts of supply chain management – concepts and definitions – strategic supply chain Management- Global Supply Chain integration – Logistics in a global economy – Regional differences in Logistics – managing global risks – issues in international supply chain
management.

	

	Unit:2
	
	10 hours

	Role of Procurement in SCM – Procurement process - Supplier selection – Auctions and negotiations – Supplier Assessment – E-procurement. Outsourcing – benefits and risks Inventory Management –
Types of Inventory – Inventory Costs – Inventory management and control
strategies in supply chain management.

	

	Unit:3
	
	10 hours

	Logistics and Customer value: Dimensions of customer value - Customer focused marketing – Customer service – Customer satisfaction - Customer Relationship Management. Role of Forecasting-Characteristics of forecasts - Forecasting techniques – Forecasting Accuracy- Role of IT in forecasting. Distribution Strategies – Direct shipment, Traditional warehousing, Cross docking, Inventory pooling – Factors influencing Distribution network design -E Business and Distribution network.

	

	Unit:4
	
	10 hours

	Coordination in Supply chain Management: Bullwhip effect- Obstacles to coordination-achieving
coordination  –  Building  strategic  partnerships  in  Supply chain  –  Collaborative Planning,




	Forecasting and Replenishment (CPFR) – Vendor Managed Inventory (VMI) – Strategic Alliances
in Supply Chain – Role of IT in Coordination.

	

	Unit:5
	
	10 hours

	Information Technology and Supply Chain Management : Information system for Logistics and SCM- DSS, Artificial Intelligence, ERP – IT Infrastructure For SCM – Electronic Commerce – Barcode – RFID.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Case Studies, Online Seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Donald J Bowersox, David J Closs & M Bixby Cooper Supply Chain Logistics Management, 5/e, Tata McGraw Hill

	2
	David Simchi-Levi Designing & Managing the Supply Chain- Concepts, Strategies and Case Studies, 4/e, Tata McGraw Hill

	

	Reference Books

	1
	Essentials of Supply Chain Management (Essentials Series), Hugos, Michael H., 2018
- Wiley (Publisher)

	2
	Global Logistics & Supply Chain Management, John Mangan, Chandra Lalwani et. Al (2011)

	3
	Sunil Chopra, Supply Chain Management-Strategy, Planning & Operation, Sunil Chopra, Peter Meindl, 5/e, Pearson EducationStoner &Wankai, Management, PHI.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/tags/supply-chain-management

	2
	https://www.mooc-list.com/tags/supply-chain-logistics

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College,
Sathiyamangalam
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Course Code
	23
	Artificial Intelligence for Business
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Artificial Intelligence
	Syllabus
Version
	2026-27

	Course Objectives:

	The main objectives of this course are to:
1. Familiarize with the concept of AI
2. Demonstrate awareness and a fundamental understanding of various applications of AI techniques.
3. Understand the application of artificial neural network


	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Illustrate the importance of AI
	K1

	2
	Demonstrate Reasoning system for categories
	K2

	3
	Appraise use of NLP for solving business problems
	K3

	
	
	

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
		Introduction
	10 hours

	Introduction: Artificial Intelligence Definition - Artificial Intelligence Foundations -Artificial intelligence's past the current state of art - Intelligent Agents: Agent and Environments - Positive Conduct - Environmental Nature & Agent Structure.

	

	Unit:2
	Applications of AI
	8 hours

	AI adoption trends - The hype cycle of AI - eEterprise AI solutions -  Utilizing AI to automate business processes - using AI to develop entrepreneurship - using AI to achieve sustainable development goals - IoT development, and combining big data and AI


	

	Unit:3
	Neural networks and genetic algorithms for Solving Business Problems
	10 hours

	Brief history and Evolution of Neural network - Biological neuron – Learning - Forms of learning - Inductive learning - Computational-learning theory.

	

	Unit:4
	Overview and language modeling
	12 hours

	Origins and challenges of NLP-Language and Grammar-Processing Indian Languages- NLP, Text Augmentation, Text Visualization, Applications-Information Retrieval (search engines, document indexing, and extraction).
	

	




	Unit:5
	Generative AI, LLMs, and Enterprise NLP Deployment

	10 hours

	Transition from traditional NLP to Large Language Models (LLMs) and the GPT framework.
Utilizing LLMs and GPT for improving the efficiency and effectiveness of core business processes.
Strategic business challenges and operational opportunities in the real-world deployment of NLP and AI  solutions.	

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Artificial Intelligence, A Modern Approach, Stuart J. Russell and Peter Norvig, Third Edition, Pearson, 2010


	2
	Tanveer Siddiqui, U.S. Tiwary, “Natural Language Processing and Information Retrieval”, Oxford University Press, 2008.


	

	Reference Books

	1
	Knight, D. (2018). Microsoft Power BI Quick Start Guide: Build dashboards and visualizations to make your data come to life. Packt


	2
	Computer Vision: Algorithms and Applications (CVAA), Richard Szeliski, Springer, 2nd edition, 2020


	3
	Elaine Rich, Kevin Knight: Artificial Intelligence,3 rd Edition, Tata Mc Graw Hill,2009.


	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	

	2
	

	

	Course Designed By: 
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Course Code
	24
	Business Analytics Essentials
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Business Analytics
	Syllabus
Version
	2026-27

	Course Objectives:

	The main objectives of this course are to:
· Understand the evolution and scope of business analytics applications in decision-making
· Demonstrating the construction and application of advance chart types
· Gain proficiency and apply statistical tests to evaluate normality of data
· Sensitize students on Business Intelligence concepts and applications
· Acquire skills for handling business data


	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Understand the importance of Business Analytics in Decision Making
	K1

	2
	Illustrate MS excel to build Business Charts for data visualization
	K2

	3
	Apply spreadsheet tools to understand data analytics
	K3

	
	
	

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
		Introduction to Business Analytics
	10 hours

	Big Data Analytics: Advantages and Significance in the Real World, Data Mining: Cross Industry Standard Process for Data Mining, Business Analytics Evolution and Scope, and Types of Business Analytics.

	

	Unit:2
	Business Charts and their Uses
	8 hours

	Bar Chart: Stacked Bar Chart, Grouped Bar Chart, Waterfall Chart, Pareto Chart, Gantt Chart, Funnel Chart, Waffle Chart, Line Chart, Step Chart, Sunburst Chart, Tree Map, Organization Chart, Funnel Chart, Heat Map.
	

	

	Unit:3
	Data Analytics using Excel
	10 hours

	Descriptive statistics, Normal distribution- Central Limit Theorem, Normality Tests, Box and Whisker plots, Histogram; Linear Regression- simple and multiple regression, interpretation of regression analysis, R- square, Multi-collinearity, *Residual Analysis, One Sample t-Test, Independent Sample t-Test, Paired Sample t-Test, *Placebo effect, One-way ANOVA. Time Series: Trends, Seasonality, Moving Averages, Exponential Smoothing

	

	Unit:4
	Business Intelligence Basics
	12 hours

	Types of Data- Structured Data, Semi-Structured, Unstructured data; Database- Types, Data warehouse, Data Mart, Data Lake, Online Analytical Processing (OLAP), Online Transaction Processing (OLTP), OLAP Cube and its operations; Excel tips and tricks. 


	



	Unit:5
	Uses of Generative AI:
	10 hours

	Machine Learning- ML typology, applications for business; GPT for Analytics- High quality prompts, generate sample data, code generation, plots and graphs using GPT, inferential insights using GPT, report preparation.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Business Analytics: A Practitioner's Guide", Author: Ayanendranath Basu


	2
	"Data Analysis Using Microsoft Excel", Authors: Kanti Swarup, Manish Singhal, and Shubham Singhal


	

	Reference Books

	1
	"Business Analytics: Data Analysis & Decision Making" by S. Christian Albright and Wayne L. Winston "


	2
	Big Data: A Revolution That Will Transform How We Live, Work, and Think" by Viktor Mayer- Schönberger and Kenneth Cukier


	3
	"Business Intelligence Guidebook: From Data Integration to Analytics" by Rick Sherman


	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.exed.hbs.edu/

	2
	

	

	Course Designed By: 
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Fourth




	Course Code
	4.1
	STRATEGIC MANAGEMENT:
INDIAN GLOBAL CONTEXT
	L
	T
	P
	C

	Core/Elective
	CORE SUBJECT
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Business Management
	Syllabus
Version
	2026-
27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Comprehend the basic ideas of strategic planning
2. Learn to carry out environmental analysis
3. Learn to apply strategy to achieve business objectives

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Identify elements of strategic planning
	K1

	2
	Understand the tools of strategy formulation
	K2

	3
	Learn the application of strategic planning in Indian and global contexts
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	INTRODUCTION TO STRATEGIC PLANNING
	8 hours

	Corporate Strategic Planning – Mission and Vision of a firm - Development, maintenance and the
role of leader - Hierarchal levels of planning - Strategic planning process - Strategic management practice in India - Competitive advantage of nations and its implication on Indian business.

	

	Unit:2
	ENVIRONMENTAL ANALYSIS
	12 hours

	Environment Analysis & Internal Analysis: General environment scanning - Competitive &environment analysis - Identify opportunities & threats - Assessing internal environment through functional approach and value chain - Identifying critical success factors - Identify the strengths & weaknesses - SWOT audit – Core competence - Stockholders' expectations, Scenario-planning -
Industry analysis.

	

	Unit:3
	STRATEGY FORMULATION
	10 hours

	Strategy Formulation - Generic strategies - Grand strategies - Strategies of leading Indian companies
- The role of diversification - Limits - Means and forms - Strategic management for small organisations, non-profit organisations and large multi product and multiple market organisations.

	

	Unit:4
	TOOLS OF STRATEGY
	10 hours

	Tools of Strategy: Planning and evaluation: Competitive cost dynamics - Experience curve - BCG approach - Cash flow implication -IA-BS matrix - A.D. Little’s Life-cycle approach to strategic planning - Business portfolio balancing -Assessment of economic contribution of strategy -
Strategic funds programming.




	

	Unit:5
	STRATEGY IMPLICATION AND CONTROL
	10 hours

	Strategy implication & Control: Various approaches to implementation of strategy - Matching organisation structure with strategy - 7S model - Strategic control process - Du Pont's control model and other Quantitative and Qualitative tools - Balanced score card - M. Porter's approach
for Globalisation - Future of Strategic Management

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Pearce & Robinson, Strategic Management, McGraw Hill

	2
	R. Srinivasan, Strategic Management, Prentice Hall of India, New Delhi

	

	Reference Books

	1
	C. Hax and NS Majifu, Strategic Management: An Integrated Perspective, Prentice Hall

	2
	Michael Porter, Competitive Advantage of Nations, Simon and Schuster

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.coursera.org/learn/strategic-management

	2
	https://onlinecourses.swayam2.ac.in/imb20_mg33/preview

	

	Course Designed By: Dr. Kishore K John
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	Course Code
	4.6
	PROFESSIONAL MARKETING SKILLS FOR
EXECUTIVES
	L
	T
	P
	C

	Core/Elective
	JOB ORIENTED COURSE-2
	4
	
	
	4

	Pre-requisite
	Basic knowledge of marketing skills
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of skills required for executives
2. Learn to apply insights on sales, target customers and customer care
3. Learn to apply analytics and research in actual situations as well

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of personal selling, sales, research and analytics for
marketing.
	K1

	2
	Understand the various functions of salesman and to handle customers.
	K2

	3
	Identify the scope and application of marketing research & analytics in day to day
life.
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	PERSONAL SELLING & SALESMANSHIP SKILLS
	6 hours

	Personal selling & salesmanship- sales quota - sales territory - sales team dynamics –
communication in dealing with the customers - essential skills for salesmen - customer care & complaints - post sales customer care.

	

	Unit:2
	VALUE-ADDED SELLING STRATEGIES
	6 hours

	High-value	target	account	selection	-	target	penetration	-	customerzing-	positioning-
differentiating, presenting, supporting, relationship building, value reinforcement & leveraging.

	

	Unit:3
	VALUE-ADDED SELLING TACTICS
	6 hours

	Canvassing- getting appointments, pre-call planning, the opening stage, the needs-analysis stage, the presentation stage - the commitment stage (closing), handling objections, post-call activities.

	

	Unit:4
	MARKETING RESEARCH
	6 hours

	Marketing research – survey -	questionnaire development - data collection - data analysis –
Effective Presentations using Perceptual mapping – SWOT – BCG matrix etc.,

	

	Unit:5
	MARKETING ANALYTICS
	6 hours

	Meaning of marketing analytics- Importance – Applications in marketing analytics - Predictive analytics in marketing- Business analytics with excel.




	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	30 hours

	Text Book(s)

	1
	Sales & Distribution Management – Aftab Alam, Wisdom publications delhi.

	2
	Value-Added Selling 3rd edition- Tom Reilly, Tata McGraw-Hill.

	

	Reference Books

	1
	Marketing Research – Sunanda Easwaran & Sharmila J. Singh, Oxford Higher Education

	2
	Marketing Analytics- Wayne L.Winston, Wiley.

	
	

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.nptel.ac.in/noc19_mg49/preview

	2
	https://onlinecourses.nptel.ac.in/noc20_mg30/preview

	

	Course Designed By: Dr.N.Nirmaladevi, Principal, G R Damodaran Academy of Management,
Coimbatore.
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	Course Code
	1
	DIGITAL MARKETING
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Digital Marketing functions
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of digital marketing
2. Learn the application of various digital marketing platforms
3. Learn to apply digital technology in achieving marketing objectives.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of digital marketing
	K1

	2
	Understand the various digital platforms
	K2

	3
	Identify the scope and application of digital marketing in day to day life
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO E COMMERCE & DIGITAL
MARKETING
	8 hours

	E Commerce Business & Digital Marketing – Meaning – Paradigm shift - Application of
ECommerce in different Sectors – Digital Marketing trends and Challenges in E- Commerce business.

	

	Unit:2
	BUSINESS MODEL
	10 hours

	Business Model – E Commerce & Digital Marketing – B2B and B2C – Intelligent Agents –
Mobile Commerce Online Payment – E-Security – Security Protocols – sites hacked – Internet Governance – Firewall.

	

	Unit:3
	DIGITAL MARKETING
	12 hours

	Digital marketing - vision, mission, and goals of digital marketing –importance of digital marketing – Website design and Hosting – Search Engine Optimisation (SEO) – Blogs - Digital Marketing Channels - social media marketing – email marketing – You tube marketing – Pay per click and Search Engine Marketing.

	

	Unit:4
	DIGITAL ADVERTISING
	10 hours

	Digital Marketing and Advertising – Types of Digital promotions – Print Advertising - Display
screens - Content marketing and Customization Strategies – Digital Advertising in India – Digital Marketing and understanding buyer behavior.

	

	Unit:5
	DIGITAL MARKETING SERVICES
	10 hours

	Digital Marketing Strategies and Services - Online Retail Sector – Online Financial Services –




	Online Travel services – Online career services – online publishing – online entertainment - consumer Protection Privacy and Information Rights – Warranties and New Products.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Chaffey, D., E-Business and E-Commerce Management, 2009, 4/e

	2
	Joseph, P.T., E-Commerce: An Indian Perspective, 2015, 5/e, PHI

	

	Reference Books

	1
	Kalakota, R. and Whinston, A., Frontiers of Electronic Commerce, 2011, Pearson.

	2
	Schneider, G.P., Electronic Commerce, 2017, 12/e, Cengage Learning

	3
	Turban, E., King, D. and Lee, J., Electronic Commerce: A Managerial and Social Networks Perspective, 2015, 8/e, Prentice Hall

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.classcentral.com/course/swayam-basics-of-digital-marketing-13909

	2
	https://www.coursera.org/specializations/digital-marketing

	

	Course Designed By: Dr N Nirmaladevi, Principal, G R Damodaran Academy of Management,
Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10

	CO1
	S
	L
	L
	M
	L
	M
	L
	S
	L
	L

	CO2
	S
	M
	M
	L
	M
	M
	L
	M
	L
	M

	CO3
	S
	S
	S
	L
	S
	S
	L
	S
	L
	S


[image: ]*S-Strong; M-Medium; L-Low


	Course Code
	2
	BRAND MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of branding
	Syllabus
Version
	2026-
27

	The syllabus is as per the Bharathiar University, MBA Syllabus

	Course Objectives:

	The main objectives of this course are to:
1. Understand fundamentals of brand management
2. Learn the role of branding & understand the benefits & challenges associated with it.
3. Learn to apply branding in life situations as well

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of branding
	K1

	2
	Understand the various functions of brand management
	K2

	3
	Identify the scope and application of brand in day to day life
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO BRAND
	10 hours

	Concept of a brand – Evolution, perspectives, anatomy, types of brand names, brand name
associations, Brands Vs Products, Advantages of Brands to consumers & firms. Brand elements: Components & choosing brand elements, Branding challenges & opportunities.

	

	Unit:2
	BRAND POSITIONING
	10 hours

	Brand positioning – Basic concepts – alternatives – risks – Brands & consumers –Strategies for positioning the brand for competitive advantage – Points of parity – Points of difference - Buying
decision perspectives on consumer behaviour, Building a strong brand – Method & implications.

	

	Unit:3
	BRAND IMAGE & EQUITY
	10 hours

	Brand Image, image dimensions, brand associations & image, Brand identity – perspectives, levels, and prisms. Managing Brand image – stages – functional, symbolic & experiential brands. Brand Equity – Sources of Equity. Brand Equity models, Brand audits. Brand Loyalty & cult brands.

	

	Unit:4
	LEVERAGING BRANDS
	10 hours

	Leveraging Brands – Brand extensions, extendibility, merits & demerits, Line extensions, line trap – Co-branding & Licensing Brands. Reinforcing and Revitalization of Brands – need, methods,
Brand Architecture – product, line, range, umbrella & source endorsed brands. Brand Portfolio Management.

	Unit:5
	BRAND VALUATION
	10 hours

	Brand valuation – Methods of valuation, implications for buying & selling brands. Applications –
Branding industrial products, services and Retailers – Building Brands online. Indianisation of




	Foreign brands & taking Indian brands global – issues & challenges.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Koontz &Weirich, Essentials of Management, Tata McGraw Hill.

	2
	VSP Rao, V Hari Krishna – Management: Text and Cases, Excel Books

	

	Reference Books

	1
	Stoner &Wankai, Management, PHI.

	2
	Robert Krcitner, Management, ATTBS

	3
	Robbins.S.P., Fundamentals of Management, Pearson

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.classcentral.com/course/swayam-brand-management-13928

	

	Course Designed By: Dr. Kishore K John
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	Course Code
	3
	ORGANIZATIONAL DYNAMICS
	L
	T
	P
	C

	Core/Elective
	Elective
	4
	
	
	4

	Pre-requisite
	Basics of Human Resource Concepts
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Understanding the Environmental challenges Change.
2. Learn the factors influencing the change process.
3. Learn to apply the OD interventions to bring about organizational change.

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Identifying the environmental factors that facilitate and hinder organizational
Change.
	K1

	2
	To Learn and Apply the concepts of Organizational Change while implementing.
	K2 &
K3

	3
	Identify the scope and application of interventions in organizational Change.
	K4&
K5

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO ORGANIZATIONAL DYNAMICS
	10 hours

	Organizational Dynamics – Meaning and need– Organizations and its environment – Organizational Effectiveness, Global changing environment: General and Specific Environment, Sources of Uncertainties in organizational environment – Strategies for Managing Symbiotic and Competitive Resource interdependencies . Implementing mergers and acquisitions in global context. Developing an innovative culture – Need for continuous research.

	Unit:2
	ORGANIZATION CULTURE
	10 hours

	Organizational Culture: Formation and its Transmission to organizational Members, Managerial Implications: Analysing and Designing culture. Leading change - Leadership Styles - Leadership and Culture – Organizational change and Resistance to Change.

	Unit:3
	ORGANIZATION DEVELOPMENT
	10 hours

	Organization Development:- concepts, nature and scope of O.D : Historical perspective of O.D - underlying assumptions & values - nature of client systems : Group and Inter-group Dynamics and Organizations as Systems.

	Unit:4
	COMPONENTS OF O.D
	10 hours

	Operational Components of O.D - Diagnostic, Action and Process-Maintenance components. O.D Interventions - Team Interventions - Inter-group Interventions - Personal, Interpersonal and group process interventions - Comprehensive interventions - Structural Interventions.

	Unit:5
	IMPLEMENTATION AND ASSESSMENT OF O.D
	10 hours

	Implementation and assessment of O.D - Assessment of O.D - some key considerations and issues




	in O.D - Issues in consultant - client relationship - Mechanistic & Organic systems and contingency approach - The future of O.D - Some Indian and global experiences in O.D.

	Unit:6
	
	2 hours

	Presentations, E Mail Etiquettes, Expert Lectures, Online seminars– Webinars.

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Wendell L. French, Cecil H. Bell, Jr. & Veena Vohra, Organization Development, 6/e, PHI

	2
	French, Bell and Zawacki - Organization Development Theory, 5/e, Practice and Research Universal Book Stall,

	3
	Garath R. Jones & Mary Mathew, Organizational Theory, Design and Change,Pearson (6th Edition).

	

	Reference Books

	1
	Rosabeth Moss Kanter: The change Masters, 1984, 1/e, Simson & Schaster.

	2
	Schein, E. H. (2015). (5th edition) Organizational Culture and Leadership. Hoboken: John Wiley & Sons

	3
	Cummings, Thomas G. & Christopher G. Worley (C & W). Organization Development and Change. 10/e, Cengage Learning.

	4
	Mische, Michael A Strategic Renewal: Becoming a High Performance Organisation, 2001, Prentice Hall.

	5
	Mische, Michael A Strategic Renewal: Becoming a High Performance Organisation, 2001, Prentice Hall.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://nptel.ac.in/courses/110/105/110105120/

	2
	https://nptel.ac.in/courses/110/101/110101146/

	

	Course Designed By: Dr. K A Guhaselvi, Associate Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
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	CO1
	S
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	M
	L
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	L
	L
	L
	M
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	S
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	M
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	M
	M
	M
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	S

	CO3
	S
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	M
	M
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	S
	S
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	Course Code
	4
	STRATEGIC HUMAN RESOURCE
MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Human resource functions
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Familiarise the students with concepts of SHRM
2. Understand the significance of SHRM in the organisation
3. Learn to apply the methods of SHRM to achieve organisational objectives

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic functions, principles and concepts of HRM
	K1

	2
	Understand importance of HRM concepts in business
	K2

	3
	Apply the HRM tools to achieve specific objectives
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO STRATEGIC HUMAN RESOURCE
MANAGEMENT
	10 hours

	Strategic Human Resource Management – Changes and developments in Indian and Global
Organizations – Global SHRM environment - An Investment perspective of Human Resource Management - Understanding and Measuring Human Capital – Human Resource Metrics.

	

	Unit:2
	STRATEGIC ROLE OF HUMAN RESOURCE MANAGEMENT
	10 hours

	Strategic Management – Strategic role of Human Resource Management – Aligning HR strategy
with corporate strategy – HR as a competitive advantage – Corporate ethics and values in SHRM.

	

	Unit:3
	SHRM PLANNING
	10 hours

	SHRM - Planning – Design and Redesign of Work Systems – Impact of Technology – Change, restructuring and developments - People and Process in the Organization

	

	Unit:4
	SHRM DYNAMICS IMPLEMENTATION
	10 hours

	Implementation of SHRM Dynamics - Staffing - Training and Development – Performance Management and Feedback – Compensation trends - Investments in training and development -
Talent Management and Employee retention.

	

	Unit:5
	CONTROLLING
	10 hours

	Business Strategy and Organizational capability - understanding competency mapping, Evaluating the effectiveness of strategic HRM – Organizational Commitment.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours




	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Mello, Jeffrey A. (2015). Strategic Management of Human Resources, 3/e; New Delhi: Cengage Learning

	2
	Greer, Charles, R. (2012). Strategic Human Resource Management, 2/e; New Delhi: Pearson Education

	

	Reference Books

	1
	Boselie, Paul (2011). Strategic Human Resource Management, 1/e; New Delhi: McGraw Hill Education

	2
	R.S. Schuler, SE Jackson, Strategic Human Resource Management.

	3
	Anuradha Sharma & Aradhana Khandakar. 2006, SHRM, An Indian Perspective, 1/e New Delhi, Response Books.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.mooc-list.com/course/principles-management-saylororg

	2
	https://www.classcentral.com/course/independent-principles-of-management-11932

	

	Course Designed By: Dr K C Arunadevi, Associate Professor, G R Damodaran Academy of
Management, Coimbatore.




	Mapping with Programme Outcomes

	COs
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
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	M
	S
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	Course Code
	5
	FOREIGN EXCHANGE
MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic understanding of foreign exchange Management concepts
	Syllabus Version
	2026-27

	Course Objectives:

	The main objectives of this course are:
1. 	To enhance students with foreign exchange dealings both buying and selling aspects and with foreign exchange exposure.
2. To create the awareness on derivates market
3. 	To understand the operations of foreign exchange derivatives market and manage foreign exchange risk

	

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic functions, principles and concepts of
Foreign Exchange
	K1

	2
	Understand postulates and techniques of Derivates Market
	K2

	3
	Apply the various tools of foreign exchange to resolve Business
Problems
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	FOREIGN EXCHANGE
	10 hours

	Foreign exchange – Administration of Foreign Exchange – Foreign Exchange regulations and Authorities - Foreign Exchange transactions – Authorized dealers – Foreign currency
accounts.

	

	Unit:2
	DERIVATIE MANAGEMENT
	10 hours

	Foreign currency accounts – Multinational Banking - Foreign exchange market – Functions – Exchange rates – Exchange quotations – Merchant rates. Derivative Management and Foreign exchange - Risk Management: The foreign exchange market – currency futures and
options market- swaps interest rate futures.

	

	Unit:3
	FOREIGN EXCHANGE RISK
	10 hours

	TT Selling rate- TT Buying rate - Forward exchange contract-Features of Forward exchange contract. Foreign exchange risk and exposure.

	

	Unit:4
	MANAGING TRANSACTION
	10 hours

	Managing Transaction and translation exposure - Measuring and managing economic
exposure. External techniques of exposure management – Internal techniques of exposure management- Inter Bank Deals- cover deals trading.

	

	Unit:5
	POLICIES
	10 hours

	SWAP Deals – Arbitrage operations - Managing foreign exchange reserves - Fiscal and Monetary policies in India - Currency Devaluation – pros and cons.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures from Industry, online seminars ,workshop with experts to understand the
working of foreign exchange, Case Study




	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Maurice. D. Levi. International Finance, 5/e

	2
	A.V. Rajwade ,Foreign Exchange, International Finance and Risk management, 5/e

	

	Reference Books

	1
	Alan C. Shapiro Multinational Financial Management 8/e, Wiley India

	2
	Ian H. Giddy. Global Financial Markets, 1/e

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.swayam2.ac.in/imb20_mg39/preview

	2
	https://www.classcentral.com/course/edx-foreign-exchange-markets-concepts- instruments-risks-and-derivatives-11720

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College, Sathiyamangalam.




	Mapping with Programme Outcomes

	COs
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	Course Code
	6
	GLOBAL MERGERS AND
ACQUISITIONS
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic understanding of Global Mergers and acquisition concepts
	Syllabus Version
	2026-27

	Course Objectives:

	The main objectives of this course are:
1. To enhance students with knowledge of Corporate restructuring.
2. To create the awareness on the concepts of mergers and acquisition
3. To understand the regulations of mergers and acquisition of Multi national companies

	

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn the basic functions, principles and concepts of
Corporate Restructuring
	K1

	2
	Understand postulates and techniques of International
Mergers
	K2

	3
	Apply the various strategies alliances for an alternative of M & A
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	CORPORATE RESTRUCTURING
	10 hours

	Corporate Restructuring – Meaning – Advantages over Globalization - Merger & Acquisitions – Resistance to Organisational Change & Management Strategies - Building Value : The Global Strategic Perspective – Industry analysis and Strategy formulation – alternative Perspectives on Mergers – Formulating a Competitive Strategy - Diversification
Strategy.

	

	Unit:2
	MERGER
	10 hours

	Merger - Types - Managerial and Financial Synergy – Theories of Mergers and Tender Offers – Buyer’s preparation – Seller’s preparation – Sales Deals – due Diligence.

	

	Unit:3
	ACQUISITIONS
	10 hours

	Sell Offs – Divestitures – Spin Offs – Equity Carve Outs – Restructuring – Joint Ventures –
ESOPs – Going Private and Leveraged Buy Outs (LBO).- Cross - Border Acquisitions – Reasons for International M&A – Special Challenges.

	

	Unit:4
	STRATEGIC ALLIANCES
	10 hours

	Strategic Alliances as an Alternative to M&A - Organizing for Acquisitions - Sources and
Limits of Value Creation in M&A – Deal Structuring & Negotiation – Bid Strategies and Défense Tactics.

	

	Unit:5
	REGULATION OF SECURITIES TRADING
	10 hours

	Regulation of Securities Trading and Takeovers – Disclosure Requirements – Risk Arbitrage
in M&A Activity - Insider Trading – Insider Trading at the International Level – Anti Trust Laws - Post- Acquisition Audit and Organizational Learning.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures from Industry, online seminars ,workshop with experts to understand the




	working of M & A, Case Study

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Maurice. D. Levi. International Finance, 5/e

	2
	A.V. Rajwade ,Foreign Exchange, International Finance and Risk management, 5/e

	

	Reference Books

	1
	Alan C. Shapiro Multinational Financial Management 8/e, Wiley India

	2
	Ian H. Giddy. Global Financial Markets, 1/e

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://onlinecourses.swayam2.ac.in/imb20_mg39/preview

	2
	https://www.classcentral.com/course/edx-foreign-exchange-markets-concepts- instruments-risks-and-derivatives-11720

	

	

	Course Designed By: Dr A W Unas, Assistant Professor, Government Arts and Science College, Sathiyamangalam




	Mapping with Programme Outcomes
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	Course Code
	7
	AIR CARGO MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic understanding of air cargos
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Provide the students with knowledge on airfreight operations management
2. Understand the significance of air cargo in freight forwarding
3. Apply the specific knowledge gained on air cargo in the field of international logistics

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Good knowledge on air freight
	K1

	2
	Understand the operational aspect of air cargo
	K2

	3
	Apply the knowledge of air cargo management in international logistics and trade
	K3

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION AIRPORT AND SHIPMENT
	10 hours

	Airport and shipment - The cargo industry and its stakeholders - Ground Handling Agencies -
Aircraft - Types, Advantage of Air shipment - International Air Routes - Airports - codes - Aviation and Airline terminology.

	

	Unit:2
	AIR SHIPMENT
	10 hours

	Air Shipment – Procedure & Pricing - Import Documentation - Export Documentation. Air Way
Bill (AWB) – Communication – Handling COD shipments – POD – Conditions of contract - Dangerous (DGR) or Hazardous goods.

	

	Unit:3
	AIR CARGO MANAGEMENT
	10 hours

	Air cargo management - Air Cargo Console - Freighting of Air Cargo - Economies of Scale – volume / weight Cargoes. Air Cargo Rates and Charges. - Cargo operations- Customs clearance.

	

	Unit:4
	AIRLINE REGULATORY AUTHORITIES &
ADMINISTRATION
	10 hours

	Airline regulatory authorities & administration – Civil Aviation - FIATA - IATA - History of
IATA - Mission of IATA - Price setting by IATA - Licensing of Agencies - Sub Leasing of Agencies - freight carriers.

	

	Unit:5
	DG CARGO
	10 hours

	DG Cargo - DG Cargo by Air - Classification and labeling - Types of Labels according Cargo - Samples of Labels - Packing and Transportation of DG Goods by Air. Technological trends and e- cargo initiative.

	




	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Case Studies, Online seminars – Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Paul, Air cargo distributions: a management analysis of its economic and marketing benefits, 1988, 2/e, Jackson and William Brackenridge (Gower Press).

	2
	Yoon Seok Chang, Air Cargo Management, 2015, 3/e, CRC Press.

	

	Reference Books

	1
	Xie Chun Xun Zhu, Air Cargo Management Introduction - Aviation Logistics, Management Series (Chinese Edition), 2006, 4/e, Southeast University Press

	2
	Hampton Simon Taylor, Air transport logistics, 2000, 3/e, CRC Press

	3
	John Walter wood, Airports; some elements of designs and future development, Chu (Boston: Kluwer Academic Publishers), 4/e, 1981.

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.iata.org/en/training/courses/diploma_programs

	2
	https://www.coursera.org/lecture/supply-chain-principles/air-transport-HCz7V

	

	Course Designed By: Dr.K.K.Ramachandran, Director, G R D Institute of Management, Dr.G R D College of Science, Coimbatore.




	Mapping with Programme Outcomes
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	Course Code
	8
	WAREHOUSING AND INVENTORY
MANAGEMENT
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of warehousing and inventory management
	Syllabus
Version
	2026-
27

	Course Objectives:

	The main objectives of this course are to:
1. Learn the concepts related to warehousing and inventory management
2. Understand how warehousing and inventory management fit into various types of business
3. Learn to implement the contemporary technologies for optimum result

	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Learn basic concepts of warehousing and inventory management
	K1

	2
	Formulate and implement warehouse best practices and strategies
	K3

	3
	Plan warehouse and inventory operations for optimum utilization of resources
	K6

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create

	

	Unit:1
	INTRODUCTION TO WAREHOUSING
	10 hours

	Introduction to warehousing – concepts – Types – sizes - operations – need for warehousing – issues affecting warehousing – various warehousing facilities – characteristics of ideal warehouses
– Technological advancements in Warehousing.

	

	Unit:2
	INTRODUCTION TO INVENTORY MANAGEMENT
	10 hours

	Introduction to inventory management – role in supply chain – Role – functions - types of
inventory – Stages - WIP inventory – finished goods inventory – MRO inventories – Inventory cost.

	

	Unit:3
	WAREHOUSE MANAGEMENT SYSTEMS
	10 hours

	Warehouse Management Systems – the necessity of WMS – Logics of determining locations and sequences – independent demand systems – managing of uncertainties in material management - distribution resource planning.

	

	Unit:4
	INVENTORY MANAGEMENT
	10 hours

	ABC inventory control – managing inventories by ABC – multi – echelon inventory systems
Managing inventory in multi echelon networks – managing inventory in single echelon networks. Various approaches – distribution approaches – the true multi echelon approach.

	

	Unit:5
	MATERIAL HANDLING SYSTEMS
	10 hours

	Material handling systems – Introduction - Vehicle travel path (time) – Handling time – vehicle utilization – no of loads completed – congestion – Effective performance systems –Types of
material handling systems – automated storage and retrieval systems - Bar coding technology and




	applications – Tracking system - RFID & GPS technology.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert Lectures, Online seminars– Webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Stephen Frey, Gower. Management guide to efficient money saving warehousing,, 1982.

	2
	J P Saxena, Warehouse Management and Inventory Control, 2003, 3/e, Vikas Publication House Pvt Ltd

	

	Reference Books

	1
	Michael Ten Hompel, Thorsten Schmidt, Springer-verlag Warehouse Management:
Automation and Organisation of warehouse and order picking systems [with CDROM], 2/e, 2006.

	2
	Jeroen P. Van Den Berg, Integral Warehouse Management, 2009

	3
	Steven M. Bragg, Inventory Best Practices, Wiley, 2011

	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.coursera.org/lecture/supply-chain-analytics-essentials/inventory-management-pUSEZ

	2
	https://www.mooc-list.com/tags/inventory-management

	

	Course Designed By: Dr.K.K.Ramachandran, Director, G R D Institute of Management, Dr.G R D College of Science, Coimbatore.




	Mapping with Programme Outcomes
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Course Code
	23
	Data Visualization using Tableau and Power BI

	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of Tableau and Power BI
	Syllabus
Version
	2026-27

	Course Objectives:

	The main objectives of this course are to:
· Familiarize with the tableau and Power BI environment.
· Create charts using functions to generate data insights.
· Understand data aggregation and calculations for effective analysis.
· Build dashboards and custom spatial plots using spatial data.
· Conduct data visualizations using adhoc analysis.


	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	Illustrate the importance of data visualization
	K1

	2
	Demonstrate visualization through different charts
	K2

	3
	Interpret the output & construct dashboard
	K3

	
	
	

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
		Visual Analytics
	10 hours

	Visual Analytics' Significance; Tableau and Power BI Versions and Installation; Sheets and Dashboards; Data Window, Data Types, and Aggregation; Row and Column Shelf Visualizations; View cards for Trend and Outlier Identification; Visual Analytics in Business Applications


	

	Unit:2
	Advanced Charts and Insights
	8 hours

	Chart by Show me, Cross Tab; Maps; Heat Maps; Bar Chart; Stacked Bar Chart; Side by side bars; Line Chart Scatter Plot; Packed Bubble chart; Sorting data; Filter data; Group Dimension; Time Series Analysis; Advanced Combinations Charts: Butterfly Chart, Dual Axis Chart.

	

	Unit:3
	Calculation to Enhance Data
	10 hours

	Aggregation in Charts; Aggregation Types; Calculated Value and Table Calculations; Building Formula using Table Calculation; Customizing Table Calculation; Calculation with Parameters; Advanced Sets and Parameter with Filters.

	

	Unit:4
	Maps and Dashboards to Improve Insight
	12 hours

	Standard Map; Tableau geocodes Data; Map Error; Spatial Data; Custom Spatial Plot; Interactive Dashboards; Forecasting Options; Creating New Data with Forecasts; Quality metrics to tool tips; Forecast exporting; ad hoc parameter analysis; basic and advanced parameter controls

	



	Unit:5
	Visualization with Power BI
	10 hours

	Charts and Dashboards in Power BI; Calculations and Adhoc Analysis; Filters and Sorting; Advanced Dashboards in Business Applications

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Milligan, N.J. (2019). Learning Tableau. Packt.


	2
	Murray, D.G. (2013). Tableau your Data! Fast and Easy Visual Analysis with Tableau Software. Wiley.


	

	Reference Books

	1
	Jones, B. (2014). Communicating Data with Tableau: Designing, Developing, and Delivering Data Visualizations, O’reilly.


	2
	Chellappan, A. S. (2017). Pro Tableau: A Step-by-Step Guide. Apress.


	3
	Baldiwn, D. (2019). Mastering Tableau. Packt.


	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://www.tableau.com/about/blog/2019/10/best-tableau-web-resources-learning-and- iterating


	2
	https://public.tableau.com/en-us/s/resources


	

	Course Designed By: 
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Course Code
	24
		Business Intelligence
	L
	T
	P
	C

	Core/Elective
	ELECTIVE
	4
	
	
	4

	Pre-requisite
	Basic knowledge of 
	Syllabus
Version
	2026-27

	Course Objectives:

	The main objectives of this course are to:
· To familiarize with Multivariate Techniques in different Businesses
· To understand the different techniques of data cleaning covered under the scope of Multivariate Analysis.
· To build the Predictive Models in the context of Binary Classification and Time Series.


	Expected Course Outcomes:

	On the successful completion of the course, student will be able to:

	1
	llustrate the importance of Business Intelligence
	K1

	2
	Demonstrate the techniques for Business Intelligence
	K2

	3
	Construct suitable models
	K3

	
	
	

	K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create

	

	Unit:1
	Understanding Business Intelligence
	10 hours

	The difficulty of making decisions, the definition of business intelligence, the value proposition of business intelligence, the integration of technology and business, data-driven actions, plans, and strategies, and an overview of AWS, Azure, and Google analytics.

	

	Unit:2
		Power Query Language to automate data processes
	8 hours

	Power Query, obtaining data, transforming data, merging data, joining data sets, Language m, and building a data model. Power Query connections, data set joining, query creation, query update and modification, and real-time Power Query use.


	

	Unit:3
	DAX and Power Pivot in Business Decision-making
	10 hours

	DAX language, the syntax to test and catch errors, catching an error with try and applying custom conditional logic, Power Pivot ribbon tab, Data Model, Power Pivot window, Diagram view, Calculations in Power Pivot, Power Chart, Calculated Columns, Measures, Data Analysis Expressions (DAX) in Power Pivot, Data Analysis Expressions (DAX) Reference, DAX Scenarios in Power Pivot, Recalculate Formulas in Power Pivot.

	

	Unit:4
	Business Optimization Techniques
	12 hours

	Advanced Linear Programming, Problem Formulation, Mathematical Models, Guidelines for Model Formulation, Structuring an LP Problem, Graphical Solution Procedure for Maximization Problems, Extreme Points and the Optimal Solution, Solver in Excel.

	



	Unit:5
	Business Intelligence Tools
	10 hours

	Decision-making tools and templates, Dynamic data models, getting data updated in real-time, Flash fill, Filter and calculate with tables, Dropdown lists, Isolate variable data in a data area, Exception reporting with conditional formatting, Tools in Google Sheets, Data warehouse. Break-Even Analysis, Break Even Analysis using MS Excel.

	

	Unit:6
	CONTEMPORARY ISSUES
	2 hours

	Expert lectures, Online seminars– webinars

	

	
	Total Lecture Hours
	52 hours

	Text Book(s)

	1
	Knight, D. (2018). Microsoft Power BI Quick Start Guide: Build dashboards and visualizationsto make your data come tolife. Packt.


	2
	Sinha, Chandraish. (2021). Mastering Power BI: Build Business Intelligence Applications Powered with DAX Calculations, Insightful Visualizations, Advanced BI Techniques, and Loads of Data Sources (English Edition). BPB Publications.


	

	Reference Books

	1
	Jones, B. (2014). Communicating Data with Tableau: Designing, Developing, and Delivering Data Visualizations, O’reilly.


	2
	Donabel S. (2018). Tableau 10 Business Intelligence Cookbook. Packt.


	3
	Nussbaumer C.K. (2015). Storytelling with Data: A Data Visualization Guide for Business Professionals. Audible Studios.


	

	Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.]

	1
	https://technologyadvice.com/business-intelligence


	2
	https://www.cogsdale.com/business-intelligence


	

	Course Designed By: 
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Annexure


[bookmark: BHARATHIAR_UNIVERSITY:_COIMBATORE_–_46]BHARATHIAR UNIVERSITY: COIMBATORE – 46

MASTER OF BUSINESS ADMINISTRATION - INTERNATIONAL BUSINESS (FULL TIME)


[bookmark: _GoBack]The revised Regulations will come into force from the academic year 2026-2027 batch onwards.
1. Programme: MBA International Business Programme will consist of 16 core subjects,	8 Elective subjects, 1 Computer applications practical, 1 Project work and 1 SWAYAM course, 2 Value added courses and 2 Job oriented courses. Minimum strength for each elective course will be 20% of the total strength of the students and their performance in the relevant core subject.

2. Duration : Full Time MBA IB Programme consists of 4 semesters in 2 Academic years.
3. [image: ]Eligibility for Admission: Candidates seeking admission into Full Time Programme should pass in any degree of Bharathiar University or any other Degree recognized as equivalent and rank position in TANCET or equivalent entrance examinations. The eligibility for Candidates belonging to SC/ST communities a pass in any Degree.

4. Attendance: Students who have secured at least 75% of attendance in a semester or who have obtained condonation of shortage will be eligible to appear for the Examination of that Semester. Shortage of Attendance up to 10% may be condoned by the competent authority.

5. Course Continuation: Students who have secured the required attendance as stated Para 4, will be permitted to proceed the subsequent semester. Those who fail to secure the required attendance shall seek readmission into the same semester during the subsequent year.

6. Course Completion: Full Time students shall complete the Programme with in a period of not exceeding 5 years from the date of admission.

7. Continuous Internal Assessment: The performance of students in each subject will be continuously assessed by the respective teachers as per the guidelines. The consolidated Internal Mark Sheet should be sent to the University by the Director concerned.

8. University Examination: University Examination will be held at the end of each semester for duration of 3 hours for each paper.
9. Passing Minimum: There is no passing minimum for Internal Assessment Component. The passing minimum for the University Examination is 50% (i.e., 38 out of 75 marks) and the overall passing minimum putting the sessional and University examination marks together will be 50%( i.e., 50 out of 100 marks).


10. Improvement of Internal Assessment performance: The student may be permitted to improve the internal assessment performance in any subject by getting “readmission” into the course after completing the programme in such subject(s).

11. Classification: Classification of Marks will be as follows:
75% of marks & Above	- I Class with Distinction provided the student
passes all the papers in First attempt.
60% & above but below 75%	- I 50% & Above - II

12. Award of Degree: Students who successfully complete the Programme within the stipulated period will be awarded the Degree of Master of Business Administration - International Business.

13. [image: ]Rank Certificate: Students who come within the first 10 ranks in the University Examination will be issued Rank Certificate on application and payment of fees. Rank Certificates will be issued to the students who pass all subjects in one attempt.

14. Summer Project: Full Time students will do a Project work for 8 weeks at the end of II Semester. A report of the project work should be submitted to the concerned HOD within two months after completing the project work. Thereafter, the students will appear for a Viva voce examination conducted by the faculty guides and an External Examiner Viva voce Examination will be conducted at the end of III semester for full time Students. Students who fail in the Project work and viva voce examination, or who were absent for the Project viva voce examination or who fail to submit the Project Report before the due date will have to resubmit the Project Report and attend the viva voce examination during the IV semester. When a faculty guide is not present on the date of the Viva voce examination the HOD will act as the examiner on behalf of the faculty guide. The two examiners will jointly evaluate the Project Report and the Viva voce. Marks will be awarded as follows:-
Internal Assessment: 25 External Assessment : 75

15. Pattern of question paper : The pattern will be as follows:-

Note: Question paper Pattern is similar to the regular MBA program of the Bharathiar University.

[bookmark: PRACTICAL_COMPONENTS]PRACTICAL COMPONENTS
The MBA IB Core Practical Examination has the following Marks:

[bookmark: Internal_Marks_:_25_Marks]Internal Marks	: 25 Marks

Recordpreparation	-	10 Marks

Practical Assessment	-	15 Marks


[bookmark: TOTAL_-_25_Marks]TOTAL	-	25 Marks



External Marks	: 75 Marks

External Assessment	-	75 marks

[bookmark: TOTAL_-_75_Marks]TOTAL	-	75 Marks

 SUMMER PROJECT COMPONENTS	



The MBA IB Summer placement Project and viva voce has the following marks.

[bookmark: Internal_Marks_:_25_Marks_External_Marks][image: ]Internal Marks	: 25 Marks External Marks	: 75 Marks

THEORY COMPONENTS

The MBA IB Core and Elective theory examination has the following marks CORE AND ELECTIVE PAPERS: MAXIMUM MARKS – 100 INTERNAL MARKS	25
	Component
	Allotment of Marks

	Aggregate of Three Tests
	15

	Seminar / Quiz / Paper presentation
	5

	Others / Class Participation
	5



[bookmark: EXTERNAL_MARKS_75]EXTERNAL MARKS	75


Question paper Pattern – External Examination SECTION– A: (5 x 5 = 25)
Answer all questions Q No.1 – Q. No. 5 Questions with internal choices (either (a) or (b) type)
SECTION– B: (5 x 8 = 40)

Answer all questions Q. No. 6 – Q. No. 10 – Questions with internal choices (either (a) or (b) type)
SECTION– C: (1 x 10 = 10)

Case Study - Compulsory Question


[bookmark: Pedagogy:]Pedagogy:
1. The duration of each semester is 90 working days.
2. [image: ]Each course will be taught as per the credit hours listed in the syllabi.
3. Students will be actively involved in preparing seminar papers and presenting to the class in the emerging areas of concerned subjects.
4. Teacher will use computers and other advanced techniques for teaching.
5. Importance must be given to case analysis in teaching each course. Students will be motivated to collect case data and write cases in an international perspective.
6. Class room teaching will be supplemented by industrial visits, port visits and guest lectures by practicing managers.

[bookmark: Evaluation]Evaluation
1. The Internal Assessment for each paper shall be by means of (a) Written Tests (b) Assignments and (c) Seminars.
2. Twenty
3. Twenty Five marks allotted for the internal assessment may be distributed for Written Test, Assignment and Seminars in the ratio of 15:5:5 respectively.
4. Three Tests of 2 hours duration may be conducted for each course / Subject and the best two marks may be considered. Students may be asked to submit minimum of two assignment in each subject. They should also present papers and participate in Seminars conducted for each subject.
5. Students will be given two assignments and Seminars for a total of 5 marks.
6. Conduct of the internal assessment shall be the responsibility of the concerned faculty.
7. The internal assessment marks are to be submitted to the University in the prescribed form to the Director / HOD and the Director/HOD will send a consolidated list of internal assessment marks to the University.
8. The internal assessment marks obtained by students will be informed to them so that they will get proper feedback on their performance.
9. The valued answer papers / assignments should be given to the students after the valuation is over and they should be asked to check up and satisfy themselves about the marks they have scored.

10. [image: ]All mark lists and other records connected with the continuous Internal Assessments should be in the safe custody of the Department for atleast six months after the assessment.
11. The External performance of students will be assessed by end semester examinations conducted by the University. The Answer papers of University examination will be evaluated according to University rules by the Board of Examiners constituted by the competent authority.
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