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DIPLOMA IN EVENT MANAGEMENT
PROGRAMME OBJECTIVES
1. To provide basic knowledge in Event Management and Event Planning. 
2. To develop skills in organizing and conducting various events. 
3. To train students in venue management and event coordination. 
4. To create awareness about event marketing and customer service. 
5. To enhance leadership, communication and teamwork skills. 
6. To prepare students for employment in the event management industry. 
PROGRAMME OUTCOMES
1. Students will understand basic concepts of Event Management. 
2. Students will plan and organize different types of events. 
3. Students will coordinate venues, vendors and event resources. 
4. Students will apply event marketing and promotional techniques. 
5. Students will demonstrate communication and leadership skills. 
6. Students will perform event management activities professionally. 
SCOPE OF THE PROGRAMME
1. Opportunities are available in Event Management Companies. 
2. The programme supports careers in corporate and social events. 
3. Students can work in wedding planning and event organizations. 
4. The course provides a foundation for higher studies in Event Management. 
5. Opportunities are available in entertainment, sports and cultural events. 
6. The programme supports self-employment in event planning services. 
EMPLOYABILITY OPPORTUNITIES
1. Event Coordinator 
2. Event Planner 
3. Corporate Event Executive 
4. Wedding Planner 
5. Conference and Exhibition Coordinator 
6. Event Marketing Executive 






BHARATHIAR UNIVERSITY: COIMBATORE
DIPLOMA IN EVENT MANAGEMENT


(Community College)
(For the candidates admitted from the academic year 2026-27 onwards)
Minimum qualification for admission to Diploma in Event Management
 is a pass in Standard X (SSLC).

SCHEME OF EXAMINATIONS
	S.No
	Title of the Course
	Credits
	Maximum Marks

	1
	Introduction to Event Management
	4
	100

	2
	Fundamentals of Event Management
	4
	100

	3
	Corporate Event Management
	4
	100

	4
	Event Marketing Management
	4
	100

	5
	Practical I - Event Planning and Concept Development
	4
	100

	6
	Practical II - Event Organization and Execution
	4
	100

	7
	[bookmark: _GoBack]Practical III - Wedding and Special Event Management
	4
	100

	8
	Internship / Project
	4
	100

	
	Total
	32
	800









Question Paper Pattern: Theory
Section A : (10 × 2 = 20 Marks)
Answer ALL the questions

Section B : (5 × 6 = 30 Marks)
Answer ALL the questions either (a) or (b)

Section C : (5 × 10 = 50 Marks)
Answer ALL the questions either (a) or (b)

Duration of examinations for all papers is three hours.
*Minimum Pass Mark : 40 Marks
  Medium : English














PAPER – I
INTRODUCTION TO EVENT MANAGEMENT
	Unit 1:
	Introduction to Event Industry

	Meaning and Definition of Event Management – Scope of Event Management – Evolution of Event Industry – Event Industry in India – Global Event Industry Trends – Types of Events – Event Stakeholders – Event Life Cycle – Importance of Events in Business – Future Opportunities in Event Management.

	

	Unit 2:
	Event Planning and Project Management

	Event Planning Process – Project Selection – Goal Setting – Event Objectives – Resource Planning – Budget Planning – Time Management – Risk Assessment – Delegation of Responsibilities – Event Documentation.

	

	Unit 3:
	Role of Event Manager

	Who is an Event Manager – Qualities of Event Manager – Leadership Skills – Communication Skills – Client Relationship Management – Team Coordination – Venue Selection – Creative Concept Development – Problem Solving Skills – Post Event Evaluation.

	

	Unit 4:
	Career Development in Event Management

	Event Industry Career Opportunities – Skills Required for Success – Event Management Organizations – Organizational Structure – National Opportunities – International Opportunities – Entrepreneurship in Events – Freelancing Opportunities – Professional Ethics – Career Planning and Growth.

	

	Unit 5:
	Corporate and Social Events

	Corporate Events Overview – Conferences and Seminars – Product Launches – Team Building Events – Fund Raising Events – Wedding Events – Cultural Events – Community Events – Celebrity Events – Event Success Evaluation.

	

	Reference Books

	1
	Badhri Narayanan & Rajesh Latha – Event Management: Principles and Practices – Himalaya Publishing House, Mumbai. 

	2
	Ashutosh Chaturvedi – Event Management: A Professional Approach – Global India Publications. 

	3
	C.P. Harichandan – Event Management – Global Vision Publishing House. 

	4
	Swarup K. Goyal – Event Management – Adhyayan Publishers, New Delhi. 

	5
	Dr. S. R. Singh – Event Management – APH Publishing Corporation, New Delhi. 

	
	





PAPER – II
FUNDAMENTALS OF EVENT MANAGEMENT
	Unit 1:
	Event Objectives and Planning

	Understanding Client Requirements – Event Feasibility Study – Event Objectives – Event Proposal Preparation – Event Concept Development – Theme Selection – Event Scheduling – Cost Estimation – Sponsorship Planning – Event Branding.

	

	Unit 2:
	Venue Management

	Venue Selection Process – Venue Capacity Assessment – Seating Arrangements – Parking Facilities – Accessibility Planning – Power Supply Management – Generator Backup – Green Rooms – Venue Rules and Regulations – Venue Inspection Checklist.

	

	Unit 3:
	Venue Design and Decoration

	Entrance Design – Welcome Boards – Stage Design – Hall Decoration – Lighting Arrangements – Audio Placement – Video Placement – VIP Seating Arrangement – Registration Area Setup – Emergency Exit Planning.

	

	Unit 4:
	Vendor and Contract Management

	Vendor Identification – Vendor Selection – Request for Proposal (RFP) – Negotiation Techniques – Contract Preparation – Terms and Conditions – Payment Procedures – Invitation Design – Guest List Management – Invitation Distribution

	

	Unit 5:
	Food, Safety and Risk Management

	Catering Planning – Menu Selection – Vegetarian and Non-Vegetarian Services – Dining Area Management – Hygiene Standards – Risk Identification – Crisis Management – Emergency Response Planning – Event Laws and Regulations – Insurance for Events.

	

	Reference Books

	1
	Ashutosh Chaturvedi – Event Management – Global India Publications. 

	2
	Swarup K. Goyal – Event Management – Adhyayan Publishers. 

	3
	C.P. Harichandan – Event Management – Global Vision Publishing House. 

	4
	Dr. S. R. Singh – Event Management – APH Publishing Corporation. 

	5
	Rajesh Latha – Fundamentals of Event Planning and Management – Himalaya Publishing House.

	
	







PAPER – III
CORPORATE EVENT MANAGEMENT
	Unit 1:
	Fund Raising Events 

	Introduction to Fund Raising – Types of Fund Raisers – Fund Raising Objectives – Donor Identification – Sponsorship Planning – Budget Preparation – Fund Raising Strategies – Event Execution – Reporting and Documentation – Event Evaluation.

	

	Unit 2:
	Conference Management

	Conference Planning – Conference Objectives – Business Plan Preparation – Venue Selection – Registration Management – Online Registration Systems – Conference Logistics – Signage Planning – Meeting Space Management – Post Conference Evaluation.

	

	Unit 3:
	Trade Show Management

	Introduction to Trade Shows – Trade Fair Planning – Booth Design – Floor Plan Preparation – Merchandise Display – Marketing Opportunities – Ticket and Badge Management – Logistics Planning – Cost Management – Trade Show Evaluation.

	

	Unit 4:
	Meeting Management

	Types of Meetings – Meeting Objectives – Participant Identification – Venue Selection – Agenda Preparation – Presentation Planning – Catering Arrangements – Transportation Planning – Meeting Day Coordination – Follow-up Activities.

	

	Unit 5:
	Team Building Events

	Team Building Concepts – Objectives of Team Building – Participant Analysis – Theme Selection – Activity Planning – Venue Requirements – Budget Planning – Volunteer Management – Event Execution – Feedback and Assessment.

	

	Reference Books

	1
	Ashutosh Chaturvedi – Event Management: A Professional Approach – Global India Publications. 

	2
	Ratandeep Singh – Meeting, Conference, Association, Event and Destination Management – Kanishka Publishers. 

	3
	Dr. S. R. Singh – Event Management – APH Publishing Corporation. 

	4
	Swarup K. Goyal – Event Management – Adhyayan Publishers. 

	5
	C.P. Harichandan – Event Management – Global Vision Publishing House. 

	
	






PAPER – IV
EVENT MARKETING MANAGEMENT
	Unit 1:
	Principles of Marketing

	Meaning of Marketing – Marketing Concepts – Modern Marketing – Customer Relationship Management – Marketing Functions – Marketing Mix – Consumer Behaviour – Service Marketing – Event Marketing – Marketing Ethics

	

	Unit 2:
	Marketing Environment

	Market Environment – Internal Environment – External Environment – Economic Factors – Social Factors – Cultural Factors – Technological Factors – Legal Factors – Competitive Analysis – SWOT Analysis.

	

	Unit 3:
	Market Segmentation

	Meaning of Segmentation – Need for Segmentation – Geographic Segmentation – Demographic Segmentation – Psychographic Segmentation – Behavioral Segmentation – Target Market Selection – Positioning Strategies – Niche Marketing – Segmentation Evaluation.

	

	Unit 4:
	Event Promotion and Advertising

	Event Product Development – Event Life Cycle – Advertising Fundamentals – Public Relations – Publicity Management – Sales Promotion – Personal Selling – Digital Marketing – Social Media Promotion – Advertising Effectiveness.

	

	Unit 5:
	Organizational Behaviour and Team Management

	Motivation Theories – Goal Setting – Group Dynamics – Team Formation – Team Leadership – Decision Making – Conflict Management – Organizational Design – Managing Change – Work Stress Management.

	

	Reference Books

	1
	Rajan Saxena – Marketing Management – Tata McGraw Hill Education. 

	2
	Ramaswamy & Namakumari – Marketing Management: Indian Context – McGraw Hill India. 

	3
	C.B. Gupta & Rajan Nair – Marketing Management – Sultan Chand & Sons. 

	4
	Ashutosh Chaturvedi – Event Management: A Professional Approach – Global India Publications. 

	5
	Dr. S.A. Chunawalla – Marketing Principles and Practice – Himalaya Publishing House.

	
	






PAPER - V
PRACTICAL – I
EVENT PLANNING AND CONCEPT DEVELOPMENT
	S.No
	Experiments

	1. 
	Preparation of Event Requirement Analysis Report. 

	2. 
	Development of Event Theme and Concept. 

	3. 
	Preparation of Event Planning Checklist. 

	4. 
	Designing an Event Proposal. 

	5. 
	Venue Identification and Evaluation. 

	6. 
	Preparation of Event Budget. 

	7. 
	Sponsorship Proposal Preparation. 

	8. 
	Event Timeline and Scheduling Plan. 

	9. 
	Vendor Identification and Selection. 

	10. 
	Preparation and Presentation of Complete Event Plan. 





PAPER – VI
PRACTICAL - II
EVENT ORGANIZATION AND EXECUTION
	S.No
	Experiments

	1. 
	Venue Layout Planning and Marking. 

	2. 
	Stage Design and Setup Planning. 

	3. 
	Audio System Arrangement and Testing. 

	4. 
	Lighting Arrangement and Testing. 

	5. 
	Registration Desk Setup. 

	6. 
	Guest Reception and Welcome Management. 

	7. 
	Seating Arrangement Planning. 

	8. 
	Preparation of Event Agenda and Cue Sheet. 

	9. 
	Event Day Coordination and Floor Management. 

	10. 
	Post Event Feedback Collection and Evaluation. 





PAPER – VII
PRACTICAL - III
WEDDING AND SPECIAL EVENT MANAGEMENT
	S.No
	Experiments

	1. 
	Wedding Budget Preparation. 

	2. 
	Wedding Venue Selection and Planning. 

	3. 
	Wedding Theme Design and Decoration Plan. 

	4. 
	Invitation Card Design and Guest List Preparation. 

	5. 
	Catering Menu Planning. 

	6. 
	Floral Decoration Arrangement. 

	7. 
	Wedding Stage and Mandap Design. 

	8. 
	Transportation and Accommodation Planning. 

	9. 
	Photography and Entertainment Management. 

	10. 
	Preparation and Presentation of Complete Wedding Event Project.
























PAPER – VIII
INTERNSHIP / PROJECT
Project Guidelines
As part of the curriculum, every student shall undertake a Project Work related to Event Management. Students are encouraged to visit Event Management Companies, Wedding Planning Agencies, Corporate Event Organizations, Convention Centres, Exhibition and Trade Fair Companies, Hotels and Resorts, Entertainment Companies, Conference Organizers, Cultural Organizations, Sports Event Organizers, NGOs, or other institutions related to their field of study.
The students shall identify a suitable real-time project/topic in consultation with the college and faculty members and carry out the work accordingly. The project may involve corporate event planning, conference and seminar management, wedding planning, exhibition and trade fair organization, cultural event management, sports event coordination, event marketing and promotion, venue management, sponsorship management, guest management, event logistics, budgeting and cost control, risk management, or event evaluation activities.
At the completion of the project, the students shall prepare and submit a Project Report containing the following details:
1. Title of the Project 
2. Objectives 
3. College / Organization Details 
4. Methodology / Work Carried Out 
5. Findings 
6. Conclusion 
7. Photographs / Supporting Documents 
The students shall present their project work during the Viva-Voce Examination conducted by the College.
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