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Program Educational Objectives (PEOs) 

The M.Sc. Apparel Fashion Designing program describe accomplishments that graduates 
are expected to attain within five to seven years after graduation 

PEO1 The students can work as a designer in commercial garment sector 
PEO2 The student can start an independent design consultancy  
PEO3 The student can work as a freelancer 

PEO4 
The student can have a career option in visual media and work as a graphic 
designer  

PEO5 
The student can work as a fashion stylist for reputed International and domestic 
fashion brands 

PEO6 The student can start his enterprise and set up his design studio 

PEO7 
He can start and excel in the field of academia by entering as faculty in reputed 
academic institutions 

PEO8 He can work as a fashion coordinator in fashion industry 
PEO9 He can work as a technical designer with expertise in software graphics 

PEO10 
The student can work as Fashion blogger as well as costume designer in film 
industry 
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Program Specific Outcomes (PSOs) 

After the successful completion of M.Sc Apparel Fashion Designing program, the students 
are expected to 

PSO1 The student learns about the commercial designing process 

PSO2 The student learns about the technical detailing of advanced illustration techniques 

PSO3 The student learns about different research techniques and statistics 

PSO4 The student learns about advanced draping techniques 

PSO5 The student learns about the fashion merchandising and fashion market 

PSO6 The student learns about visual presentation 

PSO7 The student learns about fashion photography and visual media techniques 

PSO8 The student learns about different textiles and their behavioural properties 

PSO9 The student learns about proto sample making and portfolio 

PSO10 The student completes project and field work in the designing area 
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Program Outcomes (POs) 
On successful completion of the M. Sc. Apparel Fashion Designing program 

PO1 
The student is expected to learn about the detailed and advanced fashion design 
techniques 

PO2 
The student will learn about research techniques and various statistical tools and 
their application 

PO3 The student will learn about the world history and the evolution of costume 
PO4 The student will learn about visual presentation techniques 

PO5 
The student learns and get exposed to various draping techniques for exclusive 
wears 

PO6 The student learns about knitting techniques and different knit design creation 
PO7 The student learns about portfolio and proto sample creation 
PO8 The student learns fashion photography techniques and visual media techniques 

PO9 
The student learns about various technical textiles and their behavioural 
characteristics 

PO10 
The student learns about technical project and its commercial application in 
fashion industry 
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BHARATHIAR UNIVERSITY: COIMBATORE 641 046 
M.Sc. Apparel Fashion Designing Curriculum 

(For the students admitted during the academic year 2020 – 21 onwards) 
Course 
Code Title of the Course Credits Hours Maximum Marks 

Theory Practical Exam CIA CEE Total 
 FIRST SEMESTER 

13A Core Paper I- Research 
Methodology and 
Statistics 

4 5 - 3 50 50 100 

13B Core Paper II– World 
Costumes  

4 4 - 3 50 50 100 

13C Core Paper III- Global 
Textile and Fashion 
Industry 

4 4 - 3 50 50 100 

13P Core Practical I-
Advanced Fashion 
Sketching 

4 - 6 3 50 50 100 

13Q Core Practical II- 
Draping for Fashion 
Design 

4 - 6 4 50 50 100 

1EP Visual Presentation 

4 - 5 3 50 50 100 1EQ Prototype Sampling 
1ER Innovative Fashion 

Designing 
Total 24 13 17 - 300 300 600 

 SECOND SEMESTER 
23A Core Paper IV- Fashion 

Merchandising 
4 4 - 3 50 50 100 

23B Core Paper V- Textile 
Testing and Quality 
Standards 

4 4 - 3 50 50 100 

23P Core Practical III- 
Ornaments and 
Accessories 

4 - 6 3 50 50 100 

23Q Core Practical IV- 
Digital Fashion 
Designing 

4 - 6 3 50 50 100 

23R Core Practical V- 
Creative Garment 
Designing 

4 - 6 4 50 50 100 

2EA Fashion Retail 
Management 

4 4 - 

 
 

3 50 50 100 2EB Knitted Fabric Science 
2EC International Trade and 

Documentation 
 Internship Training for 15 days in a Garment unit/design houses/retail outlet after the 

completion of second semester exams 
Total 24 12 18 - 300 300 600 
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 THIRD SEMESTER 
33A Core Paper VI- 

Technical Textiles and 
Clothing 

4 4 - 3 50 50 100 

33B Core Paper VII- 
Creative Industries 

4 4 - 3 50 50 100 

33P Core Practical VI- 
Fabric Structure and 
Performance Analysis 

4 - 6 3 50 50 100 

33Q Core Practical VII- 
Fashion Photography 
and Visual Media 

4 - 6 3 50 50 100 

33R Core Practical VIII- 
Portfolio and Design 
Collection 

4 - 6 4 50 50 100 

3EA Merchandising 
Management 

4 4 - 3 50 50 100 3EB Knitted Fabric 
Processing and 
Finishing 

3EC Visual Merchandising 
37V Internship Training 

Viva Voce  
4 - - - 50 50 100 

Total 30 12 18 - 350 350 700 
 FOURTH SEMESTER 

43P Core Practical IX - 
CAD in Pattern Making 

4 - 6 3 50 50 100 

4EP Designing Printed 
Fabrics and Garments 

4 - 6 4 50 50 100 4EQ Home Textiles 
4ER Creative Art and 

Design 
47V Project / Thesis  6 - 18 - 60 90 150 

Total 12 - 30 - 160 190 350 
Grand Total 90 - - - - - 2250 

 ONLINE COURSES* 

 SWAYAM – MOOC – 
Online Course 

2      50 
Non-scholastic with Credits 

 Value Added Courses / Job Oriented Courses 
CIA – Continuous Internal Assessment 
CEE – Comprehensive External Examination 
 
Mark Division for Internship and Project 

Paper title Total Marks CIA CEE 
 Evaluation Viva-voce 

Internship Training 
Viva Voce 

100 50 30 20 

Project / Thesis  150 60 60 30 
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Project hours for a Guide – 2 Hours Per week per student 
Number of Pages for the Book is 80 to 100 
Minimum number of book reference is 30 and Journal reference is 20. 
*ONLINE COURSES 
Value Added Courses / Job Oriented Courses 
Students may opt for the above courses and gain additional credits upon the completion of 
course in the respective colleges and submission of certificates to the Bharathiar University. 
Additional Credits will be included in the Mark sheets 
ELECTIVE PAPERS with effect from 2020-2021 
(Colleges can choose any one of the Group papers as electives) 

 
Job Oriented Courses 

Title of the Course Credits 
Instructional Hours Internal Marks 

Theory Practical/ 
Field Work A1 A2 Total 

Visual Merchandiser 4 20 40 50 50 100 
Export Merchandising 4 25 35 50 50 100 
Advanced Tech Pack 
Designing 

4 20 40 50 50 100 

Value Added Courses 

Title of the Course Credits 
Instructional Hours Internal Marks 

Theory Practical/ 
Field Work A1 A2 Total 

Patch Work Techniques 2 6 24 25 25 50 
Resist Printing 2 4 26 25 25 50 
Fashion Jewellery 2 10 20 25 25 50 
Fashion Journalism 2 10 20 25 25 50 

A1 – Assessment 1; A2 - Assessment 2 
 
Students may opt for the above Job Oriented and Value added courses and gain additional 
credits upon the completion of course in the respective colleges and submission of certificates to 
the Bharathiar University. 

 
 
 

 SEMESTER I SEMESTER II SEMESTER III SEMESTER 
IV 

GROUP A Visual 
Presentation 

Fashion Retail 
Management 

Merchandising 
Management 

Designing 
Printed Fabrics 
and Garments 

GROUP B Prototype 
Sampling 

Knitted Fabric 
Science 

Knitted Fabric 
Processing and 

Finishing 

Home Textiles 

GROUP C Innovative Fashion 
Designing 

International Trade 
and Documentation 

Visual Merchandising Creative Art and 
Design 
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Course code 13A RESEARCH METHODOLOGY AND 
STATISTICS 

L T P C 
Core  4 - - 4 

Pre-requisite Basic knowledge of Science and Mathematics Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To identify appropriate research topics 
2. Learn the uses of various research tools and research methodology 
3. Know about ways to prepare a project report 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Design appropriate research topics K6 
2 Understand the meaning of research design and sampling K2 
3 Analyze the research tools in a scientific way in finding a solution K4 
4 Appraise the importance of statistics in research K5 
5 Develop a project report with statistical tools K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Meaning of Research and Research Problem 10 hours 
Meaning of Research - Types of Research - Significance of Research - Research Process. 
Defining, the Research Problem - Sources, Identification, Selection and Statement, Review of 
related literature. 
 
Unit 2 Research Design and Sampling 13 hours 
Research Design - Meaning, Different research designs, Basic Principles of experimental 
designs. Developing a Research Plan. 
Sampling: Census and sample survey, Steps in sampling design, criteria for selecting a 
sampling. Procedure, characteristics of a good sample design, different types of sample 
designs. 
 
Unit 3 Methods of Data Collection 10 hours 
Methods of Data collection - observation, Questionnaire, Interview. Data processing and 
analysis, - Collection, classification, tabulation, Graphical, representation and data analysis. 

 
Unit 4 Meaning and Scope of Statistics in Research 20 hours 
Meaning and scope of statistics Role of statistics in research, measures of central tendency and 
dispersion, Co-relation, Co-efficient of Co-relation and its Interpretation, rank Co-relation, 
regression equation and predictions. 

 
Unit 5 Hypothesis Testing 20 hours 
Elements of testing of a statistical hypothesis, formulation of the problem. Definition of type -I 
and type-II errors, Levels of significance large sample test for proportions. Difference in 
proportions for means and difference in means. Application of students test for small samples 
for single mean, difference in means- test for equality of variance. Non – parametric test, 
Application of Chi-square test, ANOVA test. 
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Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 75 hours 
Text Books 
1 Introduction to Research in Education,  Donald Ary, Lucy Cheser Jacobs, Christine K. 

Sorensen Irvine and David Walker , Publisher: Cengage Learning, 2017. 
2 Research in Education, Best J N, Prentice Hall, Delhi, 1979. 
3 Research Methods and Statistics - An Integrated Approach,  Janie H. Wilson and Shauna 

W. Joye, SAGE Publications, 2016. 
4 Advanced Statistics in Research - Reading, Understanding, and Writing Up Data Analysis 

Results, Larry Hatcher, Publisher: Shadow Finch Media- LLC, 2013. 
 
Reference Books 
1 An Introduction to Statistical Methods, S P Gupta, Vikas Publishing House, NewDelhi, 2004. 
2 Research Methodology, Methods and Techniques - C R Kothari, New Age International, 

Delhi, 2012. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://bbamantra.com/research-methodology/ 
2 https://microbenotes.com/category/research-methodology/ 
 
Course Designed By: Dr R Sheela John and Dr S Jayapriya 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 L S L L L L L L L L 
CO2 L S L L L L L L L L 
CO3 L S L L L L L L L L 
CO4 L S L L L L L L L L 
CO5 L S L L L L L L L L 

*S-Strong; M-Medium; L-Low 
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Course code 13B WORLD COSTUMES  L T P C 
Core  4 - - 4 

Pre-requisite Basic Knowledge on Garment Styles and 
Accessories 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Explore traditional costumes from around the world 
2. Provide the student with an opportunity to undergo historical survey of costumes and attire 

throughout the ages. 
3. Study the changes in style with reference to the social culture 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the cycle or repetition of fashion evolution K2 
2 Apply the historic designs in their future collections K3 
3 Analyze the nuances in costumes across nations K4 
4 Evaluate the changes in evolution of costume designs K5 
5 Create new designs after learning various evolutions across the world K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
Unit 1 American Costume 12 hours 

America – Inuits and Aleuts, American Indians of the southwest, American Indians ofPlains and 
northwest, Amish costumes, Guatemala, Mexico, Colombia, Peru and Bolivia, Chile and Brazil. 
 
Unit 2 European Costume 12 hours 
European countries - Egypt, Greece, Roman, Norway, Sweden, Denmark, Scotland, Austria, 
Switzerland, Hungary, Poland, Ukraine. 
 
Unit 3 Costumes of Far Eastern Countries 12 hours 

Far Eastern Countries - Mongolia, China, Japan, North and South Korea, SriLanka, Pakistan, 
Burma, Thailand, Philippines. 

 
Unit 4 African Costumes 12 hours 
Africa- Costumes of North, East, West and South. 

 
Unit 5 Costumes of the Middle East Countries 10 hours 
Middle East Countries Turkey and Iran, Costumes of Arab Peninsula. 
 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
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Text Books 
1 Costumes of Indian and Pakistan, Das S N, D B Taraporevala Sons and Co, Bombay, 1958 
2 Historic Costume, Chas A, 'Bernard and Co, Illinois, 1961 
3 Costume through the Ages, Laver, JamesSimon and Schuster, New York, 1968. 
 
Reference Books 
1 A History of Fashion and Costume, Volume I, The Ancient World – Jane Bingham, Bailey 

Publishing Associates Ltd, 2005 
2 Costumes of Indian and Pakistan, Das S N, D B TaraporevaIa Sons & Co, Bombay, 1958 

 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.roughguides.com/gallery/traditional-dress/ 
2 https://www.fancydress.com/around-the-world-costumes-and-accessories 
 
Course Designed By: Dr R Sheela John and Dr K Sangeetha 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M L S M M L M L M M 
CO2 M L S M M L L L L L 
CO3 M L S M M L M L M M 
CO4 M L S M M L M L M M 
CO5 M L S M M L M L M M 
*S-Strong; M-Medium; L-Low 
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Course code 13C GLOBAL TEXTILE AND FASHION INDUSTRY L T P C 
Core  4 - - 4 

Pre-requisite Basic knowledge on manufacturing process of 
textile and fashion industry  

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Impart an intense knowledge about the importance of textiles including fibers and their role in 

fashion. 
2. Study the various art and media form 
3. Learn the impact of various media and art forms on fashion  

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the origin and growth of Indian Textile industry K2 
2 Understand the Technological developments in textile and fashion industry K2 
3 Analyze the relationship between Media and fashion form K4 
4 Evaluate the correlation of Art and Craft K5 
5 Evaluate the importance of art in Fashion K5 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 

 
Unit 1 Origin and Growth of Textiles 12 hours 
Origin, Growth and Development of Indian Textile Industry - Cotton, Wool, Silk, Rayon, Man- 
Made Textiles, Readymade garments. 
Brief study on Technological developments in Fibre to garment Industry, Significance and uses. 
 
Unit 2 Influence of Power and Cinema on Fashion 12 hours 
Fashion and power, Fashion Icon, Fashion Masses, Style and Vogue, Super Models, Popular 
fashion, High fashion. 
Fashion and Cinema, Birth of Cinema, Contemporary of World Cinema, Hollywood and 
Bollywood Cinema and Costumes, Fashion Designing for Film Industry - Case and Analysis. 
 
Unit 3 Fashion and Art Expression 12 hours 
Fashion and Art, Cubism, Pop Art, German Expression, Dada, Romantism, Futurism, Classism, 
Neo Classism, Naturalism, Modernism, Art deco, Bauhaus – Compare and Contrast Art with 
Fashion. 
 
Unit 4 Essentials of Fashion Magazine 12 hours 
Fashion Magazine, History of Fashion Magazine, Role of Magazine in Fashion Industry, 
Magazine Content and Styling, Script, Editing, Proof Reading, Photoshoot. (Fashion Magazine 
Analysis and Report) 

 
Unit 5 World Fashion Centres 10 hours 
World Fashion Canters Paris, Italy, London, New York, Milan, Upcoming Fashion Centres 
Fashion Weeks London Fashion Week, Paris Fashion Week, Hong Kong Fashion Week. 
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Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
Text Books 
1 Inside Fashion Business, Judelle and Jarnow, Publisher: Macmillan, 1987 
2 Fashion Forecasting, Rita Perna, Fairchild Publications, 1987 
 
Reference Books 
1 Fashion Buying, Eline Stones, Mc Graw Hill, 1987 
2 Fashion from Concept to Consumer, Gini, Stephens Frings, PrenticeHall, 2008 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://theconversation.com/fashions-potential-to-influence-politics-and-culture-90077 
2 https://www.worldfashioncentre.nl/en/ 
 
Course Designed By: Dr R Sheela John and Ms. Arundhati Ghosal 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M L S M M M M M M M 
CO3 M L S M M M M M M M 
CO3 M L S M M M M M M M 
CO4 M L S M M M M M M M 
CO5 M L S M M M M M M M 

*S-Strong; M-Medium; L-Low 
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Course code 13P ADVANCED FASHION SKETCHING L T P C 
Core - Practical - - 4 4 

Pre-requisite Knowledge and Skill in drawing and colouring 
fashion drawings 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Train the students on the need of sketching of various body forms, objects and still drawing 
2. To specialise the students in drawing stylized illustrations, flat sketches and print designs. 
3. To train 3D background illustrations  

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the concepts of Fashion Sketching K2 
2 Apply various sketching techniques in still drawing, fabric painting, garment and 

outdoor sketching 
K3 

3 Analyze the various mediums used for sketching K4 
4 Evaluate various forms and mediums of sketching K5 
5 Create 3D backgrounds for illustration K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 

 
 Basics of Fashion Sketching 45 hours 

I. Still Drawing 
II. Garment Sketching- 

Create the following effects in garments 
              Checked-Men/Women/Child 
              Striped - Men/Women/Child 
              Print- Men/Women/Child 

III. Stylized Illustration (Flat Sketching) 
IV. Fabric Painting 
V. Outdoor Sketching 
VI. Stylized Group illustration- 3D illustrations should be done with different backgrounds, 

Collage work, Cutwork illustration (one model to be developed with all the works 
combined) 

 Fashion Illustration 43 hours 
I. Theme Presentation 
II. Garment Line Drawing 
III. Garment Flat Sketches 
IV. Print design / Motif 
V. Accessories Design 
VI. Illustration with Background 

 
 Contemporary Issues 2 hours 

Expert lectures, online seminars – webinars 
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Text Books 
1 Fashion Sketching - Templates, Poses and Ideas for Fashion Design,  Claudia Ausonia Palazio, 

Publisher: Promopress, 2016 
2 Fashion Sketching - A Complete Guidebook for Beginners, Publisher: Sendpoints Publishing 

Company Limited, 2018 
3 Designing a Fashion Collection- 16 Tutorials Using Manual and Digital Techniques, Claudia 

Ausonia Palazio, Publisher: Promopress, 2020 
 
Reference Books 
1 Outdoor Sketching, Ernest William Watson, Publisher: Watson-Guptill Publications, 1946 
2 3D Sketching Book, Marie Begin, Publisher: Independently Published, 2019 

 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.hobbyideas.in/blogs/view/fabric-painting-materials-and-techniques 
2 https://www.youtube.com/watch?v=vn-Ypsdk-sM 
 
 Total Lecture hours 90 hours 
Text Books 
1 Fashion Sketchbook, Fourth Edition – Bina Abling, Fairchild Publications, 2000 
2 Fashion Design Illustration Women – Patrick John Ireland, Om Books International,2005 
 
Reference Books 
1 Professional Fashion Illustration – Julian Seaman, B T Batsford, London, 1995 
2 Ilustration Fashion – Katherine McKelvey and Janine Munslow, Blackwell Science Ltd., 

1997 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.arts.ac.uk/study-at-ual/short-courses/stories/how-to-make-fashion-drawing-and-

illustration-templates 
2 https://www.youtube.com/watch?v=_uUNMHFSsBk 
3 https://www.youtube.com/watch?v=WBlm7TikyLI 
 
Course Designed By: Dr R Sheela John and Dr V Maheswari 
 
Mapping with Programme Outcomes 
Cos PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L M M M L M L L L 
CO2 S L M M M L M L L L 
CO3 S L M M M L M L L L 
CO4 S L M M M L M L L L 
CO5 S L M M M L M L L L 
*S-Strong; M-Medium; L-Low 
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Course code 13Q DRAPING FOR FASHION DESIGN L T P C 
Core- Practical - - 4 4 

Pre-requisite Basic knowledge and skill in draping patterns for 
various garment styles 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To practically understand draping process 
2. To identify Its implication to create garment components  
3. To design various garment styles  

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the nuances of draping techniques K2 
2 Apply the draping techniques for creating patterns for varied garment styles K3 
3 Appraise the techniques of draping patterns for children and women garments K4 
4 Evaluate the fit of the garment  K5 
5 Create innovative designs with draping techniques K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
 Basics of Draping 25 hours 
Basic Bodice – Front, Basic Bodice – Back 
Basic Skirt, Dart Variations, Pleats, Dart Tucks and Gathers, Neckline variations Armhole 
Variations, Waistline Variations 
 
 Draping – Garment Components 30 hours 
Skirt– anytwo: Flared skirt, Gore skirt, Pleated skirt, Hip yoke skirt, Princess waist. 
Collars- any two: Mandarin Collar, Band Collar, Convertible Collar, Peter Pan collar. 
Yokes– any two: Hip yoke, Shirt Yoke, Midriff Yoke. 
 
 Draping – Garments 33 hours 
Create anyone of the following garment for a girl child: Yoke frock Baba suit – with bib Middi 
and Middi top.  
Create anyone of the following garment for a boy child: T – shirt and shorts Kurta and Pyjama ¾ 
pants and Tops. 
Create anyone of the following for an teenagers Full Gown Salwar Kameez Lachaas - Flowing 
skirt and short tops Middi and Tops. 
 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 90 hours 
Text Books 
1 Draping for Fashion Design, Hilde Jaffe and Nurie Relis, Pearson Prentice Hall, 2012. 
2 Dress Design - Draping and Flat Pattern, Hill HouSe M S, Houghton Mifflin, 1948. 
3 The Theory of Fashion Design, Brockman, Magritha, John Wiley Sons, 1965. 
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Reference Books 
1 Design through Draping, Sheldon, Marhta, Burgers Publishing company, 1974. 
2 Modem Pattern Design, Harriet Pein, Center For Pattern Design, 2010. 
 
Related Online Content [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.fibre2fashion.com/industry-article/7463/art-of-fashion-draping 
 
Course Designed By: Dr R Sheela John and Ms Narmadha Devi V N 
 
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L M M S L M L L M 
CO3 S L M M S L M L L M 
CO3 S M M M S L M L L M 
CO4 S M M M S L M L L M 
CO5 S M M M S L M L L M 

*S-Strong; M-Medium; L-Low 
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Course code 1EP VISUAL PRESENTATION  L T P C 
Elective - Practical - - 4 4 

Pre-requisite Familiar with the significance of presentation Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Bring out the creativity of students 
2. Tell story with the help of visual aids 
3. Create imaginary ideas and virtual fashion environment 

 
 
Expected Course Outcomes: 

On the successful completion of the course, student will be able to: 
1 Understand the application of various mediums in creating an art K2 
2 Apply the creative ideas in various designing areas K3 
3 Apply various art forms in designing K3 
4 Analyze the usage of different materials in creating models K4 
5 Create innovative structures using various materials K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
           Prepare Visual Presentations for the Following     73 hours 

1. Show a hospital with all facilities with the help of soft materials 
2. Study the different types of art forms and visualize it by your own idea 
3. Work on any sculpture with moderate height and color it 
4. Create a stage with paintings, icons and clip arts based on contemporary themes 
5. Create a workspace for a corporate office through manual and digital 
6. Work on children play area and kids library by adding modern painting and creative 

artwork 
7. Create a workspace with 90’s environment 
8. Create an art-based set with fully equipped aesthetics ‘products 
9. Prepare a story telling concept for cartoon based (your own imagination story) 
10. Classroom activity-Direct a short story with motion, light and sound. 

 
 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 Total Lecture hours 75 hours 
Text Books 

1 Present Visual Stories that Transform Audiences, Nancy Duarte, John Wiley & Sons, 2010 
2 The storyboard approach: Advanced techniques for preparing effective visual presentations 

 Marcel Dunand, Kerry Choun, Pully-Lausanne by BCD Business Communications Design 
SA, 2001 
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Reference Book 
 Slide:ology: The Art and Science of Creating Great Presentations, Nancy Duarte, 

Published by O’Reilly Media, Inc, 2008. 
 
Related Online Content [MOOC, SWAYAM, NPTEL, Websites etc.] 

1 https://www.ieee-pes.org/guidelines-for-preparing-visuals-for-pes-presentations 
 
Course Designed By: Dr R Sheela John and Mrs Ramathilagam 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L M S M L M S M M 
CO2 S L M S M L M S M M 
CO3 S L M S M L M S M M 
CO4 S L M S M L M S M M 
CO5 S L M S M L M S M M 

*S-Strong; M-Medium; L-Low 
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Course code 1EQ PROTOTYPE SAMPLING  L T P C 

Elective - Practical - - 4 4 

Pre-requisite Knowledge on pattern making and tailoring 
techniques 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1.  To practice the product design, development, and management process over the whole 

product lifecycle. 
2.  Provide knowledge on the practical applications of the product development process in the 

export or garment manufacturing industry. 
3. To understand the technology, fabrication and cost models for the product design, 

development, and production. 
 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the product design, prototyping and manufacturing technologies. K2 
2 Apply knowledge of basic fabrication methods to build prototype models K3 
3 Analyze the factory cost and benefit through various cost models K4 
4 Evaluate the yarn and fabric consumption, size and other technical details used in 

product development. 
K5 

5 Create a product through the development of an idea or export order. K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
Part A Proto Sample specification 73 hours 
Student will be given export order sheet and will be asked to make the proto samples as per the 
technical specification given : - 
 
From the following list of garments, any 8 Garments can be chosen and developed according to 
the specification 
 

 Men’s Basic T Shirt / Men’s Crew Neck Shirt / Men’s Polo T Shirt / Men’s High Neck 
Shirt / Men’s Full Arm Shirt / Men’s V – Neck Shirt / Men’s Collar Neck Shirt  

 Men’s Inner Garment – Vests Rn / Rns / Men’s Under Garment: Briefs With Inner Waist 
Band Or Outer Waist Band Of Various Models - Trunk Type.  

 Men’s Boxer Short / Men’s Bermuda Short / Men’s Trouser 
 Ladies Skirt with Pleats / Ladies Blouse / Ladies Basic Bodice / Women’s Nighties  
 Kid’s Wear of Various Styles / Children’s Suits and Pyjama 

 
 Contemporary Issues 2 hours 

Expert lectures, online seminars – webinars 
 

 Total Lecture hours 75 hours 
Text Books 
1 Textile: A handbook for Designers, Revised Edition, Marypaul Yates, 1996. 
2 Apparel Merchandising, R.Rathinamoorthy, R. Surjith, Woodhead Publishing India in 
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Textiles, 2018. 
3 Fashion Design and Product Development, Carrharold and Pomeroy john, Wiley publishers, 

1992. 
 
Reference Book 
1 Manufacturing Processes for Design Professionals, Rob Thompson, Thames & Hudson, 2007.  
  
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://fashion-incubator.com/whats-a-prototype-and-when-do-you-need-one/ 
2 https://www.textileschool.com/364/garment-sampling/ 
 
Course Designed By: Dr R Sheela John and Dr V Maheswari 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L L L L S S L M M 
CO3 M L L L L S M L M M 
CO3 L L L L L L L L L L 
CO4 M M L L L S L L M S 
CO5 M M L L L M M L M M 

*S-Strong; M-Medium; L-Low 
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Course code 1ER INNOVATIVE FASHION DESIGNING  L T P C 
Elective - Practical - - 4 4 

Pre-requisite Basic knowledge on pattern making and 
construction of various garment styles 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Explore ideas and inspiration to create design alternatives 
2. Tracing the design evolution of fashion to co-relate contemporary design and market trends. 
3. To develop a fashion reflecting an original vision of future trends. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the dynamics of fashion K2 
2 Analyze international forecasts to predict fashion trends for the domestic market. K4 
3 Analyze the recent advancements in apparel and fashion to come up with an idea for 

innovative products. 
K4 

4 Evaluate how well forecasting have been applied in the domestic market. K5 
5 Create an effective visual brand identity communicating the values and aesthetics of 

the product. 
K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 

 
 Work on the following Experiments       73 hours 

 
 Discuss Fashion products past and present. Describe in group the journey and influences of 

changing design and aesthetics of fashion products. 
 Group activity Tracing the design evolution of fashion accessories. Current Trend analysis 

of fashion products, Meaning of contemporizing, Multicultural Effects. 
 Group discussion of Fashion forecasting procedure for domestic market, Prediction for 

summer and winter collections, identifying a market, understanding buyer expectations, 
presentation to end users, Storey telling method. 

 Desktop research and presentation of Technological developments, new fabrics, intelligent 
textiles, new production and come up with ideation for innovative products. 

 Innovate any product inside fashion scenario, draw manually or Digitally defining the new 
look and aesthetics of the product, Come up with a branding and visual identity. 

 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 75 hours 
Text Books 
1 20,000 years of fashion: the history of costume and personal adornment, Boucher, Publisher: 

Abrams, 1966. 
2 Logotypes of The World, Kuwayama.Y, 2mitsuri Takahashi, 2018. 
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3 Fashion Design and Product Development, Carrharold and Pomeroy john, Blackwell Science, 
1992. 

 
Reference Books 
1 A Fashion Journal, Anaggi Anna, Karl Lagerfiled- Thames and Hudson, 1986.  
2 Fashion Drawing: The Basic Principles, Anne Allen And Julian Semman, B.B Araporevada X 

Sons, 1993. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://scene360.com/design/88864/innovative-fashion-designers/ 
2 https://irispublishers.com/jtsft/fulltext/development-of-innovative-high-fashion-collection-

via-conceptual-design-process-model.ID.000507.php 
3 https://www.springwise.com/innovative-ideas/fashion-week-innovations 
 
Course Designed By: Dr R Sheela John and Mrs R Ramathilagam 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S M S L M L M L L L 
CO3 S S S L L M S L M S 
CO3 S S S M L S S M S S 
CO4 S S S L L L S L L S 
CO5 S L M S L L S S L L 

*S-Strong; M-Medium; L-Low 
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Course code 23A FASHION MERCHANDISING L T P C 
Core  4 - - 4 

Pre-requisite Knowledge on the process flow of Fashion  Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Understand fashion merchandising and responsibilities of a merchandiser 
2. Acquire knowledge on functions of export house and buying agencies 
3. Learn various stages in production chain, costing, marketing and advertising. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 

1 Apply merchandising techniques in the present-day fashion industry K3 
2 Analyse overall costing throughout the production chain  K4 
3 Evaluate various stages in production and their handling methods K5 
4 Evaluate costing that strengthens monetary movements K5 
5 Create new enhancements in merchandising techniques K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Merchandising and Merchandiser 12 hours 

Introduction to Merchandising, Understanding fashion Merchandising, Requirements of a 
merchandiser, Responsibilities of a merchandiser Fashion merchandising terminology, Role of 
Merchandiser. 
 
Unit 2 Elements of Merchandising 12 hours 
Types of Merchandising - Export House – manufacturer Exporter-Merchant exporter – Buying 
house – BuyingAgency –Types of Buying agency Selection of Buyer's and Buying Agency, 
Functions of merchandiser in an Export house, buying house and buying agency. 
 
Unit 3 Production Chain 12 hours 
 Pre-buying Activity, Fabric types, properties and Behaviour, selection of Fabric, Garment-
Construction, Quality requirements; quality problems, Merchandiser's role after production, 
Delivery date extension, transport delays - Natural calamities, Importance of LC amendments. 

 
Unit 4 Costing 12 hours 
Importance of costing in textile industry-elements of costing, fabric construction/ GSM 
calculation, patterning vs. costing, fabric consumption calculation, fabric costing- woven and 
knits, value added materials in garments, Garment costing-men’s style, ladies’ style, children’s 
style, shipping charges, trial costing. 

 
Unit 5 Marketing and Advertising 10 hours 
Marketing analysis - Advertising and Media Planning, Fashion shows and other events, Industry 
tour and Project. Surveys and organizing of exhibitions. 



M. Sc. Apparel Fashion Designing 2021-22 onwards - Affiliated Colleges - Annexure No.39(a)(2) 

                         SCAA DATED: 23.06.2021 
 

Page 26 of 89 
 

Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
Text Books 
1 Fashion Design and Product Development, Harold Carr and John Pomeroy, Black well 

Science Inc, Cambridge, 1992. 
2 Fashion marketing, Mike Basey, Oxford University press, Wynford Drve, Don Mills, Ontario, 

1995. 
3 Introduction to Fashion, Patrick John, B T Batsford Ltd, Ireland, Fullham road, London, 1992. 
 
Reference Books 
1 Fashion from Concepts to Consumer, Stephens Frings, Prentice Hall, 2002. 
2 Marketing Management, 7th Edition, Philip Kotler, Prentice Hall, 1996. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.limcollege.edu/academics/what-is-fashion-merchandising 
2 https://www.thebalancesmb.com/marketing-vs-advertising-what-s-the-difference-2294825 
 
Course Designed By: Dr R Sheela John and Ms. Arundhati Ghosal 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M M M L M S M M S M 
CO2 L S L L L S L L L L 
CO3 M L M M M S M M S M 
CO4 L S L L M S L L M L 
CO5 M S M M M S L M M M 

*S-Strong; M-Medium; L-Low 
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Course code 23B TEXTILE TESTING AND QUALITY 

STANDARDS 
L T P C 

Core  4 - - 4 

Pre-requisite Basic Knowledge on Fiber, Yarn and Fabric 
properties 

Syllabus 
Version 

2020 – 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Learn testing methods from fibre to finished product 
2. Understand the importance of quality standards in textile industry 
3. Provide guidelines for the healthy environmental conditions in textile production 

 
Expected Course Outcomes: 

On the successful completion of the course, student will be able to: 
1 Apply the testing procedure on all textile materials   K3 
2 Analyse the quality of all the textile products   K4 
3 Evaluate the product by fulfilling the quality requirements K5 
4 Create products that meet textile standards. K6 
5 Create new testing procedure, if required K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Introduction to Quality Standards 12 hours 
Introduction, influence of FQI on yarn quality. Introduction to quality standards, importance, 
benefits, levels and sources of quality standards. Yarn Testing: Influence of count and twist on 
fabric properties. Importance of Yam evenness. Classification of yarn imperfections and faults. 
 
Unit 2 Tests for Physical Properties of Fabric 12 hours 
Weight, cover factor. Fabric Strength: Tensile strength, tearing strength, bursting strength. Testing 
of dimensional stability, Fabric crease recovery, serviceability, abrasion resistance and pilling, 
handle, drape. 
 
Unit 3 Testing Trims and Accessories  12 hours 
Testing of Spirality, Bowing and Colour Fastness of apparels. Testing of buttons, zippers, elastics, 
hook and loop tapes. Testing of Linings, interlinings, and fusible interlinings. Seam strength, Seam 
Elasticity, Seam Durability and Seam Security. 

 
Unit 4 Eco Labels and Garment Defects 12 hours 
Sensitizing dye stuffs, allergic dyes, carcinogenic amines, red-listed as per various Eco label 
specifications. 
Cutting defects, sewing defects, assembly defects, pressing, finishing and packaging defects 

 
Unit 5 Quality Control Program 10 hours 
Starting a quality control program, product analysis using analytical tools. Quality management 
through Inspection, testing and sewing quality tools AQL and quality control. Objective evaluation 
of fabric Handle by KES, FAST systems. 
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Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
Text Books 
1 Quality Management Handbook for the Apparel Industry, by Pradip V. Mehta, New Age 

International Private Limited; 1 edition, 2012. 
2 An Introduction to Quality Control or the Apparel Industry, Mehta P V, Marcel Dekker, 2001. 
3 Textile Testing, Angappan P and Gopalakrishnan R, SSM Institute of textile technology, 

Komarapalayam, 1991. 
 
Reference Books 
1 Textile Testing, John Skinkle, Brooklyn Publication, New York, 1949.  
2 Physical Testing of Textiles, B P Saville, Published by Elsevier Science, 1999 
3 Principles of textile Testing- An Introduction to Physical Methods of Testing Textile Fibres, 

Yarns, and Fabrics, Booth J E, Butterworths, 1986 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://nptel.ac.in/courses/116/102/116102029/ 

2 https://nptel.ac.in/courses/116/102/116102050/ 

 
Course Designed By: Dr R Sheela John and Mrs R Ramathilagam 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M M L M M S M L S S 
CO2 M S M S M S S M S S 
CO3 L S L S S S M L S S 
CO4 L M M M S S M L S S 
CO5 L S L L M M L L S S 

*S-Strong; M-Medium; L-Low 
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Course code 23P ORNAMENTS AND ACCESSORIES L T P C 
Core- Practical - - 4 4 

Pre-requisite Familiar with varieties of ornaments and 
accessories 

Syllabus 
Version 

2020 – 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Create accessories based on their own creativity 
2. Impart knowledge on traditional printing techniques of India 
3.  Help students to develop their own business in surface and accessories designing. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply contemporary techniques of surface decoration with printing in respect to 

the current trend   
K3 

2 Analyse the need of people towards their approach of aesthetic sense  K4 
3 Evaluate the types of printing techniques to be adopted in different textile materials  K5 
4 Create unique ornaments based on their creativity K6 
5 Create sustainable products that is learnt from this subject K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
 Accessories Making 88 hours 
Prepare the following Samples in 2 nos. using the available raw materials / any base (Example - on 
top of a bangle or slipper) 
1. Handbags 
2. Chains / Necklaces 
3. Bangles / Bracelets 
4. Earrings  
5. Finger rings / toe rings 
6. Hair bands 
7. Anklets 
8. A set of Bridal Ornaments - select a Bridal costume. 
9. A set of Ornaments for a Dress designed for a Fashion Show 
Note: 
In accessory designing one model will be demonstrated and the rest shall be carried out by 
students as assignment and should further submit a record book. 

 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 90 hours 
Text Books 
1 Printing by hand: A modern Guide to Printing with Handmade Stamps, Stencils, and Silk 

screens, Lena Corwin, 2008. 
2 Jewellery Making: A Complete Course for Beginners, Jinks MCGrath, 2011. 
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Reference Book 
1 From Print to Stitch: Tips and Techniques for Hand-Printing and stitching on Fabric, Janet 

Edmonds, 2011. 
  
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.youtube.com/watch?v=pdwJZZSUjfs 
2 https://www.youtube.com/watch?v=4jNCJm3j0ec 
3 https://www.youtube.com/watch?v=RehISbeKeMo 
 
Course Designed By: Dr R Sheela John and Mrs N Sangeetha 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S S S S M M S M L S 
CO2 S S S S L M S S L S 
CO3 S S S S M S S M M S 
CO4 S M S S S S S L M S 
CO5 S M S S M S S L M S 

*S-Strong; M-Medium; L-Low 
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Course code 23Q DIGITAL FASHION DESIGNING L T P C 
Core- Practical - - 4 4 

Pre-requisite Knowledge and skill on drawing fashion sketches 
and basic computer operations 

Syllabus 
Version 

2020 – 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Make students to learn digitized designing process 
2. Understand new software tools adopted in digital fashion designing 
3. Develop fashion designs of their own brands 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply special effects based on the type of accessory K3 
2 Analyse various digital software tools to design fashion products K4 
3 Evaluate overall requirements for final fashion show  K5 
4 Create tech pack designs for any garments K6 
5 Create new type of designs based on their product K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
 Editing 18 hours 
Image Editing and Special effects, Collage work 
 Print Design 18 hours 
Designing, Colour Separation, Film Making (Each student should submit digital print out of 
separated color films) 
 Accessory Designing with Special Effects 18 hours 
Hand bag, Footwear, Hat Garment designs with special effects –Batik, Tie and Dye, Block print, 
Checks and stripes 
 Tech Pack Design 18 hours 
Garment Tech Pack Design –Knitted casual wear 

 
 Layout and Catalogue Design 16 hours 
Layout Design, Catalogue Design–Fashion show 
 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 90 hours 
Text Books 
1 Computer Graphics And Multimedia, A.P.Godse, D.A.Godse, Publisher: Technical 

Publications, 2009 
2 Engineering Drawing and Graphics + Auto Cad, Venugopal. K, New Age International 

Private Ltd, 2007 
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Reference Books 
1 CAD for Fashion Design and Merchandising, Stancy Stewart Smith, 2013. 
2 How to Archive Family Photos, Denise May Levenick, Publisher: F+W Media (2015) 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://en.wikipedia.org/wiki/Digital_fashion 
2 https://www.dezeen.com/tag/digital-fashion/ 
 
Course Designed By: Dr R Sheela John and Dr S Jayapriya 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S M S S M M S S M S 
CO2 S S L M M M S S L S 
CO3 S S L S M M S S L S 
CO4 S M M S M L S S S S 
CO5 S L S S M H S S M S 
*S-Strong; M-Medium; L-Low 
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Course code 23R CREATIVE GARMENT DESIGNING L T P C 
Core- Practical - - 4 4 

Pre-requisite Knowledge on pattern making and tailoring for 
various garment styles 

Syllabus 
Version 

2020 - 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Manipulate patterns creatively based on inspiration taken from external sources 
2. Construct stylized garments with varying tuck and dart elements. 
3. Creatively manipulate patterns to develop contemporary styles for different occasions. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply pattern making skills to create new styles K3 
2 Analyse the design and create patterns and garments accordingly K4 
3 Evaluate the fit of the garment K5 
4 Create designs based on an inspiration. K6 
5 Create unique garment styles that competes with present and upcoming fashion K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Develop new designs, draft patterns and construct the garments for the following 88 hours 

1. Children's garment of recent fashion – any 1 style. 
2. Women's garment of recent fashion – any 1 style. 
3. Men's garment of recent fashion – any 1 style. 
4. Party wear garment – any one style.  
5. Intimate wear with latest minimalism trend – any 1 style. 
6. Commercial garments based on inspiration from micro creative structures – insects / bird. 
7. Commercial garments based on inspiration from micro/macro creative structures – 

architectures. 
Note: For University examination student design, draft patterns and construct a garment 
 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 90 hours 
Text Books 
1 Pattern Magic 3, Tomoko Nakamichi, Publisher: Laurence King Publishing, 2016 
2 Pattern Making for Fashion, 5th Edition, Armstrong, Pearson Publications. 2013.  
 
Reference Book 
1 How to design your own dress patterns: A primer in patten making for women who like to 

sew, Adele Margoils, Echo Print Books & Media LLC, 2019. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.intechopen.com/books/textile-manufacturing-processes/innovation-in-the-

comfort-of-intimate-apparel 
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2 https://parenting.firstcry.com/articles/best-fancy-dress-costume-ideas-for-boys-girls/ 
 
Course Designed By: Dr R Sheela John and Mrs N Sangeetha 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L S S S S S M M S 
CO2 S M S M S S S M L S 
CO3 S M S S S M S M M S 
CO4 S L S S S M S S M S 
CO5 S L S S S S S M M S 

*S-Strong; M-Medium; L-Low 
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Course code 2EA FASHION RETAIL MANAGEMENT L T P C 
Elective 4 - - 4 

Pre-requisite Learn concepts and principles underlying 
retail management in the field of fashion 

Syllabus 
Version 

2020 – 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Give students an idea about fashion retailing, types and its functions 
2. Understand the concepts of branding and promoting the product 
3. Inculcate pricing methods followed by marketing strategies  

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply various strategies to promote a product K3 
2 Analyse the functions of a fashion retailer K4 
3 Evaluate cost control methods in retailing business K5 
4 Create merchandise calendar to plan their strategies K6 
5 Create new brand by understanding customers around the world. K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Fashion Retailing 12 hours 
Fashion Retailing – meaning and definition – global retailing – trends and strategies – types of 
retailers– functions of a retailer – middleman – distribution channel – functions of middle man 
 
Unit 2 Retail Store Layout  12 hours 
Retail store lay out – merchandise planning – merchandise calendar – sourcing – types and 
strategies. 
 
Unit 3 Branding, types 12 hours 
Brand types – features of a good brand – brand positioning – Re-positioning – customer loyalty 
(CLP)Programme – sales promotional techniques in retailing 
 
Unit 4 Pricing  12 hours 
Pricing – objectives – policies – pricing methods –internal and external pricing; New product 
pricing;  cost control methods in retailing business 

 
Unit 5 Visual Merchandising 10 hours 
Visual merchandising – requirements and functions of a visual merchandiser – display – types –
techniques for effective display. Direct marketing – cause marketing – event marketing – trade 
shows –fashion shows – case studies – strategies of eminent retailers. 

 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
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Text Books 
1 Retail Management, Barry Berman, Joel R. Evans, Publisher: Prentice Hall, 1998 
2 Marketing Management, Phil T. Kotler, Dr Kevin Lane Keller, Malcolm Goodman, Dr 

Mairead Brady, Mr Torben Hansen, Publisher: Pearson Education Limited, 2019 
3 Marketing Management, Ramaswamy. Namakumari, S., Publisher: SAGE Publications, 2018 
 
Reference Book 
1 Luxury Fashion Branding: Trends, Tactics, Techniques, Uche Okonkwo,2007. 
 
Related Online Content [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.careerindia.com/courses/unique-courses/what-is-retail-management-scope-

career-opportunities-
012122.html#:~:text=Fashion%20Retail%20Management%20gives%20insight,fabric%20and
%20fabric%20to%20garment. 

 
Course Designed By: Dr R Sheela John and Dr K Sangeetha 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M S M M M M S M L S 
CO2 M L M M M M S M L S 
CO3 L S L L L S S L L S 
CO4 L L L M L M M L M S 
CO5 M M M S M M S S L S 

*S-Strong; M-Medium; L-Low 
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Course code 2EB KNITTED FABRIC SCIENCE L T P C 
Elective  4 - - 4 

Pre-requisite Basics of knitting terms Syllabus 
Version 

2020 -
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Enable students to understand about knitting machine 
2. Understand the working principle of knitting machines 
3. Impart knowledge on fabric engineering 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Applying new technology in the field of knitted fabric science K3 
2 Analyse the properties of different types of knitted fabrics K4 
3 Evaluate cause and remedies for various faults of the fabric K5 
4 Create faultless knitted fabric for effective production K6 
5 Create commercially saleable products that is driven by new technology K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Knitting Structures 12 hours 
Classification – comparison with woven structures – plain single jersey – end uses – double 
jersey–Rib-Interlock – end uses, Purl knitting – end uses – flat knitting - Tricot warp knitting – end 
uses– Raschel warp knitting and simplex warp knitting – end uses – special knit structures. 
 
Unit 2 Knitting Machines 12 hours 
Classification – Weft knitting and warp knitting – comparison – circular – flat – straight bar – 
tricot –Raschel – simplex, knitting elements – needles – sinkers – cylinder – dials – cams – 
compound needle, jack raising cam – stitch cam – counter cam – Guard cam timing diagrams – 
elements of cam design. 
 

Unit 3 Properties of Knitted Structures 12 hours 
Fabric geometry general terms – stitch density – representation of weft knitted structures – 
representation of warp knitted structures – comparison of single knit and double-knit structures – 
stitches and their properties – properties of Rib and interlock structures and comparison of other 
structures – Spirality and other defects of knitted structures – tightness factor. 
 

Unit 4 Knitting Cycle and patterning devices 12 hours 
Knitting cycle - Single jersey m/c; double jersey m/c- plain and Jacquard m/c, Purl m/c, single and 
double bed flat knitting machine, single and double straight bar m/c, tricot, raschel and simplex 
m/c – passage of materials and knitting action and mechanism of operation. 
Patterning devices – Principles of selection – effect of positive yarn feeding mechanism –autostop 
motions – fabric take up mechanism, patterning in weft and warp knitting – pattern needles and 
chain links – tension control – relation between loop length and construction –fabric relaxation and 
shrinkage. Elastomeric yarn knitting and pile knitting. 
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Unit 5 Fabric Engineering 10 hours 
Fabric engineering concepts - control of GSM and fabric width - shrinkage control and tightness 
factor relationship - loop length effects- Fabric fault - Pre-requisites for faultless knitting – Various 
types of faults - Causes and remedies for various faults - Basic Concept – Mechanism in seamless 
knitting, Advantages and limitations. 
 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
Text Books 
1 Knitting Technology, D.B.Ajgoankar, Universal Publishing Corporation, 1998. 
2 Knitting Technology, David J. Spencer, Wood head Publishing Limited, 2001. 
3 Flat Knitting Technology, Samuel Raz, Meisenbach Bamberg, 1991 
 
Reference Books 
1 Circular knitting technology, Chandrasekara Iyer /Mammal/Schach, Meisenbach Bamberg, 

1992. 
2 Warp Knitting Production, Dr. S. Raz, Publisher: Melliand Textilberichte, 1987 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://nptel.ac.in/courses/116/102/116102008/ 

2 https://nptel.ac.in/courses/116/102/116102056/ 

 
Course Designed By: Dr R Sheela John and Mr G Selvakumar 
  
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M S L L L S M M M S 
CO2 L M M M M S L L L S 
CO3 L S L M L S L L L S 
CO4 L S L M L S L L M S 
CO5 M M M M M S M M M S 
*S-Strong; M-Medium; L-Low 
 
 
 
 
 



M. Sc. Apparel Fashion Designing 2021-22 onwards - Affiliated Colleges - Annexure No.39(a)(2) 

                         SCAA DATED: 23.06.2021 
 

Page 39 of 89 
 

 
Course code 2EC INTERNATIONAL TRADE AND 

DOCUMENTATION 
L T P C 

Elective 4 - - 4 

Pre-requisite Knowledge on the manufacturing process of 
garment export units 

Syllabus 
Version 20-21 

Course Objectives: 
The main objectives of this course are to:  
1. To impart knowledge in international business practices. 
2. Developing an understanding towards business customs and export policies. 
3. To make students learn the complete mechanism of export import documentation and 

procedures. 
 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Remember the procedures and documentation in foreign trade for the movement of 

goods and services in international trade transactions. 
K1 

2 Understand the international business environment and foreign trade policy K2 
3 Apply required documentation for international trade transactions to ensure 

compliance and maximum efficiency 
K3 

4 Analyze the foreign trade growth trends, composition and direction K4 
5 Create export opportunities by understanding global business and strategies K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Basics of Foreign Trade 12 hours 
Need for International Trade – Features – Advantages – Problems of Foreign Trade 
 
Unit 2 Foreign Trade Documentation 12 hours 
International trade documents – Regulatory frame work – Foreign trade documents – Regulatory 
and Commercial documents - Letter of credit – Contract terms and export documents. 
 
Unit 3 Export Procedures and Incentives 12 hours 
Export procedures – getting established as an exporter – entering into export contract – Execution  
- Post shipment procedures – Export promotion measures – Incentive and facilities to exporters.  

 
Unit 4 Import Management 12 hours 
Import procedures - Import process – Customs clearance for imports – role of custom and exercise 
in international trade. 

 
Unit 5 Trends in Foreign Trade 10 hours 
Recent developments in foreign trade – WTO - globalization – EXIM policy – regional trade 
agreements – current trends in international trade. 
 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 Total Lecture hours 60 hours 
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Text Books 
1 Foreign Trade, Jeevanandam. C, Sultan Chand and Sons – New Delhi, 2005.  
2 Export Import Management, Justin Paul and Rajiv Aserkar, Second Edition, Oxford 

University Press, 2013. 
 
Reference Books 
1 Director General of Foreign Trade, Foreign Trade Policy and Handbook of Procedures, 2015 
2 International Trade and Export Management (2008) Francis Cherunilam, Himalaya publishing 

house, New Delhi, 2008.  
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.morethanshipping.com/international-trade-and-

documents/#:~:text=Documents%20include%20proforma%20invoice%2C%20commercial,L
ading%2C%20Airwaybill%2C%20Straight%20bill%20of 

2 https://www.shippingsolutions.com/blog/shipping-documentation-process 
 
Course Designed By: Dr R Sheela John and Ms. Narmadha Devi.V.N 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 L L L L L L L L L L 
CO2 M L L L L L L L L L 
CO3 L L L L L L L L L L 
CO4 S M M L L M M L M S 
CO5 M M L L L M L L M S 

*S-Strong; M-Medium; L-Low 
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Course code 33A TECHNICAL TEXTILES AND CLOTHING L T P C 
Core  4 - - 4 

Pre-requisite Basic knowledge on fibre, yarn, fabric, and 
garments 

Syllabus 
Version 

2020 - 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To understand the current processes and trends in the field of technical textiles across various 

industries 
2. To acquire knowledge in the properties and performance of a range of technical textiles 
3. To describe the significance and scope of HP fibers in technical textiles 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Remember the classification and the basic principle of materials used in functional 

clothing 
K1 

2 Understand the functions and property requirements of technical textiles used in 
various fields. 

K2 

3 Apply knowledge to incorporate desired features in a functional clothing K3 
4 Evaluate the performance and applications of technical textiles K5 
5 Create a functional textile product for medical, sports and protective fields K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Introduction to Technical Textiles 12 hours 
Introduction to Technical textiles, definition and scope of technical textiles, developments in 
fibres-natural fibres, polyamide, polyester, viscose rayon, polyolefin, high performance fibres and 
glass and ceramics, Application of technical textiles  
 
Unit 2 Functional Design of Textiles and Medical Textiles 12 hours 
Functional design of textiles, Properties – structural, aesthetic, functional and their advantages, 
comfort and fit.  
Medical Wear: Classification of Medical textiles and their functions – Textile materials used for 
implants and non-implants –Healthcare and Hygiene products. 
 
Unit 3 Environmental Protective Clothing 12 hours 
Environmental Protective Clothing: Protection against rain, heat, cold, snow, wind, and insect- 
material selection, finishing treatments.  

 
Unit 4 Protection Clothing 12 hours 
Protective Clothing for Service Personnel: Clothing for soldiers, fire service personnel. Protection 
against knives and other weapons, Clothing for ballistic protection. Gloves, masks, helmet, 
respiratory devices, eyeglasses and shoes.  

 
Unit 5 Sports Wear 10 hours 
Sports Wear: Clothing requirements, functional fibers, yarns and fabrics suitable for sportswear 
application and its properties. Footwear Clothing: Fabric requirements, finishing adaptability. 
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Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 
 Total Lecture hours 60 hours 
Text Books 
1 Handbook of Technical Textiles, Horrocks A R and Anand S C, The Textile Institute, 

Woodhead Publications, 2000.  
2 Smart Fibres, Fabric and Clothing, Tao X, Textile Institute, 2001.  
3 Textiles for protection, Richard A Scott,The Textile Institute, Wood Head Publishing Limited, 

England, 2005. 
 
Reference Books 
1 Wellington Sears Handbook of Industrial Textiles, Adanur S, Technomic Publishing Co., Inc, 

1995. 
2 Smart Textiles – Their Production and Marketing Strategies, Sanjay Gupta, Bhumica Printers, 

New Delhi, 2000.  
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 http://texmin.nic.in/sites/default/files/scheme_technical_textile_070116.pdf 
2 https://www.textileebook.com/2019/07/textiles-for-sportswear-by-roshan.html 
 
Course Designed By: Dr R Sheela John and Mr G Selvakumar 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M L L L L M L L S S 
CO3 M L L L L M L L S S 
CO3 S M L L L M M L S S 
CO4 M M L L L M L L S S 
CO5 S L L L L M L L S S 

*S-Strong; M-Medium; L-Low 
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Course code 33B CREATIVE INDUSTRIES  L T P C 
Core  4 - - 4 

Pre-requisite Familiar with various art forms Syllabus 
Version 

2020 - 
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To equip individuals with the knowledge and skills necessary for creative careers and 

entrepreneurship. 
2. To trace the development of cultural and creative industries around the world.  
3. To provide deep understanding of the market opportunities of cultural, creative and 

innovative products. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Recognise the value of creative and artistic works. K1 
2 Understanding the importance of creative industries in India and abroad K2 
3 Analyze the creative sector of different developing countries. K4 
4 Appraise the developments and challenges in creative sectors  K5 
5 Create innovative products in the field of art, entertainment, glamour, luxury and 

design industries. 
K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create 
 
Unit 1 Creative Industries - An Overview 12 hours 
Creative Industries Meaning, Creative Industries in India and Abroad, History and Background, 
Compare and Contrast the Market Scenario, product Comparison, Market Strategy, Market 
Positioning. 
 
Unit 2 Art and Antique Market 12 hours 
Art and Antique Market - Visual Arts, Performing Arts, Sculpture Arts, Architecture, Installation 
Arts, Digital Arts. 
 
Unit 3 Entertainment Industry 12 hours 
Entertainment Industry – Mass Media, Live, Broadcast, Toys, Gaming, Music, Leisure, Film, 
Drama, Tourism, Electronic 

 
Unit 4 Glamour and Luxury Industry 12 hours 
Glamour and Luxury Industry – Styling, Fragrance, Modelling, Make-up, Luxury Products, Home 
Interior, Beauty and Aesthetics, Elite Products. 

 
Unit 5 Design Applications 10 hours 
Design Applications- Industrial Design, Communication Design, Product Design, Experience 
Design, Graphic Design, Furniture Design, Interior Design. 
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Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 Total Lecture hours 60 hours 
Text Books 
1 Key Concepts in Creative Industries, Hartley, John, et al., SAGE Publications Inc 2013. 
2 Creative Economy and Culture: Challenges, Changes and Futures for the Creative Industries, 

John Hartley, Wen Wenand Henry Siling Li, SAGE Publications Ltd, 2015. 
3 The Oxford Handbook of Creative Industries, Candace Jones, Mark Lorenzen, Jonathan 

Sapsed, Oxford University Press, 2015 
 
Reference Books 
1 The Creative Industries: Culture and Policy, Terry Flew,SAGE Publications Ltd, 2013. 
2 Multi Cultural Art Activities-Kit, Bloom, Owila, Publisher: Center for Applied Research in 

Education, 1994 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 http://www.tandfonline.com/doi/pdf/10.1080/09548969809365028 
2 https://theconversation.com/inside-the-vandas-celebration-of-high-end-italian-luxury-and-

glamour-24936 
 
Course Designed By: Dr R Sheela John, Dr V Maheswari 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 L L L M L L M M L L 
CO3 L L L M L L L L L L 
CO3 L L M M L L L S L L 
CO4 M L M S L M M M L M 
CO5 M L M S S M M S L M 

*S-Strong; M-Medium; L-Low 
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Course code 33P FABRIC STRUCTURE AND 

PERFORMANCE ANALYSIS 
L T P C 

Core- Practical - - 4 4 

Pre-requisite Familiar with the properties of fibre, yarn and 
fabric 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To impart knowledge about the structural and physical properties of knitted and woven 

fabrics. 
2. To understand the principles and procedures for testing the performance properties of textile 

fabrics. 
3. To understand the quality parameters of knitted and woven fabrics. 

 
Expected Course Outcomes: 

On the successful completion of the course, student will be able to: 

1 Understand the guidelines for testing the parameters of different fabrics. K2 
2 Apply knowledge in the selection of fabrics based on their properties and structure 

for recommended end uses. 
K3 

3 Analyze the structural and property relationship of fabrics.  K4 

4 Analyze the different fabrics available in the market K4 

5 Evaluate the performance properties of textile fabrics. K5 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create 
 
 Fabric Structure Analysis 30 hours 
Analyze the given knit and woven fabric swatch for the following particulars:  
 
1. Courses and Wales per cm/ EPI and PPI  
2. Loop length /Crimp  
3. Technical graph  
4. Cam settings  
5. Needle order  
 
Fabric Structures - Single Jersey and Double jersey derivative structures  
 
 Fabric Performance Analysis 28 hours 
1. Determination of Bursting Strength of the given Fabric  
2. Determination of Stiffness of the given Fabric  
3. Determination of Crease Recovery of the given Fabric  
4. Determination of Drape of the given Fabric  
5. Performance analysis of dyed fabric to wet cleaning and rubbing.  
6. Determination of Color Fastness of the given Fabric by Perspirometer 
7. Determination of geometrical properties of the given Fabric  
(Any one Exercise from each part may be given for final examination) 
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 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 60 hours 
Text Books 
1 Knitting Technology; A Comprehensive handbook and practical guide; 3rd Edition, D.J. 

Spencer, 2011. 
2 Fundamentals and Advances in Knitting Technology, Sadhan Chandra Roy, 2011. 
3 Textile Testing, Angappan P and Gopalakrishnan R, SSM Institute of Textile Technology, 

Komarapalayam, 2002. 
 
Reference Book 
1 Physical Testing and Quality Control, Vo123, No. 1/2/3 textile Institute, 1993. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://www.sciencedirect.com/topics/engineering/fabric-structure 
 
Course Designed By: Dr R Sheela John and Ms.Narmadha Devi.V.N 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M M L L L S L L M M 
CO3 L M L L L S M L S S 
CO3 L S L L L S L L S M 
CO4 M M L L M S M L M S 
CO5 L S L L M S L L S M 

*S-Strong; M-Medium; L-Low 
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Course code 33Q FASHION PHOTOGRAPHY AND VISUAL MEDIA L T P C 
Core- Practical - - 4 4 

Pre-requisite Knowledge on the significance of presentation 
techniques 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To develop skills for effective and innovative modes of visual communication. 
2. To understand the fundamentals of creative photography and visual media. 
3. To create quality artworks and graphics utilizing their technical skills 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply knowledge in making fashion and portfolio shoot. K3 
2 Apply skills to work in product and fashion photography, logo, branding, 

advertising, graphic design careers. 
K3 

3 Analyze and adapt contemporary themes in photography and digital media K4 
4 Create well-crafted photographs based around a central theme to promote their 

work 
K6 

5 Create effective print and digital media techniques to communicate the content and 
context of their work 

K6 

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
 Photography 28 hours 
Experiments  

I. Product Photography (3-5nos) 
II. Modeling Photography (3-5nos) 

III. Indoor and Outdoor Photography (3-5nos)  
 
 Visual Media 30 hours 
Experiments: Create the following 

I. Story Board 
II. Brand Name and Logo Design 

III. Image Editing and Special Effects 
IV. Design packing material for your brand 
V. Logo animation 

VI. Product Animation 
VII. Video capturing and editing 

VIII. Video and Audio mixing 
IX. Add film making 
X. Web Designing 

 
 Contemporary Issues 2 hours 

Expert lectures, online seminars – webinars 
 

 Total Lecture hours 60 hours 
Text Books 
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1 Fashion Photography: A Complete guide to the Tools and Techniques of the Trade, Bruce 
Smith, Amphoto Books, 2008.  

2 Writing for Visual Media, Anthony Friedmann, 2010. 
 
Reference Books 
1 A Different Vision on Fashion Photography, Thierry-Maxime Lorit, 2016. 
2 Mics, Cameras, Symbolic Action: Audio-Visual Rhetoric for Writing Teachers, Scott K. 

Halberitter, 2012. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://fashionphotographersmumbai.com/blog/2019/06/07/types-fashion-photography/ 
2 https://www.digilanguages.ie/visual-media-and-multimedia-literacy-what-is-it 
 
Course Designed By: Dr R Sheela John and Dr K Sangeetha 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L L S L L S S L L 
CO3 S L M S L L S S L M 
CO3 M M M S L L S S L L 
CO4 S L L S L L S S L L 
CO5 S L L S L L S S L L 

*S-Strong; M-Medium; L-Low 
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Course code 33R PORTFOLIO AND DESIGN COLLECTION L T P C 
Core- Practical - - 4 4 

Pre-requisite Knowledge in creating various garments Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To design and execute an organised collection of creative works 
2. To make original works of art that demonstrates effective use of design principles, 

appropriate craftsmanship and technique. 
3. Design collections by fulfilling the objectives of the client and user requirements. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply the design principles to create a series of design collections. K3 
2 Apply various boards for the exhibition of their works in a portfolio. K3 
3 Analyze fashion forecasting for the specific season, customer profile and price range 

to create a portfolio collection. 
K4 

4 Create a well structured and professionally presented portfolio. K6 
5 Create a design philosophy communicating their design capabilities. K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create 
 
 Portfolio Presentation and Design Collection 73 hours 
Part A 
Portfolio Presentation - with Customer profile, Inspiration board, Mood Board, Colour board, 
Flat Sketch board, Illustration board, Swatch board, Trim board, Accessory board- for the 
following collection 

 Fashion Show- with a theme – one ramp set 

 Winter collection - 3 garments 

 Summer Collection -3 garments 

 
Note 

1. Customer profile: capture photograph of your customer. 
2. Inspiration board: Image collection from books and magazines by scanning, 

Photography and drawing, use of objects for mood creation 
3. Mood board: develop a theme based on group discussion, mind mapping, brain 

storming. 
4. Colour board: spotting theme board, mood board and inspiration board arrive the color 

board. 
5. Flat sketch board: Develop front, side and back views 

 
Part B 

Construct the garments for all the above categories 
 

 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
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 Total Lecture hours 75 hours 
Text Books 
1 Portfolio Presentation for Fashion Designers, Linda Tain, Fairchild Publishers (1998) 
2 Fashion Design Drawing and Presentation, Patrick John Ireland, B T Batsford Ltd, 2006 
3 Creative Fashion Presentation, Polly Guerin, Fairchild Publishers, 1987 
 
Reference Books 
1 New Encyclopedia of Fashion Details, Patrick John Ireland, Publisher: Pavilion Books, 2008 
2 Check and Stripe: A Design-Source Book 2, Kyoto Shoin Company Ltd. 1992 

 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://issuu.com/theodoracucu/docs/portfolio_internship_ba 
2 https://successfulfashiondesigner.com/fashion-portfolio/fashion-portfolio-checklist/ 
 
Course Designed By: Dr R Sheela John and Mrs N Sangeetha 
 
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S M M M S M S M L M 
CO3 S M M S M L S S L L 
CO3 S S M M M M S M L L 
CO4 S L M S M L S S L L 
CO5 S L M S S L S S L M 
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Course code 3EA MERCHANDISING MANAGEMENT L T P C 
Elective  4 - - 4 

Pre-requisite Knowledge on process sequence of garment 
industry 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Understand the role of merchandiser in textile industry 
2. Enable students to understand the importance of planning, scheduling and other follow-ups 
3. Make students learn about handling conflicts and stress in a team 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply strategic planning for effective management K3 
2 Analyse the problems and rectify them using various managerial skills K4 
3 Analyse on SWOT and handle stress using various techniques K4 
4 Evaluate costing and execute sample orders K5 
5 Create different types of production scheduling K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create 
 
Unit 1 An Introduction to Merchandising 12 hours 
Merchandising – meaning and definition – types of export – merchant exporter, manufacturer 
export –job workers and their functions – requirements and traits for a merchandiser. 
 
Unit 2 Functions of a Merchandiser 12 hours 
Functions of a merchandiser – programming, costing methods – CMT rate calculation – execution 
of sample orders 
 
Unit 3 Scheduling and Inspection 12 hours 
Production schedule – master schedule – job order schedule – departmental schedule – factors for 
production schedule – production – follow up – inspection in process, pre final and final inspection 
– AQL 

 
Unit 4 Team Building 12 hours 
Definition: Team - Teamwork - Team building. Process and types of team building – Team 
building skills – Leadership& Motivation techniques – Virtual team building: Advantages and 
challenges – Team building activities and its advantages. 

 
Unit 5 Strategic Planning and Analysis 10 hours 
Conflict – types – reasons for conflict – conflict resolution techniques – stress types – EUSTRESS 
– DISTRESS – Work stress – causes – stress relaxation techniques  
SWOT analysis – go – go situation – no-go situation – strategic planning – steps – strategies for an 
effective merchandising 
 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
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 Total Lecture hours 60 hours 
Text Books 
1 Inside the Fashion Business, Jeannette A. Jarnow and Miriam Guerreiro, Mc Millan 

Publishing Co, 1990 
2 Fashion Merchandising, Strong Elian, Gregg Division- McGraw-Hill, 1990 
3 Managing Quality in the Apparel Industry, Pradeep Metha, Publisher: H.S. Poplai for New 

Age International (P) Limited, 1998 
 
Reference Books 
1 Production Planning and Inventory Control, Seetharama L. Narasimhan, Dennis W. 

McLeavey, Peter Billington, Publisher: Prentice Hall, 1995 
2 Building Buyer Relationships, Daragho' Reilly, Jullian J. Gibas, Pitman publishers, 1995 

 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://study.com/academy/lesson/merchandise-management-in-retail-definition-components-

categories.html#:~:text=Merchandise%20management%20is%20the%20process,the%20best
%20and%20maximize%20profits. 

2 https://www.businessmanagementideas.com/retail-marketing/merchandising/merchandising-
definitions-types-principles-and-functions-retail-marketing/17534 

 
Course Designed By: Dr R Sheela John and Ms. Arundhati Ghosal 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M S L L L M M L M S 
CO2 L S L M M L M L L S 
CO3 L M L L L M L L L S 
CO4 L S L M M S L M M S 
CO5 M M L L M S L L L S 

*S-Strong; M-Medium; L-Low 
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Course code 3EB KNITTED FABRIC PROCESSING AND 

FINISHING 
L T P C 

Elective 4 - - 4 

Pre-requisite Knowledge on dyeing, printing and finishing Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1.  Know the processing of knitted fabric. 
2. Make student understand about the concept of dyeing and printing onto the knitted fabric 
3. Impart knowledge on finishing methods of knitted fabric based on their functions. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Apply various finishes based on the function of the fabric K3 
2 Analyse various methods to process the fabric K4 
3 Analyse new eco friendly technologies to produce eco friendly products K4 
4 Evaluate overall requirements for the final product K5 
5 Create new types of fabrics by varying methods in processing K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit:1 Fabric Preparatory Process 12 hours 
Water: water hardness and its effects - water softening process methods. Knitted fabric Preparatory  
Process: Scouring: Objectives - mechanism – recipe and controlling parameters - Scouring of 
natural and blended textiles. Bleaching: Objectives – Peroxide and Chlorine bleaching - 
Controlling parameters and mechanism 
 
Unit:2 Color Concepts and Dyeing 12 hours 
Concept of colour: Visible spectrum, wavelength– Metamerism / isomerism. Theories of colour:  
Additive and subtractive theories - Primary, secondary, tertiary, complementary and contrasting 
colours - Tristimulus values. Computer colour matching, kubelka munk equation, colour- co-
ordinates, CIE Lab values. Dyes: classification of dyes - Dyeing methods of cellulosic fibre with 
reactive. - Dyeing of protein fibres with acid dyes - dyeing of polyester fibre disperse dyes. 
Auxiliaries used in dyeing.  
 
Unit:3 Textile Printing 12 hours 
Printing: Difference between dyeing and printing. Print paste: Constituents and characteristics,  
Thickeners and its types. Methods of printing: screen printing-roller printing-rotary screen printing 
- flock printing- -transfer printing- batik, tie and dye. Styles of printing: direct – discharge – resist 
style. After- treatments: Importance - process and mechanism of steaming, curing, ageing and 
open soaping. 

 
Unit:4 Textile Finishing 12 hours 
Finishing: Objectives – classification, compacting of knit goods – shearing – raising – balloon 
padding Heat setting: Objectives, mechanism of setting.  
Working principles of wet processing machines: cheese dyeing, winch dyeing, jet dyeing and soft 
flow dyeing machines 
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Unit:5 Functional Finishes and Textile Effluents 10 hours 
Different types of washes and functional finishes – Enzyme wash, stone wash, acid wash, salt and 
pepper finish, peach finish, sand blasting, wrinkle free finish, Water repellent finish - evaluation of 
water repellency. Anti-microbial finishes on natural and manmade textiles.  
Treatment of textile effluents: Primary, secondary and tertiary treatments in ETP. 

 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 60 hours 
Text Books 
1 Technology of Textile Processing (Vol 1-9) – By V.A.Shenai, Sevak publications, 1971 
2 Dyeing And Chemical Technology of Textile Fibres – E.R.Trotman , Publisher: Wiley, 1985 
 
Reference Book 
1 Process of Knitted Fabrics, P.Senthilkumar, Wood Head Publishing, 2014. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://nptel.ac.in/courses/116/102/116102054/ 
2 http://ugcmoocs.inflibnet.ac.in/ugcmoocs/view_module_ug.php/130 
 
Course Designed By: Dr R Sheela John and Mr G Selvakumar 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M L S M M S M L S S 
CO3 L M S L L S L L S S 
CO3 M M S M L S M L S S 
CO4 L S M L L S L M S S 
CO5 M M S S M S M M S S 

*S-Strong; M-Medium; L-Low 
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Course code 3EC VISUAL MERCHANDISING L T P C 
Elective  4 - - 4 

Pre-requisite Knowledge on fashion retail industry Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. To learn the contemporary trends in visual merchandising 
2. To get well versed in the store design and display basics. 
3. To know the techniques to attract customers through visual merchandising 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Create an impactful visual merchandise plan to attract the customers. K6 
2 Analyze the store design & layout to carry out the customer navigation  K4 
3 Analyze the influence of Visual merchandising on shopping behaviour K4 
4 Understand the fundamentals of display techniques and practices K2 
5 Apply the latest technology for store styling & visual merchandising K3 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Unit 1 Concepts of Visual Merchandising 12 hours 
Introduction to Retailing, Maslow’s Hierarchy of Needs for Retailing – Pros and Cons of 
Maslow’s Hierarchy – Psychology of Consumer Behaviour - Concept of Visual Merchandising 
and Its Importance - Image Mix: The Top Six Elements 
 
Unit 2 Store Layout and Merchandise Planning 12 hours 
Retail Store: Site and Design - Floor Layouts - Managing Customer Navigation – Meaning and 
Purpose of Planograms – Merchandise Presentation, Product Adjacencies, Assortment Planning 
 
Unit 3 Store Exteriors and Interiors 12 hours 
Store Exteriors and Interiors – Fixtures & Fittings – Wall Fixtures – Design Consideration for 
Interior & Exterior – Store Ambience and Its Impact On Consumer Purchase 

 
Unit 4 Display and Design Basics 12 hours 
Store Display and Design Basics – Retail Windows – Planning A Window Display- Principles of 
Design – Color Blocking – Mannequin Styling – Line – Composition – Texture - Theme – Props – 
Lighting – Store Guide and Communication Tools – Seasonal Display – Setting Trends 

 
Unit 5 Trends in Visual Merchandising 10 hours 
Technology in Visual Merchandising- Virtual Visual Merchandising- Mission of Shopping –
Trends and Innovations - Visual Merchandising in Branded Stores – International and National 
Level 

 
Unit 6 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 60 hours 
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Text Books 
1 Visual Merchandising by Swati Bhalla, Anuraag S,  Tata McGraw-Hill, 2010. 
2 Visual Merchandising for Fashion, By Sarah Bailey, Jonathan Baker , Bloomsbury 

Publishing, 2016. 
3 Visual Merchandising - Windows and In-store Displays for Retail, Third Edition By Tony 

Morgan, Laurence King Publishing, 2016. 
 
Reference Books 
1 Store Design and Visual Merchandising-Creating Store Space That Encourages Buying, 

By Claus Ebster, Marion Garaus, 2011. 
2 Store Design- A Complete Guide to Designing Successful Retail Stores, By William R. 

Green, William R Green, B.Arch, J.D. Zippy Books, 2012. 
 
Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://study.com/academy/lesson/what-is-visual-merchandising-definition-objectives-

types.html 
2 https://www.limcollege.edu/academics/what-is-visual-merchandising 
3 https://www.cottonworks.com/topics/retail-marketing/merchandising/visual-merchandising-

defining-visual-merchandise-and-display/ 
 
Course Designed By: Dr R Sheela John and Ms. Arundhati Ghosal  
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 M M M S M L M M L M 
CO2 M M M S M L M M L M 
CO3 M M M S M L M M L M 
CO4 M L M S M L M M L M 
CO5 M L M S M L M M L M 

*S-Strong; M-Medium; L-Low 
 
 
 



M. Sc. Apparel Fashion Designing 2021-22 onwards - Affiliated Colleges - Annexure No.39(a)(2) 

                         SCAA DATED: 23.06.2021 
 

Page 58 of 89 
 

 

 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
Fourth 

Semester 



M. Sc. Apparel Fashion Designing 2021-22 onwards - Affiliated Colleges - Annexure No.39(a)(2) 

                         SCAA DATED: 23.06.2021 
 

Page 59 of 89 
 

 
Course code 43P CAD IN PATTERN MAKING L T P C 
Core- Practical - - 4 4 

Pre-requisite Knowledge and skills in manual pattern Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  
1. Acquire skills in developing patterns through computer software. 
2. To understand the basics of CAD software 
3. Drafting, Grading and Marker planning of garment patterns using new advance software. 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Understand the most economic layout of marker planning. K2 
2 Apply knowledge of using software to undertake design projects. K3 
3 Apply knowledge in drafting patterns and grading them to different sizes using 

CAD software. 
K3 

4 Evaluate fit and pattern alteration K5 
5 Create more accurate and designer patterns through computer aided designing. K6 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6– Create 
 
 Children’s wear 25 hours 
Draft and grade patterns for the following garments.  Create marker plans and conduct fit analysis 
for the following garments  
 
1. Yoke frock  
2. Baba suit  
3. Summer frock  
4. Skirt and tops  
 
 Women’s wear 25 hours 
Draft and grade patterns for the following garments.  Create marker plans and conduct fit analysis 
for the following garments  
 
5. Salwar  
6. Kameez  
7. Tops  
8. Nighty  
 
 Men’s wear  23 hours 
Draft and grade patterns for the following garments.  Create marker plans and conduct fit analysis 
for the following garments  
 
9. Full sleeve shirt  
10. T-Shirt  
11. Bermudas 
12. Pleated trouser 
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 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 

 
 Total Lecture hours 75 hours 
Text Books 
1 Pattern Cutting For Clothing Using Cad: How To Use Lectra Modaris Pattern Cutting 

Software - Stott M, Woodhead Publishing Ltd, 2012 
2 Pattern Cutting And Making Up Revised Edition - Shoben M M , CBS Publishers and 

Distributors, 2000 
 
Reference Book 
1 Computer Aided Design & Manufacturing (Test CAD Programs Inside), Sadhu Singh, 

Khanna Publications, 1998. 
 
Related Online Content [MOOC, SWAYAM, NPTEL, Websites etc.] 
1 https://medcraveonline.com/JTEFT/various-approaches-in-pattern-making-for-garment-

sector.html 
 
Course Designed By: Dr R Sheela John and Dr S Jayapriya 
  
Mapping with Programme Outcomes 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 
CO1 S L L M L L S L L S 
CO3 S M L L L L M L L S 
CO3 S L L L L L S L L S 
CO4 S M L L L L S L L S 
CO5 S L L L L L S L L S 

*S-Strong; M-Medium; L-Low 
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Course code 4EP DESIGNING PRINTED FABRICS AND 

GARMENTS 
L T P C 

Elective- Practical - - 4 4 

Pre-requisite Knowledge on dyeing and printing 
methods 

Syllabus 
Version 

2020-
2021 

Course Objectives: 
The main objectives of this course are to:  

1. Develop new patterns and prints  
2. Create interesting fabric prints 
3. Bring out unique printed collections 

 
Expected Course Outcomes: 
On the successful completion of the course, student will be able to: 
1 Design garment styles for various prints K6 
2 Create printed designs using various printing methods K6 
3 Draft and construct patterns from the printed fabrics K6 
4 Discover new designs with combining two methods of printing K3 
5 Apply embellishments and add value to the printed garments K3 
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 – Create 
 
Design and Construct a Garment with Following Methods of Printing 88 hours 
 
1. Design and construct a garment with Tie and Dye Print  
2. Design and construct a garment with Batik Print  
3. Design and construct a garment with Stencil Print  
4. Design and construct a garment with Block Print  
5. Design and construct a garment with Screen Print  
6 Design and construct a garment with Fabric Painting  
 
Pattern Making - Draping or Drafting 
For Examination - Prepare the Printed sample and present the garment silhouette in the form of 
Illustration  
 
 Contemporary Issues 2 hours 
Expert lectures, online seminars – webinars 
 

Total Lecture hours 90 hours 
Text Books 
1 Batik and Tie Dye Techniques, Nancy Belfer, Publisher: Dover Publications, 1992 
2 Batik and Other Pattern Dyeing, Ida Strawn Ida Strawn Baker and Walter Davis Baker, 

CreateSpace Independent Publishing Platform, 2017 
 
Reference Book 
1 Printing on Fabric: Techniques with Screens, Stencils, Inks, and Dyes - Jen Swearington, 

2013 
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