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Annexure M6A
SCAA-Dt. 11-5-2012

BHARATHIAR UNIVERSITY, COIMBATORE-641 046

(For the students admitted during the academic 3@52-13 and onwards)

SCHEME OF EXAMINATIONS — CBCS Pattern
B.B.A (Bachelor of Business Administration)

- - Examinations o
= Study i % T 0w l= v =
g Components Course Title i 5 g g =183 §
- s =
SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25/75|100| 4
Il | Core |- Management Process 5 |3 |265|100| 4
Il | Core Il — Financial Accounting 5 3 2575|100| 4
Il | Allied Paper | — Mathematics for Management-I 6 |25| 775|100 4
IV | Environmental Studies # 2 150 50 | 2
SEMESTER -l
| | Language-ll 6| 3| 25|75|100| 4
Il | English-II 6| 3| 25|75|100| 4
[l | Core Ill — Organisational Behaviour 5 B8 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100, 4
Il | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- |-50| 50 | 2
SEMESTER -llI
lll | Core V — Business Communication 5 |3 pB5| 75| 3
[l | Core VI - Production and Material Management 5 |3 |Z%|100| 4
Il | Core VIl — Marketing Management 5| 3| 25|75|100| 4
lll | Core VIII — Management Information System 5 |3 [2B35|100| 4
[l | Allied : Ill - Taxation Law and Practice $ B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3|1 3]20|55] 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|
Yoga for Human Excellence # / Women’s Rights # 2| - 50 50 | 2
Constitution of India #
SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZBH|100| 4
Il | Core X - Financial Management 5 |3 R¥5|100| 4
lll | Core XI — Advertising and Sales Promotion 5 (3 265|100, 4
Il | Core XII -PC Software (Ms Office) — Theory 2| 3| 10/40| 50 | 2
[l | Core XIlI-PC Software (Ms Office ) — Practical 3| 3| 20 30| 50 | 2
[ll | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @_/ Advar}ced Tamil # (or) o | . 50 50 | 2
Non-major elective-1l : General Awareness #




B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges
Page 2 of 103

Annexure M6A
SCAA-Dt. 11-5-2012

B.B.A (Bachelor of Business Administration)

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 5 (25| 75| 100 4
Il | Core XV — Research Methods for Management 525 | 75| 100 4
Il | Core XVI - Insurance Principles and Practice 513 | 75| 100 4
Il | Core XVII — Visual Basic - Theory 4 B310| 40| 50 2
Il | Core XVIII - Visual Basic — Practical 3 [320 | 30| 50 2
[l | Elective —I : 513|25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER VI
lll | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Investment Management 6 |25|75| 100 | 4
Il | Core XXI — Global Business Management 6| 35| 75| 100 4
lll | Elective —II : 6(3]25| 75| 100 4
Il | Elective —lII : 23] 25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management4 | 3| 20 | 55| 75 3
V | Extension Activities @ - -l - 50 2

TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal aseess marks for theory and practical papers respslgti

@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paperg&olleges can choose any one of the paper as dlax)
Elective -1 | A | Portfolio Analysis and Management
B | Modern Office Management
C | Company Law and Secretarial Practice
Elective — 1l | A | Banking Law and Practice
B | Industrial Relations and Labour Laws
C | Strategic Management
Elective - lll| A | Financial Services
B | Project Work & Viva-Voce
C | E-Commerce
Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50

marks (External) (25 marks for Internal Assessment & 75 marks faieEnal Assessment )
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B.B.A—-C.A (Computer Applications)

Annexure M6A
SCAA-Dt. 11-5-2012

Examination
5| Study Course Title 2§ ¢ ¢ | g2 |8
o | Components 62T | 2| = £= 15
= |59 = =
a
SEMESTER —I
| | Language-I 6 3| 25| 75 100 4
Il | English-I 6 3| 25| 75 100 4
Il | Core |- Management Process 5 3 25 75 100
[l | Core Il — Financial Accounting 55 3 26 785 100
[l |Allied Paper | : Mathematics for Management —| 6 3|25 75 100 4
IV | Environmental Studies # 2 1 ] 50 50
SEMESTER —lI
| | Language-lII 6 3| 25| 75 100 4
Il | English-II 6 | 3|25 75 100 | 4
Il | Core Il —Introduction to Information Technaly 3 3| 10| 40 50 2
Il |Core IV —PC Software (MS Office) - Practical 3| 3] 20| 30 50 2
[l | Core IV—Economics for Executives 5 3 25 7b 1004
[l |Allied Paper Il : Mathematics for Managemerit — 511 3|25| 75 100 | 4
IV | Value Education — Human Rights # P - - 50 50
SEMESTER -llI
[l | Core V — Business Communication al 3 20 55 75
Il | Core VI — Production and Materials Management 5 3|25 75 100 4
[l | Core VII — Marketing Management 4 3 25 75 100
[l | Core VIIl — C++ and Java Programming 3 3 (10 40 50 2
[l | Core IX — C++ and Java Programming - Pradtica 3| 3|20 30 50 2
[l | Allied Paper Il . Taxation Law and Practice > 3 | 25| 75 100 4
IV | Skill based Subject -1 : Retail Environment 4 | 3| 20| 55 75 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-I
Yoga for Human Excellence # / Women’s Rights # 2 | 3 50 50 2
Constitution of India #
SEMESTER -1V
Il | Core X — Human Resource Management 5 3 |25 [7/5 0 104
[l |Core XI— Financial Management ) 3 25 7p 1004
[l | Core Xll — Organisational Behaviour g 3 20 55 57| 3
[l | Core Xl —Internet and Web Page Design 3 |3 |1(40 50 2
[l | Core XIII —Internet Web Page Design Programming 2 31 20 30 50 2
Laboratory — Practical
[l | Allied Paper IV : Business Law 5 3 25 75 100
IV | Skill based Subject -2 : Consumer Behavior 3 |30|255 75 3
IV | Tamil @./ Advaqced Tallmll # (or) 5 3 50 50 5
Non-major elective -l : General Awareness #
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B.B.A—-C.A (Computer Applications)

SEMESTER -V
[l | Core XV —Cost & Management Accounting ¢ 3 2b 75100 4
Il | Core XVI - Research Methods for Management 63 25 75 100 4
[l | Core XVII- RDBMS & Oracle Programming 3 3 10 04| 50 2
[l | Core XVIIII- RDBMS & Oracle Programming -Pracal | 3 | 3 20 30 50 2
[l | Core XIX — Advertising and Sales Promotion 5 325 75 100 4
[ll | Elective —I : 4 | 3 25 75 100, 4
IV | Skill based Subject -3 : Merchandising Managetnen 3| 3 20 55 75 3
SEMESTER VI
[l | Core XX —Entrepreneurship & Project Management 5| 3 25 75 100 4
[l | Core XXI — Visual Basic Theory 3 3 10 40 50 2
Il | Core XXII — Visual Basic & Oracle — Practical 33 20 30 50 2
[l | Core XXII — Multimedia 5| 3 25 75 100 4
[ll | Elective —II : 51| 3 25 75 100, 4
lll | Elective —IIl : 51| 3 25 75 100 4
IV | Skill based Subject -4Customer Relationship Management 4 | 3 20 55 75 3
V | Extension Activities @ - - - - 50 2
TOTAL | - - - - 3500| 140
$ Includes 25% / 40% continuous internal aseess marks for theory and practical papers respsigti

@ No University Examinations. Only Continuoutehmal Assessment (CIA)

#

No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paperg&olleges can choose any one of the paper as dlax)
Elective -1 | A | Insurance principles and Practice
B | Modern Office Management
C | Software Design Technique
Elective — Il | A | Strategic Management
B | Industrial Relations and Labour Laws
C | Systems Analysis and Design
Elective - lll | A | Financial Services
B | Project Work & Viva-Voce
C | E-Commerce

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEhal Assessment )
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- Examinations
= Stud £ S| o g
& Compor)llents Course Title i /T |<| 2| 8| 9
< s|lOo|s8| B | ©
a =

SEMESTER I
| | Language-I 6 3| 25| 75| 100 4
Il | English-I 6 3|125| 75| 100 4
[l | Core | —Management Process D 25| 75| 100 4
lll | Core Il — Financial Accounting 5 3 25| 75| 100 4
[l | Allied Paper| - Mathematics for Management-| 6 3|25 | 75| 100 4
IV | Environmental Studies # 2 3 - | 50| 50 2

SEMESTER -lI
| | Language-II 6 3]125| 75| 100 4
Il | English-II 6 3|125| 75| 100 4
[l | Core Il — Organisational Behaviour 5 320 | 55| 75 3
lll | Core IV — Economics for Executives 3 325 | 75| 100 4
[l | Allied Paper Il — Mathematics for Management-I 6 3125| 75| 100 4
IV | Value Education — Human Rights # 2 3- | 50| 50 2

SEMESTER -llI
lll | Core V — Business Communication 4 3 20 b5 75
Il | Core V — Production and Materials Management 53 | 25| 75| 100 4
[l | Core VI —Marketing Management 5 325 | 75| 100 4
lll | Core VIl — International Strategic Management 53 | 25| 75| 100 4
l1l | Allied : 1ll — Taxation Law and Practice 5 325 | 75| 100 4
IV | Skill based Subject-1 : Retail Environment A 3 205 |575 3
IV | Tamil @ / Advanced Tamil # (or) Non-Major Elective—

Yoga for Human Excellence # / Women'’s Rights # 2 3 50 50 2

Constitution of India #

SEMESTER -1V
[l | Core VIl — Human Resource Management 5 25| 75| 100 4
lll | Core IX— Financial Management 5 325 | 75| 100 4
lll | Core X — World Resources 4 325 | 75| 100 4
[l | Core XI — PC Software (MS Offigerheory 3 3|110| 40| 50 2
lll | Core Xll—- PC Software (MS OffigePractical 3 3/ 20| 30| 50 2
[l | Allied : IV — Business Law 5 3 25| 75| 100 4
IV | Skill based Subject-2 : Consumer Behaviour 3 20| 55| 75 3
IV | Tamil @ /Adva'nced Tamll # (or) 5 3 50 50 2

Non-major elective -1l : General Awareness #
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B.B.A —International Business

SEMESTER -V
[l | Core Xl — Cost & Management Accounting ) 325 | 75 100 4
Il | Core XIV — Research Methods for Management 5 |25 | 75 100 4
lll | Core XV — International Marketing Management 53 | 25| 75 100 4
lll | Core XVI— International Financial Management 6 | 3|]25| 75 100 4
Il | Elective-I : 5|3 |25] 75 100 4
IV | Skill based Subject-3 : Merchandising Management | 3 | 3 | 20 | 55 75 3

SEMESTER VI
lll | Core XVII — Entrepreneurship and Project Managat | 6| 3| 25| 75 100 4
[l | Core XVIII - Foreign Exchange Management 5 325 | 75 100 4
[l | Core XIX- Foreign Trade Procedure and Documeata| 5 | 3 | 25| 75 100 4
lll | Elective —II : 5| 3|25| 75 100 4
lll | Elective —Ill : 5| 3|25| 75 100 4
IV | Skill based Subject -4 : Customer RelationshigtM 4| 3120 | 55 75 3
V | Extension Activities @ - - - - 50 2

Total | - - - - 3500 | 140

@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). Quihyversity Examinations.

List of Elective Papers (Colleges can choose aeyad the paper as electives)
Elective — I| A | International Business Environment
B | Logistics and Supply chain Management
C | Insurance Principles and Practice
Elective — I| A | Foreign Trade Laws
B | Industrial Relations and Labour Laws
C | Financial Services
Elective -1ll| A | Shipping and Port Management
B | Project Work & Viva-Voce
C | E-Commerce

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )
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B.B.A - Information Systems

- Examinations w
= Study : £ o l— ol 5
3 Components Course Title ifsg < | 2|EZ g
= RPHO | = |Fs

SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25|75|100| 4
Il | Core |- Management Process 5 |3 |265|100| 4
[l | Core Il — Financial Accounting 5 3 257/5|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 1 150| 50 | 2

SEMESTER -lI
| | Language-ll 6| 3| 25/75|100| 4
Il | English-II 6| 3| 25|75|100| 4
Il | Core IIl — Organisational Behaviour 5 B3 25| 75| 3
lIl | Core IV — Economics for Executives 6 |3 295|100| 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- -50| 50 | 2

SEMESTER -l
[l | Core V — Business Communication 5 (3 pPB5| 75| 3
[l | Core VI — Production and Material Management 5 13 |ZH|100| 4
[l | Core VIl — Marketing Management 5| 3| 25|75|100| 4
[l | Core VIIl — PC Software MS Office - Theory 7 B 1440| 50 | 2
Il | Core VIIIl - PC Software MS Office - Practical 2 30230| 50| 2
[l | Allied : Ill - Taxation Law and Practice $ B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3|1 3]20|55] 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|

Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2

Constitution of India #

SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZBH|100| 4
Il | Core X - Financial Management 5 |3 R2¥5|100| 4
lll | Core XI — Management Information System 5 |3 |2B5|100| 4
[l | Core XII —Object Oriented Programming with C++ 2| 3] 10/40| 50 | 2
Il | Core XIlI-C++ — Practical 3 B 20| 50 | 2
[l | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @_/ Advar}ced Tamil # (or) o | . 50 50 | 2

Non-major elective-1l : General Awareness #
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B.B.A - Information Systems

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 5 (25| 75| 100 4
Il | Core XV — Database Management Systems 5 28| 75| 100 4
[l | Core XVI — Systems Analysis and Design 5(35| 75| 100 4
[l | Core XVIl — RDBMS &Oracle Programming 4 (310 | 40| 50 2
lll | Core XVIII = RDBMS & Oracle Programming — Practica3 | 3| 20 | 30 | 50 2
[l | Elective —I : 513|25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER VI
lll | Core XIX — Entrepreneurship and Project Management 5 | 3| 25 | 75| 100 4
Il | Core XX - Advertising and Sales Promotion 5|35| 75| 100 | 4
Il | Core XXI - Visual Basic — Theory 3 310 | 40| 50 2
Il | Core XXII — Visual Basic — Practical 3 [320 | 30| 50 2
Il | Elective —II : 5(3] 25| 75| 100 4
[l | Elective —IlII : 513|25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management 4 | 3| 20 | 55| 75 3
V | Extension Activities @ I I 50 2

TOTAL | - | -| - | - | 3500 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aias)
Elective -1 | A | Data Mining and warehousing
B | Modern Office Management
C | Research Methods for Management
Elective — Il | A | Software Engineering
B | Industrial Relations and Labour Laws
C | Global Business Management
Elective - Il | A | Electronic Commerce
B | Project Work & Viva-Voce
C | Insurance Principles and Practice

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )
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Annexure

K6A

SCAA-Dt. 11-5-2012

» stug P Examinations o
E uday i : 8 : — © D
& | components Course Title s ¢ z_() sel5 0 § 8
SEMESTER -
| | Language-I 6 3 |125| 75 100 4
Il | English-I 6 3|25| 75 100 4
[l | Core | —Management Process b 3 P55 100 4
[l | Core Il — Financial Accounting 5 3 2575 100 4
[l |Allied Paper| - Mathematics for Management-| 6 3|25 75 | 100 4
IV | Environmental Studies # 2 3| -] 50 50 2
SEMESTER —lI
| | Language-II 6 |3 |25]| 75 100 4
Il | English-II 6 |3 (25| 75 | 100 4
[l | Core Il —Organisational Behaviour 53 |20 | 55 75 3
[l | Core IV — Economics for Executives 53 |25 | 75 | 100 4
[l | Allied Paper Il — Mathematics for Management-II 63 |25 | 75 | 100 4
IV | Value Education — Human Rights # 2 - |-50 50 2
SEMESTER —llI
[ll | Core V — Business Communication 4 3 2055 75 3
Il | Core VI- Production and Materials Management 53 | 25| 75 100 4
[l | Core VII — Marketing Management 5 3|25 75 | 100 4
[l | Core VIII — Retail Operations, Systems and Intay 5 3| 25| 75 | 100 4
[l |Allied : 1l - Taxation Law and Practice 5 325 | 75 100 4
IV | Skill based Subject 1 : Entrepreneurship Develogmen 4 3] 20| 55 75 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-I
Yoga for Human Excellence # /| Women’s Rights # 2 3| 3| 50 50 2
Constitution of India #
SEMESTER -1V
[l | Core IX —Human Resource Management for Retail Organization 5 3] 25| 75 100 4
Il |Core X — Financial Management in Retailing 53 | 25| 75 | 100 4
Il | Core XI — Management Information System and Retail Besi 5 3|25| 75 100 4
Il | CORE XlI- PC Software MS Office - Theory 5 3 01 40 50 2
[l | CORE Xl PC Software MS Office - Practical 5 3| 20| 30 50 2
[l |Allied : IV - Business Law 5 3| 25 75 100 4
IV | Skill based Subject-2 : Entrepreneurial Finance 3 3 |20| 55 75 3
IV | Tamil @./ Adanged Tarml # (or) 5 3! 3] 50 50 2
Non-major elective -l : General Awareness #
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B.B.A - Retail Management

SEMESTER -V
[l | Core XIl — Cost and Management Accounting 5 5| 75| 100 4
Il | Core XlIl — Research Methods for Management 5 25| 75| 100 4
[l | Core XIV — Retail Supply Chain Management b 325 | 75| 100 4
Il | Core XV — Visual Basic —Theory 4 3 10| 40 50 2
Il | Core XVI — Visual Basic —Practical 3 3 20 30 50 2
[ll | Elective —I : 5 3 125] 75| 100 4
IV | Skill based Subject-3 : Small Business Managemen | 3 3120 | 55 75 3

SEMESTER VI
[l | Core XVI— Global Business Management ) 325 | 75| 100 4
Il | Core XVII — Retail Advertising and Promotion 60 3 |25| 75| 100 4
[l | Core XVIII — Channel Management 5 325| 75| 100 4
[l | Elective —II : 5 3|125| 75| 100 4
[ll | Elective —Ill : 5 3 125] 75| 100 4
IV | Skill based Subject 4 : Business Environment 4 20| 55 75 3
V | Extension Activities @ - - - - 50 2

Total 3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective papergolleges can choose any one of the paper as dlax)

Elective -1 | A | Insurance Principles and Practice
B | Customer Relationship Management
C | Brand Management

Elective — 11 | A | Strategic Management
B | Industrial Relations and Labour Laws
C | Consumer Behaviour

Elective - 1lll | A | E-Commerce
B | Project Work & Viva-Voce
C | Merchandising Management

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks foeEnal Assessment )



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges
Page 11 of 103

Annexure M6A
SCAA-Dt. 11-5-2012

B.B.A - Services Management

x Examinations
()
= Study : = 2
& Components Course Title £lZ AEAEE 5
£(3|% |37
SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25|75|100| 4
[l | Core |- Management Process 5 |3 [|265|100| 4
[l | Core Il — Financial Accounting 5 3 257/5|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 150| 50 | 2
SEMESTER —lI
| | Language-ll 6| 3| 25/75|100| 4
Il | English-II 6| 3| 25|75|100| 4
[l | Core Ill — Organisational Behaviour 5 B3 25| 75| 3
lll | Core IV — Economics for Executives 6 |3 295|100| 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- |-50| 50 | 2
SEMESTER -l
[l | Core V — Business Communication 5 (3 pPB5| 75| 3
[l | Core VI - Production and Material Management 5 13 |ZH|100| 4
[l | Core VIl — Marketing Management 5| 3| 2575|100 4
Il | Core VIII — Management Information System 5 |3 [285|100| 4
Il | Allied : Il - Taxation Law and Practice $ B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3| 3| 20|55| 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|
Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2
Constitution of India #
SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |Z%H|100| 4
[l | Core X - Financial Management 5 3 295|100| 4
[l | Core XI — Industrial and Services Marketing 5 (3 [285|100| 4
[l | Core XIl -PC Software (Ms Office) — Theory 2| 3] 10, 40| 50 | 2
Il | Core XIII-PC Software (Ms Office ) — Practical 3] 3] 2030| 50| 2
[l | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @'/ Advar}ced Tamil # (or) o | . 50 50 | 2
Non-major elective-1l : General Awareness #
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B.B.A - Services Management

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 6 |25 | 75| 100 4
Il | Core XV — Research Methods in services Marketing Xl 25| 75| 100 4
[l | Core XVI - Insurance Marketing b 325 | 75| 100 4
[l | Core XVII — Tourism Marketing 8 325| 75| 100 4
lll | Elective —I : 5(3] 25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER -VI
lll | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Advertising Management for Service 6|25| 75| 100 | 4
Il | Core XXI — Marketing of Banking Service 6 |325| 75| 100 4
lll | Elective —II : 6|3|25| 75| 100 4
Il | Elective —Ill : 23] 25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management4 | 3| 20 | 55| 75 3
V | Extension Activities @ -4 - - 50 2

TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aiaxs)
Elective -1 | A | Logistics and Sales Management
B | Modern Office Management
C | Global Business Management
Elective — Il | A | International Service Marketing
B | Industrial Relations and Labour Laws
C | Investment Management
Elective - lll | A | Quality Management Services
B | Project Work & Viva-Voce
C | E-Commerce

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEhal Assessment )
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B.B.A - Banking
~ Examinations

= Study : 2% 2
© T o .. - 3
o | Components Course Title g3|5 8 g 39-8 5

SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25/75|100| 4
Il | Core |- Management Process 5 |3 |265|100| 4
Il | Core Il — Financial Accounting 5 3 2575|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 150 50 | 2

SEMESTER -l
| | Language-ll 6| 3| 25|75|100| 4
Il | English-II 6| 3| 25|75|100| 4
[l | Core Ill — Organisational Behaviour 5 B8 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100, 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- -50| 50 | 2

SEMESTER -l
lll | Core V — Business Communication 5 |3 pB5| 75| 3
Il | Core VI — Production and Material Management 5 |3 |Z%|100| 4
[l | Core VIl — Marketing Management 5| 3| 25|75|100| 4
lll | Core VIII — Practice of Commercial Banking 5 (3 255|100, 4
[l | Allied : Ill - Taxation Law and Practice $ B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3| 3| 20|55| 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|

Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2

Constitution of India #

SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZH|100| 4
[l | Core X - Financial Management 5 3 295|100| 4
lll | Core XI — Management Information System 5 |3 |2B5|100| 4
Il | Core XII -PC Software (Ms Office) — Theory 2| 3| 10/40| 50 | 2
Il | Core XIlI-PC Software (Ms Office ) — Practical 3| 3| 2030| 50| 2
Il | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @_/ Advar}ced Tamil # (or) o | . 50 50 | 2

Non-major elective-1l : General Awareness #
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B.B.A - Banking
SEMESTER -V
Il | Core XIV — Cost & Management Accounting 6 |25 | 75| 100 4
Il | Core XV — Research Methods for Management 6| 25 | 75| 100 4
[l | Core XVI — Bank Management 5 325 | 75| 100 4
[l | Core XVII — Marketing of Banking Services 5 |25| 75| 100 4
lll | Elective —I : 5(3] 25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3
SEMESTER -VI
lll | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Banking Technology 6 B825|75| 100 | 4
Il | Core XXI — Innovative Banking 5 825 | 75| 100 4
lIl | Elective —II : 513|25| 75| 100 4
lll | Elective —lII : 53] 25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management 3 | 3| 20 | 55| 75 3
V | Extension Activities @ -4 - - 50 2
TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aiaxs)
Elective -1 | A | Money and Banking
B | Modern Office Management
C | Global Business Management
Elective — Il | A | Advertising Management for Services
B | Industrial Relations and Labour Laws
C | Portfolio Analysis and Management
Elective - Il | A | Financial Services
B | Project Work & Viva-Voce
C |Insurance Principles and Practice

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEhal Assessment )
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B.B.A - Marketing Management

X Examinations
()
= Study : =y -
& Components Course Title £ AEAE 5
£15|° |23
SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25|75|100| 4
[l | Core |- Management Process 5 |3 |265|100| 4
[l | Core Il — Financial Accounting 5 3 2575|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 50| 50 | 2
SEMESTER —lI
| | Language-ll 6| 3| 25/75|100| 4
Il | English-II 6| 3| 25/75|100| 4
[l | Core IIl — Organisational Behaviour 5 B3 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100| 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- -50| 50 | 2
SEMESTER -l
[l | Core V — Business Communication 5 (3 pPB5| 75| 3
[l | Core VI — Production and Material Management 5 13 |ZH|100| 4
[l | Core VIl — Marketing Management 5| 3| 25|75|100| 4
Il | Core VIII — Management Information System 5 |3 [2B35|100| 4
Il | Allied : Il - Taxation Law and Practice $ B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3| 3| 20|55| 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|
Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2
Constitution of India #
SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |Z5H|100| 4
Il | Core X - Financial Management 5 3 295|100| 4
Il | Core XI — New Product Development 5 |3 P2¥5|100| 4
[l | Core XIl -PC Software (Ms Office) — Theory 2| 3] 10, 40| 50 | 2
Il | Core XIII-PC Software (Ms Office ) — Practical 3] 3] 2030| 50| 2
Il | Allied : IV — Business Law 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @'/ Advar}ced Tamil # (or) o | . 50 50 | 2
Non-major elective-1l : General Awareness #
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B.B.A - Marketing Management

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 5 (25| 75| 100 4
Il | Core XV — Research Methods for Management 525 | 75| 100 4
[l | Core XVI — Advertising and Sales Promotion 5135 | 75| 100 4
Il | Core XVII — Services Marketing 5 B25| 75| 100 4
lll | Elective —I : 5(3] 25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER -VI
[l | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Electronic Marketing 6 825|75| 100 | 4
Il | Core XXI — International Business 6 |R5| 75| 100 4
lIl | Elective —II : 6|3|25| 75| 100 4
lll | Elective —lII : 23] 25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management4 | 3| 20 | 55| 75 3
V | Extension Activities @ -4 - - 50 2

TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aiaxs)
Elective -1 | A | Insurance Principles and Practice
B | Modern Office Management
C |Logistics and Sales Management
Elective —II | A | Strategic Management
B | Industrial Relations and Labour Laws
C | Tourism Planning and Development
Elective - lll| A | Investment Management
B | Project Work & Viva-Voce
C | Brand Management

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )
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B.B.A - Financial Management

X Examinations
()
= Study : = -
& Components Course Title £ e 5
£18|° 2|7z
SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25/75|100| 4
lll | Core |- Management Process 5 |3 |265|100| 4
[l | Core Il — Financial Accounting 9 3 2575|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 50| 50 | 2
SEMESTER -l
| | Language-ll 6| 3| 25|75|100| 4
Il | English-II 6| 3| 25|75|100| 4
[l | Core Ill — Organisational Behaviour 5 B8 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100, 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- -50| 50 | 2
SEMESTER -l
lll | Core V — Business Communication 5 |3 pB5| 75| 3
[l | Core VI — Production and Material Management 5 |3 |Z%|100| 4
[l | Core VIl — Marketing Management 5| 3| 25|75|100| 4
lll | Core VIII - Financial Management ) 25/5| 100 4
[l | Allied : Ill - Taxation Law and Practice 5 B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3| 3| 20|55| 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|
Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2
Constitution of India #
SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZH| 100 4
Il | Core X - Indian Financial System 5 3 295|100| 4
lll | Core XI — Management Information System 5 |3 |2B5|100| 4
Il | Core XII -PC Software (Ms Office) — Theory 2| 3| 10/40| 50 | 2
Il | Core XIII-PC Software (Ms Office ) — Practical 3] 3] 2030| 50| 2
Il | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @_/ Advar}ced Tamil # (or) o | . 50 50 | 2
Non-major elective-1l : General Awareness #
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B.B.A - Financial Management

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 5 (25| 75| 100 4
Il | Core XV — Research Methods for Management 525 | 75| 100 4
[l | Core XVI — Financial Markets and Institutions 5 (25| 75| 100 4
[l | Core XVII — Public Financial System 4 (310 | 40| 50 2
[l | Elective —I : 513|25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER -VI
[l | Core XIX — Entrepreneurship and Project Management 6 | 3| 25| 75| 100 4
Il | Core XX - Financial Derivatives 6 B25|75| 100 | 4
Il | Core XXI — Financial Services 6 325 | 75| 100 4
[l | Elective —II : 6|3|25| 75| 100 4
lll | Elective Il : 213|25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management4 | 3| 20 | 55| 75 3
V | Extension Activities @ I I 50 2

TOTAL | - | - | - - | 3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aiaxs)
Elective —1 | A | Merger and Acquisitions
B | Modern Office Management
C |Insurance Principles and Practice
Elective — Il | A | Security Analysis and Portfolio Management
B | Industrial Relations and Labour Laws
C | Global Business Management
Elective - 1l | A | Banking Law and Practice
B | Project Work & Viva-Voce
C | Advertising and Sales Promaotion
Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEhal Assessment )
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B.B.A — Investment Management

X Examinations
()
= Study : = -
& Components Course Title £ e 5
£18|° 2|7z
SEMESTER I
| | Language-I 6| 3| 25|75|100| 4
Il | English-I 6| 3| 25/75|100| 4
lll | Core |- Management Process 5 |3 |265|100| 4
[l | Core Il — Financial Accounting 9 3 2575|100| 4
Il | Allied Paper | — Mathematics for Management-| 6 |25|75|100| 4
IV | Environmental Studies # 2 50| 50 | 2
SEMESTER -l
| | Language-ll 6| 3| 25|75|100| 4
Il | English-II 6| 3| 25|75|100| 4
[l | Core Ill — Organisational Behaviour 5 B8 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100, 4
[l | Allied Paper Il — Mathematics for Management-II 53 | 25| 75| 100| 4
IV | Value Education — Human Rights # 2 |- -50| 50 | 2
SEMESTER -l
lll | Core V — Business Communication 5 |3 pB5| 75| 3
[l | Core VI — Production and Material Management 5 |3 |Z%|100| 4
[l | Core VIl — Marketing Management 5| 3| 25|75|100| 4
lIl | Core VIII — Basics of Investment 5 B 25/5|100| 4
[l | Allied : Ill - Taxation Law and Practice 5 B 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3| 3| 20|55| 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|
Yoga for Human Excellence # / Women'’s Rights # 2| - 50 50 | 2
Constitution of India #
SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZH| 100 4
[l | Core X - Financial Management 5 3 295|100| 4
lll | Core XI — Management Information System 5 |3 |2B5|100| 4
Il | Core XII -PC Software (Ms Office) — Theory 2| 3| 10/40| 50 | 2
Il | Core XIII-PC Software (Ms Office ) — Practical 3] 3] 2030| 50| 2
Il | Allied : IV — Business Law 5 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @_/ Advar}ced Tamil # (or) o | . 50 50 | 2
Non-major elective-1l : General Awareness #
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B.B.A — Investment Management

SEMESTER -V
Il | Core XIV — Cost & Management Accounting 6 |25 | 75| 100 4
Il | Core XV — Research Methods for Management 6| 25 | 75| 100 4
lll | Core XVI — Investment companies and Intermediaries | 5| 3| 25 | 75| 100 4
[l | Core XVII — Insurance Marketing b 325 | 75| 100 4
lll | Elective —I : 5(3] 25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Management 33 20| 55| 75 3

SEMESTER -VI
[l | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Financial Derivatives 6 B825| 75| 100 4
lIl | Core XXI — Security Analysis 5 B825| 75| 100 4
lIl | Elective —II : 513|25| 75| 100 4
lll | Elective —III : 53| 25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management 3 | 3| 20 | 55| 75 3
V | Extension Activities @ -4 - - 50 2

TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aias)
Elective -1 | A | International Finance Flows
B | Modern Office Management
C | Global Business Management
Elective — 1l | A | Portfolio Analysis and Management
B | Industrial Relations and Labour Laws
C | Advertising and Sales Promaotion
Elective - lll| A | Foreign Exchange
B | Projcet Work & Viva-Voce
C | E-Commerce

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks foeEnal Assessment )
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B.B.A - Information Management

Examinations
= Stud . £ 3 o £
& Compor)(ents Course Title i 2 IT|< 2lzg ¢
£7510]2|F2 °
&)
SEMESTER -
| | Language-I 6 | 3| 25| 75| 100 4
Il | English-I 6 | 3] 25| 75| 100 4
lll | Core | —Management Process 5 |3 P25 |75 100
[l | Core Il — Financial Accounting 5 3 2b 756 1004
lll | Allied Paper | — Mathematics for Management-I 6 | 3| 25| 75| 100 4
IV | Environmental Studies # 2 - + 50 50 PR
SEMESTER —lI
| | Language-Il 6 | 3| 25| 75| 100 4
Il | English-II 6 | 3| 25| 75| 100 4
lll | Core Il — Organisational Behaviour 5 B 20 %575 | 3
lll | Core IV — Economics for Executives 6 B 25 7300| 4
Il | Allied Paper Il — Mathematics for Managemehnt-I 5| 3] 25| 75| 100 4
IV | Value Education — Human Rights # 2 |- - 50 50 |2
SEMESTER —llI
lll | Core V — Business Communication 5 B8 20 b5 [5 |3
lll | Core VI — Production and Material Management 53 | 25| 75| 100 4
lll | Core VIl — Marketing Management 5 83 25 75 1004
[l | Core VIl - PC Software (Ms Office) — Theory 23| 10| 40| 50 2
lll | Core IX — PC Software (Ms Office ) — Practical 2| 3] 20| 30, 50 2
[l | Allied : 1ll - Taxation Law and Practice 5 325| 75| 100 4
IV | Skill based Subject-1Retail Environment 3| 3] 20| 55| 75/ 3
IV | Tamil @ /Advanced Tamil # (or) Non-major electiv :
Yoga for Human Excellence # / Women’s Rights # 2 | - 50 50| 2
Constitution of India #
SEMESTER -1V
[l | Core X - Human Resource Management 5 |3 |25 |750 1@
lll | Core XI — Financial Management 5 B 25 75 1006
Il | Core Xl — Management Information System 5 |3 PRY¥5] 100 4
[l | Core Xl — Object Oriented Programming with €+ 2| 3| 10| 40, 504 2
lll | Core XIV— C++ — Practical 3 B8 0230 50| 2
[l | Allied : IV — Business Law 5| 3| 25 75 1004
IV | Skill based Subject-2 : Consumer Behaviour 3 |30 |X55| 75| 3
IV | Tamil @ / Advanced Tamil # (or)
: . _ 2 | - 50 50| 2
Non-major elective-1l : General Awareness #
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SEMESTER -V
lIl |Core XV — Cost & Management Accounting 3| 25| 75| 100 4
Il |Core XVI — Research Methods for Management 3P 25| 75| 100 4
lIl |Core XVII — Visual Basic — Theory 23110 40 50 2
[l |Core XVIII — Visual Basic — Practical 33| 20| 30 50 2
[l | Core XIX — Internet & Java — Theory 23110 40 50 2
Il |Core XX - Internet & Java — Practical 3|20 30 50 2
Il | Elective —I : 5|/3]25| 75| 100 4
IV | Skill based Subject —3 : Merchandising Manageime®| 3 | 20 | 55 75 3
SEMESTER -VI
[l | Core XXI — Entrepreneurship and Project Managemen6 | 3| 25| 75| 100 4
Il | Core XXII - Software Engineering 53| 25| 75| 100 4
Il | Core XXIIl — RDBMS & Oracle Programming - Theory3 | 3| 10 | 40 50 2
Il | Core XXIV—RDBMS & Oracle Programming - Practical3 | 3| 20 | 30 50 2
Il |Elective —II : 5/3|25| 75| 100 4
Il | Elective —IlI : 5/3]25| 75| 100 4
IV | Skill based Subject —4Customer Relationship 31201 55| 75 3
Management
V | Extension Activities @ 4 1 - - 50 2
TOTAL |-|-] - | - | 3500 | 140

$ Includes 25% / 40% continuous internal assessmariks for theory and practical papers respectively
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aiaxs)
Elective -1 | A | Data Mining Warehousing
B | Marketing Research
C | Consumer Behaviour
Elective — Il | A | E-Commerce
B | Financial Services
C | Banking Law and Practice
Elective - Il | A | Global Business Management
B | Project & Viva-Voce
C | Advertising and Sales Promaotion

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )

B.B.A - Insurance
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§ Examinations
= Study . =, NEAE:
g Components Course Title £lZ <3 g2 S
g3 s |F=

SEMESTER I
| | Language-I 6| 3| 25/75|100| 4
Il | English-I 6| 3| 25/75|100| 4
Il | Core |- Management Process 5 |3 |265|100| 4
[l | Core Il — Financial Accounting » 3 2575|100 4
[l | Allied Paper | — Mathematics for Management-I 6 |25|75|100| 4
IV | Environmental Studies # 4 150| 50 | 2

SEMESTER -lI
| | Language-ll 6| 3| 25|75|100| 4
Il | English-II 6| 3| 25/75|100| 4
[l | Core Ill — Organisational Behaviour 5 B3 25| 75| 3
Il | Core IV — Economics for Executives 6 |3 295|100| 4
Il | Allied Paper Il — Mathematics for Management-II 53 | 2575|100 4
IV | Value Education — Human Rights # 2 |- |-50| 50 | 2

SEMESTER -l
[l | Core V — Business Communication 5 |3 pPB5| 75| 3
Il | Core VI - Production and Material Management 5 |3 |Z%|100| 4
lll | Core VIl — Marketing Management 5| 3| 25/75|100| 4
[l | Core VIII — Insurance Principles and Practice 5 |35 |2Z5|100| 4
[l | Allied : Ill - Taxation Law and Practice B8 25/5|100| 4
IV | Skill based Subject-1Retail Environment 3|1 3]20|55] 75| 3
IV | Tamil @ /Advanced Tamil # (or) Non-major elective-|

Yoga for Human Excellence # / Women’s Rights # 2| - 50 50 | 2

Constitution of India #

SEMESTER -1V
[l | Core IX - Human Resource Management 5 |3 |ZBH|100| 4
lll | Core X - Financial Management 5 |3 2¥5|100| 4
Il | Core XI — Management Information System 5 |3 |265|100| 4
[l | Core XIl -PC Software (Ms Office) — Theory 2| 3| 10/40| 50 | 2
Il | Core XIlI-PC Software (Ms Office ) — Practical 3| 3| 20 30| 50 | 2
[ll | Allied : IV — Business Law 3 2575|100| 4
IV | Skill based Subject-2 : Consumer Behaviour 3 |3 |Bb| 75| 3
IV | Tamil @'/ Advar}ced Tamil # (or) o | . 50 50 | 2

Non-major elective-1l : General Awareness #
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B.B.A - Insurance

SEMESTER -V
[l | Core XIV — Cost & Management Accounting 6 |25 | 75| 100 4
Il | Core XV — Research Methods for Management 6/ 25 | 75| 100 4
lll | Core XVI - Fire and Marine Insurance 5 25| 75| 100 4
Il | Core XVII — Motor and Health Insurance 5 [25| 75| 100 4
lll | Elective —I : 53] 25| 75| 100 4
IV | Skill based Subject -3 : Merchandising Management 33 20| 55| 75 3

SEMESTER -VI
lll | Core XIX — Entrepreneurship and Project Management 6 | 3| 25 | 75| 100 4
Il | Core XX - Advertising and Sales Promotion 6|25| 75| 100 | 4
lll | Core XXI — Rural Insurance b [325 | 75| 100 4
Il | Elective —II : 5(3] 25| 75| 100 4
[l | Elective —IlII : 513|25| 75| 100 4
IV | Skill based Subject —4Customer Relationship Management 3 | 3| 20 | 55| 75 3
V | Extension Activities @ I I 50 2

TOTAL | - | -| - | - |3500| 140

$ Includes 25% / 40% continuous internal agaess marks for theory and practical papers respalgti
@ No University Examinations. Only Continuoutehmal Assessment (CIA)
# No Continuous Internal Assessment (CIA). yauhiversity Examinations.

List of Elective paper&olleges can choose any one of the paper as aias)
Elective —1 | A | Miscellaneous Insurance
B | Modern Office Management
C | Portfolio Analysis and Management
Elective — 1l | A | Services Marketing
B | Industrial Relations and Labour Laws
C | Global Business Management
Elective - lll | A | Financial Services
B | Project & Viva-Voce
C | E-Commerce

Project Work & Viva-Voce

Project Work-50 Marks (25 Marks for Internal andMa&rks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A
Page 25 of 103 SCAA-Dt. 11-5-2012

MANAGEMENT PROCESS

Goal: To enable the students to learn principles, comscapd functions of management.
Objective: On successful completion of this course, the stisdgmould have understood

v" The nature and types of business organizations

v Principles & functions of Management

v" Process of decision making

v" Modern trends in management process.
UNIT -I
Business - meaning -business and profession, mygemts of a successful business-
Organisation - meaning - importance of businesamsation. Forms of business Organisation-
Sole traders, partnership, Joint Hindu family firmJoint Stock Companies - Cooperative
Organisations - Public Utilities and Public Entesps.

UNIT —II

Nature and Scope of Management process — DefisitmnManagement — Management: a
science or an art? - Scientific Management - Manalgkinctions and roles — The evolution of
Management Theory.

UNIT —IlI
Planning: meaning and purpose of planning - stegdanning - types of planning. Objectives
and Policies - Decision making: Process of Decisnatking - types of Decisions.

UNIT -IV

Organising: Types of organisation - Organisatistaeicture - span of control - use of staff units
and committees. Delegation: Delegation and cesatin. Staffing: Sources of recruitment -
Selection process - training.

UNIT -V

Directing: Nature and purpose of Directing. Colling: Need for co-ordination - meaning and
importance of controls - control process - Budgetand non-Budgetary controls - Modern
trends in Management Process - case studies.

REFERENCE BOOKS

1. Business Organisation - Bhushan Y.K.

2. Principles of Management — L.M. Prasad

3. Business Management — Dinkar Pagare

4. Principles of Business organisation and Managem®.N. REDDY

FINANCIAL ACCOUNTING
Goal: To enable the students to acquire knowledge of deting principles and practice
Objective: On successful completion of this course, the stisdemould have understood
v" The basic accounting concepts
v Double entry book keeping system and various bobkscounts
v Preparation of final accounts, etc.
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UNIT - |

Basic Accounting concepts - Kinds of Accounts. Deubntry Book Keeping — Rules of Double Entry
System — Preparation of Journal and Ledger Acceymtblems - Subsidiary books - cash book — types
of cash book - problems - purchase book - salek beales return and purchase return books.

UNIT - I
Trial balance - Errors — types of errors - Recéifion of errors — problems - Bank reconciliation
statement — problems.

UNIT - 11l
Manufacturing - Trading - Profit & Loss Account aBBnce sheet. — Problems with simple adjustments.

UNIT - IV

Accounting for non-trading institutions-Income &xgfenditure Account- Receipts and Payment
Accounts and Balance sheet - Accounting for deptieri — methods of depreciation — problems (sttaigh
line method and written down value method only)

UNIT -V
Preparation of accounts from incomplete records.

(Theory and problems may be in the ratio of 208 80%respectively)

REFERENCE BOOKS

1. Grewal, T.S. : Double Entrgdk Keeping
2. Jain and Narang : Advanced Accancy

3. Shukla and Grewal : Advanced Accounganc
4. Gupta and Radhaswamy : Advanced Accountancy
5. Gupta R.L. : Advanced Agntancy

MATHEMATICS FOR MANAGEMENT- |

Goal: To enable the students to acquire knowledge of emadics & statistics and their
use in business decision making.
Objective: On successful completion of this course, the stisdgmould have understood
v Set operations, matrix and Mathematics of Finance
v Statistical tools and their applications

UNIT - |

Sets and set operation - Venn Diagrams - Elemehts oCo-ordinate system. Matrices,
Fundamental ideas about matrices and their tpeeh rules — Matrix multiplication -
Inversion of square matrices of not more than@ukr- solving system of simultaneous liner
eguations.

UNIT-II
Mathematics of Finance and series simple and contpanterest - Arithmetic progression -
Geometric progression (Simple problems only).
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UNIT-11I

Meaning and Definitions of Statistics - Scope andmitations. Statistical enquiries - Scope of
the problem - Methods to be employed types ajuaies - Presentation of data by

Diagrammatic and Graphical Method - Formation @dtrency Distribution.

UNIT-IV

Measures of Central tendency - Arithmetic Mean, MedMode, Geometric and Harmonic
mean, Measures of variation and standard, medngaartile deviations - Skew ness and
Kurtosis Lorenz curve, Simple Correlation - Scattexgram -  Karl Pearson’s Co-efficient of
correlation — Rank correlation - Regression lines.

UNIT-V
Analysis of Time Series: Methods of Measuring - nifeand Seasonal variations - Index
number — Unweighted indices - Consumers pricecast of living indices.

* Questions in theory and problems carry 30% &b marks respectively

REFERENCE BOOKS
1. Sundaresan and Jayaseelan - An Introdudti@usiness Mathematics
afthtistical Methods
2. Gupta S.P. - Statistical Methods
3. Navaneethan P. - Business Mathematics
4. Statistics - R.S.N. Pillai, Mrshd&yavathi
5. P.R. Vittal - Business Mathematind &tatistics

ORGANISATIONAL BEHAVIOUR

Goal: To enable the students to acquire knowledge ofrasgdonal behaviour

Objective: On successful completion of this course, the stisdgmould have understood

Personality, Perception, Motivation, Job-satistattimorale, Group dynamics,
Leadership traits, Counsellimgl guidance, etc.

UNIT - |
Importance and scope of organisational psycholotmdividual differences - Intelligence tests
- Measurement of intelligence - Personalitydestature, types and uses.

UNIT - I
Perception - Factors affecting perception - Motat- theories - financial and non-financial
motivation - techniques of motivation - TransactibAnalysis - Brain storming.

UNIT - Il
Job satisfaction - meaning — factors, Morale - ingae - Employee attitude and behaviour and
their significance to employee productivity - Jatsiehment - job enlargement.
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UNIT - IV

Hawthorne Experiment - importance - Group Dynamic€ohesiveness. Conflict - Types of
Conflict — Resolution of conflict - Sociometry - @p norms — supervision - style - Training for
supervisors.

UNIT -V
Leadership - types - theories — Trait, Manageriatl GFiedder’s contingency. Counselling -
meaning - Importance of counsellor - types of cellmg) - merits of counselling.

REFERENCE BOOKS

1. Keith Davis - Human Behaviour at Work
2. Ghos - Industrial Psychology

3. Fred Luthans - Organisational Behaviour
4. L.M. Prasad - Organisational Behaviour
5. Hippo - Organisational Beloawri

ECONOMICS FOR EXECUTIVES

Goal: To enable the students to learn principles andejuiscof Business Economics
Objective: On successful completion of this course, the stisdgmuld have understood

v" The objectives of business firms

v Factors of production and BEP Analysis

v' Types of competitions and price administration

v' Government measures to control monopoly
UNIT - |
Objectives of business firms - Profit MaximisatioBocial responsibilities - Demand analysis - Lafw
Demand - Elasticity of demand.

UNIT - I
Production function - Factors of production - Lawé diminishing returns and Law of variable
proportions. Cost and Revenue Curves - Break --qvaint analysis.

UNIT - 11l
Market structure and prices - Pricing under perf@éompetition - Pricing under  Monopoly - Price
discrimination - Pricing under Monopolistic compietn - Oligopoly.

UNIT - IV
Pricing under factors of production; wages - Maagjiproductivity theory - Interest - Keyne's Liquidi
preference theory — Theories of Profit - Dynamiedtty of Profit - Risk Theory - Uncertainty theory.

UNIT -V
Government and Business - Performance of publierprises in India - Price policy in public utilitie
Government measures to control Monopoly in IndiéRTP Act.

REFERENCE BOOKS
1. Sankaran - Business Economics
2. Markar Et al - Business Economics
3. Sundaram K.P & Sundaram E - Business Economics

MATHEMATICS FOR MANAGEMENT- Il

Goal: To enable the students to learn the techniquegefdlion Research and their
applications in business management.
Objective: On successful completion of this course, the stisdgmould have understood
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v' Operations Research models

v' Game theory, Queuing theory, PERT, CPM, etc.

UNIT -1
Introduction to Operations Research - Meaningep®8c— Models - Limitation. Linear Programming -
Formulation — Application in Management decisiorking (Graphical method only)

UNIT -1l
Transportation (Non- degenerate only) - Assignnpeablems - Simple Problems only

UNIT - 1lI

Game Theory: Graphical Solution — mx2 and 2xn tyPelving game by Dominance property -
fundamentals - Simple problems only. Replacemesttlpm — Replacement of equipment that detoriates
gradually (value of money does not change with Yime

UNIT - IV
CPM - Principles - Construction of Network for pFofjs — Types of Floats — Slack- crash programme.

UNIT -V
PERT - Time scale analysis - critical path - praligbof completion of project - Advantages and
Limitations.

Note: Theory and problem shall be distributed &b20hd 80% respectively.

REFERENCE BOOKS

1. Kanti Swarup, Gupta R.K. - Operations Redear
2. P.R. Vittal - Operations Research
3. Gupta S.P. - Stadéd Methods

BUSINESS COMMUNICATION

Goal: To enable the students to learn the nuances of gmodnunication.
Objective: on successful completion of this coutle,students should have understood
v" Methods of communication
v' Types of communication and Barriers of communicatio
UNIT-I
Essential and Importance of Business Communicatbethods of Communication — Types —
Barriers.

UNIT — I

Communication through letters — Layout of lettewsibess enquiries — Offers and Quotations —
Orders — Execution of Orders — Cancellation of @deClaims — Adjustments and settlement of
accounts — Letters of complaints — Collection hstteStatus enquiries.

UNIT — 1lI
Bankcorrespondence- Letter to the editor. Correspondence of compsaatyetary with share
holders and directors — Agenda — Minutes — Prejoarat
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UNIT - IV
Communication through reports: Essentials — Impmea— Contents - Reports by individuals —
Committees — Annual report — Application for apgiant — reference and appointment orders.

UNIT -V

Internal communication: Short speeches — Memo euliirs — Notices — Explanations to
superiors — Communication media — Merits of vasidevices — Intercom, Telex and Telephone
— Fax — Internet.

Books for Reference:

1. Rajendra Pal Korahill, “Essentials of Business Communication”, Sultam@h& Sons,
New Delhi, 2006.

2.Ramesh, MS, & C. C Pattanshetti“Business Communication”, R.Chand&Co,

New Delhi, 2003.

3.Rodriquez M V, “Effective Business Communication Concept” Vilkagblishing
Company ,2003.

PRODUCTION AND MATERIALS MANAGEMENT

Goal: To enable the students to acquire knowledge ofymtiah processes and Materials
Management
Objective: On successful completion of this course, the stisdgmould have understood
v Principles, functions and process of Production &fgment
v Effective management of materials
UNIT-I
Production Management - Functions - Scope -tR@aation - Factors - Site location - Plant
layout - Principles - Process - Product layout.démbion Planning and control - Principles -
Meaning - Routing - Scheduling - Despatching - Calnt

UNIT-II

Materials Handling - Importance - Principles - €rid for selection of material handling
equipments. Maintenance - Types - Breakdown - Prtexe - Routine - Methods study - Time
study - Motion study.

UNIT-III

Organisation of Materials Management - FundameRuhciples - Structure - Integrated
materials management. Purchasing — procedure eipl@s - import substitution and import
purchase procedure. Vendor rating - Vendor devedypm

UNIT-IV

Function of Inventory - Importance - Tools - ABCEM, FSN Analysis - EOQ - Reorder point -
Safety Stock - Lead time Analysis. Store keepi@pjectives - Functions - Store keeper - Duties
— Responsibilities, Location of store - Stores LexdgBin card.

UNIT-V

Quality control - Types of Inspection - Centralisadd Decentralised. TQM: Meaning -
Objectives - elements — Benefits. Bench markingaMeg - objectives — advantages. 1SO:
Features - Advantages - Procedure for obtaining 1ISO

TEXT BOOKS:
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1. Banga and Sharma : Productionddament
2. O.P. Khanna . Indwdtngineering and Management
3. M.V. Varma : Materidlanagemat

MARKETING MANAGEMENT

Goal: To enable the students to acquire knowledge otjmies of marketing management
Objective: On successful completion of this course, the stisdgmould have understood

v Principles of marketing management, market segrtienta

v" Product life cycle, pricing, branding,.....
UNIT - |
Definition of Marketing - Marketing Management- Nating concept - meaning Importance of
marketing in developing countries - Functions ofrkéting - Marketing environment: various
environmental factors affecting the marketing fumtct

UNIT - 1l
Buyer Behaviour - Buying motives. Market Segmenptati bases - Marketing strategy - Market
Structure - Definition and types of channel - Chargelection & problems.

UNIT - Il
The Product - Types -consumer goods-industrial goBdoduct Life Cycle (PLC) - Product mix
- modification & elimination - packing - Develogimew Products- strategies.

UNIT - IV

Pricing: Meaning to Buyer & Seller - pricing polks — Objective factors influencing pricing
decisions - Competitors action to price changesutirmroduct pricing. Physical distribution -
Management of physical distribution - marketingdksis

UNIT -V
Branding Decisions: Brand-Brand Image, Brand IdgfBrand Personality -Positioning and
leveraging the brands-Brands Equity.

REFERENCE BOOKS:

1. Philip Kotler - Marketing Magement
2. Rajan Nair - Marketing Megement
3. Cundiff and Still - Fundamentalsnobdern marketing

MANAGEMENT INFORMATION SYSTEM

Goal: To enable the students to acquire knowledge of MIS
Objective: On successful completion of this course, the stisdgmould have understood

v' Computer based information system

v" MIS support for the functions of management
UNIT |
Introduction to Information Systems - definitiorfeatures - steps in implementation of MIS -
Need for information-information system for decrsimaking- MIS as competitive advantages —
MIS structures.
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UNIT Il

MIS - Strategic information system - MIS suppont fdanning - organising - controlling - MIS
for specific functions - personnel, finance, mairkgt inventory and production. Data Base
Management System Models - hierarchical -networidational.

UNIT 1

Computer Hardware - Description of electronic cotepsi— CPU operations - Classification of
computers - main - mini - workstations - micro catgys - Super computers - personal
computers. Computer Software - types of softwarelata representation in computers.
Introduction to client-server.

UNIT IV

Input devices - mouse - touch screens - MICR - GQ&yboard - pen based Input - digital
scanners - voice input devices - sensors. Outpucet - impact printers - non-impact printers -
video display terminals - plotters - voice outpeiites. Secondary storage devices - magnetic
disk, floppy, magnetic tape, optical disk storageB-ROM.

UNIT V

Telecommunication revolution - Introduction to Emanternet, intranet and teleconferencing,
www architecture, Introduction to E-Commerce - med®2 B and B_C. EDI - EDI applications
in business. Electronic payment cash, smart cardbscredit cards.

REFERENCES
Management Information System - Murdick ang$o
Management Information System- A contempopangpective - Kenneth Laudon &
Jane Laudon
Management Information System - Gordon B Davis
Management Information System - James O brien
Computer applications in business - SubraaraHi

TAXATION — LAW AND PRACTICE

Goal: To enable the students to acquire knowledge otimies of Taxation
Objective: On successful completion of this course, the stisdgmould have understood
v Principles of Direct and Indirect Taxes
v Calculation of Tax, Tax Authorities, Procedures,
UNIT — |
General Principles of Taxation, Distinction betwekrect and Indirect taxes, tax evasion —
avoidance — causes - remedies.
Direct Taxes: Income Tax Act 1961 — important défins — basis of charge — residential
status — Income exempted from income tax — Headsome.

UNIT — I
Computation of income under salary and house ptpp@roblems be included).

UNIT — 1l

Computation of income under profits and gains ddibess - profession - capital gains —
income from other sources - Deductions in the admatmn of total income - income tax
Authorities and their power.(problems be included).
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UNIT — IV

Indirect taxes — selected provisions of VAT— widgard to registration of dealers -
procedure and effects of registration -mode ofrging VAT — exemption from VAT —
authorities and their powers.

UNIT -V

Role of Excise duties in the total revenue — olbjest of excise duty in the total revenue —
objectives of excise duty — exempted form duty stams duties — Levy of import and
export duty — distinction between advalorum anccgpeduties — exemption

Note: Theory and problems shall be distributed0g8t & 40% respectively.

BOOKS RECOMMMENDED

1. Bhagavathi Prasad - Income Tax LaWré&ctice
2. Mehrothra - Income Taw & Practice
3. Gour & Narang - Income Tax L&wPractice
4. Dingare pagare - Income Taw l&aPractice
5. Dingare Pagare - Business fiana
6. Balasubramanian - Business Tanrati

RETAIL ENVIRONMENT

Subject Description: This course presents the basics of retailirends in retailing, evolution
of retailing and global retail markets.

Goals: To enable the students to learn the basics iflingtaevolution and trends in retailing.
Objectives: On successful completion of the course the stesdagmuld have:

understood the features of retailing

learnt the theories of retail development

learnt retail development in India and global datzarkets

Contents-

UNIT |

Retail: Meaning — Functions and special charadiesiof a Retailer — Reasons for studying.
Retailing — Marketing-Retailer Equation — Marketic@ncepts applied to retailing — Retailing as
a career — Trends in Retailing.

UNIT II

Retail Model and Theories of Retail Developmentife Icycle and phase in growth of retail
markets — Business models in retail — other Retailels.

UNIT IlI

Strategic Planning in Retailing: Situation Analysi©bjectives — Need for identifying consumer
needs — Overall strategy, feedback and controhswmer decision-making process.

UNIT IV

Retail in India: Evolution and Size of retail india — Drivers of retail change in India — Foreign
Direct Investment in retail — Challenges to reti@Velopments in India.

UNIT V

Global retail markets: Strategic planning processgiobal retailing — Challenges facing global
retailers — Challenges and Threats in global ieta+ Factors affecting the success of a global
retailing strategy

REFERENCE BOOKS:

Swapna Pradhan — Retailing Management — Text asg<Cdata McGraw Hill —"3 edition,
2004
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Barry Berman and Joel R Evans — Retailing Managémeéei Strategic Approach, Prentice Hall
of India, 8" Edition, 2002.

James R. Ogden, Denise Ogden — Integrated, Retaiblyement — Biztantra 2005

Gibson G Vedamani — Retail Management — FunctiBniaiciples and Prectice, Jaico Publishing
House, Second edition, 2004.

HUMAN RESOURCE MANAGEMENT

Goal: To enable the students to acquire knowledge of HuR&source Management
Objective: On successful completion of this course, the stisdgmould have understood
v" Functions of HR/Personnel Department
v' Manpower planning, performance appraisal,...
v/ Salary administration, Labour Welfare, Industrigl@ions,...

UNIT - |

Personnel Management - meaning, nature, scope hjattiwe — Functions of Personnel
Department - The Role of Personnel manager - Osgdan of personnel department - Personnel
Policies and Procedures.

UNIT - 1l
Manpower planning - Job description - Job analysiRole analysis - Job specification -
Recruitment and Selection - Training and Developmen

UNIT - Il
Performance appraisal - Job evaluation and mdrtga Promotion - Transfer and demotion -
Human relations - approaches to good human remtiGtunishment.

UNIT - IV
Wages and Salary administration - Incentive systebabour welfare and Social Security -
Safety, health and Security - retirement benefitsnhployees.

UNIT -V
Industrial relations - Trade unionism - Grievan@mdiling — collective bargaining and worker's
participation in management.

REFERENCE BOOKS:
1. Tripathy - Personnel Management andstréal Relations
2. Bhagoiwal - Personnel Management and Indlifelations
3. Memoria - Personnel Management and Imdui®elations
4.VSP. Rao - Human Resource Management

FINANCIAL MANAGEMENT

Goal: To enable the students to acquire knowledge ofrfeiahManagement

Objective: On successful completion of this course, the stisdgmould have understood
v" Finance Functions, Cost of capital, Capital strretu.
v/ Capital Budgeting, Working capital management,...
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UNIT - I (Theory only)

Finance Functions: Meaning - Definition and scogefinance functions - Objectives of
Financial management - profit maximization and wWeahaximisation. Sources of Finance -
Short term - Bank sources — Long term - Sharebenlerres, preferred stock - debt.

UNIT - II (Problem & Theory questions)

Financing Decision: Cost of Capital - Cost of SfiecBources of capital - Equity - preferred
stock debt - reserves - weighted average cost pitata Operating Leverage and Financial
Leverage.

UNIT - Il (Theory only)

Capital Structure - Factors influencing capitausture — optimal capital structure - Dividend
and Dividend policy: Meaning, classification - sces available for dividends - Dividend policy
general, determinants of dividend policy.

UNIT - IV (Theory only)

Working capital management: Working capital manag@m- concepts - importance -
Determinants of Working capital. Cash Managemernitiws for holding cash - Objectives and
Strategies of cash management. Receivables Managedtgectives - Credit policies.

UNIT -V (Problems& theory questions)
Budgeting and preparation of various budgets. @hpitdgeting-meaning-objectives-preparation
of various types capital budgeting.

(Theory carries 80 Marks, Problems carryM2iks)
REFERENCE BOOKS

1. P.V. Kulkarni - Financial Management

2. Khan and Jain - Financial ManagemextConceptual Approach
3. . M. Pandey - Financial Management

4. S.N. Maheswari - Management Accounting

ADVERTISING AND SALES PROMOTION

Goal: To enable the students to acquire knowledge of gatemotional measures
Objective: On successful completion of this course, the stisdgmould have understood

v Advertising, Ad media, Ad agencies,

v Sales force management, promotional strategies...
UNIT - |
Advertising: Meaning-importance-objectives-medianie of media-press Newspaper trade
journal-Magazines-out door advertising-poster-bamr@eon signs, publicity literature booklets,
folders, house organs-direct mail advertising-ciaeand theatre programme-radio and television
advertising-exhibition-trade fair-transportatiorvadising.

UNIT Il

Advertising agencies-advertising budget-advertisapgpeals - advertising organisation-social
effects of advertising-advertising copy - objecthassentials - types-elements of copy writing:
Headlines, body copy - illustration-catch phrases slogans-identification marks.
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UNIT 1

Advertising layout- functions-design of layout-typaphy printing process-lithography-printing
plates and reproduction paper, and cloth- size dvedising-repeat advertising-advertising
campaign- steps in campaign planning.

UNIT IV

Sales force Management-Importance-sales force ideessles force size-recruitment &
selection-training-methods-motivating salesman @dlintg - compensation & incentives-fixing
sales territories-quota - Evaluation.

UNIT V

Sales promotion: Meaning-methods-promotional gfyat@arketing communication and

persuasion-promotional instruments: advertisinghteéques of sale promotion-consumer and
dealers promotion. After sales service-packing -argotee - Personal selling-Objectives -
Salesmanship-Process of personal selling-typealessan.

REFERENCE BOOKS:

1. Bolen J.H. Advertising
2. Sontakk C.N.  Advertising and Saleanslgement
3. Davar S.K. Salesmanship and ridvagy

4. Neelamegam, Sales Forecastingdkéytégrated Management.

PC SOFTWARE (MS OFFICE) - Theory
Unit-|
Windows 2000- working with windows — moving fornati within windows arranging Icons-
Saving Window settings. MS Office Basics — Cragtitocument — entering text-Selecting text-
giving instructions- Using tool bars- Menu command#®yboards shortcuts- Saving files-
Opening documents — Manipulating Windows — simpdéifg- Printing Files.

Unit-1I

Word Basics — Using Auto text — Using Auto Corr&tord editing technique- finding and
replacing text — Checking spelling — using tem@atormatting — Formatting with styles
creating tables.

Unit-111

Excel Basics- entering data- Selecting Ranges-irigdiéntries — formatting entries- Simple
Calculation- naming cells and Ranges- Data displayating worksheets —copying entries
between workbooks — Moving sheets between worklue&ting sheets- Creating graphs.

Unit-1V
Power Point basics- Working in outline view- usengesign template- Merging presentations in
Slider sorter view applying templates — Adding dr&padding organization Charts.

Unit-V
Access Basics- Creating a table- entering and gddtoords- Changing a structure- working
with records — Creating forms — establishable i@tghip using queries to extract information.

Text Books



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A

Page 37 of 103 SCAA-Dt. 11-5-2012
1. Office 2000 Complete Reference by stepher Lsdlel
2. PC Software for window made simplex by R.K Tlaxal ata McGraw Hill
Publishers Pvt. Ltd.,
3. Quick Course in Micro soft Office Joyce Cox|IfParban —Galgottia Publications.

4, PC Software for Office- Automation by T.Karteyan and Dr. C. Muthu-
Sultan Chand and Company.

PC SOFTWARE (MS-OFFICE) PRACTICAL
LIST OF PRACTICALS

MS WORD

1. Type the text, check spelling and grammar, bsibed numbering list items, align the
text to left, right, justify and centre..

2. Prepare a job application letter enclosing ymardata

3. Performing mail merger operation and prepalahg|s.

4. Preparing a neatly aligned, error free documead header and footer, also perform find
and replace operation and define bookmarks.

5. Prepare a document in newspaper column layout

6. Demonstrate OLE concept by linking an excelksbeet into a work document

MS EXCELL

7.. Worksheet Using formulas

8. Worksheet Manipulation for electricity billggaration

9. Drawing graphs to illustrate class performance

10. An excel worksheet contains monthly Sales Detdifive companies

MS ACCESS

11. Simple commands perform sorting on name, @adepin code of
students database and Address printing uabed format

12. Pay roll processing

13. Inventory control

14. Screen designing for data entry

MS POWER POINT

15. Prepare a power point presentation with at kbase slides for
Department inaugural function.

16. Draw an organisation chart with minimum thresrdrchical levels

17. Design an advertisement campaign with miniminired slides

18. Insert an excel chart into a power point slide.
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BUSINESS LAW

Goal: To enable the students to acquire knowledge of kEg@ects of business
Objective: On successful completion of this course, the stisgdeimould have understood
v' Law of contract, Law of sale of goods
v' Law of Agency, Negotiable Instruments Act,....
UNIT -1 LAW OF CONTRACT
Contracts - Essentials of Contract - Agreement®idV voidable and illegal contracts -
Express and implied Contracts - Executed and EweguContracts - Absolute and
contingent contracts - Offer - Legal rules as téeofs to offer and lapse of offer -
Acceptance - and rules as to acceptance - toeclegal relation - Capacity of parties to
create contract - Consideration - Legal rulesoaSdnsideration - Stranger to a Contract
and exceptions - Contract without consideratiororgent - Coercion - undue influence —
misrepresentation - fraud - mistake of law and akistof fact.

UNIT Il

Legality of Object - Unlawful and illegal agreement Effects of illegality - Wagering
Agreements - Agreement opposed to public policygre&ments in Restraint of trade -
Exceptions — void agreements - Restitution - Qoasiracts - Discharge of contract -
Breach of contract - Remedies for breach of Contrac

UNIT - Il LAW OF SALE OF GOODS

Formation of contract of sale - Sale and agreertesell — Hire purchase agreement -
Sale and bailment - Capacity to buy and sell - &thnatter of contract of sale - Effect
of destruction of goods - Documents of title to d®e conditions and warranties - Rules
of Caveat - Emptor - Exceptions - Transfer of prope Goods sent on approval - FOB,
CIF, FOR and Ex-ship contracts of sale - Sale by noowners - right of lien -
termination of lien - right of resale - right obgipage in transit - Unpaid Vendor's rights.

UNIT - IV

Creation of agency - Classification of agents -atiehs of principal and agent -
delegation of authority - relation of principal withird parties - personal liability of
agent - Termination of agency.

UNIT V

Negotiable Instruments Act 1881-Negotiable InstroteeCharacteristics-cheque-
Essentials requirements-Endorsements-kinds-cro$gpes-Demand  draft-Bills  of
Exchange.

REFERENCE
1. N.D. Kapoor - Elements of MergknLaw
2. Shukla M.C. - A Manual of Merc¢ida Law
3. Venkatesan - Hand Book of Mertile Law
4. Pandia R. H. - Mercantile La
5. K.P.Kandasami - Banking Law & Praetic
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CONSUMER BEHAVIOUR

Subject Description: This course presents the basics of consumer balravi
Goals: To enable the students to learn the basics ofurnesbehaviour
Objectives: On successful completion of the course the stsdagmuld have:
Understood consumer motivation and perception

Learnt consumer learning and attitude

Learnt consumer decision making

UNIT-I
Introduction - Consumer Behaviour — definition epe of consumer behaviour — Discipline of
consumer behaviour — Customer Value SatisfactioRetention — Marketing ethics.

UNIT I
Consumer research — Paradigms — The process oficm@nsresearch - consumer motivation
— dynamics — types — measurement of motives — cmesyperception

UNIT — 1lI
Consumer Learning — Behavioural learning theoriesMeasures of consumer learning —
Consumer attitude — formation — Strategies fortade change

UNIT - IV
Social class Consumer Behaviour — Life style Pegfibf consumer classes — Cross Cultural
Customers Behaviour Strategies.

UNIT-V
Consumer Decision Making — Opinion Leadership — &wics — Types of consumer
decision making — A Model of Consumer Decision Muaki

REFERENCE BOOKS:

Leon G. Schiffman and Leslie Lazar Kanuk, ConsuBehaviour, Prentice — Hall of India,
Sixth Edition, 1998.

Paul Green Berg-Customer Relationship Managemeta-Wic Graw Hill , 2002

Barry Berman and Joel R Evans — Retail Manageme# Strategic Approach- Prentice Hall
of India, Tenth Edition, 2006

Gibson G Vedamani — Retail Management — FunctioRehciples and Practice, Jaico
Publishing House, Second Edition, 2004

COST AND MANAGEMENT ACCOUNTING

Goal: To enable the students to acquire knowledge of Acting for managerial
decisions
Objective: On successful completion of this course, the stisdgmould have understood
v Cost sheet, Material issues, Labour cost...
v Financial statement analysis, Budgeting,..

UNIT | (Theory questions only)

Meaning-definition-scope-objectives-function-merasid demerits of Cost and Management
Accounting-distinction between cost, managementfarahcial accounting - Elements of cost-
cost concepts and costs classification.
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UNIT 1l (Problems and theory questions)

Preparation of cost sheet-stores control- ECQmax, minimum, reordering levels-pricing of
materials issues-FIFO,LIFO,AVERAGE COST, STANDARIRIEE-methods -labour cost-
remuneration and incentives.

UNIT Il (Problems only)

Financial statement Analysis - preparation of corafpdge and common size statements -analysis
and interpretation. Ratio analysis - classificatbdmatios-liquidity, profitability, solvency — iet

firm comparison.

UNIT IV (Problems only)
Fund flow analysis-cash flow analysis (problemsypnl

UNIT V (Problems and theory questions)
Standard costing-variance analysis-material andualariances Marginal Costing-cost volume
profit analysis.

(Theory carries 20 marks and problems carrgn@eks)

REFERENCE BOOKS:

1. Jain and Narang - Costing

2. Nigam and Sharma - Cost accounting

3. RK Sharna & K. Gupta - Management Accougtin
4. S.N.Maheswari - Management Accounting

| RESEARCH METHODS FOR MANAGEMENT |

Goal: To enable the students to acquire knowledge of &ebke
Objective: On successful completion of this course, the stisdemould have understood

* Research methods and sampling techniques
* Analysis and interpretation of data, Applicatiorre$earch

UNIT -I

Research - Definition - Importance - Advantages lantdtations. The research process -
problem identification - Design of research - Typé®esign - Sampling process and
selection - sample types - Sample size and sameliogs.

UNIT -lI
Data Collection - methods - tools - Questionnaitaterview Schedule - Kinds of Data -
Attitude measurement of scaling technique - Edjtidgding, Tabulation.

UNIT -l
Statistical Data Analysis - Hypothesis - its sogreéormulation and testing of
Hypothesis - Z test, T test - Chi-square test ($&nRoblems Only)

UNIT -IV
Interpretation and report writing - steps in writireports - layout of report, types, and
principles of report writing - Graphical represedita of results.
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UNIT -V
Application of research: Product research - Prasearch - Motivation research -
Promotion research — Distribution research - Sededrol research - Media research.

TEXT BOOKS:

1. Boyd and Westfall : Marketing Research
2. Gown M.C. : Marketing Research

3. Green Paul and Tall : Marketing Research
4. C.R. Kothari : Research Methodology

INSURANCE PRINCIPLES AND PRACTICE

Goal: To enable the students to acquire knowledge ofréamsie Business

Objective: On successful completion of this course, the stisdgmould have understood
Y Principles of Insurance

Y Life Insurance and General Insurance businesgdia In

UNIT-I

Defining Risk and Uncertainty - Classification adk - Sources of risk - External and Internal
Insurance - Meaning, nature and significance emdergquirements and principles of risk
insurance; reinsurance; privatisation of insuramesiness in India; Insurance Regulatory
Development Authority — Recent Developments inltfsairance sector.

UNIT-II

Life Insurance - Law relating to life Insurance;r@eal Principles of Life Insurance Contract;
Proposal and policy; assignment and nominatiol& &ihd claims; concept of trust in life policy;
LIC - Role and functions.

UNIT-III

General Insurance - Law relating to general instearifferent types of general insurance;
general insurance Vs life insurance; nature of fiteurance ; various types of fire policy ;
subrogation; double insurance; contribution; praadencause; claims of recovery. Accident and
Motor Insurance - Nature, disclosure, terms andditmms claims and recovery; third party
insurance; Compulsory motor vehicle insurance;dsdi insurance.

UNIT-IV

Deposit and Credit Insurance - Nature, terms anwdions, claim, recovery etc., public
liability insurance; emergency risk insurance suice and power, function of General
Insurance Corporation of India; Deposit Insuranoe eredit Guarantee Corporation.

UNIT-V

Marine Insurance - Law relating to marine insuranseope and nature; types of policy;
insurable interest; disclosure and representaiisoired perils; proximity cause; voyage;
warranties; measurement; subrogation; contributioiler insurance.

TEXT BOOKS
1. M.N.Mishra : Insurance Principles and Practices
2. Kothari & Bahl : Principles and Pratices of Iresuce
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3. G.S.Panda : Principles and Pratices of Insurance
4. N.D.Kapoor : Elements of Business Law
5. P.Periyasamy : Principles and Pratices of Inmsaga

VISUAL BASIC (Theory)

Goal: To enable the students to learn Visual programnmngindows Environment.
Objective: On successful completion of this course, the stisdgimould have understood

X/

s VB environment with tool bars, controls and compuse
% Programming steps

% Declaring variables & arrays

+ Fundamentals of Graphics & Files

s Data bases & SQL

UNIT- |

Getting Started — VisudBasic environment — initial VB screen - single doent interface - tool bars
and systems control and components - use ofefil#,, view , projects , format, Run and Debug]gpo
window menu, properties window, procedures, imag#rols, text boxes, labels, navigating between
controls, message controls, message boxes and grids

UNIT — I

Steps in programming — the code window — editirgste- statements in VB — Assignment — and
property setting — variable, strings, numbers, tamts, displaying information — controlling
program flow- repeating operation — making decisien GOTO - string function — RND
functions — data and time functions — financialdtions.

UNIT — 1lI

Control arrays - lists: one dimensional arraysrayawith more than one dimension - using lists
functions and procedures — passing by referencesifpg by values - code module — global
procedure and global variable — documents for udefimed types with statements - common
dialog box - MDI forms .

UNIT — IV

Fundamentals of Graphics and files - screen -itleeand shapes — graphics via codes, lines &
boxes, Circle, ellipse, pie charts, curves, paictiupe method — graph control - file commands -
file system controls - sequential files — randaroess files - binary files .

UNIT -V
Clip board, DDE, OLE, Data control — programminghnilata control — monitoring changes to
the data bases — SQL basics — Data Base Objects.

REFERENCE BOOK:-
1. Visual Basic 5 from the Ground Up - Gary cofrdeta McGraw hill Publishing
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VISUAL BASIC PRACTICALS
List of programs

Develop a VB project to check user name and pasbkgioen by user.
Develop a VB project to add and remove items frbmlist box.
Develop a VB project to copy all items in a lisxido combo box.
Develop a VB project to enter and display studefarmation.
Develop a VB project to scroll text from left tght using timer.
Develop a VB project to display system date ana ton screen.
Develop a VB project to find day of a week of aeggivdate.
Develop a VB project for mini calculator function.

Develop a VB project for monthly calendar usingftgid.

10 Develop a VB project to view all image file in yosystem.
11.Develop a VB project for notepad.

12.Develop a VB project for document typing using MDIims.

CoNooOrWNE

Use Employee information for the following projects

13.Develop a VB project to search a record in MS-Asasabase using data control
14.Develop a VB project to delete a record from MS-@gsdatabase using data control
15.Develop a VB project to perform the following optawa in MS — Access database using
DAO
a) Move first record b) Move next record c) Mgurevious record d) Move last
record
16.Develop a VB project to insert a record in MS —Agdatabase using ADO.
17.Develop a VB project to modify a record in MS — Ass database using ADO.

MERCHANDISING MANAGEMENT

Subject Description: This course presents the basics of merchandising
Goals: To enable the students to learn the basics oftmadising management
Objectives: On successful completion of the course the stsdaémuld have:
Understood merchandising planning

Learnt merchandise buying

Learnt visual merchandising

UNIT-I
Merchandising — meaning — concept — factors affgctimerchandising function —
merchandise manager functions — merchandise mix emponents of merchandise

management — merchandise strategies

UNIT —II
Merchandise Planning — steps involved — merchand@&rol — assortment planning —
merchandising stages

UNIT — 1lI
Merchandise buying — types — sources of supply -eniiflying and contracting - evaluating
sources- branding strategies — category management
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UNIT —IV
Merchandise performance — retail pricing — merchsaallocation — analyzing merchandise
performance — methods.

UNIT-V
Visual Merchandising — types of display — displalaqming — methods of display —
Wwdiyand interior display — space management —laplay out

REFERENCE BOOKS:

Chetan Bajaj and Ranjith — Retail Management — @kfdniversity Press, Second Edition,
2005

Gillespie Hecht and Lebowitz — Retail Business Mgaraent, Mc Graw Hill Book Company,
Third Edition, 2002

James ROgden, Denise T.Ogden - Integrated RetaiblyEament, Wiley Pvt Ltd, 2005

Gibson G Vedamani — Retail Management — FunctioRahciples and Practice, Jaico
Publishing House, Second Edition, 2004

ENTREPRENEURSHIP AND PROJECT MANAGEMENT

Goal: To enable the students to acquire knowledge ofelgreneurship
Objective: On successful completion of this course, the stisdgmould have understood
v' EDP, Project management
v’ Institutional support to entrepreneurial developmert
UNIT I
Meaning of Entrepreneurship - characteristics, fions and types of entrepreneurship -
Intrapreneur - Role of entrepreneurship in econateielopment.

UNIT Il

Factors affecting entrepreneur growth - economic nen-economic. Entrepreneurship
development programmes - need - objectives — coommd®ents - phases - evaluation.
Institutional support to entrepreneurs.

UNIT 1l
Project Management: Meaning of project - conceptaitegories - project life cycle phases -
characteristics of a project — project managete and responsibilities of project manager.

UNIT IV
Project identification - selection - project forratibn — contents of a project report - planning
commission guidelines for formulating a projecpesimen of a project report.

UNIT V
Source of finance for a project - Institutionaldice supporting projects project evaluation -
objectives - types - methods.

TEXT BOOK
1. Entrepreneurial Development: S.S.Khanka
2. Entrepreneurial Development: C.B.Gupta & NSrinivasan
3. Project Management : S.Chough
4. Project Management . Denisk.o
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INVESTMENT MANAGEMENT
Goal: To enable the students to acquire knowledge ofstmrent management
Objective: On successful completion of this course, the stisdgmould have understood
v Investment avenues
v' Security analysis,...

UNIT |

Concept of investment-important - alternate formsneestment-LIC schemes-bank deposits-
government securities-mutual fund schemes-postceoffschemes-provident fund-company
deposits-real estate-gold & silver.

UNIT Il

Investment in shares and debentures-comparisonothitlr forms of investment-primary market:
role of NIM mechanics of floating new issues se@gdnarket: function-mechanics of security
trading-OTCEI-NSE futures & options.

UNIT I
Risk-kinds-measures of risk-returns. Valuation etwgities - valuation of bonds-valuation
preference and equality shares.

UNIT IV
Security analysis-fundamental analysis: economdustry and company analysis-technical
analysis: Dow theory-types of shares -importantespatterns.

UNIT V
Efficient Market theory. Random Walk Theory-weaknesemi strong form .Portfolio Analysis:
Markowitz theory-optimum portfolio.

REFERENCE BOOKS:

1. Preethi Singh Investment Myarmaent
2. Bhalla G.S. Investment gement
3. Francis Investmifatnagement
4. Dr.Avadhani Stock Market Aysas.

Global Business Management
UNIT -I
Need and relevance-international trade — currettéaof India’s foreign trade and
world trade-India’s trade-trends-composition-voluamal direction-traditional and non
traditional products-brief background of importdeafuture.

UNIT -II

Indian institutional assistance for export promotioexport policy — features — policy
measures — infrastructure set up and aids — egpariotion council — commodity boards
— board of trade — trade development authority=CEIIIFT, Export inspection council,
STC, Export houses.

UNIT -l
Export procedures-offer and receipt of confirmedens — production — shipping and
banking procedure — negotiation-documents for edqpade —export incentives.
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UNIT -IV

Export financing — procedure for pre-shipment ficeapost shipment finance-terms of
payment in international trade-letter of credittteas and types-medium and long term
loans. ECGC-functions and policies.

UNIT -V
International agencies and agreement — IMF-WorldkBafunctions and features —
WTO features-import policy features.

Recommended Books:

1. TAS Balagopal Export Management

2. Francis Cherunilam International Trade and Exptamagement
3. S K Varghese Foreign Exchange and Financingodign Trade
4. Y R Ullal Export Management

CUSTOMER RELATIONSHIP MANAGEMENT

Subject Description: This course presents the basics of CustomeriBesaip Management
Goals: To enable the students to learn the basics ofothest Relationship Management
Objectives: On successful completion of the course the stsdgmuld have:

Understood Relationship Marketing

Learnt Sales Force Automation

Learnt Database Marketing

UNIT — |
Overview of Relationship marketing — Basis of bunfgirelationship — Types of relationship
marketing — customer life cycle

UNIT — I
CRM — Overview and evolution of the concept — CRM &elationship marketing — CRM
strategy — importance of customer divisibility @RM

UNIT — Il
Sales Force Automation — contact management — pordeénterprise Marketing Management —
core beliefs — CRM in India

UNIT — IV
Value Chain — concept — Integration Business Mamage — Benchmarks and Metrics — culture
change — alignment with customer eco system — \iesglection

UNIT -V
Database Marketing — Prospect database — Data swggeland Data Mining — analysis of
customer relationship technologies — Best praciit@sarketing Technology — Indian scenario.

REFERENCE BOOKS:

S. Shajahan — Relationship Marketing — Mc Graw,Hi#197
Paul Green Berg — CRM — Tata Mc Graw Hill, 2002
Philip Kotler, Marketing Management, Prentice H2D05
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Barry Berman and Joel R Evans — Retail ManageménStrategic Approach- Prentice Hall of
India, Tenth Edition, 2006

INTRODUCTION TO INFORMATION TECHNOLOGY

Goal : To enable the students to learn the basics ofrimdition Technology .
Objective: On successful completion of this course, the stisdgmould have

v' Understood the types and components of ComputeeBy

v' Usage of Computer System / Hardware and Software.

v" The recent trends in Information Technology.
UNIT -I
Hardware and Software Computer Systems — importah@®mputers in business — data and
information — data processing — data storage and detrieval capabilities — computer
applications in various areas of business — compalated jobs in business.

Unit -1l

Types of computer systems- Micro, Mini, Main fraiswed super computers — analogue, digital
and hybrid computers — business and scientific edersystems — first, second, third and fourth
generation computers — laptop or not book computdata processing systems batch — online
and real time systems — time sharing — multi pnognang and multi processing systems — net
working — local area and wide area networks.

Unit — 11

Components of computer system — input, output aochge devices software system software
and application software programming language nm&ctanguage — assembly language — high
level languages — flow chart and programme flowrtsha steps in developing a computer
programme.

Unit — IV
Operating systems — Dos — windows — unix- windows -Nwindows 198 E- commerce — IT
Internet — intranet — email its uses and importanaerid wed sites and Computers

Unit—V
System analysis and design — computer based infammaystem transaction processing — off
automation — management information systems —igecsipport systems — expert system.

REFERENCE :

1. Computers and Commonsense - Roger Hunt and Hbéltery
2. Using Micro Computers - Brightman and Dimsdale

3. PC Software made simple - R.K. Faxali

4. Introduction to Computers - Alexis and Mathevenh

5. Information Technology for Management - Henfydas
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C++ AND JAVA PROGRAVMM NG

UNIT 1
Introduction — Basic concepts of object orienteagpamming — Beginning with c++ - Tokens,
expressions, control structures — functions in c++.

UNIT I
Classes & Objects — constructors and destructoperator overloading and type conversion

UNIT I
Inheritance — Pointers — Virtual functions & Polymleism.

UNIT IV
Overview of Java language — constants, variabldsat& type. Decision making branching &
looping. Class, objects and methods.

UNIT V
Arrays. Strings & vectors — interfaces- packages.

Reference Books:-
1.0bject oriented programming with c++. E.Balagarayg 2 Edition, TATA McGraw Hill Ltd.
2.Programming with Java A Primer — E. Balagurursaffifdition, TATA McGraw Hill Ltd.

C++ AND JAVA PROGRAMMING — PRACTICAL

C++

=

. Create a Float class and overload all arithnogierations.

2. Create a string class and overload + & = = dpesdo concatenate and compare two
strings.

3. Create two classes DM & DB which store the valfidistances. DM stores distances
in meters and centimeters and DB stores distaim feet and inches. Use friend
function to carry out the addition operatidhe object that stores the results may be a
DM or DB object depending on the units in whiblk results are required.

4. Create a base class cal##dpe.Derive three specific classes called triangle |€irc
and rectangle from the base shape. Use fosse&tadesign a program that will accept
dimension of a triangle or rectangle or raditisircle and display the area.

Area of rectangle = X * Y
Area of triangle =% * X * Y
Area of circle =3.14 * X * Y
('use virtual function for displaying the area &fault functions for getting value)
5. Create TIME class which follows railway timind&'rite functions for the following
operations.
1. Read and print time objects.
2. Overload + & - operators to add & subtract two tioigects.
3. ++ & -- operators to increment and decrement tiljeds.
4. == Operator to compare two time objects.
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6. Create a vector class and overload all arittovogderators.
7. Create a complex number class and overloaditih@etic operators.

JAVA PROGRAMMING LAB

1. Write a Java program to sort the given numbsirsguarrays.

2. Write a Java program to handle the division é&pperation.

3. Write a Java program to use inheritance.

4. Write a Java program to find the area of a regteausing constructor.

INTERNET AND WEB PAGE DESIGN (Theory)
UNIT — 1|
Internet basics — Internet Address — Domain nant@owsers — search Engine —
Connecting to the internet — installing and configg a modem — creating a connection
profile — changing the default connection.

UNIT -1

Working with E-Mail — running an email programensling , reading , replying deleting
and exiting mail — sending files via email - altég a signature — managing an address
book.

UNIT =1l

Introduction to HTML - information file creationweb server — web client / browser -
HTML — commands - title — footer — paragraph breakse breaks — headin style —
spacing — centering — Font size and color.

UNIT - IV

List — Types of list — Adding graphics to HTML dooent — Using width, height ,
alignment and alternative attributes — tables -dleeeows — data rows — caption tags —
cell spacing - BG color — rows span — cplspanbaites — Links — internal and external
document reference — Images as hyper links.

UNIT -V

Introduction to DHTML - cascading style sheetsoloc and backround attributes — text
attributes — border attributes — marginal relatibaites — list attributes — class —
external style sheet.

1. (Unit 1,2) - Internet compete
- Maureen Adams, Sherry Bonelli
- BPB Publications — 1998.

2. (Unit 3,4,5) - Web enabled commercial applmatievelopment using
HTML,DHTML , Java Script , Perl CGI.
- Ivan Bayross
- BPB Publications — 2000.
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Internet and Web Page Design (Practicals)

List of Programs

1 Install a modem in your system.

2 connect internet using an account in you system.

3 search a particular topic in using internet seartgines.

4 Create a new mail id using any available serproeiders.

5 Send an email to another person’s email id.

6 Send an email to more than one users at the Siai@e

7 Send an email to a person with an attachment.

8 Send a greeting to a person using internet.

9 Develop a HTML page to check username and pasiswor
10 Develop a HTML page to add and remove item flistrbox.
11 Develop a HTML page to link other web page.

12 Develop a HTML page to scroll text from leftright.

13 Develop a HTML page to display an advertisement.

14 Develop a static HTML page for a college infatmon.

15 Develop a HTML page to input information to ¢eea mail id.
16 Develop a HTML page to conduct auction.

The following program based on database.

17 Develop a HTML page to input student information

18 Develop a HTML page to display student reswtsafgiven roll number.
19 Develop a DHTML page to sale a product to users.

20 Develop a DHTML page to display product inforroatfor a given product id.

RDBMS AND ORACLE

UNIT — |
Data base Management System and RDBMS — NormalizatOracle terminology — Database
Connection — Creating tables — The Basics of SQRL Grammar.

UNIT —1I
Data manipulation — data types — Insertions , updand deletion operation — SELECT Command —
Where clause modifying structure — views — Sequers@/L & Plus commands.

UNIT — Il
Manipulating strings — Dealing with Dates - handlNumbers — defining table and Column
constraints - Table Indexes.

UNIT = IV
Sophisticated queries — Builtin group functionsheJoin operation, views, sequences and
synonyms.

UNIT -V
Transaction — the Basics of PL/SQL creating andgustored procedures, Functions and Packages —
Retrieving Data with cursors. Enforcing BusinesseRwvith Database triggers.

Reference Books :-



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A
Page 51 of 103 SCAA-Dt. 11-5-2012

Developing Personal Oracle for windows 95 Applieat- David Loctman.
lvan Bayross — Commercial Application Developmesing Oracle Developer 2000.
lvan Bayaross — Oracle — 7 the complete reference.

RDBMS AND ORACLE - PRACTICAL

List of Programs

1 Design a database for student information.

2 Insert records for student database table.

3 Alter a field size in the student database table.

4 Delete a field in the student students datalsse.t

5 Select records with roll number, name, classjest with all mark details.
6 Prepare a list of all student who are havingaase

7 Find the percentage of marks of a student.

8 Find the pass percentage of a subject in stuttabase.

9 Prepare semester mark sheet for a given studénumber.

10 Design a database for employee information.

11 Insert records for employee database table.

12 Select records with employee id ,name,departndestgnation with all salary details.
13 Prepare a list of employees who are gettingpagtmore than 10000.

14 list all employees with total allowances anafoeductions.

15 List all employees with their net pay.

16 Design a database for bank information.

17 Insert records for bank database table.

18 Create a view for an employee with their deposirmation.

19 Write a stored function to find net balance atiatomer.

20 Write a PL/SQL procedure to deposit amount ttklibatabase.

Visual Basic & Oracle - Practical

Develop a VB project to check user name and paskgigen by user.
Develop a VB project to add and remove items ftenlist box.
Develop a VB project to copy all items in a lisixidto combo box.
Develop a VB project to enter and display studigiormation.
Develop a VB project to scroll text from left tight using timer.
Develop a VB project to display system date ameton screen.
Develop a VB project to find day of a week of aeg date.
Develop a VB project for mini calculator function.

. Develop a VB project for monthly calendar usirexfrid.

10 Develop a VB project to view all image file in yosystem.
11.Develop a VB project for notepad.

12.Develop a VB project for document typing using MbBims.

©CoNo~wNE

Use Employee information for the following projects
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13. Develop a VB project to search a record in MS-Asaiabase using data control
14. Develop a VB project to delete a record from MS-@gx database

using Data Control

15. Develop a VB project to perform the following opwa in MS - Access
database using DAO

a) Move first record b) Move next record ¢) Moveypous record d) Move

last record

16. Develop a VB project to insert a record in MS -Asxeéatabase using ADO.
17.Develop a VB project to modify a record in MS - &ss database using ADO.
Use student information for the following projects.

18. Develop a VB project to search a record in a Ordatabase using data control.
19. Develop a VB project to delete a record from Oraelea base data control.

20. Develop a VB project to perform the following opwwa in Oracle
database using DAO.

a) Move firstrecord  b) Move next record ©)\M previous record d) Move

last record

21.Develop a VB project to insert a record in Oracdéatiase using ADO.
22.Develop a VB project to modify a record in Oractgabase using ADO

MULTIMEDIA
Subject description: This subject deals Multime&iplications .
Goal: To learn about multiple media and their textbgies .
Objective: To inculcate knowladge on media ,tartage , text , audio & video .

Unit-I :

Introduction : multimedia presentation and producti —characteristics of multimedia
presentation — multiple media -utilities of sensgegrception —hardware and software
requirement Digital representation: analog representation —wavdgital representation- need
for digital representation .

Unit-II :
Text: types of text — Unicode standard — font -ertisn of text — text compression — file formats.

Unit-lll : Image: Image type —seeing color- color modalasid steps for image processing-
scanner- digital camera — interface standards eifggion of digital images.

Unit-1V :
Audio: Introduction — acoustics — nature of soura/&—-fundamental characteristics of sound —
microphone- amplifier- loudspeakers — audio mixgitdl audio.

Unit-V :
Video: Analog video camera — transmission of videmals- video signal formats — PC video —
video recording formats and systems — video fitenfats and CODECSs.

Text Book:
1. Principles ofMultimedia— Ranjan Parekh, 2007, TMH.
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Reference Books:
1. Mulimedia : making it work — tay Vaugham,&dition , TMH
2. Comdex multimedia and web design — vikas Gupgardtech paess.2007

INTERNATIONAL STRATEGIC MANAGEMENT

UNIT — |

International Strategic Management — Distinguish@igaracteristics of international Strategic
Management - Difference between international 8¢jiatManagement and Domestic Strategic
Management.

UNIT — I

Corporate Strategies — Mission — Vision — Analyzimglustry and competition — Internal
appraisal of the firm — Competitive advantage —eCopmpetence — Internal analysis —
Turnaround.

UNIT — 1lI

Portfolio Analysis —Process of strategic choicesufsing in strategic alternatives — GAP Analysis
— Selection Factors — Corporate portfolio analysBCG Matrix — Limitations of BCG Matrix —
GE Nine cell matrix — SWOT analysis.

UNIT - IV
Strategy implementation — Concept of strategy immgetation — steps in strategy
implementation — Factors causing unsuccessful imefgation of Strategy —Organization
structure for strategy implementation — Forms ajamization structure - relating structure to
strategy.

UNIT -V

Strategy evaluation and control — Requirementseféective evaluation — Strategic control —
Types of strategic Control — Process of evaluati@etting Performance standards — Evaluation
techniques for strategic control.

BOOKS RECOMMENDED

1. International Strategic Management, R.M. SrivastaMamalaya Publishing House,
Bombay

2. Strategic Planning formulation of Corporate Strgtégxt & Cases, V.S. Ramasamy, S.
Namakumari, Macmillan India Ltd., New Delhi.

3. Strategic Management, Francis Cherunillam, HimaRwyhlishing House, Bombay.

4, Business policy & Strategy, LM Prasad, Sultan Ch@od New Delhi.

5. Corporate Strategic Management, RM Srivastava &y®iWNigam Pragati prakashan,
Meerut.

6. Business Policy & strategic management, Agarwah Bgeed Nair, Pragati Prakashan,
Meerut.
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WORLD RESOURCES
UNIT — |
Geography of resources : Introduction to world gapgy — Definition, Importance — Scope —
continents — Classifications — World and oceans.

UNIT =1l
Climatic zones — Time zones — Resources — Consenvaf resources — Interlink between
Resources and Trade.

UNIT — 1lI
Agricultural resources ; types of agriculture — Gephical distribution of rice, Wheat, Tea,
Coffee, Cotton & Sugarcane, animal resources, daimying, fishing world fishing grounds.

UNIT — IV
Mineral resources: Types, distribution of iron dsauxite, copper, Gold and manganese — Power
resources : Production of coal, petroleum, natgaal hydal and nuclear power.

UNIT -V

Industrial resources: Locational factors — Disttibn of Iron and Steel, Engineering, Ship
building, Automobile, Textile & Clothing, paper amulp industries, leather, major industrial
regions of the world — Aircraft and Electronic Irsdiies.

BOOKS RECOMMENDED

1. Economic and commercial geography - K.K.Khane.&. Gupta
2. An appraisal of resources - S.K. Sadhukhan

3. Economic geography - J.W. Alexander

4 Geography of resources - Dr.B.S. NegikedanaRag&nnath

INTERNATIONAL MARKETING MANAGEMENT
UNIT - |
International Marketing — Basic concepts — origntatimportance — Problems — Internationalo
Vs domestic marketing global marketing — evolutidrgylobal marketing..

UNIT - 1l

Analyzing marketing opportunities — the marketingpgess — product planning. Analysing
consumer markets and buyer behaviour — influenbimger behaviour — the buying decision
process — stages of the buying decision process.

UNIT - 11l

Dealing with the competition — competitive forcesidentifying competitors — analyzing
competitors - designing the competitive intelligersystem — designing competitive strategies —
balancing customer and competitor orientations.

UNIT - IV

Developibing new market offering — Challlenges ewnproduct development — managing the
development process — managing the developmenégsoe concept to strategy — development
to commercialization — the consumer adoption prec8stting the product and branding strategy
— the product and the product mix-product line siecis — brand decisions — packaging and
labeling.



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A
Page 55 of 103 SCAA-Dt. 11-5-2012

UNIT -V

Developing price strategies and programs — seltengirice — adapting the price. Managing
advertising-developing and managing an advertignggram — deciding on media — sales
promotional — direct marketing.

REFERENCE BOOKS:

Marketing Management — Philip Kotler (Eletleedition)

Global Marketing Management — Warren J leeeg

Export Marketing — Jacob Cherian & B.Parab.

Global Marketing Management — Masaaki Ket&8Krishnan Helsen (ll-Edition)
International Marketing — Philio R Cateora

International Marketing Management — Driar& Aggrawal.

OhrWNE

INTERNATIONAL FINANCIAL MANAGEMENT
UNIT-I
International financial management — nature angece types of markets — Euro — currency
markets — Euro credits — Euro deposits — Euroueiss

UNIT- Il
International monetary system — developments —rnat@nal monetary fund — international
liquidity — special drawing rights — funding fatids.

UNIT - 1l
Internal Investment decision — International cdptadgeting — evaluation — international cost of
capital — methods — International Cash Management.

UN1T-IV

International financial decisions — Internationapital markets — bond issue procedure — types of
bonds — International money market — types of umsants — interest rates — forward rate
agreements.

UNIT -V
Internal accounting — consolidation of financiahtstments — accounting of foreign currency
translation — Analyzing foreign financial statensenttechniques — problems in the analysis.

BOOKS RECOMMENDED :

1 International Finance - Prakash G. Apte
2. International Financial management - V. Sharan

3. Foreign Exchange & Risk Management - C. Jeavdara

4 International Financial Management - V.K. Bhaal

5 Global Financial markets - lan H. Giddy.

FOREIGN EXCHANGE MANAGEMENT
UNIT - |
Foreign Exchange markets-participants-settlemetraotactions- functions of foreign Exchange
market- Foreign currency accounts- determination eathange rates-Foreign Exchange
Management Act- Administration of foreign exchange.
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UNIT — I
Foreign exchange transactions-spot, forward ang $k@asactions- exchange quotations-foreign
exchange rates-basis-types of rates-buying andgettes-cross rates.

UNIT — 1l
Forward exchange contracts - features -forward mardactors determining forward margin-
calculations - Inter bank deals - cover deals-itigd

UNIT — IV
Foreign exchange risk and exposure - types of exgehaisk and exposure- internal techniques
of exposure-external techniques of exposure.

UNIT -V
Pre-shipment finance - features- categories ofshipment finance pre-shipment credit in
foreign currency - post-shipment credit financddess -categories.

BOOKS RECOMMENDED

Foreign exchange & Risk Management : C. Jeevanandam
International Financial : Prakash G.Apte

International Financial Management : V.K. Bhalla
International Financial Management : V. Sharan
International Financial Management : Eun / Resnick
Global Financial Markets : lan H. Giddy.

ok wnNpE

FOREIGN TRADE PROCEDURE & DOCUMENTATION
UNIT- |
Foreign trade policy 2004-2009 — Export licensimggedures and formalities —Export price
Quotations — Deemed Exports — benefits — Categofiesipply Role of Export Promotion in
Export credits guarantee Corporation (ECGC) — Expmmomotion councils (EPCS) &
commodity Boards (CB) — Export promotion schemes.

UNIT — I

EOU scheme (Export Oriented Units) — EligibilitySetting up EOUs — supplies by DATA
(Domestic Tariff Area) Units to EOUs — Special Econc Zones (SEZ) scheme — Eligibility
Approval — conditions — fiscal Incentives for deymtr of SEZ's — New status Holder
Categorization — one to five star Export Houseseefrade and Warehousing Zones.

UNIT — 1l

Procedure for Registration of Importers- Categoaes$mporters — Importer Registration with
regional licensing Authorities (IEC Number, | —dand modification of particulars) import of
capital Goods under EPCG scheme (Export promotepital Goods) — Duty Exemption /
Remission scheme.

UNIT - IV

General provisions for Imports — Financing Impoiftereign Exchange Facilities to Importers —
Customer and Central Excise Duty Drawbacks in Exgoods —Foreign Currency Accounts in
India and Abroad permitted currencies and methodpayment- Customs formalities for

clearance of Imports goods- Shipment of goods.
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UNIT -V
Import and export documentation — Frame work — &edized pre-shipment Export documents
— Commercial and regulatory documents.

BOOKS RECOMMENDED :

1 Foreign trade policy procedures and documeMsl-Mahajan

2. 100% Export oriented unites special economi@g@ward procedure — S.M. Bhat Nagar
3. Import — M.I. Mahajan

4 Import Management — Nand Kishore sharmas

5 Import do it yourself — M.L. Mahajan

6 Export Management - Dr. Verma and Aggarwal

7 A guide on Export policy procedures and docuigon — M.L. Mahajan

OBJECT ORIENTED PROGRAMMING WITH C++
UNIT I
Object oriented programming: Software Evolution O paradigm-Concepts, Benefits, Object
Oriented Languages and Applications.

UNIT II

Introduction to the Basic Concepts of C++ Langu&gkens, Keywords, ldentifiers, Data types,
variables, manipulators-Expression and Control cttines-Functions: main function-function
prototyping-Call by reference-Function Overloadinignd and inline functions.

UNIT Il

Classes and Objects-Constructors and Destructoesa@p overloading-Type conversions.
UNIT IV

Inheritance-Single Inheritance-Multiple Inheritarideerarchical Hybrid

inheritancepolymorphism- pointers-virtual functiecensole 1/0 operations.

UNIT V

Files-Classes for file stream operations-openingsiitg and processing files-End of file
detection-File pointers-Updating a file-Error handl during file operations-Command line
Arguments-Templates-Exception Handling.

TEXT BOOK:

1. E.BalagurusamyOBJECT ORIENTED PROGRAMMING WITH C++" -
Tata McGraw Hill Publishing Ltd., New Delhi, 1995

REFERENCE BOOKS:

1. Robert Lafor¢é OBJECT ORIENTED PROGRAMMING IN C++" - Galgotia, 1994.

2. John R.HubbartProgramming with C++” -Schaum’s Outline Series, 1996.

DATABASE MANAGEMENT SYSTEMS

Objectives: On successful completion of the course the stsdamiuld
1. be able to create databases and pose SQL qoeradational databases.
2. familiar with a broad range of data managemssues including data integrity and security.
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Unit : |

Introduction — Data Models — Database languagesranshction — Storage management —
Database administrator — Users — overall systenctsire — Entity — Relationship Model — Basic

concepts — Mapping constraints — keys — E-R Diagrawleak Entity Sets — reduction of E-R

Diagram to tables.

Unit : 1l

Relational Model — structure — relational algebraxtended operations — Modifications on a
database — views — SQL — basic structure — seltipes — aggregate functions — Nested Sub
gueries — derived relations, views.

Unit : 1l

Integrity constraints — Domain constraints — refiéied integrity — assertions — triggers —
functional dependencies — relational database desiglecomposition — normalization using
functional, multi valued, Join dependencies — Damai Key Normal form — alternative
approaches.

Unit : IV

Object Oriented data Model — Languages — Objecttitelal databases: Nested Relations —
Complex types and object Orientation — Queryinghvabmplex types — creation of complex
values and objects — comparison.

Unit: V

Database System Architectures : Centralized Systeblignt server systems, Distributed
systems, Parallel databases — introduction — iqiery — intra query, intra-operation —
interoperation parallelism — distributed databasesdistributed data storage — network
transparency — Query processing — Transaction med€&ommit protocols — coordinator
selection — concurrency control — deadlock handlimgulti database systems.

Text Book

1. Henry F. Korth and Abraham Silberschatz, S. Sldm,

Database System Concepts,eglition, McGraw-Hill, 1997.

Reference Books

1. Bipin C. Desai, An Introduction to Database 8gst,West Publications,#edition, 1995.

2. C.J.Date, An introduction to database systerdsjson Wesley publicationsyh@dition 1995.

3. Gary W.Hansen and James V.Hansen, "Databaseddiam@mt and Design" Prentice Hall,
1996.

4. Jeffrey A. Hoffer, Mary B. Prescott, Fred R. Mdtlen, "Modern Database Management",
Prentice Hall, 6th edition, 2002, 7th edition.

5. Ronald J.Norman, 'Object Oriented Systems Amabsd Design', Prentice Hall 1996.

SYSTEMS ANALYSIS AND DESIGN

UNIT |

The system concept — characteristics of a systetements of a system — types of system — the
system development life cycle- consideration fardidate system — the role of a system analyst-
real life example for systems.
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UNIT Il

Systems analysis — systems planning and the iniiastigation — need - determine the
requirements- background analysis — fact findinghmeques and analysis — information
gathering — review of literature — procedures —m®r onsite observation- interviews and
guestionnaires and types.

UNIT 1

Tools of structures analysis — data flow diagradata dictionary-decision tree- decision table —
feasibility study- system performance —identifioatiof system objectivesdescription of outputs-
feasibility considerations — steps in feasibilitpyalysis- Report and oral presentation —cost
benefit analysis.

UNIT IV

System design —process and stage of system desigthedologies-structured and form driven
methodology —process control —data validation —aihal form design — file organization and
database design — sequential and indexed sequergehizations data base objectives-logical
and physical data normalization.

UNIT V

System implementation — system testing and quaburance-nature of test data —test plan -
levels of test quality assurance-implementation aoétware maintenance — hardware and
software selection —system security —applications.

TEXT BOOk

Elias M.Awad “System Analysis And Design” GalgoRablications 2iedition

Reference book

James A Senn “Analysis and Design of Information st&ys,Tata McGraw
HillPublishing company,second edition

RETAIL OPERATIONS, SYSTEMS AND INVENTORY
UNIT I
Choosing a Store Location: Importance of locationat retailer — Trading Area Analysis
regional Analysis” — Characteristics of the tradargas

UNIT Il

Site selection: Actual site analysis and selectiddhoice of a general location — characteristics
of the available site — Retail store layout — tirewtation plan — space mix and effective retail
space management — Floor space management

UNIT 1

Operations Management: Operating a retail busiregserations Blueprint — store maintenance,
Energy management and renovations — Inventory neamemgt — store security — Insurance —
Credit management — Computerisation — Outsourci@gsis Management

UNIT IV
Evaluating a retail operation: Store operating peaters — Using the strategic resource model in
retailing — designing a performance programme
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UNIT V

Retail Inventory: Inventory Planning — Return owentory investments and stock turnover —
Inventory Management — Physical and perpetual itorgrsystems — retail method of inventory
valuation.

TEXT BOOK
James R Ogden and Denise T Ogden — Integrated Rislaagement, Biztantra, 2005

REFERENCE BOOK
Barry Berman and Joel R Evans — Retail Manageménstrategic Approach, Prentice Hall of
India, Tenth edition, 2006

Gibson G Vedamani — Retail Management — FunctiBnialciples and Practice, Jaico Publishing
House, Second edition. 2004

Swapna Pradhan — Retailing Management : Text asdsGaTata McGraw Hill Publishing
Company Ltd., 2004

Entrepreneurship Development

Subject Description

This course presents the Entrepreneurship Developeraphasizing the Students to train in
Entrepreneurship.

Goals:

To enable the Students to learn the EntreprenquBBévelopment in order to start new ventures.
Objectives:

On successful completion of the course the studshdsld have:

Understood Entrepreneurship Development

Learnt to start new enterprises, opportunity redegm project formulation.

Contents:

Unit |

Entrepreneurship: Entrepreneur - Types of Entrepreneurs -- Differebegveen Entrepreneur
and Intrapreneur - Entrepreneurship in Economicw@tp Factors Affecting Entrepreneurical
Growth.

Unit Il

Motivation: Major Motives Influencing an Entrepreneur - Achievent Motivation Training,
self Rating, Business Game, Thematic Apperceptiest T Stress management, Entrepreneurship
Development Programs - Need, Objectives.

Unit [

Business:Small Enterprises - Definition, Classification - &acteristics, Ownership Structures -
Project Formulation.

Steps involved in setting up a Business - idemtifyselecting a Good Business opportunity.

Unit IV

Setting up Business Venturévlarket Survey and Research, Techno Economic Fégsib
Assessment - Preparation of Preliminary ProjectoRep- Project Appraisal - Sources of
Information - Classification of Needs and Agencies.
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Unit V
Support to Entrepreneurs: Government Policy for Small Scale Enterprises -v@nhoStrategies
in small industry - Expansion, Diversification, dbVenture, Merger and Sub Contracting.

Reference

1. S.S.KHANKA "Entrepreneurial Development” S.ChandC&. Ltd. Ram Nagar, New Delhi,
1999.

2. Hisrich R D and Peters M P, "Entrepreneurship” &dition Tata McGraw-Hill, 2002.

3. Rabindra N. Kanungo "Entrepreneurship and innowdtioSage Publications, New Delhi,
1998.

4. EDII "Faulty and External Experts - A Hand Book fblew Entrepreneurs Publishers:
Entrepreneurship Development” Institute of Indijwadabad, 1986.

HUMAN RESOURCE MANAGEMENT FOR RETAIL ORGANISATION
UNIT |
Nature and scope of human resource managementimgeani human resource-nature and
importance of HRM-functions of HRM.

UNIT Il

Human Resource Management In Retail — Planningdtonan Resources: Task analysis, Long
Range and Short Range Analysis- Rechniques forDe&tang Human Resource Requirements —
Measures to Control Quantitative Human ResourcaiRements

UNIT Il
Hiring Process: Sources — Screening and Selecli@aning: Needs and Objectives — Types and
Evaluation of Training Programmes

UNIT IV
Managing Existing Employees: Teamwork, and Develggtmployees, Evaluating employees,
Motivating Employees

UNIT V
Human Resource Compensation: Nature and Role oéntives — Common Types of
Compensation: Individual and organization-wide mwee Systems — Non-financial Incentives.

TEXT BOOK
LM Prasad — Human Resource Management. Sultan ch&@ahs 2006

REFERENCE BOOK

R.S.Dwivedi — Managing Human Resources In Indiantegmises, Galgotia Publishing
Company, 2003

Tirupathi PC Human Resource Management Sultanckaboins 2004.

Swapna Pradhan — Retailing Management Text & Ca®asg Mc Graw Hill Publishing
Company Ltd., 2004
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FINANCIAL MANAGEMENT IN RETAILING
UNIT 1
Financial Management — Definition — Scope- FundienObjectives — Sources of finance —
Long —term — Equity — Preference shares — Debesttidept — Short term bank and non-bank
sources.

UNIT Il
Financing decision — cost of capital — cost of ggui preference — debt — reserves- weighted
average cost of capital — operating leverage- firteverage.

UNIT Il

Working capital management — meaning — conceptspeitance — determinants working capital
— cash management — motives — objectives — stemtegfi cash management — receivables
management objectives — credit — cost and benefdsedit policies- credit terms — collection
policies.

UNIT IV

Ratio analysis — liquidity — activity — efficiency solvency — retail operations ratio — stock
holding GMROI - space productivity GMROF — employmeductivity GMROL — pragmatic
cost sheet towards profitability — strategic reseunodel in retailing — SRM- sensitive analysis-
designing a performance programme.

TEXT BOOK:

Sharma RK and Shashi K Gupta — Financial Managerkatyan Publishing, 2004.

Gibson G Vedamani — Retail Management — FunctiBnialciples and Practice, Jaico Publishing
House, Second edition, 2004.

REFERENCE BOOKS:

Barry Berman and Joel R Evans — Retail Managemexstrategic Approach, Prentice Hall of
India, Tenth edition, 2006.

SN Maheswari — Management According — Sultan Cléagdns, 2004.

Swapna Pradhan — Retailing Management: Text an@é&sCasTata McGraw Hill Publishing
Company Ltd., 2004.

MANAGEMENT INFORMATION SYSTEM AND RETAIL BUSINESS
UNIT |
Management Information system — Definition — dafarimation and system — objectives
of MIS — approaches to information — role of infaton systems in organization — value
of information — steps in implementation needs allelnges of information systems.

UNIT 1l

Management information system and decision makistgategic planning for MIS Development
of strategic management information system — MI@&tsgy implementation — Barriers to
development of SMIS.

UNIT 1

Data base management system — meaning of data-lukgda models — hierarchical — net work —
relational model — components of DBMS — data warasing — distributed data base — client
server architecture — data mining.
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UNIT IV

Decision support systems — evolution — objectivetassification — characteristics — components
— functions — development of DSS — group DSS - #tvee Information system — Artificial
intelligence — Customer relationship managementesys— Radio Frequency ldentification
Device (RFID).

Unit VvV

Information systems in Business — marketing Infdramasystem — quality information system —
financial accounting information system — reseaactd development information system —
geographical information system information flowrgtail distribution channel — A void retail
strategies based on inadequate information — Imgjldnd using retail information system — retail
DBMS in action.

TEXT BOOK
Gupta AK. Management Information System, S.Chardagnpany Ltd, 2000.

REFERENCE BOOKS

Kenners C Laudon, Jane P. Laudon, Management latoym System, Prentice Hall of India
Private Limited 2004.

James A O Brien Management Information system V@&raw Hill edition — 2002.

Effy OZ, Management Information System Thomson Geurrechnology 2002.

Entrepreneurial Finance

Subject Description

This course presents the Entrepreneurial Finangehwielps students to know more about the
investments and capital market problems.

Goals:

To familiarize the students with the Entreprendufinance needed to start new ventures.
Objectives:

On successful completion of the course the studemisild have: Understood Entrepreneurial
Finance. Learnt more about capital market consiaers, strategic investments.

Contents :

UNIT |

Overview of Entrepreneurial Finance: Introduction FHnancing choices for start ups
-Opportunity Assessment and Creation - Major vahmat risk management and planning
concepts Types of investments and funding sourcésols for analysis -Valuation concepts
Business/ financial plans - Capital structuresurges of funding - Decision horizons

UNIT Il
Project Management - Sources of Business ideae@ralassifications - Identifications -
Formulation & Design - Feasibility Analysis - Pregton of Project Report and Presentation.

Unit Il
Project Finance : Sources of Finance — Institutidiiaance - Role of IFC, IDBI, ICICI, LIC,
SFC, SIPCOT, Commercial Bank — Appraisal of banddans.
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Unit IV

Institutions Aids for Entrepreneurship DevelopmenRole of DICs, SIDCO, NSICs, IRCI,
NIDC, SIDBI, SISI, SIPCOT, Entrepreneurial guidaiBiweau - Approaching Institutions for
Assistance.

Unit V

Small Scale Industries - locations - steps in gtt6SI unit - problems of entrepreneurs -

Sickness in SSI unit — problems of entrepreneusckness in SSI - Reasons and Remidies -

Incentives & subsidies - Evaluating Entrepreneupeaiformance - Rural Entrepreneurship -

Women Entrepreneurship.

Reference :

1. Vasanth Desai, Dynamics of Entrepreneurial Digwalent and Management, Himalaya
Publishing House.

2. N.P.Srinivasan & G.P.Gupta, Entrepreneurialddgyment, Sultan Chand & Sons.

3. P.Saravanavelu, Entrepreneurship Developmekggee Publications.

4. David L.Bodde, International Entrepreneur, BoenHall of India, New Delhi.

5. Berger, Allen and Greg Udell, 1998, The Ecorusnuf Small Business Finance : Roles of
Private Equity and Debt Markets in the FinahGrowth Cycle, Journal of Banking and
Finance, 22, 613-673.

RETAIL SUPPLY CHAIN MANAGEMENT

UNIT I :

Supply chain management-meaning, definition, neeldesvolution-traditional and modern
approaches to SCM-key issues in SCM-phases of SCM-&nd its relation to other
departments in the organization.

UNIT 11 :
Operations management in SCM: Type of manufactusysgiems-lean manufacturing - mass
customization - outsourcing-service operations rgament - managing supply and demand.

UNIT IIl:

Procurement for supply chain: Type of purchasestitory models-inventory counting systems-
universal bar code-materials requirement plannirsg+4p time and vendor management
inventory.

UNIT IV:

Logistics management: Elements of logistics managérsupply chain integration-innovations
in SCM-retail logistics-distribution management atchtegies-transportation management-
warehousing and warehouse management systems-pagkaglogistics-third party logistics-
GPS and GIS technologies.

UNIT V:
Global issues in SCM: Forces behind globalizatiardclass SCM-world class demand
management (WCDM)-world class logistics manager(&@LM).

TEXT BOOKS:
Rahul V Alterkar-Supply Chain Management-Concept$ @ases, Prentice Hall of India, 2005.
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REFERENCE BOOKS:

David Simchi Levi, Philip Kaminsky and Edith Simdbevi-Managing the Supply Chain-The
Definitive Gudie, Tata McGraw Hill, 2004.

Burt, Dobler and Starling-World Class Supply Mamaget-The Key to SCM. Tata-McGraw
Hill, Seventh Edition, 2006.

Christopher Ryan, High Performance Interactive Mérlg, Viva Books Ltd. 2003.

Small Business Management
Subject Description:
This course incorporates current theory and praatetating to starting and managing small
firms. It provides a comprehensive coverage ofioaitsmall business issues; numerous
real-world examples.
Goals:
To help Students understand how to apply the dougihess management concepts.
Objectives:
On successful completion of the course the studddsld have:
Understood small business management concepts tapgi@s recognition, quality and risk
management.
Contents:
UNIT |
The Winning Hand of Entrepreneurship - StrategieatTapture Opportunities — E-Commerce
Opportunities - Global Opportunities - Entreprem@uspportunities - The factors that make the
family business unique - The franchising Concept.

UNIT Il

Startups and Buyouts - Franchising Opportunitiekhe Family Business - The Role of the
Business Plan - Developing the Marketing Plan - dpgment Teams, Organized Forms, and
Strategic Alliances - Define competitive advantage.

UNIT Il

Selecting a Location and Planning the Facilitié¥ejecting Financial Requirements - Finding
Sources of Financing - Exit Strategies - Develammprehensive business plan - the nature of
the marketing research process - Identify the facéfecting choice of a business location.

UNIT IV

Customer Service, Product, and Distribution Stiakeg Pricing and Credit Strategies -
Promotional Strategies - Professional ManagemerthénGrowing Firm - Managing Hunan
Resources.

UNIT V
Quality Management in Small Business - Social artticBl Issues in Small Business

Management - Evaluating Financial Performance — adarg Risk in Small Business
Management.

References :

1. Small Business Management: An Entrepreneuriaptiasis bv Justin G. Longenecker,
Carlos W. Moore, and J. William Petty.

2. Small Business Management By And By MegginsahByrd and Megginson, Megginson
Megginson and B, Leon C.
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3. Effective Small Business Management By ZimmermarBorough and, And Zimmer
Scarborough and Zimmer

4. Essentials of Entrepreneurship and Small Busiisnagement By Thomas W. Zimmerer,
Norman M. Scarborough, Doug Wilson

5. Small Business Management: Managing People BvidDByrne, Jim Richardson, Wilf
Bowen.

RETAIL ADVERTISING AND PROMOTION

UNIT I :
Advertising in retailing: Advertising principlesegis in planning a retail advertising campaign-
advertising for the retail store.

UNIT 11 :
Media and copy decisions: Media objectives-plannamgl budgeting-advertising evaluation-
creating and producing copy-copy testing.

UNIT IIl:
Retail promotional strategy: Promotional objectivgsromotional budget, selecting the
promotional mix, implementing the promotional mix.

UNIT IV:
Management of sales promotion: Role of sales pramdypes of sales promotion-evaluating
sales promotion.

UNIT V:
Personal selling and publicity: Publicity and spé@vents-role of personal selling in retailing-
process in personal selling.

TEXT BOOKS:

Drake, Mary Frances and Spoone, Janice Ha-Retslliéia Promotion and Advertising, Prentice
Hall-Pearson, New Delhi, First Edition, 2003.

REFERENCE BOOKS:

Chunawalla Reddy, Appannaiah-An Introduction to @dsing and Marketing Research,
Himalaya Publishing House, 2004.

Patrick M Dunne, Robert F. Lusch and David A. GtifiRetailing, Thomson Asia Pvt. Ltd.
2002.

Gillespie, Hecht and Lebowitz-Retail Business Mamagnt, McGraw Hill Book Company,
Third Edition, 2002.

CHANNEL MANAGEMENT
UNIT I :
Marketing channels-structure, functions and retetiops-meaning, need, importance and
functions of marketing channels-emergence of margetchannel structure-primary and
specialized participants-channel structure.

UNIT 11 :
Channel strategy and design-enterprise positionorgerate strategy-customer, competitive and
internal environmental analysis-channel objectipesduct impact on marketing channel design-
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transaction cost analysis-analytical tools for eatihg alternative structures-evaluation of
channel members-channel strategy-multiple channels.

UNIT IIl:

Channel development and marketing: Negotiationsnarketing-negotiation strategy-channel
negotiation process-leadership-vertical marketiggtesn-conflict-types and resolution-macro
prospective of channel performance-measuring firpdrformance-measuring customer
satisfaction.

UNIT IV:

Issues in retail channel management: Channel dysaimpact of information age-information
systems and channel management-channel change amhgement-strategic issues in
international retailing-need for distribution inragion.

UNIT V:

Channel institutions-retailing-non-store retailiwtpolesaling-international distribution channels-
channels of distribution for services.

Retail organizations-independent retailers-chaintailexs-leased deparments-franchises-
integrated and consumer co-operatives.

TEXT BOOKS:
Donald J Powerson-Strategic Marketing Channels iament, McGraw Hill, 2002.

REFERENCE BOOKS:

Stren, El. Ansary, Cough man and Anderson-Marke@h@nnels, Prentice Hall of India-Sixth
Edition, 2003.

Barry Berman and Joel R Evans-Retail Managemeritaieg)ic approach, prentice Hall of India,
Tenth Edition, 2006.

Christopher Ryan, High Performance Interactive retank), Viva Books Ltd 2003.

Business Environment

Subject Description

This course incorporates Current theory and pracfdusiness environment relating to critical
business issues.

Goals:

To help Students understand know about businessoaenwent.

Objectives:

On Successful completion of the course the studshtuld have: Understood business
environment, socio political environment, Interoagl Business scenario.

UNIT |
Business environment:- The concept and significamocestituents and characteristics of business
- environment in India - social responsibility afdiness.

UNIT Il

Socio-political environment Business and socieBusiness and culture - Labour welfare and
social securitv Indian Constitution and businessésioment and business - Directive principles
of state policy and Legal Environment.
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UNIT 1
Economic environment - Economic systems - mixechenwy - Industrial regulation -curbing
monopolies and restrictive trade practices - Forexxchange regulation.

UNIT IV

Indian Economic environment:- Planning in Indiaremotion of Industries - backward, rural
industrialization - Banking & credit - Industriaifrastructure - recent developments - Industrial
sickness - recent economic policy.

UNIT V
International business scenario:- Globalizationorefgn Investment and collaboration NRI
Investment - MNCs - GATT - WTO - Its impact on ladi- Foreign regulation control.

Reference:

Adhikan M,Econornic Environment.

Francis Cherunila, Business Environment.

Pruti S, Economic &, Managerial Environmentridia.
Davis & Keith William C Fredrick, Business & Sety.
Amarch and D., Govt. Business.

arwnpE

INDUSTRIAL AND SERVICES MARKETING
UNIT-I
Industrial Marketing: Need, Scope, Importance —t&ysand Concepts — Difference between
Industrial and consumer Marketing- Industrial buyehaviour- Characteristics, motives and
Purchasing System- Types of Markets — Market Opdttes — Demand in industrial markets —
Marketing research.

UNIT-II

Classification of industrial products and ServieeBroduct management in business markets —
Pricing decisions — Pricing Strategies — Industliatribution strategies — Physical distribution —
Industrial products promotions: Advertising, Sgiesmotions, public relations.

UNIT-1II

Services: Definition, Characteristics, Classifioas- Relationship Marketing- Service mission —
Service market segmentation — Service positionimd differentiation- Services marketing mix-
Marketing issues.

UNIT-IV

Role of Service sector in Indian economy vs thatotifer countries- Marketing plans for
services- Service communications — Customer focseedice organizations — Service quality
and delivery — Customer satisfactions.

UNIT-V

Financial services marketing —Communication andrmftion services — Media services-
Education, training services — Social marketingeliddous services marketing- Emerging trends
in services marketing.

REFERNCE BOOKS:
1. Alexander Hill & Cross, “Industrial MarketingAITBS
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2. Hutt & Speh, “Industrial Marketing” Sundar.

3. Helen Woodruffe. “Service Marketing” Macmillan.

4. Harsh Verma, “Service Marketing” Global Busisd3ress.

5. Ravishankar, “Service Marketing- The Indian Eigrece”, Manas.

RESEARCH METHODS IN SERVICE MARKETING
Unit — | Introduction to Research
Meaning of research — Objectives — Types — Siganifoe of research — criteria of good research
— problems encountered by researchers in India sed&eh problem — techniques involved in
defining a problem.

Unit —Il Research Design:

Meaning — Need — Features —Different research desigsampling design — steps in samplings —
Characteristics of a good sample design — diffetgoés of sample design- measurement and
scaling technique.

Unit — Il Data Collection

Collection of Primary data — observation methodtenview method — collection of data through
guestionnaires & schedules — difference betweestmumaires and schedules — other methods
of data collection — collection of secondary data.

Unit —IV statistical techniques:
Factor Analysis — cluster analysis — discriminatalgsis — multiple regression & correlation —
application of SPSS package.

Unit —V Research Report
The purpose of the Written report — Basics — Thegral parts of a report — the title of a report —
the table of content — synopsis — Introductionsetmmmendation sections.

Reference :-

1. Donald R. Cooper and Rama’s S. Schindler, basimesearch method — Tata McGraw Hill
Publishing

2. C.R. Kothari — Research methodology — wishv&ashan, new delhi.

INSURANCE MARKETING
UNIT-I: Introduction to Insurance
Meaning of risk- Classification of Risk- FunctioasInsurance — Benefits — Nature of Insurable
Risks- Development of Insurance — classes of Imagra

UNIT-II : Marketing of Insurance.
Introduction- Basic concepts- Insurance Market- u@tire — Buyers- Intermediaries-
Sellers/suppliers of Insurance- Problems in Insteanarketing.



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A
Page 70 of 103 SCAA-Dt. 11-5-2012

UNIT-III: Insurance Companies.

Proprietary companies- Mutual Companies- Clasgifioa— Self Insurance — Advantages and
Disadvantages- Organizational Structure of Inswazmmpanies — Re-Insurance- International
Insurance Market.

UNIT-IV : Users of Insurance Services.
Users of Insurance Services -Behavioral profileieérs — Marker segmentation of Insurance —
Significance — Marketing Information system forursnce organization.

UNIT-V: Insurance Product
Meaning —product planning and Development — proaiet Promotion Mix-Price Mix-Place
Mix — The people — Insurance Marketing in the Imdinvironment.

Reference:
1. Insurance — Julia Holyoake / Billweipers — Clibpcations.
2. Services marketing — S.M.JHA-Himalaya publishtause.

Tourism Marketing
Unit- | : Introduction :
Basic concepts of Tourism services- Tourism mankgetimeaning — components of Tourism
product — Users of Tourism services — Behaviouralile of users- Thrust areas of Tourism.

Unit- 11 :
Product planning and Development — market segmentébr Tourism — Bases - Growth of
Tourism services in India. — problems and prospefictsurism services.

Unit- 111
Marketing Information system for Tourism — Tour@iganization — marketing mix — product
mix- formulation of marketing mix for the Touristganization.

Unit —IV:
Tourism product- Features- Designing a package-Boand Decisions launching new product.

Unit- V

Promotion mix for Tourism product - price mix — péamix — channel distribution- people —
Travel Agents- guides- channel distribution - peeplravel agents- Guids- Airline services-
Travel Service- Seven Cs of Travel Service Markgti(Marketing Challenges for services) —
Railway Services Marketing — Factors influencinggenger fares and freight rates.

References:
1. Services Marketing- S.M. Jha — Himalaya Pubtightiouse.
2. Services Marketing — Ravishankar — Excel Books.

ADVERTISING MANAGEMENT FOR SERVICE
Unit —I Introduction to Advertisement :
Concept and definition of advertisement — sociatpr®mic and legal implications of
advertisements —setting advertisement objectives.
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Unit- Il Advertisement Agencies
Ad.Agencies — Selection and the remuneration — Ateament — campaign — Function of
Advertisement Agencies — Types of Advertisementriges.

Unit —Ill Advertisement Media:
Media plan type and choice criteria — reach andjueacy of advertisements — cost of
advertisements related to service- media stratagysaheduling.

Unit —IV Design and Execution of Advertisement

Message development — different types of adveriésgsn—layout — design appeal — copy
structure — advertisement production — print — RadT.V and web advertisements — advantages
& Limitations.

Unit -V Media Research
Media research — selection — testing validity ambability of ads — measuring impact of
advertisement — advertises effectiveness.

References:

1. Kenneth Clow. Donald Back — “Integrated Advesigents, Promotion and marketing
communication”, -Prentice hall of India

2. S.H.H kazmi, satish K Batra — “Advertising & 8alPromotion — Excel Books

3. Advertising, sales & Promotion management — &Runawalla — Himalaya Publithig House.

MARKETING OF BANKING SERVICES
UNIT-I.
Marketing- Meaning- Importance of Marketing- Modevfarketing Concept- Features of the
Modern Marketing Concept- Marketing and selling iabcMarketing- Remarketing-
Remarketing.

UNIT-II

Relevance of Marketing to Banking0 Marketing enmiment of a Banker- Marketing Mix of a
Banker- Marketing Plan; Bank’s business objectivBtarketing Audit, SWOT Analysis,

Marketing Objectives and marketing. Marker segntéra Bases — Marketing outlet for a
Banker- Suitable location for a Bank branch- Bralaglout.

UNIT-III
Product Mix: Product Line of a Banker, New MarketiRroduct Development, Constraints on
Product Development, Product Management, Non Fuask® Business.

UNIT-IV
Price Mix: Meaning, Importance, Factors affectimg@ of a product, pricing objectives, Pricing
Policies, Deregulation of Interest rates, Servibarges.

UNIT-V

Promotion Mix: Meaning, Objectives, Methods, Fastaffecting Promotion Mix of a Banker;
Personal Promotional Efforts, Direct Marketing RaliRelations, Societal Banking. Customers
Meets, Customer Service, Advertising, Publicity-o@d’romotional.



B.B.A. UNDER GRADUATE COURSES -2012-13 -Colleges Annexure M6A
Page 72 of 103 SCAA-Dt. 11-5-2012

REFERENCE BOOKS:

1. Ramasamy and Namakumari, Marketing Management.
2. Gupta and Rajan Nair, Marketing Management.

3. Madhukar, Dynamics of Bank Marketing.

4. Kenneth Andrew, the Bank Marketing Handbook.

PRACTICE OF COMMERCIAL BANKING
UNIT - |
Lending of money by banks: Principles of sound iegd Forms of advances such as Cash
credit, Overdraft, Loan, Purchase and Discountingilts -Borrower study.

UNIT -1

Secured advances: Different types of securities @mvernment securities. Corporate securities,
Life Insurance Policies, Goods, Document of Til€xoods, Real Estate and Book debts. Modes
of creating charges viz.. Lien, Pledge, Hypotheraéind Mortgage.

UNIT - 1l
Guarantees: Definition - Essential features of mtre@t of guarantee - Liability of the surety -
Rights of surety - Obligations of creditor towarigety - Rights of creditor.

UNIT - IV
Loan appraisal: Managerial appraisal, Technicara@ppl, Commercial appraisal and financial
appraisal-Follow up and supervision - NPAs.

UNIT -V
Documentation: Meaning - Documentation in respettvarious types of borrowers and
securities - Essential clauses - Indian Stamp Aatitation Act.

BOOKS RECOMMENDED

Y Bedi H.L.and Hardikar V.K. — Practical Banking Ada

Y Tannan M.L. — Banking Law and Practice in Indiaadker & Co.
Y 1B - CommerciaBanking 4 Volumes.

BANK MANAGEMENT
UNIT - |
Management - Management Principles and FunctionSnvironment for effective bank
management-Role of a bank Manager - Planning itkkdarmeed -Planning Process - Strategic
Planning - Organisational Planning - Resource RitannProfit Planning - Operational Planning
- Types of Plans in Banks -Decision Making - PreoaisDecision Making in banks.

UNIT — I

Organisation - Principles - Departmentation in lsnkOrganisational Structures — Project
Organisation - Matrix Organisation - Committeesind. Staff Relations - Span of Control -
Delegation - Decentralisation - Bank branch Orgatins.
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UNIT — 1l
Direction - Principles - Conflict Management in kan- Leadership - Functions - Styles —
Theories - Motivation - Theories.

UNIT — IV
Control - Process - Essentials - Techniques ofrobatManagement Information System in
Banks -Productivity and Profitability in Banks.

UNIT -V
Manpower Planning in Banks - Recruitment -Selectidmaining in Banks - Need - Methods -
Discipline - Grievance Redressal - Trade Unionism.

BOOKS RECOMMENDED

Y C.B. Gupta — Principles of Management for Bankers

Y James B Bexley — Banking Management — A guide teerpoofitable banking.
Y P. Subba Rao — Principles and Practice of bank geamant.

Harold Koontz et al — Essentials of Management.

MARKETING OF BANKING SERVICES
UNIT - |
Marketing — Meaning — Importance Of Marketing — Mad Marketing Concept — Features of
the Modern Marketing Concept — Relevance of manketo banking — Marketing environment
for a banker — Marketing Mix of a banker.

UNIT - 1I

Market segmentation — Bases — Marketing outlet #aBle location for a bank branch — Branch
Layout. Product mix: Product line of banker, NewdRrct Development, Constraints on Product
Development, Product Management, Non —Fund Bassth8ss.

UNIT - 1l
Price Mix: Meaning, Importance, Factors affectimg@ of a product, pricing objectives, Pricing
Policies, Deregulation of interest rates, servitarges.

UNIT - IV

Promotion Mix : Meaning, Objectives, Methods, Fastaffecting Promotion Mix, Promotional
Mix of a banker: Personal Promotional Efforts, BiréMarketing, Public Relations, Societal
Banking, Customers, Meets, Customer Service, Athregt, Publicity — Good Promotional Mix.

UNIT -V
Bank Marketing Personnel — Selection Motivationraifling and Development.

BOOKS RECOMMENDED

Y Marketing management : Ramaswamy and Namakumari.
Y Marketing management : Gupta and Rajan Nair.

Y Dynamics of bank marketing : Madhukar.

Y The bank marketing handbook : Kennetch Andrew.
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BANKING TECHNOLOGY
UNIT — |
Technology in Banking — Need — Benefits — Issueslired in technology — orientation of
banks.

UNIT -1
Computer technology in banks: What is a computeriefBhistory of computers of early
computers — Generations of computers — Uses of atarg

UNIT - 1l
Hardware: Anatomy of computer — CPU — Main mem®&gripheral controllers — Peripherals.

UNIT - IV
Software : Need for software — What is softwarepebyof software — Systems software —
Operating systems — Language translators — Progiagrianguages.

UNIT -V

Technology based products in banking — ATMs — Hdamking MICR cheques Electronic
Funds Transfer (EFTs) — Internet Banking — Real €TiBross Settlement (RTGS) — Security
considerations.

BOOKS RECOMMENDED

Y Bajwa K.S. - Bank Mechanisation, Skylark publicaso

Y Srivatsava - Computer applications in Banks, BTBI.R

Y Sanjay Soni and Vinayak aggarwal - Computers amking sultan cohand & Sons.

INNOVATIVE BANKING
UNIT - |
Innovation: Meaning — Need for innovations in baigki- Constraints in innovations — Role of
technology in banking

UNIT - Il
Innovation in savings and loan schemes: Innovassleemes of bank deposits, Mutual Funds,
Housing Finance, Personal loans, and Educationaklo

UNIT - Il
Innovations in Individual Customer Service: ATMsprGumer Credit Cards, Farm Credit
Cards, Investment Counseling, 24x7 banking andr cibevices.

UNIT - IV
Innovations in Corporate customer service: MerchBahking, Leasing, Venture Capital,
Factoring, Dematerialised Accounts, and Cash Managé Services.

UNIT -V

Policy based innovations: Setting up of Rural Depelent Cells, Rural Service Centres, Self
Groups. Women Entrepreneurs Cells and Model VilRggect — Priority Sector lending Society
oriented innovations: Community banking — Finantalusion.
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BOOKS RECOMMENDED
Y Marketing management : CB Gupta
Y References : IBA Bulletins, 1IBs Publications, Heukurnals of Banks.

NEW PRODUCT DEVELOPMENT
Objective
To prosper firms must develop new products andi@erinnovations. In this course several
practical concept development methods.

UNIT |
New product developers-Users or manufacturers, @&or of Ideas for breakthroughs, Finding
out what users want.

UNIT I
Improvement to existing products, Marketing Redeapcocess for Idea generation, Brain
storming and Creativity training.

UNIT 111
Advertisements to sustain New products, Findingtsmhs to consumer needs, word-ofmouth as
critical aspect to sustainability of new products.

UNIT IV
Innovation communities, First movers, Laggards.

UNIT V
Demographic, Cultural, economic analysis for neadpict development.

REFERENCES:

1. Von Hippel, Eric- The sources of Innovation, @l University Press, 1988.

2. Gordon, William- The development of Creative &afy, Collier Books, 1961.

3. Thomke, Stefan, and Eric Von Hippel,- Custonaer$nnovators: A new way to create
value-Harvard Business Review(April 2005),74-81pfR& no. R 0304 F.

SERVICES MARKETING
Objective: The course aims at making students understand ptsghilosophies, processes and
techniques of managing the service operationsfiofma

Unit |I: Introduction: Difference between product and se&wiecnarketing; Characteristics of
services. Service marketing system: Service qudltyderstanding customer expectations and
zone of tolerance; Targeting and positioning oVieex.

Unit Il: Services marketing mix: Augmented marketing mix; v&leping the service
product/intangible product; Service product plagnirService pricing strategy; Services
promotions; Services distributions.

Unit 111: Physical evidence: Role of communication in servitarketing; People and internal
communication; Process of operations and delivérgeovices; Role of technology in services
marketing.
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Unit IV: Marketing the Financial Services: Deciding the BErvQuality, Understanding the
customer expectation, segmenting, targeting, argitipning of Financial Services, Devising
Financial Services Marketing Mix Strategies withesipl reference to Credit Cards, Home
Loans, Insurance and Banking.

Unit V. Services in global perspective: International mtnke of services; Recent
trends;Principal driving force in global marketiafyservices; key decisions in global marketing;
Services strategy and organising for global mankgti

Suggesting Readings

1. Lovelock-Services Marketing: People, Technolagy Strategy (Pearson Education, 5
edition) 2001.

2. Rampal and Gupta-Services Marketing- Sultan @han

3. Bhattacharjee-Services Marketing-Excel publisher

4. Zeithaml-Services Marketing (Tata McGraw-Hilly &dition) 1999.

5. Rama Mohana Raok — Services Marketing(Pearsandfidn).

6. Govind Apte-Services Marketing(Oxford Univ.Pness

E-MARKETING (Electronic Marketing)
UNIT I
What is e-marketing, how does it relates to e-lmrssninternet, e-marketing past, present. And
future, strategic e-marketing, from strategy tocetmic strategy, from business . Models to
electronics models-e-business models, performamtaas.

UNIT II

The e-marketing plan, e-marketing planning, creatd e-marketing plan, A seven step E-
marketing plans, e-marketing environment, globakkating, overview of global marketing
issues, country and market opportunity analysishrelogical readiness influences marketing,
wireless internet access software policy, ethiodl legal issues, privacy, digital property.

UNIT IlI
E-marketing environment, marketing knowledge, mtnke knowledge management Other
Technology enabled approaches, real space appmacharketing databases And data
warehouses, knowledge management metrics, the ldarsbory, inside The internet exchange
process.

UNIT IV
Segmentation and targeting overview, three marke#sket segmentation bases. Differentiation
dimensions, differentiation strategies, bases #adkegjies for positioning.

UNIT V

E-marketing Management; Product, Many Products t@kge on Internet Properties, Product
Benefits, E-marketing Enhanced Product Developmpnite, The Internet Changes Pricing
Strategies, Buyer and Seller Perspectives, Pri@trategies, The Internet for Distribution,
Distribution Channel Overview, Types of Intermegiar Channel Management and Power,
Classifying Online Channel Members, Distributiona@hel Metrics.
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BOOK:

E-Marketing Prentice-Hall of India

Judy Strauss New Delhi 110001

Adel EI-Ansary 2006.

Raymond Frost.

INTERNATIONAL BUSINESS

Goal: To endle the students to acquire knowledge of Intermafi@usiness

Objective: On successful completion of this course, the stisdgmould have understood
Y The Changing Nature of International Business

Y Culture and competitive Advantage.

Y Foreign Direct Investment, etc.,...

UNIT-I

Introduction and Overview: Introduction — The Glbbation of the World Economy — The
Changing Nature of International Business — Diffiees in International Business. National
Differences in Political Economy: Introduction —lfloal Systems — economic Systems — Legal
Systems — The Determinants of Economic Developmétates in Transition.

UNIT-II

Differences in Culture: Introduction — Social Stwe — Religion — Language - Education —
Culture and the Workplace — Culture change — Cres€ulture Literacy — Culture and
competitive Advantage.

UNIT-III

International trade Theory: Introduction — An Oview of Trade Theory — Mercantilism —
Absolute Advantage — Comparative Advantage — Hdekse Ohlin Theory — The New Trade
Theory — National Competitive Advantage — Port&iamond. The Revised Case for Free Trade
— Development of the World — Trading System — WTOD&velopment of World trade —
Regional grouping of countries and its impact.

UNIT-IV

Foreign Direct Investment: Introduction — Foreigireldt Investment in the World Economy —
Horizontal Foreign Direct Investment — Vertical Eign Direct Investment. Benefits and
advantages to host and home countries.

UNIT-V

Mode of Entry and Strategic Alliances: Introductiefientry Modes — Selecting and Entry Mode
— Strategic Alliances — Making Alliances Work. Expag, Importing and Counter trade:

Introduction — The Promise and Pitfalls of Expagtin Improving Export Performance — Export
and Import Financing — Export Assistance — Coutnsete.

REFERENCE

Hill C.W. International Business: Competing in tBébal market place, Irwin —McGraw Hill,
1999.

Philop.R.Cateora, International Marketing, Irwin Gfaw Hill, 9th edn. Shivaraman,
International Business, Macmillan India.

Francis Cherunilam, International Business, WheRiglications.

Charle W.L. Hill, International Business, Irwin —c&raw Hill, 1998.
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INDIAN FINANCIAL SYSTEM
UNIT — |
Introduction to Indian Financial System - Significe and define - ton — Economic
Development - Savings - Rate of savings - Interaigzh - Banking System and Non-banking
system.
UNIT—II
Reserve Bank of India - Central banking function®enetary Authority - Bankers Bank -
Banker to Govt - Lender — Reserve Requirementsaokiig System.
UNIT—III
Commercial Banks - Regional rural banks - Co-opesatbanks — Apex Institutions -
Development Banking - Sources and uses of Funtardfing system.
UNIT- IV
Liquidity - Money market - Instruments - FeatureSall and Notice money — Clearing system -
Treasury bills - Bill Market.
UNIT-V
Money market Mutual funds - Commercial depositstell bank deposits — Company short term
fund operations.

TEXT BOOKS:
1. Indian Financial System - HR Machiraju, Vikadishing House Private Ltd, New Delhi 1004.
2. Indian Financial System - M.Y.Khan, Tata McGrdill Publishing Company Ltd, New Delhi.

BOOKS FOR REFERENCE:
1. The Indian Financial System - Vasant Desai, HayamPublishing House, Delhi.

FINANCIAL MARKETS AND INSTITUTIONS
UNIT-I
Nature and Role of Financial System - An overvidwhe Indian Financial System - Financial
Sector Reforms - Reserve Bank of India - Securédies Exchange Board of India.

UNIT-II
Banking Institutions - Commercial and Co-OperatBanks - Non-Bank Financial Institutions -
Small Savings and Provident Funds - Unit Trustnolid and Mutual Funds.

UNIT- I

Non Banking Financial Intermediaries - Loan Compani investment Companies — Hire
Purchase Finance - Lease Finance - Housing FinaNagual Benefits Financial Companies -
Merchant Banks - Venture Capital Funds Credit RptirPublic Deposits with Non-Banking
Companies - Non bank Statutory Financial Orgaroreti

UNIT-IV

Financial Markets - Call Money Market - Treasunjil8Market - Commercial Bills Market -
Markets for Commercial paper and Certificates op@sts - The Discount Market - Market for
Financial Guarantee - Government (Gilt-edged) StesMarket.

UNIT-V
Industrial Securities Market - International Dimems of Financial Markets - Foreign
Exchange Market and Foreign Capital Market
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Books for References:

1. Financial Institutions and Markets, L.M.Bholgtad McGraw-Hill Publishing
Company Limited.

2. Financial Instruments and Services, Nalini Prenpathy, Prentice Hall of India.

3. Financial Markets and institutions, S.GurusaNfijgy Nicole Imprints (P). Ltd.

PUBLIC FINANCIAL SYSTEM
(ONLY THEORY)
UNIT - |
Meaning and Scope of Public Finance - Subject MattdPublic Finance - Public and Private
Finance - Objectives of Public Finance - Public &xgliture - Public and Private Finance
comparison - Reasons for the Growth of Public Exlgtere - Canons of Public Expenditure.

UNIT - 1l

Public Revenue: Meaning and Importance - Sourcdublic Revenue: Taxes, Definition of a
Tax, and Characteristics of a Tax - Elements of, Padministrative Revenues - Characteristics
of A Good Tax System - Direct and Indirect Taxdsffects of Taxation - Public Borrowings -

Internal and External Role of Public Borrowing indéomic Development - Linkages to Money
Markets.

UNIT - 1l

Federal Finance: Federation - Federal Finance -deglagf Allocation Revenue Resources in
Federal Government - Balancing Factors of Allogatio Distribution of Revenue Between
Central and States. Tenth Finance Commission (2998 - Eleventh Finance Commission

UNIT- IV
Black money: Meaning and Definition of Black monegource of Black Income - Causes of
Black Money - Effects - Remedies — Policy Measures.

UNIT-V
Tax Avoidance and Evasion - VAT - MODVAT to CENVATChanges in the Recent Budget on
VAT — MODVAT

Textbook:

1) Public Finance - M.P.Gupta & S.N.Agarwal

References:

1. Public Finance - KPM Sundaram & K K Andley Thgé&r Practice

2. Public Finance in Developed & Developing Cowedrs. K. Srivastava
3. Recent Budget papers

FINANCIAL DERIVATIVES
Unit — | : Options :
Introduction; uses of options, types of optionstiap valuation and pricing; factors determining
option price, characteristics; appreciation fac®inomial Model black-scholes model; Delta;
Theta; Gamma; Vega, Rho, hedging option portfoliespractice; index options portfolio
insurance put-call parity relationship.
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Unit — Il : Futures

Introduction; Future Markets; Future contracts &ature Trading, Margin, Clearing House and
Clearing Margins; Futures Versus options; SynthEtitures; Futures Versus Forward markets;
Strategies for Futures Markets.

Unit — Il : Swaps

Swaps — The Teenage Years; Swaps- The LaundrythistBasic Swap Structures; Fixed Rate
Currency Swap; Currency Coupon Swap; Risks Speimfidsers; How to Reduce Swap Risk?;
International Bank Capital rules and Swaps; Swagti&quity Caps and Floors.

Unit — IV : Convertible Securities

Introduction; Convertible Debentures; Features;eOtoyes of Convertible debentures; Valuation
of Convertible Debentures; implications of the certible bond issue for the issuing company;
convertible preference share; future of the coiversecurities.

Unit — V : Warrants

Introduction; Considerations for shares issued ufino warrants; Gearing effect; valuing
Warrants; Lapse of Warrants; Warrants Attachedebdhture; Similarities between options and
Warrants.

BOOKS FOR REFERENCE :

1. John Hull, Financial Derivatives.

2. Bishnupriya Mizra, Financial Derivatives.

3. Sathya Debasash., financial Derivatives, Exoekb

BASICS OF INVESTMENT
Unit — | : Investment : Objectives and Risks
Introduction; investment; speculation; Gambling;vdatment / speculation / Gambling;
Increasing Popularity of Investment; Features of lame4stment Programme; Risks of
Investment; Finance vs. Investment: interactingiflen Element.

Unit — Il : The Stock Markets in India
Introduction, Nature and Function of Stock excharbe Indian stock markets ; Early History
and Development; Organisation of Indian Stock Erges; Membership.

Unit — Il : Statutory regulation of stock exchanges
Statutory regulation of Stock Exchanges; Over thenter Exchange of India (OTCEI); National
Stock Exchange of India; Automation of Stock Exales1Secondary Market Developments.

Unit — IV : New Issue Market
Introduction; Functions; Origination, underwritin@jstribution; Role of the New Issue Market;
Disinvestment by Public sector Enterprises.

Unit — V : Listing of Securities
Introduction; Advantages of Listing; Listing : Isa Legal Requirement?; General Requirements
for Listing.
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BOOKS REFERENCES :
V.K. BHALLA, Investment Management.

INVESTMENT COMPANIES AND INTERMEDIARIES
Unit — | : The Brokerage Business
Introduction; Functions of a Brokerage Firm; Brakge Information; Functional Specialisation
of Members; Selecting a Broker and a Brokerage jFiEwecution of Order; Types of
Transactions in a Stock Exchange; Mecahnics of &SRaading; Features of Share Trading;
Carry Forward Facility and the Theory of Badla.

Unit — Il : Investment Companies

Introduction; Investment Company — The Concept; eBymf Investment Companies; SEBI
Guidelines for Mutual Fund authorization; RBI Guides on Mutual Funds; Mutual Funds
2000; Mutual Fund Operations in India; Money Markétitual Funds; Computation of Net
Asset Value (NAV).

Unit — Il : Market Indexes
Introduction; Methods of Stock Indexes; LeadingcBt®rice Indexes; Bombay Stock Exchange
Sensitive Index of Equity Prices.

Unit — IV : Method of Compilation
Method of Compilation; Bombay Stock Exchange; Nadiolndex of Equity prices; RBI Index
of Security Prices; Other indexes of Security Pyice

Unit — V : Human Factor in Stock Markets

Introduction, Pyramids and Ponzi Schemes; BlindhFand High Hopes; Speculative Bubbles;
Stock-Market Bubbles; The Great Crash; Oct'87 Stbtkket Crash and its Aftermath; The
Scam.

BOOKS RECOMMENDED
Y Dr. Preethi Singh — Investment Management

INTERNET AND JAVA
UNIT |
INTRODUCTION TO INTERNET
Defintionsadvantages-browsers-brief overviews of servers-Ugefinition- introduction to
world wide web- uses of world wide web- brief stuofyhtml tagsereation of simple html
programs using html tags- multimedia capabilittés world wide web-commercial uses -
client server architecture ininternet-domainnameem®sion types - internet services -
addressing scheme - levels on html-featurastefnet.
UNIT I
Object oriented programming- Encapsulation-irtaece-polymorphism-java genesis -
characteristics - java programming techniques- rvesk words-identifiers- literals-operators-
seperators-variables-types-arrays-operator preceden
UNIT Il
If else-break-switch-return statements-loopingle+do-while-for-comma statements-continue-
classes-declaration-object  references-instancedvas-new operator- method declaration-
method calling -this operator -constructors ‘moetoverloading -inheritance - super class —
dynamic method dispatch-final static-abstractss#s.
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UNIT IV

Packages- the package statement-import statemen -interface statement -
implements statement -constructors - string creadtoing concatenation character
extraction-Exception handling fundamentals -typ@&seaught exceptions-nested bystatements-
the java thread model priorities-synchronizatiounnable-the synchronized statement - dead
lock - thread API summary

UNIT V

Dictionary class- hash tables - string tokenizerruntime-system class -comparision
input and output -file directory -filename filteitd streams-applets-html applet tagorder of
applet initialization-sizing  graphics-simple graphi methods-drawline-draw  arc-font
manipulation-simple image loader-image observerrsarng

TEXT BOOKS

1. PATRICK NAUGHTON “The Java Handbook “ Tata Mcra® Hill Publishers company Pvt
Ltd 1996

2. KENNY CHU “The Complete Reference Java “ Thlt@Graw Hill Publishers Company Pvt
Ltd 1997

FIRE AND MARINE INSURANCE
UNIT - |
Nature of Fire Insurance — insurance propertieged of fire insurance — general exclusion and
conditions

UNIT - Il
Tariff system - sections — add on covers — rules ragulations — partial insurance — loading —
cancellation — discounts — special policies — syrveport.

UNIT - 1l
Practice of fire insurance — cover note — procedfidaims — basis of loss or profit insurance.

UNIT - IV
Nature of marine insurance — types of contractamine insurance — marine insurance act 1963 —
institute cargo clauses — inland transist (RailRoa

UNIT -V
Underwriting process — practice of cargo insuranagen policy — open cover — certificate of
insurance — endorsement — salvage loss — claimsgwhkas — subrogation.

MOTOR AND HEALTH INSURANCE
UNIT — |
Nature of Motor Insurance — importance of motoumnasice — motor vehicles act 1988 — types of
policies — claims documents — underwriting — typeslaim

UNIT - Il
Purpose of personal accident insurance — typessablment — policy conditions — types of
risks — group personal accident policy — typesAfBlicies.
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UNIT - 1l
Purpose of Health Insurance — importance of healsirance — mediclaim policy — group
mediclaim policy — discounts — exclusions.

UNIT - IV
Cancer insurance — policy — coverage — exclusiomtaim procedures — overseas mediclaim
policy — conditions — exclusions.

UNIT -V
Liability insurance — public liability — policy -irhits of indemnity — product liability policy —
employers liability policy — third party insurance.

RURAL INSURANCE
UNIT -1
Nature of Rural Insurance — Role of Government uraR Insurance — Rural Policies — Cattle
Insurance — Exclusion Schedule.

UNIT -1l
Non Scheme Animals — Scheme Animals : Sheep andl Boaltry, Acua Culture

UNIT - 1l
Aquaculture Insurance — Secrculture — Honeybeeram&e — horticulture and plantation
insurance

UNIT - IV
Salt work insurance — farmers package insuranabal package insurance

UNIT -V
Hut insurance — cycle rickshaw policy — gramin peed accident insurance — lift irrigation
insurance — agriculture pump set policy — settléamélains-exclusion and condition.

Miscellaneous Insurance
UNIT - |
Nature of Miscellaneous - all risk insurance p@sct burglary insurance — package insurance —
money insurance.

UNIT - I
Types of policies — rating — claims — cour bonasistom bonds — excise bonds

UNIT — 1l
Television insurance — pedal cycle insurance —epigdiss insurance — house hold insurance —
shop keeper insurance.

UNIT — IV
Banker bllancket policy — jewellery block policyblood stock insurance — special contingency
policy — sports insurance.

UNIT -V
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Claims: Nature of claims — legal aspects — invasitgp assessment — surveryor and loss assess —
claim document — arbitration — settlement — salva@gss minimization.

Portfolio Analysis and Management
Unit — | : Portfolio Analysis : Risk and Return

Introduction; Portfolio and Security Returns; Riflgrtfolio Risk; When diversification Does not
help; when diversification can eliminate risk; theurance principle; borrowing and lending.

Unit — Il : Portfolio choice : utility theory and i ndifference curves
Introduction; utility functions; linear utility fuction and risk; concave utility function and risk;
indifference curves.

Unit — lll : Markowitz : Portfolio Selection Model
Introduction; Markowitz Model; the mean variancetemon; corner portfolios; Dents in the
efficient set dominance principle; Modificationsthe Efficient Frontier; Critique.

Unit — IV : Sharpe : The Single Index Model
Introduction Characteristics lines; portfolio chaexistic Lines; constructing the optimal
portfolio.

Unit — V : Capital Asset Pricing Model
Introduction, Assumptions, the Security Market LiGAPM Vs. Market Model; Realism of the
Capital Asset pricing model.

BOOKS FOR REFERENCE :

1. Portfolio Management - S.K.Baura

2. Investment Analysis and Portfolio Managemene#liR

3. Security analysis and Portfolio managementethésand Jordan

Modern Office Management

Unit —I Office Management and organization

Basic concepts of office — Importance — Functiorsize of the office — office management —
relations with other departments — scientific adfimanagement — office manager - principles of
office organization — types / systems of organorati— charts — centralization Vs.
decentralization.

Unit- Il Office Environment & Communication

Office location — characteristics / Qualities officé building — Environment — Physical —
hazards in office safty — security — secrecy — camigation — meaning — essential features —
classification — barriers to communication.

Unit -1l : office correspondence & Record managemast
Centralized Vs Departmental correspondence — dep@mtal typing and typing pools —
classification of records — principles of recore&gimg — filling — methods.

Unit -1V : Office systems & Procedures
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Systems — procedure — Advantages — Characterddtesund office systemé& procedures — work
simplification — principles — kinds of reports.

Unit -V Office Personnel relations
Personnel management — definitions — functions ieeftommittees- employee morale —
productivity — Employee welfare — grievances — worasurement — control of office work.

Reference Books:
1. Modern office management — Dr. .M.SAHAI —Sathiyhawan Agra
2. Office organization And Management — S.P Arokdkas publishing House Pvt Ltd.

Company Law and Secretarial Practice
Goal : To enlighten the students’ knowledge on Companigs A
Objectives : After the successful completion of the course tluglent should have a through
knowledge on Formation of Company, Documents reguand Acts pertaining to it.

UNIT-I

Formation of Companies — promotion — Meaning — Ritems — their functions — Duties of Promoters —
Incorporation — Meaning — certification of Incoration — Memorandum of Association — Meaning —
Purpose — Alteration of Memorandum — Doctrine ofr&llires — Articles of Association - Meaning —
Forms — Contents — Alteration of Article — Relasbip between Articles and Memorandum — Doctrine of
Indoor Management — Exceptions to Doctrine of IndManagement — Prospectus — Definitions —
Contents — Deemed Prospectus — Misstatement ipgeass — Kinds of Shares and Debentures.

UNIT-II
Directors — Qualification and Disqualification ofirBctors — Appointment of Directors — Removal of
Directors — Director’s remuneration — Powers ofddiors — Duties of Directors — Liabilities of Ditecs.

UNIT-III

Winding up — Meaning, Modes of Winding up — Compus Winding up by the court — voluntary
Winding up — Types of Voluntary Winding up — mengebluntary Winding up — Creditors voluntary
Winding up — Winding up subject to supervisiontué tourt — Consequences of Winding up(General).

UNIT-IV

Company Secretary — Who is a secretary — Typesiidits — Qualities — Qualifications — Appointments
and Dismissals — Power — Rights — Duties — Liaeditof a Company Secretary — Role of a Company
Secretary — (1) As a statutory officer, (2) As a@umordinator, (3) As an Administrative Officer.

UNIT-V

Kinds of Company meetings — Board of Directors Megt Statutory meeting — Annual General meeting
— Extra ordinary General meeting - Duties of a Canyp Secretary to all the company meetings —
Drafting of Correspondence — Relating to the mestin Notices — Agenda — Chairman’s speech —
Writing of Minutes.

Books for reference:

M.C.Shukla and S.S.Gulshan----Principles of Compaay----S.Chand & Co.,
M.C.Shukla and S.S.Gulshan---- S.Chand & Co.,
N.D.Kapoor----Company Law----Sultan Chand & Sons

M.C.Kuchhal---- Secretarial Practice----Vikas Pahlions
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Banking Law and Practice

Goal : To enlighten the students’ knowledge on BankingRagn Acts.
Objectives : After the successful completion of the course tluglent should have a through
knowledge on Indian Banking System and Acts pengito it.

Unit — |

Definition of banker and customer — Relationshigtween banker and customer — special
feature of RBI, Banking regulation Act 1949. RBe&dit control Measure — Secrecy of customer
Account.

Unit — Il
Opening of account — special types of customepedyf deposit — Bank Pass book — collection
of banker — banker lien.

Unit — 11

Cheque — features essentials of valid cheque siags making and endorsement — payment of
cheques statutory protection duties to paying baake collective banker - refusal of payment
cheques Duties holder & holder id due course.

Unit — IV
Loan and advances by commercial bank lending msli@f commercial bank - Forms of
securities — lien pledge hypothecation and advagzenst the documents of title to goods —
mortgage.

Unit—V
Position of surety — Letter of credit — Bills andpgply bill. Purchase and discounting bill
Traveling cheque, credit card, Teller system.

Books for Reference:

1. Sundharam and Varshney, Banking theory Law &tirra, Sultan Chand & Sons.,
New Delhi.

2. Banking Regulation Act, 1949.

3. Reserve Bank of India, Report on currency amaiée 2003-2004.

4. Basu : Theory and Practice of Development Bankin

5. Reddy & Appanniah : Banking Theory and Practice

6. Natarajan & Gordon : Banking Theory and Practice

Industrial Relations and Labour Laws

Objectives:
On successful completion of this courke,gtudents should have understood
» Legislations relating to Industrial Disputes andaar welfare

UNIT |

Industrial relations - industrial disputes - causdsandling and settling disputes - employee
grievances - steps in grievance handling - caumgsdor industrial relations - remedies.
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UNIT Il
Collective Bargaining: - Concept - Principles awdnis of collective bargaining - Procedure -
conditions for effective collective bargaining - tker's Participation in management.

UNIT 1
Factories Act 1948 - The Workman's Compensation 2@23.

UNIT IV
The Industrial Disputes Act 1947 - The Trade Undant, 1926.

UNIT V
The Payment of Wages Act,1936 - The Employee's $tgurance Act, 1948

REFERENCES:

Personnel Management & Industrial Relation -P.@athi

Dynamics of Personnel Management - C.B.Mamoria

Human Resource Management - N.G.Nair & Latha NaltaB Chand & Sons.

Essentials of Human Resource Management and ImaluR&lations — P.SubbaraoHimalaya.
N.D. Kapoor - Mercandile Law - Sultanchand & Sons

R.Venkatapathy & Assissi Menachery - Industriald®ehs & Labour Legislation

- Aditya Publishers.

ouhwnNE

Strategic Management

UNIT I

Introduction-concept of Strategy — Need — DimensioBtrategic Planning - Process- Benefits —
McKinsey's 7S Model — Strategic vision — Corpordésion — Objectives — Goals — Social
Responsibility — Business ethics — Linking Stragsgwith ethics — Social audit.

UNIT II

Environmental analysis — Need — Scanning — Appresich Forecasting — Techniques. Internal
Analysis — Need — SWOT analysis — Value Chain —ckanal Analysis — Grid approach —
Criteria for evaluating internal capabilities.

UNIT 1

Strategic Decision framework — Developing altewegi — Strategy Options — Diversification
strategies — Retrenchment Strategy — Factors imfing strategy — generic strategy — cultural
context of strategy — comparing alternatives — B@Gilel.

UNIT IV

Implementation — Role of top management — Proceddatching Structure of strategy —
Resource allocation — Planning and ControllingesystEvaluation — Criteria — Quantitative and
Qualitative factors — Feedback and Information dubtry attractiveness — Application of 9 Cell
Matrix.

UNIT V
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Core Competencies — Building core competencies #diBg Strategic Supportive Corporate
Culture Strategic advantage — Managing StrategianGé — Strategic Change Process —
Diagnosing change need.

TEXT BOOK:
PK Ghosh, Strategic Planning and Management, SGltemd & Sons, 2000.

REFERENCE BOOK:

VS Ramaswamy & S.Namakumari, Strategic Planningrmkialation of Corporate
Strategy, Macmillan Business Books, 2001

John A Pearce, Richard B Robinson, Strategic Mamagg AITBS Educational Books,
2000

Micheal E Porter, Competitive Strategy, Prenticdl,2904.

Financial Services

Objectives:
On successful completion of the course the studstiasld have:

* To learn the various financial services providedNBFCs.

* To understand the modes of raising capital from eltio and foreign market.

* To evaluate feasibility of projects on hire purahasd leasing.

* To study and understand mutual funds, venture a@iapiterges and appreciation along with
other financial services.

UNIT |

Merchant Banking - Functions - Modes of raisingitadrom Domestic and foreign markets - Raising
short term funds -Recent developments in the dampiéakets - SEBI guidelines on merchant banking in
India. NBFCs in India.

UNIT Il

Hire Purchase - Concept - evaluation of Hire Puseharoposals. Leasing - Lease Accounting -
Types of leases.

UNIT I
Mutual funds - operations performances, regulatiS&EBI guidelines for mutual funds.

UNIT IV

Other financial services. Venture Capital - BilisBounting - Factoring - credit rating - Asset
securitization - Depositories.

UNIT V
Mergers and Acquisitions - SEBI code on Take-ova3asiness Failures and reorganizations.

REFERENCES :

1. M.Y.Khan, Indian Financial Systems.
2. K.Sriram, Hand Book of Leasing Hire Purchase & Bang.
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R.M.Srivastava, Indian Financial System.

Rajas Parashine and Ashok Kumar, Introduction taskd-inancing.

T.Sundar Rajan, Merchant Banking.

L.M.Bhole, Financial Institution & Markets.

Habel J.Johnson, Financial Institution & Markets.

Dr.J.C.Verma, Mutual Funds & Investment Portfolio.

Nalini Prava Tripathy, Financial Instruments andv&es, Prentice Hall of India,
New Delhi.

CONOO AW

HRD (Human Resource Development)

Goal: To enable the students to learn the principles prattices of developing human
resources.

UNIT I:

HRD - Meaning, scope, importance, difference betweaditional personnel management and
HRD. Role Analysis and HRD-Key performance areagjdal Attributes, Role Effectiveness,
Role analysis methods.

UNIT II:

Performance appraisals and performance developmebfectives of performance appraisal -
The past and the future; Basic considerations nfopeance appraisal; Development oriented
appraisal system. Interpersonal Feedback and peafure counseling

UNIT 11I:
Potential Appraisal and Development. Career plapaimd Development.

UNIT IV:

Training - conceptual framework for training; legwa principles; ldentification of training
needs; Determination of training objectives; Tragnprogramme design; Training methods and
their selection criteria.

UNIT V:

Organization Effectiveness - Organisation CulttH&D climate; Organization Development -
characteristics, HRD - OD interface. HRD experienge India - Emerging trends and
perspectives.

REFERENCES:
1. Pareek Udai and T.V.Rao, Designing and Managing &tuiResource Systems, Oxford &
IBH.

Rao T.V.performance Appraisal: Theory and PracdbédA-Vikas.

ILO: An Introductory course in Teaching and TraminMethods for Management
Development. Sterling Publishers.

Rao T.V.et.al.(ed) Alternative Approaches and 8tyes of HRD Rewat Publications.
Silvera D.M. - Human Resource Development - theiamdExperience New India
Publications.

Rao VSP, Human Resource Development, Response B2obs.

Kandula S.R, Strategic Human Resource Developrietit,2001.
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E-Commerce

UNIT — |

Foundation of electronic Commerce :- Definitiomdamntent of the field — Driving force of EC-
Impact of Ec — Managerial Issues- Benefits and tatrons of EC Retailing in EC : :- Business
models of E — marketing — Aiding comparison shogpin The impact of EC on Traditional
Retailing System.

UNIT — I

Internet Consumers and market Research: - The pursibehavior model — Personal
Characteristics and the Demographics of internefeg&1 - Consumer Purchasing Decision
making - One — to — One Relationship marketingehlvering Customer Service in Cyberspace
— Marketing research of EC-Intelligent Agents fmnSumers — Organizational Buyer Behavior.

UNIT — Il

Advertisement in EC :- Web Advertising — Advertisamh Methods — Advertisement Strategies —
Push Technology and Intelligent Agents — Econonaind Effectiveness of Advertisement —
Online Catalogs. Internet and Extranet :- Architeetof Intranet and External :- Applications of
Intranet and Extranet

UNIT — IV

Business — to — Business Electronic Commerce : d&lwnistics of B2B EC- Model-
Procurement Management Using the Buyer's Internalrkeét Place — Supplier and Buyer
Oriented Marketplace — Other B2B Models Auctionand Service — Integration with back End
Information System _ The Role of S/W Agents in B2Blectronic Marketing in B2B.

UNIT -V

Public Policy : From Legal Issues to Privacy :- &kdethical and Other Public Policy Issues —
Protecting Privacy — Free Speech , Internet Indgcé&ensorship — Taxation and Encryption
Policies and Seller Protection in EC.

Reference Books :-

EFRAIM TURBUN, JAE LEE, DAVID KING, H. MICHAEL CHUNG
- “ELECTRONIC COMMERCE — A MANAGERIAL
- PERSPECTIVE ,
- Pearson Education Asis — 2000.

Software Design Technique

Subject Description: This subject deals with Software Designing concelte Analysis,
Design, Implementation, and Testing.

Goal: Knowledge on how to do a software project with epth analysis.

Objective: To inculcate knowledge on Software Designing coteapturn gives a roadmap to
design a new software project.

UNIT-I: Introduction to Software Designing: Definitions — Size Factors — Quality and
Productivity Factors.Planning a Software Project: Planning the Development Process —
Planning an Organizational Structure.
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UNIT-II: Software Cost Estimation: Software cost Factors — Software Cost Estimation
Techniques — Staffing-Level Estimation — Estimat8aftware Estimation Costs.

UNIT-III: Software Requirements Definition: The Software Requirements specification —
Formal Specification TechniqueSoftware Design:Fundamental Design Concepts — Modules
and Modularization Criteria.

UNIT-IV: Implementation Issues Structured Coding Techniques — Coding Style -n&iads
and Guidelines — Documentation Guidelines.

UNIT-V: Verification and Validation Techniques: Quality Assurance — Walkthroughs and
Inspections — Unit Testing and Debugging — Systestifg.

TEXT BOOK:
1. SOFTWARE ENGINEERING CONCEPTS - Richard Fair&997, TMH.
(UNIT-I: 1.1-1.3,2.3-2.4 UNIT-1I: 3.1-3.4 NIT 1ll: 4.1-4.2,5.1-5.2
UNIT-IV:,6.1-6.4 UNIT-V: 8.1-8.2, 8.5-6)

REFERENCE BOOKS:

1. Software Engineering for Internet ApplicatiehEve Anderson, Philip Greenspun,
Andrew Grumet, 2006, PHI.

2. Fundamentals of SOFTWARE ENGINEERING — RajibliV2[® edition, PHI

3. SOFTWARE ENGINEERING — Stephen Schattedition, TMH.

INTERNATIONAL BUSINESS ENVIRONMENT

UNIT — |
Environmental adjustment needs — Analysing thermatisonal marketing environment — Vital
importance of continuous monitoring, adopting te thanging environment.

UNIT — I

The national physical endowment — Topography — &én- The nature of Economic activity —
Rostow’s view. Infrastructure — Transportatiomekgy — communication — Urbanisation — Tax
structure, Inflation foreign investment.

UNIT — 1l
Cultural environment: Material culture — languagéesthestics — design, colour, music, brand
names — educational — religious — Attitudes andesl- Eastern Vs Western Culture.

UNIT — IV

Legal environment — Bases for legal system — Jigtitibn International Legal disputes —
International dispute resolution crime, Corruptand law — Commercial law within countries —
Impact on International law on Business of humaghk.

UNIT -V

Fundamentals of environmental protection and ecac®r Environmental problems, air, water
pollution — forests — land use — Environmental @pli Basic approach — Regulation —
Distributive effects — International policy — Intiapolicy and the relevant constitutional
provisions — law of environment — protection inibnd
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BOOKS FOR REFERENCE:

1. International Marketing : Onkvist & Shaw

2. International Marketing : Philip R. Careora

3. Environmental Economics : M. Karpagam

4. Environmental Pollution . Katyal, Timmy & Satak

Logistics and Supply chain Management

UNIT- |

Introduction to logistics — Business logistics —rkating logistics — objectives —importance —
logistics and customer services — physical supply @istribution —elements and evolution of
purchasing and integrated logistics — Integratgistaal activities — strategic integrated logistic
management.

UNIT -1l

Transportation — types — transportation decisiokingaservice selection — sea transport, Air,
Courier, road and pipe lines — infrastructure —hiele routing and scheduling — MTO /
Intermodal transportation — regulation.

UNIT — 1lI

Warehousing — concepts & development — types —abip@s location analysis —storage — need —
functionality and principles — materials handlingnsiderations — packaging — perspectives —
purposes — functions — design and costs —Traffientory management models — pull and push
methods — EOQ - assumptions —policies and contrahethods of improved inventory
management.

UNIT - IV
Logistics information system — system design — rimfation functionality and principles of
information architecture — application of new infation technology — EDI standards.

UNIT -V
Future management of logistics — logistics and amutsing — Benefits — third party logistics —
value added services — reverse logistics.

BOOKS RECOMMENDED

1. Physical Distribution - K.K. Khanna

2. Sales and Distribution Management - S.L. Gupta

3. Logistics management - Vinod V. Sople

4. Logistical management - Bowersox Closs
Foreign Trade Laws

UNIT- |

The nature of international law and the internatlotegal system Role —enforcement —
effectiveness — juridical basis — future — inteloral law and national law — international private
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and public laws — legal framework of India’s Foreifrade — Foreign Trade (Development &
regulation) Act 1992.

UNIT — 1l

Law of contract — Elements — Classifications — ofi@d acceptance — rules as to offer and
acceptance — communication of offer, acceptancerawndcation —consideration — rules as to
consideration — capacity to contract — free constagality of object — void agreements.

UNIT — 1lI

Elements of export import contract — documents irequin relation to export- import contract —
Uniform law of international trade — Internatioranventions —Carriage of goods by sea, air and
over road - contract of Affreightments — sale 0b@® Act — conditions & warranties — transfer
of property — performance of contract — right ofusapaid seller.

UNIT — IV

Technology import contracts — Technology policy amironment — selection and transfer
issues — law for protection of intellectual properights, copy right, patents, trademarks etc.
FEMA- objectives, transactions.

UNIT -V

Marine Insurance — Meaning, need for marine instganThe Marine Insurance Act 1969 —
Marine Insurance policies — Insurance documentgpoi (Quality control and inspection) Act
1963 — Institutional setup for quality control andpection.

BOOKS RECOMMENDED
1. Mercantile Law, N.D. Kapoor
2. Mercantile Law, M.C. Kuchal
3. 3.International Marketing analysis and strategk Sakviset and Shaw.
4. New Exim Policy, Nabhis Publications.

Shipping and Port Management

UNIT — |

Introduction to shipping - General structure ofpghing industry — Characteristics - Liner and
Tramp operations - Types of chartering - Internaloshipping routes - Technological
development in ocean transport

UNIT — I

Role of shipping intermediaries — shipping agentslearing and forwarding agents — freight

forwarders — freight brokers — CHAs — surveyorstevedores — liners — opened and closed
conference system — shipping freight rate strucaime practices — meaning of ICD — procedures
— problems and prospects — CFS — containerizatiohypes of containers - Benefits and

constraints.

UNIT — Il
Investment analysis in shipping — negotiating thée of a ship. Bill of lading disputes —
strategies for ship repair — maintenance and nadgemanagement in shipping.
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UNIT - IV

Ports and harbour — classification - major and mparts in India — regulatory framework in
Indian port sector — port laws in India — shipplags — port labour laws — privatization in Indian
port sector.

UNIT -V

India’s maritime trade — development of port seatoindia — emerging context for port reforms
economic liberalization and port sector — ports glabalization. Information Technology and
Indian port sector.

BOOKS RECOMMENDED

1. Physical Distribution — K.K. Khanna

2. Shipping Management (Cases and Concepts), Raghishopa, Batnagar Dixit, Ramani
Rao, Sinha.

3. The state and market in India’s shipping, Nayar.

Data Mining and Warehousing

Goal:

To enable the students learn the data mining tgcdesiand data warehousing concepts.
Objectives:

On successful completion of the course the studshdsld have:

» Understood the data mining and data warehousirnigees.

UNIT |

Basic data mining tasks — data mining versus knogéediscovery in databases — data mining
issues — data mining metrices — social implicatioindata mining — data mining from a database
perspective. Data mining techniques: Introductianstatistical perspective on data mining —
similarity measures — decision trees — neural nedsve genetic algorithms.

UNIT Il

Classification: Introduction — Statistical — basadorithms - distance — based algorithms —
decision tree - based algorithms - neural netwoblased algorithms —rule - based algorithms —
combining techniques.

UNIT IlI

Clustering: Introduction — Similarity and Distanddeasures — Outliers — Hierarchical
Algorithms - Partitional Algorithms. Associationles: Introduction - large item sets - basic
algorithms — parallel & distributed algorithms —ngoaring approaches- incremental rules —
advanced association rules techniques — measimenguiality of rules.

UNIT IV

Data warehousing: an introduction - characteristt® data warehouse — data marts — other
aspects of data mart. Online analytical processitigpduction - OLTP & OLAP systems — data
modelling —star schema for multidimensional viewatadmodelling — multifact star schema or
snow flake schema — OLAP TOOLS - State of the mark@LAP TOOLS and the internet.

UNIT V
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Developing a data WAREHOUSE: why and how to buildedaa warehouse —data warehouse
architectural strategies and organization isswissign consideration — data content — metadata
distribution of data — tools for data warehousingperformance considerations — crucial
decisions in designing a data warehouse.

Applications of data warehousing and data mininggewernment: Introduction — national data
warehouses — other areas for data warehousingaadrdning.

REFERENCE BOOKS

1. Margaret H. Dunham, “Data mining introductorylaadvanced topics”, Pearson education, 2003.
2. C.S.R. Prabhu, “Data warehousing concepts, tqobg, products and applications”, PHI,
Second Edition.

3. Arun K.Pujari, “ Techniques”, Universities Prébsdia) Pvt. Ltd., 2003.

4. Alex Berson, Stephen J. Smith, “data warehoyslata mining, & OLAP, TMCH, 2001.

5. Jiawei Han & Micheline Kamber, “ Data mining @epts & Techniques”, 2001, Academic press

Marketing Research

UNIT -

Marketing Research: Meaning, nature and role ofketarg research; Organization of
marketing research; Marketing research processbl&ro identifiation and definition;
Determination of information needs; Developing eesh proposal.

UNIT -1

Research Design: Types of research Design — Explyradescriptive and conclusive

researches; Secondary and primary data: Sourceseadndary data; Primary data
collection instruments — Questionnaire designingl &esting; Schedule; Observation
methods; Scaling techniques and attitude measute@ahne data sources and research.

UNIT -l

Sample Design: Defining the universe and sampling; $ampling frame; Probability
and non-probability sampling methods; Sample serthination, Data collection and
survey errors.

UNIT -IV

Data Analysis and Interpretation: Data editing aswting; Tabulation and graphic
representation; Statistical data analysis includitignation, hypothesis testing, advanced
data analysis techniques; Report preparation aggkptation.

UNIT -V
Application of Marketing Research : Product reskafdvertising research; Market and
sales analysis; Marketing research in India; Ethgsaes related to marketing research.

TEXT BOOKS:
1. Boyd, Harper W. Jr., Westfall, Ralph and Staschnlgty, Marketing Research.
2. Marketing Research:Text and Cases, Richard D.lmgn Homewood, lllinois.
3. Sharma S.S., Marketing Research.
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Software Engineering

Unit- |
Introduction-The evolving role of s\w-s\w crisisasinyths-s\w engineering technology- the s\w
process- s\w process models- the prototyping model.

Unit-II

Requirements engineering- system modeling- requnésnanalysis and elicitation for software-
s\w prototyping- specification- mechanics of stumetl analysis- data dictionary- elements of
analysis model- data modeling- functional modelnd information flow.

Unit-llI

Object oriented design- design for object —oriensydtems-the system design process-s\w
design and s\w engineering- the design processgrdgsinciples-design concepts- effective
modular design- design heuristics for effective oladty.

Unit-IV

Mapping requirements into a s\w architecture- ti@ms mapping- transaction mapping- user
interface design — interface design activities- ssting techniques- s\w testing fundamentals-
white box testing- basis path testing- control&tite testing black box testing.

Unit V

S/w testing strategies — a strategic approachvidesting- validation testing system testing- the
art of debugging- s/w quality- s/w reengineeringvarse engineering — building blocks for
CASE- a taxonomy of CASE TOOLS.

TEXT BOOKS:

1. Roger S Pressman, “Software engineering&dition. TMH publishers.

REFERENCE BOOKS:

1. Watts S Humphrey, “A discipline for software ereering”, Pearson education publishers,
2001.

2. lan Somerville,” Software Engineering’ty édition, Pearson education publishers, 2001.

Brand Management

UNIT I :
Brand-history of branding-importance of brandingatgic brand management process-brand
image-branding challenges and opportunities.

UNIT Il :
Brand positioning-brand equity-sources-building teorsy brand-brand building implications-
identifying brand positioning-positioning guidelsdefining brand values-internal branding.

UNIT 111

Planning and implementing brand marketing-choosbrgnd elements-criteria-options and
tactics for brand elements-new perspective on ntiadkeo-branding-guidelines-licensing
guidelines.

UNIT IV:
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Measuring and interpreting brand performance-bramatle chain-brand tracking studies-
establishing effective brand equity management esystcapturing market performance-
comparative methods.

UNIT V:

Implementing brand strategies-brand product mdtreadth and depth of branding strategy-
brand hierarchy-designing a long term brand stsategnd extensions-advantages and
disadvantages-reinforcing brands-adjusting brantfqims.

TEXT BOOKS:

Kelvin Lane Keller-Strategic Brand Management-FenHall India, 2003.

REFERENCE BOOKS:

Jean Noel Kapferer-Strategic Brand Management tieecHall, 2004.

Micheal Moon And Dova Millison-Building Brand Loygl In the Internet Age, Tat McGraw
Hill, 2000.

Ajay Kumar-Brand Management Text and Cases-Indi@kBaistributors, 2000.

Logistics and Sales Management

UNIT I:

Introduction to Logistics and competitive Strate@efinition and Scope of Logistics- Functions
& Objectives- Customer Value Chain- Service Phaaed attributes-Value added logistics
services- Role of logistics in Competitive strategy

UNIT II:

Warehousing and Materials Handling- Warehousingckans- Types-Site Selection-Decision
Model- Layout Design- Costing- Virtual Warehouseatitial Handling equipment and Systems-
Role of Material Handling in Logistics. Materiald8age Systems- principles-benefits-methods.
Automated Material Handling.

UNIT HI:

Transportation System- Evolution, Infrastructurd aletworks. Freight Management-Route
Planning-Containerization. Modal Characteristicsitei-modal Operators and Transport
Economies. Packaging as Unitization. Consumer addsirial Packaging.

UNIT IV:

Current Trends- Logistics Information Systems- Né&daracteristics and Design. E-Logistics-
Structure and Operation. Logistics Resource Managém Automatic Identification
Technologies. Warehouse Simulation. Reverse Lagistbcope, design and as a competitive
tool. Global Logistics- Operational and Stratedgssies. Strategies logistics Planning.

UNIT V:

Sales management- Meaning and objectives of salsagement, responsibilities of sales
manager; role of sales manager as leader of sate,feales management and marketing
management relationship Salesmanship. Meaning, escamportance and limitations;
Management of Sales. An introduction to retailiggtem, retailing definition, structure, retailing
mix, retail store location, flow, retail pricing (&ctives of sales forecasting; methods and
procedures of sales forecasting.

References:

1) Slope Vinod V, Logistics Management- The Supgphain Imperative, Pearson
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Education, Indian Reprint 2004.

2) Ailawadi C Sathish & Rakesh Singh, Logistics Mgament,Prentice Hall India,2005.

3) Coyle et al., The Management of Business Laggsiihomson LearninghEdition,

2004.

4) Sales Management Decision, policy by R StillGhwhdif.

5) Salesmanship by Upatric, CA.

6) Bowersox Donald J, Logistical Management- Thedrated Supply Chain Process Tata Mc
Graw Hill, 2000.

International Services Marketing

Unit — |
Foundations of service marketing —concepts — scp dimensions — services marketing
environment — global and national perspectives.

Unit —II
Classification of services — distinctive featuréservices — service market potential.

Unit —IlI
Factors contributions to the growth of service neéirlg in the Indian context — Assessing
service marketing opportunities — service markesegmentation — global strategies.

Unit -1V
Targeting service users — positioning strategiedeveloping brand new service — pricing of
service issues relating to distribution [both nadlband international ]

Unit -V
Designing communication mix for promoting interwaal service — adverting and publicity for
services — personal selling in relation to servieé§ impact on service marketing.

Reference:

1. Chiristian gronroos, services management an#teting, John wiley & sons Itd 2000
2. Kruise, Service marketing, John wiley & Sons 2a00.

3. Philip kotler, Marketing of non — profit orgaatmon, Prentice Hall,2000

| Quality Management Services |

Unit —I Introduction
Quality management —Definition —Basic approach +uguof TQM - historical review —
Obstacles — Benefits of Quality Management — Qualbist

Unit —II Customer satisfaction

Customer satisfaction — Introduction —Customer @etion of Quality — Feedback — Using
customer complaints — Service quality — elementscugtomer service — customer care —
customer retention.

Unit —Ill Leadership
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Definition — Characteristics of quality leadersablts of highly effective people — ethics — the
Deming philosophy — role of quality leaders — giyatiouncils — quality statements — strategic
planning — communications — decision making.

Unit —IV Quality management systems

Introduction — Benefits of ISO Registration —ISO000Series of standards —-ISO 9001
Requirements — Implementation — Documentation —tidgithe documents — Internal Audits —
Registration — Closing comments.

Unit —V Tools and Techniques for Quality management

Quality function Deployment [QFD],- Benefits , veioof customer, house of quality, QFD
Process Failure model effect analysis[FMEA] — reguients of reliability, failure rate, stages,
Process and documentations, Taguchi techniquegredurttion — Loss function, and tolerance
design. Seven old (Statistical) tools, seven newagament tools

POKAYOKE

Text Book:

1. Dale H. Besterfield etal, total quality manageméhird edition Rearson education.
References :

2. Willam J.Kolarji, creating quality, Mc Graw HilL995.

3. Indian Standard — Quality management Systemsdelines for performance
improvement, Bureau of Indian standards, New Delhi.

Money and Banking |

UNIT - |

Money: Evolution and functions of money — Significa of money — Quantity theory of

money (Fishers and Cambridge) — Demand for andlgwbpmoney

UNIT -1l

Commercial Banking: Functions and kinds — Balaroees of a commercial bank — Investment
policy — commercial bank in economic developmerBranch Banking and Unit Banking —
Deposit Banking Vs Mixed Banking - credit creatminCommercial Banks.

UNIT — Il

Central Banking: Functions of a central bank — itredntrol — quantitative controls — selective
controls - RBI and economic development

UNIT - IV

Money market: Structure — organized and unorganmedey market — Development of money
market — Indian Money Market — London and Newyorkrdy Markets — Capital Market in
India

UNIT -V

Inflation: Meaning and definition — Kinds of inflah — causes and consequences of inflation —
Deflation — Inflation in a developing economy

BOOKS RECOMMENDED

KPM Sundaram, Money and Banking and Internatiomat&, Sultan Chand &sons.
KPM Sundram, Money Banking, Sultan Chand & sons.

ML Jhingan, Money Banking and International Tra8e&;hand

S.Sankaran, Money Banking and International Trtergham Publications.
Ashok Desai, Indian Banking, HPH

Gordan & Natarajan, Banking, HPH

XXX XXX
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Y Nirmala Prasad and Chandradoss, Banking and Falgdgstem, HPH

Tourism Planning and Development

Objective: The module will expose the students about the Baupolicy of India and of a few
tourism states of the country.

Unit-1: Introduction: Concept of Policy, Formulating tourism policy, Rad government,
public and private sectors, Role of internationaultmational, state and local tourism
organizations in carrying out tourism policies.

Unit-11: Tourism Policy: Investment opportunities and government policy iforestment in
hotel/tourism industry. Sources of funding.

Unit-111: Understanding Tourism Planning: Conceptual meaning of Tourism Planning
Evolution of Tourism Planning, General ConceptsPtdnning, Levels and Types of Tourism
Planning, Background Approach and planning scalli® and Private sectors role in Tourism
Development. Analysis of an individual Tourism faijdevelopment of the Buddhist circuit).
Unit-1V: International Agreements. Chicago Convention, Warsaw Convention, Open Sky
Policy, Bermuda Convention, Euro Agreement, Schemfggreement.

Unit-V: Tourism Marketing: Service characteristics of tourism. Unique featuoéstourist
demand and tourism product, Tourism marketing nMarketing of Tourism. Services:
Marketing of Airlines, Hotel, Resort, Travel Ageasi and other tourism related services-
Challenges and strategies.

Suggested Readings.

Y New Inskeep, Edward, tourism Planning: An Integitaad Sustainable Development
Approach (1991) VNR, New York.

Y Ashworth, G.J. (2000), The Tourist Historic CityetRospect and Prospect of
Managing the Heritage City, Pergamon, Oxford.

Y Dept. of Tourism, GOI Investment Oppornities in Tism (Brochure).

Y Sharma, J.K. (2000), Tourism Development. Desigretmlogical sustainability,
Kaniska Publication, New Delhi.

Maclean, Hunter: Marketing Management (Tourismonrybusiness).

Merger and Acquisitions

UNIT — |

Mergers and acquisitions — concept — Features afjene — Motives for mergers — Dubious
reasons for mergers — Indian experiences — Emeitgemgls in India, strategic perspectives to
corporate repositioning including restructuring &ndlA.

UNIT — I

Valuation of a target (tangibles and Intangiblegstimating cost of merger — Financed by cash
— Financed by Stock — Asymmetric information — T@sues, stamp duty and accounting issues.
UNIT — 1l

Forms of acquisitions — Deal structuring, Financamgl negotiating legal and procedural issues
(including reverse merger) SEBI guidelines.

UNIT — IV

Takeover code and M & A procedures, takeover tepies and defensive strategies.

UNIT -V
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Cross boarder deals, leveraged buyouts, post migitggration issues.

TEXT BOOKS

1. Principles of Corporate Finance — Richard A.aBrg, Staward C. Myres

2. Corporate Mergers in India — R.K. Mandal, KakePublications.

REFERENCE BOOKS

1. SEBI Guidelines on Merger and Acquisition.

2. Corporate Merger — Dr. Sundareshan, Excel Badkishers

3. Mergers, Restructuring & Corporate Control — WesChurg, Hoag.

4. Mergers et al., Issues, Implications and cass la corporate restructuring, S.
Ramanujam, Tata McGraw Hill Publishers.

5. Financial Management and Policy — James C. \fagho

Security Analysis and Portfolio Management
UNIT — |
Nature and Scope of Investment Management - Impogtaf Investment Management - Factors
Influencing Investment Management - Fundamental dmedhnical Analysis - Economic
Analysis - Industry Analysis - Company Analysisffi&ient Market Hypothesis.

UNIT- I

Concept of Portfolio Management — Objectives of tlebo Management —portfolio

Management Process Targeting, Designing, Auditimd) Revising Portfolios. Security Market
and Capital Market Line Portfolio Theory: Capitakget Pricing Model (CAPM). Arbitrage
Pricing Theory (APT) - Reconciling CAPM and APT.

UNIT - 1ll

Portfolio Analysis: Evaluation of securities andate of securities for inclusion in the portfolio
- Measuring Return and Risk - Attainable set oftfébo. Portfolio Selection Ascertaining
Efficient Portfolio - Locating Efficient Frontier Markowitz Approach. Single Index Model -
Portfolio Choice: Utility Theory and Indifferenceutve.

UNIT-IV

Portfolio Performance Evaluation: Dimensions of lbafion - Sharpe Measure - Treynore
Measure - Jenson Measure - Comparison of the Thiegsures of Portfolio Performance -
Portfolio Insurance.

UNIT-V
Portfolio Revision: Needs and Problems - MethodsRekision Formula Plan for Revision
Constant Value, Constant Ratio and Variable Plans.

Note:(Theory 60% & Problem 40%)

TEXT BOOK:
1. Security analysis and Portfolio managementehH@sand Jordan

Reference books:

1. Investment - Jack Clark Francis & Richard W.Dayl

2. Investment Management - V.K. Bhalla

3. Modern Portfolio Theory and Investment analydi$ton and Gurbar
4. Portfolio Management - S.K.Baura
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5. Investment Analysis and Portfolio Managemene#liR

INTERNATIONAL FINANCE FLOWS
Unit — | : Foreign Portfolio Investment : Introduction; fuloet portfolio investment; Major
capital movement.

Unit — Il : Foreign Investment in India : Emerging Trends dpadlicy developments :
Introduction; Policy and Development; External Coemnaial Borrowings; Portfolio Investment;

Unit — Ill : Modern Portfolio Theory — Oriental Approach to Ass the Riskiness of Foreign
Claims : Introduction, How to Generate the Disttibn of Portfolio Returns; Foreign Portfolio
Investment; regulatory Framework.

Unit — IV : Techniques of Portfolio Investment : TechniquesPoftfolio Investment; Global
Depository Receipts (GDRS);

Unit — V : International Taxation : Introduction; The Benefimd Costs of Openness;
Efficiency; Incidence; The Problem and Promise ax Harmonization.

Books for Reference :

1. Donald E. Fischer & Ronald J. Jord&ecurity Analysis and Portfolio Managemdntentice
Hall of India Private Limited, New Delhi, 1999.

2. Lorie, James H. and Hamilton, Marry TThe Stock Market, Theories and Evidence,
Homewood, lllinois : Richard D. Irwin 1973.

3. Investment - Jack Clark Francis & Richard W. Gay!

Foreign Exchange
UNIT — |
Foreign exchange : Meaning — Administration of igneexchange — Functions of the foreign
exchange department of a bank — Foreign exchang&eman India — Exchange Control :
Objectives and Methods.

UNIT -1

Exchange Arithmetics: Nostro and Vostro Accoung&pot and Forward Deals for the purchase
and sale of foreign currencies — selection of bgyand selling rates and calculation of
appropriate forward rates.

UNIT — Il

Export Financing : Packing Credit Advances, Advanagainst duty drawback, Other services to
exporters — post — shipment finance : Purchase/fiNdggm of exporters — post — shipment
finance : Purchase/Negotiation of export bills,usay of bills drawn under letter of credit,
collection of export bills, advance against bilieder collection and consignment exports.

UNIT - IV

Export — Import Bank of India : Lending to Indiarp®rters, Lending to foreign governments
and companies, loans to commercial banks in Ind@) — lending services and Forfeiting.
Export Credit Guarantee Corporation of India LirditeStandard policies, Specific policies and
guarantee to banks.
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UNIT -V

Import Financing : Import licenses — Letter of AtedMlechanism and types —Opening of a letter
of credit — Payment of import bills — import trusteipt — Deferred payment imports — Foreign
currency loans.

BOOKS RECOMMENDED

Francis - International Trade and Export Management

C.Jeevanandam - Foreign exchange — Practice, csraeg control.

Reserve bank of India - Exchange control manuabH & I1.

S.K.Verghese - Financing Foreign Trade.

K.K.Andley and V.J.Mattoo - Foreign exchange — pifites and practice.

XXX XX

| Project Work & Viva-Voce |

Project Work & Viva-Voce
Project Work-50 Marks (25 Marks for Internal andMarks for External) & Viva Voce-50
marks (External) (25 marks for Internal Assessment & 75 marks faeEnal Assessment )
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